EDITORS  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication,  by  The  Editor  &  Publisher  Co. 

J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor;  Suite  1700  Times  Building,  42nd  St.,  at  Broadway, 

New  York.  Telephones,  Bryant  3052-3053-3054-3055-3056.  Charter  Member  Audit  Bureau 
of  Circulations.  Member  Associated  Business  Papers  Inc. 

60  new  YORK,  AUGUST  13,  1927  No.  12 

Survey  of  “All-Day”  Newspaper  Rate  Cards 
Reveals  Varying  Sales  Practices 


Of  136  “Combinations,”  1  19  Sell  As  Unit  in  National  Field,  and  68  in  Local  Field — 274  Newspapers 

Listed — Principal  Arguments  on  Both  Sides  of  Question 


IMP0KT.-\NT  eyes  of  the  advertising 
world  are  focused  these  days  on  a 
iiractice  of  newspaper  publishing  vari- 


By  PHILIP  SCHUYLER 


As  one  enthusiast  for  the  all-day  paper 
bluntly  expressed  himself  to  Editor  & 
Publisher  this  week,  “if  these  gentlemen 


o^y  known  as  the  “combination”  or  the  bination  in  which  the  morning  paper  possible  through  the  combination  plan,  instead  of  passing  vague  resolutions  de^ 
"all-day”  paper.  circulation  is  largely  held  to  the  sur-  Pour  papers  losing  money  have  in  several  nouncing  ‘enforced  combinaticms’  devoted 

These  are  the  newspapers,  usually  rounding  rural  territory  reached  by  auto-  cities  combined  into  two  on  the  advice  the  same  thought  to  analyzing  thoroughly 
morning  and  evening  in  the  same  city  mobile  delivery,  while  the  evening  paper’s  of  local  merchants  and  have  gone  into  the  different  combinations  offered  thenv 
under  the  same  ownership,  space  in  which  reader-concentration  is  in  the  city.  In  the  black.  Then,  no  consideration  of  the  they  would  want  to  invest  in  all-day 
is  sold  as  one  unit,  one  rate  covering  another  case,  competition  from  a  question  could,  of  course,  be  complete  newspaper  space  with  big  money,  rather 
charges  for  insertion  in  both.  While  in  threatened  invader  of  the  field  was  fore-  without  mention  of  the  unique  Davenport  than  threaten  foolishly  to  stay  out.” 
almost  every  instance  such  groupings,  stalled  and  the  entrenched  paper  (la.)  combine,  where  two  evening  papers.  It  seems  that  those  publishers  and  space; 
essentially  local  economic  developments,  strengthened  and  complete  coverage  of  under  different  ownerships,  but  of  op-  salesmen  who  have  essayed  the  combina- 
have  led  to  prosperity  of  the  publishers  the  field  at  one  rate  insured  by  the  start  posite  political  camps,  are  being  success-  tion  have  all  become  enthusiasts.  They 
and  general  welfare  of  the  advertisers  and  of  a  morning  edition  sold  in  combination  fully  sold  together  locally  and  nationally,  express  no  fear  of  resolutions  or  boyrott 
readers  by  reason  of  economical  produc-  with  the  afternoon.  Still  another  ex-  Despite  this  conglomerate  aspect  of  the  threats,  believing  that  they  are  playing 
tion,  complete  coverage  obtained,  and  ample  appeared  where  an  unjust  circula-  combination  newspaper  problem,  the  ques-  their  part  in  an  inevitable  trend  of  pub- 
improved  product,  they  have  also  occa-  t*on  comparison  w^  being  created  by  a  tion  is  treated  in  the  most  general  terms  lishing,  and  feeling  that  advertisers  who 
sioned  no  small  ^ount  of  opposing  lip-  competing  paper  with  a  pre-date  edition,  by  resolution-framers  of  hostile  organ-  at  the  moment  happen  to  resent  the  policy 


service  from  a  section  of  the  advertising  -■Adjustment  of  this  situation  was  only  izations. 

fraternity,  which  has  been  ever  ready  to  _ 

pass  resolutions  branding  the  plan  as 

"unsound  business  practice.  HOW  COMBINATION  NEWSPAPERS  SELL 

.\s  a  new  voice  m  the  chorus  of  , 

criticism  aimed  at  the  system  by  the  As-  LOCAL  AND  NATIONAL  SPACE 

sociation  of  National  Advertisers,  the  re- 

cent  resolution  of  the  advertUing  TJ7IDE  diversity  of  practice  prevails  among  the  so-called  “combination”  news- 

ager  members  of  the  National  Automobile  W 


will  eventually  come  to  realize  its  sane¬ 
ness  and  will  respect  the  inherent  right  of 
a  business  man  to  run  his  business  as  be 
sees  fit,  provided  he  serves  his  customers 
well  and  obeys  the  law. 

These  enthusiasts  experience  no  difl^ 
culty  in  massing  arguments  for  sellingp' 
all-day  papers  to  advertisers. 

“The  hardest  part  is  selling  the  pub- 


O^rr  opposinTt^^^^  "u  li.sher  on  th^ 

bination”  has  agitated  the  discussion  of  tabulation.  It  covers  all  of  the  generally  listed  combinations  of  two  or  more  ;<=  an  ar^pnt  aHvoratp 


representative  who  is  an  ardent  advocate 


UllklUUll  lldS  dKlldlCU  llic  UldCUddlUll  Ui  •  ..1  •.  If  11  ^  e  •  .  •  •  .  .  er>i  t  vpi  voviikoii  v  v  JO  oii  aiuvaat 

the  practice,  which,  at  least  40  years  Paper®  'n  the  same  city  selling  all  or  a  i^rt  of  their  space  a  a  joint  rate.  There  ^he  plan.  “Given  an  opportunity  and 
old,  has  stubbornly  resisted  attacks  and  papers  listed  135  morning  and  139  evening,  and  they  are  formed  into  make  the  proposition  appeal  to  the 

st^ilv  flourished.  groups.  Generally,  a  morning  and  an  evening  paper  ^e  paired,  but  in  two  advertiser.  Sometimes  the  publishers  are 


A  pioneer  in  the  all-day  paper  field.  compose  the  combination,  and  in  one  instance,  two  mornings  Winded  by  fear  to  the  advantages  to  be 

the  plan  is  called  by  its  friends,  is  f-  i  cu  i  derived  from  cleaning  up  destructive  con*- 

e  a™  City  Star/which  recently  ^  Tii’"  ‘  ^  his  field.” 

1 .  _  _ . _ . '  r  ,  noA  non  no  as  a  unit  in  the  local  field.  Details  of  the  tabulation  follow :  ..-.m 


15  ihc  pUn  is  called  by  its  friends,  is 

a.  (cis  City  ^lar/ nhich  recently  «,  afa  tSitTSX 
sold  at  the  record  price  of  $11,000,000,  ^  ^ 

an  index  to  its  prosperity  and  the  com¬ 
mendable  service  it  must  have  given  to 
local  and  national  advertisers.  Some  40 
.vears  ago  also  the  York  (Pa.)  Daily  and 

the  York  Dispatch  were  sold  in  “enforced  Name  of  Newspapers 
combination.”  Eventually  the  Daily  was 
sold  out  to  the  morning  paper  publisher  „ 

and  now  the  two  papers  under  different  Birmingham^  Age- Hers 
ownerships  cover  this  market.  Mobile  Register  &  N< 

But  elsewhere,  and  those  who  have 


the  combination,  has,  where  it  has  arisen, 
continued  as  a  blessing  to  communities 


SOLD  SOLD 

AS  UNIT  SEPARATELY 
In  In  In  In 

National  Local  National  Local 
Issued  Field  Field  Field  Field 


ALABAMA 


tion  in  a  crowded  field. 

The  number  of  all-day  papers  has  never 


be  ^rchased  in  some  cases  separately 
and  in  others  only  as  a  unit,  as  local  con¬ 
ditions  or  the  policy  of  the  publishers  dic¬ 
tate.  Of  the  total,  18  are  sold  sep¬ 
arately  in  the  national  field  and  119  are 


*  pnit  and  58  sold  them  separately. 

according  to  advocates  of 
the  all-day  paper  system,  doesn’t  begin 
to  picture  the  differentiation  in  practice 


as  “unsound.” 

There  flourishes,  for  instance,  the  com- 


Birmingham  Age-Herald  &  News  . 

(me) 

Yes 

No 

No 

Yes 

Mobile  Register  &  News-Item  . . 

(me) 

Yes’* 

No 

Yes 

Yes 

ARKANSAS 

El  Dorado  News  &  Times . 

(me) 

Yes 

No 

No 

Yes 

Fort  Smith  S.  \V.  American  &  Times-Record  . . 

(me) 

Yes 

Yes 

No 

No 

CALIFORNIA 

Modesto  News-Herald  . 

(me) 

Yes 

Yes 

No 

No 

San  Bernardino  Sun  &  Telegram  . 

(me) 

Yes 

Yes 

No 

No 

San  Diego  Union  &  Tribune  . 

(me) 

Yes 

No 

No 

Yes 

San  Luis  Obispo  Tribune  &  Telegram . 

(me) 

Yes 

No 

COLORADO 

Colorado  Springs  Gazette  &  Telegraph  . 

(me) 

Yes 

No 

No 

Yes 

Denver  Rocky  Mt.  News  &  Evening  News . 

(me) 

Yes* 

No 

Yes 

Yes 

Denver  Post  . 

(me) 

Yes’* 

No 

Yes 

Yes 

Greeley  Tribune-Republican  . 

,  (me) 

Yes 

Yes 

No 

No 

CONNECTICUT 

Bridgeport  Post  &  Telegram  . 

.  (em) 

Yes 

Yes 

No 

No 

Waterburv  Republican  &  American  . 

■  (me) 

Yes 

Yes 

No 

No 

DELAWARE 

Wilmington  News  &  Journal  . 

.  (me) 

Yes 

Yes 

Yes 

DISTRICT  OF  COLUMBIA 

Washington  Herald  &  Times  . 

•  (me) 

Yes* 

No 

Yes 

Yes 

FLORIDA 

Lakeland  Ledger  &  Star-Telegram  . 

.(me) 

Yes 

Pensacola  Journal  &  News  . 

•  (me) 

Yes 

No 

No 

Yes 

Tallahassee  Democrat  &  State . 

.(me) 

Yes 

Yes 

No 

No 

(Continued  on  page  44) 


Briefly  tabulated,  the  five  main  argo- 
ments  in  favor  of  the  all-day  paper  are: 

1.  Economy  of  operation,  including  re¬ 
duced  selling  cost. 

2.  Improved  product  resulting,  increas¬ 
ing  reader-interest. 

3.  Relief  of  over-papered  communhie*-' 

4.  Controlled  circulation. 

5.  Lower  rates  to  advertisers'  tfirongfi 
combination. 

First  and  foremost  as  an  argument 
favoring  the  all-day  paper  is  the  economic 
aspect  of  the  plan.  Obviously  it  is 
cheaper  to  publish  two  papers  from  one 
plant  than  from  two.  A  smaller  staflF 
is  required ;  the  mechanical  investment 
is  lower.^  One  man  well  versed  in  the 
the  question,  viewed  this  angle  as  follows  r 

“To  me  the  combination  paper  in  most 
instances  looks  like  a  question  of  business 
efficiency.  I  hate  to  see  it,  but  the  bald  fact 


Newspapers  today  are  viewed  more  ofteri 
as  business  propositions  than  as  personal 
playthings.  The  big  corporation  idea  has 
gained  a  foothold  in  newspaperdom.  Just 
as  the  big  manufacturing  corporations  are- 
making  money,  so  are  the  newspaper  com¬ 
bines.  They  can  do  it  because  of  the 
possible  economical  methods  of  operation 
employed. 

“Certainly  no  advertiser  cares  to  do 
business  with  a  moribund  paper  losing; 
money.  Where  does  he  g;ain  any  tre~ 
.surance  of  the  future  by  placing  fats  copy 
in  a  paper  that  may  any  day  be  forced 
to  the  wall  ?  It  was  to  correct  suchi  sutoak 
(Contintied  on  page  44> 
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Editor  &  Publisher  for  August  13,  1927 


FIRST  FALSE  RADIO  ADVERTISING  CASE 
BEFORE  FEDERAL  TRADE  COMMISSION 


Complaint  Issued  Against  Omaha  Tannery  for  Misrepresenta¬ 
tion  of  Profits  and  Product  by  Ether  and 
Mail  Channels 


^HE  Omaha  Tanning  Company  and 
\V.  C.  Kalash,  of  Omaha,  Neb.,  have 
been  charged  with  broadcasting  false 
statements  in  radio  advertising  repre¬ 
senting  the  products  of  the  company,  in 
a  complaint  just  made  public  by  the 
Federal  Trade  Commission.  It  was  stat¬ 
ed  orally  that  this  is  the  first  trade  prac¬ 
tice  case  involving  the  use  of  the  radio 
which  has  come  before  the  Commission. 

The  complaint  alleges  that  represen¬ 
tations  made  by  the  respondents  that  the 
company  had  eliminated  “needless  profits” 
by  selling  its  manufactured  products 
direct  to  the  consumer  are  false. 

The  company,  it  is  said,  advertises  its 
products  through  radio  talks  made  by 
its  president,  W.  C.  Kalash,  broadcast 
from  stations  located  at  Omaha,  and 
other  points  throughout  Nebraska,  Iowa, 
Missouri  and  Kansas. 

The  full  text  of  the  complaint  follows; 

The  respondent  sells  its  merchandise 
principally  to  the  ultimate  user  thereof, 
it  solicits  orders  for  said  merchandise 
by  means  of  catalogs  and  by  form 
letters,  which  catalogs  and  form  let¬ 
ters  are  sent  by  mail  to  prospective  cus- 


the  green  hide  to  the  finished  leather  here 
in  my  own  tannery.  Send  in  your  order 
early,  because  I  may  not  be  able  to  make 
harness  fast  enough  to  supply  you.  Last 
year  I  had  to  return  a  great  many  orders 
with  your  money,  because  I  could  not 
tan  leather  fast  enough  from  which  to 
make  the  harness  to  supply  the  demand, 
and  because  I  absolutely  refused  to  ship 
a  single  set  of  harness  to  anyone  that  I 
did  not  make  myself  from  my  own 
leather  here  in  my  own  tannery.” 

The  statements  and  representations 
set  forth  are  false  and  misleading.  The 
respondent  corporation  purchases  from 
manufacturers  and  others  the  greater 
portion  of  the  merchandise  which  it  sells, 
and  of  the  merchandise  which  it  man¬ 
ufactures,  only  a  very  small  proportion 
is  made  from  leather  tanned  in  respon¬ 
dent’s  tannery.  The  respondent  does  not 
manufacture  any  horse  collars  or  saddles. 
Respondent  does  not  make  the  “rigid”’ 
or  “merciless”  test,  or  any  test,  except 
that  of  observation  of  the  leather  used  in 
the  manufacture  of  the  Itarness  sold  by 
it ;  and  respondent  does  not  save  to  the 
customer,  by  its  methods  of  doing  busi- 


EDITOR  &  PUBLISHER 
CALENDAR 


Ang.  18-20 — Maine  Press  Assn.,  an¬ 
nual  ronvention,  at  Lakewood. 
Me. 

Aug.  19-20 — North  Louisiana  Press 
.Association,  Opelousas,  La. 

.Aug.  20-25 — National  .Association  of 
btate  Press  Field  Managers,  an¬ 
nual  meeting.  Detroit. 

.Aug.  22-24 — Georgia  Press  .Assn., 
annual  convention,  Eatonton,  Ga. 

-Aug.  24 — International  Press,  con¬ 
ference,  League  of  Nations, 
Geneva. 

.Aug.  25 — Florida  Circolation  Mgrs. 
.Assn.,  first  meeting,  Orlando, 
FU. 

Sept.  5-11— Educational  Graphic 
.Arts  Exposition,  Grand  Central 
Palace,  New  York. 

Sept.  8-10 — Montana  Pteas  Assn., 
annual  meeting,  Great  Falls, 
Mont. 

Sept.  9-10 — Northwest  Texas  Press 
.Assn.,  annual  convention, 
Wichita  FalLs,  Tex. 


EARLY  EDITION  ISSUED 
BY  PITTSBURGH  PRESS 


“Metropolitan’*  Appear*  on  Street*  *( 
9  A.  M.,  Sellins  at  2  Cent* — Po^. 
Gazette,  Selling  for  3  Cent*, 
Won’t  Cut  Price 


and  conditions,  and  with  the  results,  all 
as  in  this  complaint  before  set  forth. 

The  above  alleged  acts  and  practices 
of  respondent  are  all  to  the  prejudice 
of  the  public  and  of  respondents’  com¬ 
petitors.  and  constitute  unfair  method.^ 


GEORGE  FRENCH  APPOINTED 


Win  Handle  American  Part  in  Germ., 
Pres*  Exhibition 


The  American  Committee  of  the  In- 
of  competition  in  commerce  within  the  ternational  Press  Exhibition,  to  be  held 
iment  and  meaning  of  Section  5  of  an  in  Cologne,  May  to  Oct..  1928  IwU  , 
„  ,  .  .  ...  1  •  A,!  K  t  tneni,  (Congress  entitled  “An  Act  to  ere-  luncheon  conference  Monday  at  the  \il 

United  States,  but  prmc.p'-",-  residing  ^  ^  ™^^by  it  m  its  representations  and  ^te  a  Federal  Trade  Commission,  to  de-  vertising  Club  of  New  \“rk  ui!£r  )^: 
111  the  States  of  the  Mississippi  Valley,  statements  contained  in  subdivision  (c) 

Respondent  also  advertises  its  business  ^nd  (d). 
having  broadcast  through  radio  sta-  Each  of  the  false  and  misleading  rep- 


bv  _ „  -  - - 

ti'ons  located  at  Omaha,  and  other  points,  resentations  made  by  respondents  has 
talks  made  by  its  president,  W.  C.  Kal-  the  capacity  and  tendency  to  cause,  and 
ash.  These  radio  talks  are  broadcast  has  pused,  very  many  of  the  purchasing 
throughout  Nebra.ska,  Iowa,  Missouri,  public  to  purchase  merchandise  from  the 
Kansas  and  other  States.  respondent  in  and  on  account  of  their 

The  form  letters  referred  to  are  signed 
by  the  president  under  the  fictitious 
name  of  “Harness  Bill  Kalash,”  as  presi¬ 
dent  of  the  respondent  corporation.  The 
catalogs  referred  to  contain  pictorial  rep¬ 
resentations  of  various  harnesses,  sad¬ 
dles  and  collars,  together  with  instruc¬ 
tions  for  ordering,  and  also  many  state¬ 
ments  and  representations  in  regard  to 
the  business  of  the  respondent  corpora¬ 
tion  and  its  merchandise,  which  state¬ 
ments  and  representations  purport  to  be 
made  by  the  respondent  Kalash  as  presi¬ 
dent  of  said  respondent  corporation. 

The  respondents  in  said  form  letters 
and  catalogs  have  made  and  make  many 

reisnondent  cornoration’s  business  and  daily  newspapers  during  Jul> ,  1927,  against  4  last  yi 


-  -  -  York  under  the 

tine  its  ixjwers  and  duties,  and  for  other  chairmanship  of  John  Clyde  Oswald,  at 
purposes,”  approved  September  26,  1914.  which  George  French  was  appointed 

_ _  Managing  Director.  Miss  Lisa  Genner 

was  duly  elected  secretary.  Victor  Rid- 
POUCE  GUARD  EVANSTON  PLANT  der,  A  av  York  Journal  of  Commree 

was  elected  treasurer.  ’ 

.Arthur  Weiner,  of  the  Atlantic  Book 
&:  .Art  Corporation,  New  York,  will  act 


A  number  of  policemen  were  detailed 
by  the  Evanston  (Ill.)  force  to  guard  the 

belief  in  the  truth  of  such  representation,  office  of  the  Ez-anstoo  (Ill.)  Xnos-hulex-  De^o'naWeo^tative  ornV"'F 
There  are,  among  the  comj^titors  of  as  a  precaution  against  possible  attempts  ”  ^  . .  P  ,  .  .  Ernest 

respondents,  many  who  in  nowise  at  violence  following  the  discharge  of  42 

union  employes  last  week.  Allen  D.  .Al¬ 
bert,  publisher  of  the  paper,  said  that  he 
had  received  a  number  of  threats  from 
the  men,  whom  he  discharged,  he  de¬ 
clared.  because  tliey  failed  to  reduce  e.x- 
penses.  He  hired  non-union  men  to  re¬ 
place  them. 


the  respondents,  many  who 
misrepresent  their  merchandise  or  the 
character  of  the  respective  businesses  in 
any  of  the  particulars  included  in  the 
misrepresentations  mentioned. 

For  more  than  two  years  last  past  the 
respondents  have  engaged  in  the  acts 
and  practices,  under  the  circumstances 


Esch,  president  of  the  International  ^ess 
Exhibition,  and  Herr  Weber  of  Leipsic. 

Mr.  French  was  authorized  to  fonnu- 
late  plans  for  the  representation  of  .Amer¬ 
ican  publishing,  advertising  and  graphic 
arts  interests  at  the  Exhibition. 


respondent  corporation’s  business  and 
the  sources  and  character  of  the  mer¬ 
chandise  sold  by  it.  Among  such  false 
statements  and  representations  are  the 
following : 

(a)  “Owning  my  own  tannery,  mak¬ 
ing  harness  leather  in  my  own  pjant, 
manufacturing  harness  and  selling  direct 
to  you,  I  am  able  to  make  you  a  better 
harness  for  less  money  than  you  can 
possibly  get  in  any  other  way.” 

(b)  “This  is  the  only  tannery  in  the 
Unit^  States  that  actually  tans  harness 
leather  from  which  it  makes  harness  and 
sells  direct  to  the  farmer.” 

(c)  “Oma-Tan  leather  is  the  ^st 
I  know  how  to  make  from  selected  hides 
tanned  by  the  old-fashioned  oak-bark 
methods,  and  because  I  select  my  own 
hides,  tan  harness  leather,  make  harness 
from  that  leather  and  sell  direct  to  you, 
I  save  you  five  needless  profits,  as  ex¬ 
plained  on  page  10.” 

(d)  “Needless  Profit  No.  1.  The 
country  buyer  purchases  the  hides  you 
have  for  sale.  Then  he  sells  them  to 
some  hide  house  at  a  profit.  We  save 
you  that  profit.” 

In  the  radio  talks  referred  to  above, 
the  President  of  said  corporation,  re¬ 
spondent  Kalash  falsely  states  and  rep¬ 
resents  as  follows: 

“Now  folks,  I  want  you  to  understand 
that  I  am  positively  not  selling  anyone 
else’s  harness  made  from  anyone  else’s 
leather, .  but.  I  am  only  offering  you  har¬ 
ness  wliiph  is  made  in  njy  own  tannery, 
from  leather  which.  I  have  tanned  my¬ 
self,  and.  have  watched  the  process  of 
the  tanning  every  step  of  the  way  from 


extra  Sunday,  having  5 
year.  Gains  were  shown 


McGregor  gets  Canada  medal 

D.  .A.  McGregor  of  the  VancoiKtr 
Proz-ince,  won  the  gold  medal  offered  for 
the  best  editorial  in  Canadian  daily  ne»s- 
papers  dealing  with  Confederation,  its 
purposes  and  achievements.  Competition 
for  second  place  was  so  close  it  was  de¬ 
cided  to  give  two  silver  medals.  These 
were  awarded  to  Charles  Gautier  Lt 
Droit,  Ottawa,  and  C.  O.  Smith,  Calgary 


exceeded  that  of  July,  1926,  by  80,824  by  nine  of  the  15  newspapers  listed  as  Herald.  The  bronze  medal,  offered  for 


agate  lines.  The  1927  total  was  aug-  follows : 


1927 

1,212 

1,502 

1,988 

1,184 

742 

1.356 

932 

886 

766 

618 

818 

584 

1,044 

696 

466 


PaffM 


1926 

1,186 

1,388 

1,726 

1,228 

816 

1,196 

1,036 

828 

740 

656 

842 

548 

982 

610 

452 


Per¬ 
centage 
cf  Total 
Space 

American  .  8.5 

Herald  Tribune  .  10.9 

Times .  17.7 

World  .  10.7 

*Mirrcr  (tab.)  .  1.5 

News  (tab.)  .  5.2 

*Eve.  Graphic  (tab.)  .  1.9 

*Eve.  Journal  .  6.7 

*Eve.  Post  .  2.9 

*Eve.  World  .  4.9 

•Sun  .  7.5 

•Telegram  .  3.8 

Brooklyn  Eagle  .  10.9 

Brooklyn  Times  .  3.5 

Standard  Union .  3.4 


1927 

933,646 

1,194,300 

1,949.314 

1,179,900 

152,178 

568,244 

211,420 

733,600 

321,686 

533,180 

826.570 

421,550 

1,197,846 

388,086 

378,152 


1926 

853,246 

1,141,582 

1,839.506 

1,200,534 

228,500 

469,534 

239,066 

801,094 

307,850 

527.260 

925,662 

401,336 

1,157,092 

450.456 

366,130 


Gain 


third  place,  was  not  awarded,  the  addi¬ 
tional  silver  medal  for  second  place  being 
substituted.  The  competition  was  held 
under  the  auspices  of  the  national  com¬ 
mittee  for  the  celebration  of  the  diamond 

80.400  .  jubilee  of  Confederation.  Judging  of  edi- 

.  torials  was  left  in  the  hands  of  the 

20  634  dian  Daily  Newspapers  Association. 
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BOWLES’  SUCCESSOR  NOT  NAMED 


109,808 


98.710 


13,836 

5,920 


27,64d 

67,494 


20,214 

40,754 


12.022 


62,370 


14,794  14,234 

Totals  . 

10,989,67 

2  10,908,848  80,824 

*No  Sunday  edition. 

Net  Gain 

1927 

1926 

1925 

1924 

1923 

1922 

1921 

.American  . 

Herald  . 

933,646 

853,246 

887,186 

961,338 

1,058,268 

759,996 

630,440 

821,004 

826,554 

636.486 

776,996 

834.72’ 

Herald  Trib.  .. 

1,194,300 

1,141,582 

1,002,686 

774.238 

6661268 

Times  . 

1.949,314 

1,839,506 

1,756,832 

1,528.688 

1.746,628 

1.667.264 

1.499.584 

World  . 

1,179.900 

1,200.534 

1,170,454 

1,103,604 

1,394,608 

1,342,544 

1,087,524 

Mirror  (tab.)  . . 

152,178 

228,500 

262,148 

249.292 

New,  (tab.)  ... 

568.244 

469,534 

406,110 

348,642 

287,292 

222,840 

173,545 

Graphic  (tab.) . . 

211,420 

239,066 

148,668 

Eve.  Journal.... 

733,600 

801,094 

837,390 

862,284 
t . 

704,190 

374,824 

622,994 

334.276 

246,014 

659,764 

368,618 

388,370 

Eve.  Post . 

321.686 

307.850 

281.358 

255,382 

236,594 

Eve.  World.... 

533,180 

527,260 

537,752 

437,056 

483,776 
t . 

438.664 

417,700 

557,662 

500,418 

443,160 

466,860 

Sun  . 

826.570 

925,662 

858,650 

744,158 

665,332 

Telegram . 

421,550 

401,336 

440,736 

566.270 

507.068 

477,200 

450,738 

Brooklyn  Eagle. 

1,197,846 

1,157,092 

1,120,024 

1,119,056 

1.150,116 

1,119,746 

1,018,548 

Brooklyn  Times. 

388,086 

450,456 

348,890 

329,100 

276,364 

241,696 

265.276 

Standard  Union. 

378,152 

366,130 

407,830 

483,298 

475,522 

514,620 

481,494 

Totals  . 

10,989,672 

10,908,848 

10,466,714 

9,762,406 

10,751,018 

10.487.264 

10,081.886 

No  successor  has  yet  been  named  to 
Rear  Admiral  Francis  T.  Bowles  as 
president  and  treasurer  of  the  SprisgUtld 
(Mass.)  Union.  Mr.  Bowles  died  last 
week  in  Barnstable,  Mass.,  of  a  heart  at¬ 
tack.  He  was  a  grandson  of  Samuel 
Bowles,  founder  of  the  Springfield  Rc* 
publican  and  his  father  was  for  several 
years  business  manager  of  the  Republic 
Following  the  acquisition  of  the  Spring- 
field  Union  by  himself  and  other  mem¬ 
bers  of  the  Bowles  family  in  1926,  Ad¬ 
miral  Bowles  became  president  and  tr^ 
urer  of  the  organization.  He  maintained 
a  firm  policy  of  non-interference  with 
editorial  independence,  whether  or  nrt 
the  editorial  views  expressed  in  the^f 
lications  agreed  with  his.  He  rcsignedin 
1926  as  a  director  of  the  Republican  after 
serving  on  its  board  since  l9l5. 


Wi 


The  Pittsburgh  Press  ou  .Aug  g 
sued  a  morning  edition  appearing  on  oJ 
streets  shortly  before  9  a.  ni.  The  pr^ 
is  two  cents  per  copy.  The  Press  nuL 
hsliers  announced  that  the  morning  or 
“^^letropolitan"  edition  was  in  respot^  to 
a  popular  demand.  The  price  of  the  only 
other  morning  iiaper,  the  recently  merged 
Post-Gazette,  is  three  cents.  No  chaLe 
is  contemplated  in  the  price,  despite  X  i 
lower  rate  at  which  the  Press  is  bei^ 
sold.  * 

Changes  in  personnel  of  the  Post-Ga 
zette  are  being  made  slowly  and  no  definiJ 
announcement  can  be  made  now,  with  the 
exception  that  \V.  U.  Christman  is  re 
tamed  as  managing  editor  with  Frank 
\\.  Mercliant,  former  managing  editor 
of  the  Sitn  as  assistant,  and  Ray  Sprigd 
is  retained  as  city  editor.  ® 
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tSun  anH  Globe  combined  June  4,  1923:  name  chanjfed  to  Sun  March  10,  1924. 
tTelegram  and  Mail  combined  January  28,  1924:  name  changed  to  Telegram  May  18.  1925. 


NOW  BAY  CITY  TIMES 

The  name  of  the  Bay  City  (Miffi) 
Times-Tribune  was  changed  Aug. 

Bay  City  Daily  Times,  six  days  a  went 
and  Ba\  City  Sunday  Times  for  the  Son- 
dav  issue. 
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Editor  &  Publisher  for  August  13,  1927 
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BROUN,  NOTED  COLUMNIST,  GOES  ON  STRIKE 

Walk-Out  of  New  York  World’s  Star  Follows  Suppression  of  Sacco  and  Vsuizetti  Column — Will  Stay 
Out,  Writer  Says — Colleagues  on  Paper  Elxpect  Him  to  Come  Back 


H 


EVWOOD  BROUN,  who  writes  “It  By  PHILIP  SCHUYLER 

Seems  to  Me”  for  the  Xeu’  York  .  ,  .  , 

ir  hi  and  other  papers  through  the  had  doubtless,  e.xpressed  honest  and  in-  "Lertamly  my  columns  wera.  not  m 
w  W  Syndicate,  and  is  one  of  the  most  telligent  opinions,  they  could  not  be  violent  disagreement  with  the  editorial 
"  H  columnists  in  the  country,  went  on  opinions  without  prejudice.  The  column-  policy  the  World  held  toward  the  Sacco 
this  week  He  refused  to  continue  ist  also  commented  on  the  “Hairline”  and  Vanzetti  case  several  months  ago,” 

■  *1?  his  daily  column  because  the  drawn  by  the  Governor’s  committee  in  Mr.  Broun  said.  “There  has  been,  how- 
tVnrTd  suppressed  two  articles  he  had  admitting'  that  Jmlge  Thayer  was  “guilty  ever,  a  change  in  the  World’s  policy  in 
"wnen  expressing  his  opinions  on  the  of  indiscretions”  in  the  course  of  the  the  last  few  days.” 

Yanzetti  case.  trial  but  in  stating  that  these  indiscretions  By  one  of  the  editors  this  change  was 

^Vldliam  P  Beazell,  assistant  managing  outside  the  courtroom  had  no  bearing  on  described  as  toward  a  "milder  attitude.” 
iw  of  the  World,  who.  in  the  absence  the  Judge’s  decision.  Mr.  Broun  de-  The  editorial  council  was  responsible. 


editor  ot  — -  ,  _  i- 

of  Herbert  Bayard  Swope,  executive  edi¬ 
tor,  suppressed  the  two  columns  issued 
the’  following  statement : 

"On  Monday  and  Tuesday  of  this  week 
t»o  articles  written  by  Mr.  Broun  were 
held  out  bv  us  in  the  exercise  of  our 
editorial  prerogative.  .As  a  sequence  to 
this  we  received  a  telegram  from  Mr. 
Broun  on  Tuesday  evening  reading  : 

"‘I  have  decided  to  go  on  a  permanent 
strike.’ 

"We  have  had  no  further  communica¬ 
tions  from  him.” 

.Mr.  Broun,  interviewed  by  th  s  writer 
at  his  85th  street  home,  declared  he 
meant  what  he  said  when  he  used  the 
word  “permanent.”  -At  the  World  it 
was  confidently  predicted  that  the 
columnist  would  return  to  his  column 
within  a  week.  Mr.  Broun  is  under  con¬ 
tract  to  the  World  and  has  two  more 
years  to  serve.  The  contract  entitles  the 
newspaper  to  the  writer’s  exclusive 
literary  work,  and  it  is  understood  that 
if  Mr.  Broun  attempts  to  write  for  other 
publications  before  the  contract  expires 
injunction  suits  will  be  brought  similar 
to  those  successfully  prosecuted  when 
William  Raldolph  Hearst  took  Tom 
Powers,  the  cartoonist,  away  from  the 
World  and  gave  him  work  at  higher  pay 
the  .Vm’  York  American. 


Hevwood  Broun 


1  he  editorial  council  is  made  up  of  Ralph 
Pulitzer,  editor,  W  alter  Lippman,  editor 
of  the  editorial  page,  F.  D.  White,  gen¬ 
eral  manager,  and  either  Herbert  Bay¬ 
ard  Bwope,  executive  editor,  or  W.  P. 

Beazell,  assistant  managing  editor.  -An 
editorial  was  prepared  on  Gov.  Fuller’s 
decision,  and  this  council  moved  to  have 
it  "toned  down.” 

“I  want  you  to  emphasize,"  he  said, 

"that  I  am  enough  of  a  newspaper  man 
to  know  that  a  newspaper  must  have  a 
continuing  editorial  policy.  I  realize  that 
1  can’t  thumb  my  nose  at  the  W  orld’s 
pet  projects.  It  would  be  too  much  to 
expect  a  paper  to  harbor  an  outlaw  who 
would  utterly  repudiate  whatever  it  said. 

"Nor  should  I  be  allowed  to  libel  any¬ 
one.  Or  if  the  W’orld  were  boosting 
.A1  Smith  for  president,  I  agree  that  I 
should  not  every  day  in  my  column  at¬ 
tack  Smith  as  a  poor  candidate. 

"But  I  contend  that  in  a  column  headed  He  telephoned  Mr  Beazell 
•It  Seems  to  Me.’  and  signed  by  ‘Hey-  "What’s  the  matter.  Bill?,’’  he  asked, 
wood  Broun  this  is  Heywood  Broun  "i  ^as  afraid  I  was  a  little  late” 
speaking  and  not  the  W’orld.  We  have  Mr.  Beazell  allowed  the  confessed 
discussed  this  frequently,  and  I  still  can-  tardiness  was  correct.  Thev  had  other 
not  agree  with  Ralph  Pulitzer  that  a  copy  in  the  office  to  till  the'eolumn  and 
newspaper  should  be  an  organic  unit.’  i,ad  decided  not  to  “re-make.”  when  Mr 
In  making  it  plain  that  the  column  is  Broun’s  arrived.  .And  Mr.  Beazell  added  ■ 
what  Heywood  Broun  says,  I  certainly 


WORLD  ADVISES  RE.ADERS 
OF  ITS  STAND 

^\N  Friday  this  week  the  ff'orld 
^  published  the  following  state- 
met  on  Mr.  Broun’s  strike: 

The  World  has  always  believed 
in  allowing  the  fullest  possible  ex¬ 
pression  of  individual  opinion  to 
those  of  its  special  writers  who 
write  under  their  own  name.  Strain¬ 
ing  its  interpretation  of  this  privi¬ 
lege,  the  World  allowed  Mr.  Hey¬ 
wood  Broun  to  write  two  articles 
on  the  Sacco-Vanzetti  rase  in  which 
he  expressed  his  personal  opinion 
with  the  utmost  extravagance. 

The  World  then  instructed  him. 
now  that  he  had  made  his  own 
position  clear,  to  select  other  sub¬ 
jects  for  his  next  articles.  Mr. 
Broun,  however,  continued  to  write 
on  the  Sacco-Vanzetti  case.  The 
World,  thereupon,  exercising  its 
right  of  final  decision  as  to  what 
it  will  publish  in  its  columns,  has 
omitted  all  articles  submitted  by 
_^Mr.  Broun. 

Ralph  Pulitzer, 

.j|  Editor,  The  World. 


,  r  -  c  t  "We  think  it  would  be  well  if  you 

glared  that  in  his  opinion  this  distinction  putting  t  e  orce  o  t  e  paper  turned  to  some  other  theme  than  Sacco 

Mr.  Broun,  preparing  for  legal  con-  psychologically  impossible.  • "’i'  ^  speak  ng  as  an  Vanzetti.  There’s  bound  to  be  an 

tingencies.  has  placed  the  matter  in  the  Mr.  Broun  said  he  had  talked  a  great  ....  awful  lot  of  that  in  the  paper  anyhow, 

hands  of  his  attorney,  Morris  L.  Ernst,  jeal  with  Robert  Benchley,  the  writer,  “Granted  there  should  be  limitations  to  and  another  discussion  by  you  would 

"The  suppressed  columns  were  described  in  affidavits  has  told ’of  some  of  ?.  of  opinion,  I  believe  that  the  help.” 

by  Mr.  Broun  as  mild  compared  with  ^he  remarks  made  about  the  case  by  limitations  should  be  eexrcised  only  in  Broun  said  he  would  try. 
the  columns  he  wrote  on  the  Sacco-  Judge  Webster  Thayer  outside  the  court-  most  flagrant  cases.  I  would  con-  He  reflected  on  this  injunction. 

Vanzetti  case  on  Friday  and  Saturday  of  room.  Mr.  Broun  had  concluded,  after  ^  flagrant  case  if  I  continued  Was  there  too  much  about  this  fish- 

last  week.  The  Friday  column,  de-  hearing  Benchley,  that  from  the  evidenct  hammer  away  daily  against  the  views  monger  and  peddler  in  the  papers?  Was 

scribed  by  Broun s  followers  as  a  classic  <;ate  of  mind  of  the  jurist  it  was  likewise  editorial  page.  But  the  ^e  boring  his  readers?  He  thought  not. 

of  newsi»per  writing,  is  reproduced  in  impossible  for  him  to  fail  to  be  prejudiced.  M  orld  is  a  liberal  paper,  I  am  not  gen-  When  he  sat  down  to  write  his  column, 

full  in  this  issue  of  Editor  &  Publisher.  friend  had  referred  Mr.  Broun  to  f*"  ^he  op^site  side.  Eis  mind  was  so  full  of  the  case  he  felt 

It  brought  forth  considerable  favorable  ^  book  Judge  Grant  had  written  in  1912,  .  ■  ? notes  he  «o  strongly  about  it  that  he  could  write 

comment  from  readers.  ,  .  „  In  the  suppressed  columns.  Mr.  Broun  ’’^ceived  from  Mr.  Swo^  the  executive  nothing  else,  he  explained.  Mr.  Broun 

Since  Monday  of  this  week,  Mr.  BsazHI  had  quoted  from  this  book.  Judge  Grant  editor,  terming  ^such  and  such  a  phrase  some  time  has  been  working  at 

has  received  ^jsonally  more  than  1(W  written  down  some  strong  convic-  .  ,  home.  He  has  rarelv  been  seen  in 

telephone  inquiries  asking  why  Broun  s  tions  on  capital  punishment,  asserting  that  ,  disbelieve  wholeheartedly  in  the  the  Pulitzer  building  lately.  He  went 
“It  Seems  To  Me’  was  missing  from  the  to  his  mind  too  many  criminals  were  ^  ^ J'^wspa^r  gets  readers  only  ^lown  to  Park  Row  on  Monday,  how- 

,  acquitted.  He  had  also  related  an  Italian  pleasing  them.  Mr.  Broun  coiitinued.  ever,  and  took  his  column  with  him.  He 
Mr.  Broun  had  retained  no  copies  of  episode  in  which  he  had  been  the  victim.  \  *">’  <^P>n'on  the  only  fatal  thing  is  talked  to  Beazell. 
tte  two  columns  which  the  World  de-  while  in  Rome  at  one  time,  it  seems.  ^  „  .  “I’m  so  het  up  on  this  subject”  he 

dined  to  use,  and  he  reconstructed  the  pockets  had  been  picked.  ^  notes  vvith  Mr.  Swipes  gjjtor  “that  I  iust  had  to  write 

Tuesday  column,  which  he  said  was  the  nu  •  i  xi  d  •  .  j  ^  comment  of  unfortunate,  concerned  the  •  ’.i  ^  ™  write 

most  important,  W  Editor  &  Publisher,  t  Methodist  colony  of  Ocean  Grove.  N.  J. 

The  unpublished  Monday  column  set  _ _  _ ..  Broun  said  in  h:s  column  that  he  Then  the  Wi 


Then  the  World  exercised  its  editorial 


South  Braintree  murder. 

•As  Mr.  Broun  recalled  it.  the  second 
suppressed  column  began 


forrArrrrn^o;ffib;-;ha7^m^^^^^^  ffST’an'ent-reli  u^S^a%?m^d1S^  didn’t  like’ Methodists': . .  •  '  P-ogative,  Mr..  Beazell  explained  he 

of  the  board  which  supported  Gov.  Fuller’s  entirely  unbiased  mind,  con-  Swope  objected  immediately,  had  used  his  own  judgment  when  he  tirst 

decision  in  the  Boston  case.  President  or  subconsciously .  joward  con-  cautioned  his  columnist  not  to  in-  ^Rested  it  ‘would  be  well”  for  Mr. 

Lowell  of  Harvard.  President  Stratton  "eted  murders,  radicals,  and  Italians  in  ^  saying  it  was  very  bad  Rroun  to  take  up  another  subject.  .At 

of  the  Massachusetts  Institute  of  Tech-  •  .  /-  >  ^he  World,  very  bad,  and  that  it  J  subsequent  meeting  of  the  council,  mem- 

nology  and  Judge  Robert  Grant  were  in  Broun  had  had  a  previous  fight  would  alienate  a  lot  of  readers.  hej’s  of  that  body  agreed  Mr.  Bea.zell  had 

error  in  throwing  out  the  Madeiros  con-  "’hh  the  World  over  the  play  jury  system  Mr.  Broun  this  argument  slushed  ^^hen  the  correct  stand  and  stood  behind 

fession  on  the  ground  that  “a  young  fel-  "hich  the  newspaper  advocated  at  the  like  applesauce.  The  Methodists,  he  in-  order  that  eventually  muzzled  the 
low  out  on  a  murder”  appeared  confused  of  an  uproar  over  allegedly  listed,  were  fanatically  dry  and  the  columnist. 

in  his  j-ecollection  of  the  locale  of  the  ftnutty  plays  on  Broadway.  Mr.  Broun  W’orld  was  fanatically  wet.  Moreover  Mr.  Broun  did  not  reach  his  decision 

opposed  to  all  censorship  and  said  so  ^be  Methodists  knew  this.  Their  press  to  send  his  telegraphed  strike  notice 
in  his  column.  .An  inner-sanctum  storm  agent  in  W’ashington  rather  frequently  hastily.  It  was  the  advice  of  Ruth  Hale 

_ _ _ tol.lowed  the  waves  of  which  were  only  sends  out  broadsides  attacking  the  wet  his  wife,  to  keep  submitting  a  piece 

“I’m  so  prejudiced  myself  on  the  qpipted  by  the  oil  of  an  agreement  pro-  W’orld.  Certainly  the  mere  knowdedge  every'  day  on  the  Sacco-Vanzetti  case, 

Sacco-Vanzetti  case  that  it  is  impossible  vifling  that  thereafter  Mr.  Broun  would  that  Heywood  Broun  didn’t  like  Metho-  whether  they  used  it  or  not.  By  so  doing’, 
for  me  to  give  my  unbiased  opinions  re-  differ  “violently  ’  vvith  the  editorial  dists  could  do  no  more  harm  than  already  Miss  Hale  reasoned,  her  husband  was 
garding  it.  A’et  I  don’t  actually  believe  opposite  which  his  column  is  printed  was  done  in  alienating  Methodist  affec-  fulfilling  his  contractual  agreements. 

I  am  biased.  I  think  I  am  fair.  '  If  I  am  daily,  he  said.  tions.  This  was  Mr.  Broun’s  areument.  But  Mr.  Broun  saw  an  end  to  this 

willing  to  admit  this  about  myself,  cer-  .At  the  time,  an  attempt  was  made  to  when  he  discussed  this  note  with  Mr.  celebrated  cause  coming 

tainly  it  must  also  work  the  other  way.”  get  Mr.  Broun  to  agree  to  leave  any  sub-  Swope.  There  was  then  no  strike.  „  ,  .  ,  .  , 

From  this  premise,  Mr.  Broun  de-  ject  alone,  which  the  W’orld  supported,  On  Sunday  of  this  week  he  expected  7  ''.orR’ng  for 

yeloped  the  theme  that  it  was  impossible  and  which  he  could  not  support.  He  he  would  keep  on  as  a  columnist  for  ”  wa  ^lu  so 

for  Presidents  Lowell  and  Stratton  and  said  this  week  that  he  never  agreed  to  many  a  moon.  He  was  spending  the  ^  ®  decision. 

Judge  Grant  to  be  unprejudiced.  Klans-  this  and  has  shown  in  h’s  column  he  was  week-end  in  the  country  and  sent  in  his  .  **H  the  World  restrains  me  from  writ- 
men.  for  instance,  the  columnist  point^  in  disagreement  with  World  policies  on  copy  by  friend  and  messenger.  It  ar-  'OR-”  laughingly  said.  “I  may  go  on 
wt,  never  think  they  are  prejudiced,  several  occasions  since.  He  has  not  been  rived  late,  but  Mr.  Broun  has  been  late  stage,  or  I  may  paint.” 

Granted  that  the  three  members  of  Gov.  in  “violent  disagreement.”  however,  he  before.  On  Monday  there  was  no  column  Mi.  Broun’s  column  of  ,Aug.  5,  one  of 
Fuller’s  board  had  disciplined  minds  and  contended.  by  Heywood  Broun  in  the  World.  (Continued  on  /•age  26) 
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NEWS  MAN  WILL  FLY  IN  ROTO  ADVERTISERS  SPENT  $40,000,000 


GERMAN  PLANE 


IN  FIRST  SIX  MONTHS  OF  1927 


Hubert  R.  Knickerbocker,  Berlin  Cor- 
retpondent,  Universal  Service,  Pas- 
Junkers  Ship^— Other 
Newspapers  Help 


senger  on 


Fifty-seven  of  67  Sections  Printed  Show  Gains  Over 
Period  of  1926 — Total  Linage  Ran  30  Per  Cent 
Ahead  of  Old  Record 


Same 


Cigarets,  Lucky  Strikes ;  California 

Prune  Growers’  Association;  Americ^ 
Stove  Company ;  National  Carbon  Com 
pany,  for  Pyrofex;  Bradley  Knitting 
Mills;  Middishade  Suits;  Fifth  AvenJ 
Corset  Company;  and  Hamilton 
Carpet  Sweeper.  “ 

Other  big  exclusive  roto  advertiser? 
are  the  Cohen,  Goldman  Compan? 

makers  of  Knitex  clothing,  and  Cotv’ 
makers  of  beauty  preparations.  0)ty 
nearly  every  rotogravure  section  in  the 


the  latest  mode  of  transportation  and  the 
most  modern  of 
industries,  avia¬ 
tion.  Near  the 
head  of  the  list  of 
individuals  must 
be  placed  the 
name  of  Hubert 
R.  Knickerbocker, 
Berlin  correspon¬ 
dent  of  the  Uni¬ 
versal  Service, 
who  has  willingly 
accepted  the  as¬ 
signment  which 
gives  him  the  op¬ 
portunity  of  being 
the  first  news¬ 
paperman  to  participate  in  an  attempt  to 
fly  across  the  Atlantic. 

Two  Junkers  planes,  each  carrying  a 
passenger,  will  take  off  sixm  from  Des¬ 
sau,  Ciermany,  for  a  non-stop  flight  to 
New  York.  Knickerbocker  will  be  one 
of  the  passengers  on  the  Europa,  which 


H.  R.  Knickerbocker 


advertisers  during  the  first  six 
months  of  this  year  for  space  in  roto¬ 
gravure  sections  of  the  nation’s  news¬ 
papers,  according  to  figures  furnished 
Editor  &  Publisher  this  week  by  the 
Gravure  Service  Corporation,  New  York. 
This  constitutes  a  new  high  record  for 
this  branch  of  the  advertising  business,  it 
was  explained. 

There  are  67  newspapers  in  the  country 
publishing  Saturday  or  Sunday  rotograv¬ 
ure  sections,  and  only  10  out  of  the  total 
showed  losses  in  the  period  from  Jan.  1 
to  Jutly  1,  the  announcement  of  the  corpo¬ 
ration  stated. 

The  total  linage  of  1926  for  the  first 
six  months  was  7,902,479,  while  this  year 


of  2,371,796  lines.  This  gain  was  divided 
into  729,074  lines  of  local  advertising  and 
1,486,395  lines  of  national. 

Coincident  with  this  Gravure  Service 
Corporation  announcement,  it  was  learned 
tliat  General  Motors  Corporation  was 
about  to  start  a  $500,000  campaign  in  44 
rotogravwe  sections,  promoting  Fisher 


heav)- 


buyer  of  space  at  Christmas  time.  Fw 
the  last  three  years  the  makers  of  Knitex 
clothing  have  used  rotogravure  sections 
exclusively,  through  the  Federal  Adver 
tising  Agency,  New  York,  and  is  gaining 
what  are  described  to  be  remarkable  re¬ 
sults.  '  j 

During  the  last  year,  the  Gravure  Ser\-  t 


bodies  This  campaign  was  reported  to  ice  Corporation  report’s,  eight 
be  only  a  forerunner  of  further  use  that  have  added  rotogravure  sections.  ^ 


G.  M.  C.  intended  to  make  of  the  news¬ 
paper’s  picture  medium. 

So  far  during  the  year,  other  adver¬ 
tisers  who  have  begun  buying  space  in 
rotogravure  sections  include:  the  Pruden¬ 
tial  Life  Insurance  Company ;  Qiquot 
Club  Ginger  Ale ;  Hickok  Belt ;  Fatima 


DETAILS  OF  GRAVURE  LINAGE,  JAN. 
JUNE,  1927-1926 


1— 


“IT”  IN  U.  S.  ADS  SELLS 
FRANCE 

Continental!  Captivated  by  ‘iataa|. 
ible  Quality”  Sayi  Paul  Loui* 
Heryier,  of  Paris  Evening 
Intransigeant 


Newspapers 


recently  broke  the  world’s  flight  endur-  Birmingham  News  .  27.^5 


ance  record.  The  story  he  w’rites  will 
be  distributed  by  King  Features  Syndi¬ 
cate. 

Other  projected  newspaper  enterprises 
for  the  benefit  of  aviation  and  circulation 
include :  “Old  Glory”  Hearst  plane  to  be 
piloted  by  Lloyd  Bertaud  and  James  D. 
Hill;  and  the  Courtney  flight  in  the 
“Whale”  sixmsored  by  the  North  Ameri¬ 
can  Newspaper  Alliance;  Jack  Frost’s 
participation  in  the  Dole  race  from  the 
Pacific  Coast,  as  pilot  for  the  San  Fran¬ 
cisco  Fxatniner ;  and  the  offer  announced 
this  week  by  the  Fhiladclfhia  Bulletin  of 
^S,0(H)  prize  to  the  flyer  who  first  flies 
from  h'urope  to  Philadelphia. 


INSPECT  STATES’  AIRPORTS 


Toledo  Blade  Men  Tell  New  Naviga¬ 
tion  in  Word  and  Picture 

One  of  the  most  unusual  newspaper 
goodwill  tours  in  recent  years  was  that 
conducted  by  Walter  W.  Schramm,  news 
editor,  and  Norman  C.  Hanger,  head  of 
the  pliotographic  staff  of  the  Toledo  (O.) 
Blade.  The  tour,  which  was  by  airplane, 
covered  Michigan  and  Ohio,  and  the  news¬ 
paper  party  stopped  at  most  of  the  im¬ 
portant  airparts  in  the  states. 

The  pilot  of  the  Blade  flight  was 
George  O.  Wells,  owner  and  manager  of 
the  Standard  Aircraft  Company,  Toledo. 
During  publication  of  the  series  of  stories 
written  by  Mr.  Schramm  about  their 
trip,  which  were  accompanied  by  many 
illustrations  by  Mr.  Hauger,  the  Toledo 
city  council  appropriated  $15,000  for  con¬ 
struction  of  a  municipal  airport  and 
signeil  a  three-year  lease  on  a  tract  of 
210  acres,  to  be  used  as  a  temporary 
landing  field,  which,  officials  say,  is  to  be 
one  of  the  best  in  Ohio. 


IOWA  CITY  IN  NEWSPAPERS 


Two-Year  $20,000  Advertising  Cam¬ 
paign  Starts  in  24  State  Papers 

IiuvA  City,  la.,  July  30. — A  two-year 
newspaper  campaign,  inspired  by  the 
Iowa  Daily  Press  Association  publicity 
endeavor,  has  been  launched  by  Iowa  City 
business  interests  to  advertise  the  state 
university  town  as  “Iowa’s  ideal  home 
city.”  A  fund  of  $^,000  will  be  re¬ 
quired  for  the  campaign,  which  will  be 
confined  to  state  papers  and  a  few  middle 
western  papers.  The  first  series  of  ad¬ 
vertisements,  which  will  run  over  a 
period  of  nine  weeks,  appeared  this  week  ^  •  •  • 

m  24  state  papers.  The  next  broadside  Milwaukee  Journal 


m  24  state  papers.  The  next  broadside 
will  be  launched  in  the  spring. 


Fresno  Bee  .  14,203 

I-ong  Beach  Press-Telegram  . .  93,831 

Los  Angeles  Times  . 130,536 

San  Francisco  Chronicle  .  98,497 

Denver  Rocky  Mt.  News  .  60,810 

Hartford  Courant  .  53,206 

V\'aterbury  Republican  .  38,968 

Washington  Post  .  82,341 

Washington  Star  .  91,222 

Miami  News  .  68,256 

Atlanta  Constitution  .  54,208 

-Atlanta  Journal  .  47,497 

Chicago  Daily  News  .  89,856 

Chicago  Tribune  .  34,701 

Peoria  Journal-Transcript  _  89,222 

Ft.  Wayme  News-Sentinel  ....  31.843 

Indianapolis  Star  .  45,785 

South  Bend  News  Times  ....  2,254 

Des  Moines  Register  .  48,064 

Wichita  Eagle  .  32,256 

Louisville  Courier-Journal  ....  59,111 

Louisville  Herald-Post  .  77,647 

New  Orleans  Times-Picayune. .  14,020 

Baltimore  Sun  . 123,188 

Boston  Herald  . 138,447 

New  Bedford  Standard  .  32,851 

Springfield  Republican  .  54,366 

Detroit  Free  Press  .  15,792 

Detroit  News  .  19,642 

Minneapolis  Tribune  .  67,201 

Minneapolis  Journal  .  30,918 

St.  Paul  News  . 124,054 

St.  Paul  Pioneer  Press  .  40,138 

Kansas  City  Journal  Post  ....  56,900 

Kansas  City  Star  .  59,622 

St.  Louis  Globe  Democrat  ....  12,021 

St.  Louis  Post  Dispatch  .  24,668 

Omaha  Bee  .  2,857 

Newark  Call  . 130,862 

-Albany  Knickerbocker  Press  ..  11,492 

Buffalo  Courier-Express  .  71,738 

Buffalo  Times  .  70,452 

New  York  Evening  Post  . 140,033 

New  York  Times  . 179,659 

New  York  Herald  Tribune _ 120.572 

New  York  World  .  17,527 

New  York  Daily  News  .  10,514 

Rochester  Democrat  & 

Chronicle  . 65,801 

Syracuse  Herald  .  68,676 

Syracuse  Post- Standard .  17,990 

Cincinnati  Enquirer  .  43,778 

Cleveland  News  Leader  .  8,694 

Qeveland  Plain  Dealer  .  40.152 

Youngstown  Vindicator  .  23,793 

Toledo  Times  .  94,599 

Philadelphia  Inquirer  .  11.442 

Philadelphia  Public  Ledger  . . .  29,534 

Providence  Journal  .  83.207 

Memphis  Commercial  Appeal  . .  69.839 

Nashville  Banner  .  49,875 

Houston  Chronicle  .  41,860 

Houston  Post-Dispatch  .  53,410 

Richmond  Times-Dispatch  _ 48,916 

Seattle  Times  .  9 184 

42'.  186 


1927  Linage 
Local  National 
99,311 

29.826 
13,657 

183,050 
165,494 
78,450 
43,194 
13,831 
57,566 
134,429 
27,181 
54,712 
117,103 
57,358 
393,385 
35,266 
24,738 
147,717 

21.826 
133,820 

26,635 
111,880 
22,724 
112,522 
134,852 
197,675 
20,727 
37,297 
104,076 
172,746 
144,550 
61,485 
39,046 
111,524 
48,659 
131,842 
107,679 
206.808 
70,000 
105.304 
43,669 
118,863 
39,083 
13,115 
246,600 
150,274 
101,339 
142,313 


Total 

126,916 

44,029 

107,488 

313,586 

263,991 

139,260 

96,400 

52,799 

139,907 

225,651 

95,437 

108,920 

164,600 

147,214 


1926  Linage 
Local  National 
2.103  83.071 


Total 

85,174 


(First  Issue  May  1926) 


111,800  2,051  113,851 

81,900  172,788  254,688 

128,660  154,826  283,486 
10,870  45,430  56,300 

56,065  36,266  92,331 

30,011  14,742  44,753 

59,607  40,798  100,405 

94,932  105,692  200,624 

(First  Issue  Jan.  1926) 
36,190  36,302  72,492 

46,246  103,453  149,699 

128,439  37,413  165,852 

428,068  No  local  304,741  304,741 
124,488  34,426  17,472  51,898 

56,581  No  record 
193,502  8,313  100,249  108,562 

24,080  16,702  14,938  31,640 

181,884  62,526  82,6%  145,222 

58,891  48.524  27,936  76,560 

170,991  89,251  82,409  171,660 

100,371  (First  Issue  May  2, 1926) 
126,562  29,782  91,079  120,861 


258,040 

336,122 

53,578 

91,663 

119,868 

192,J88 

211,751 

92,403 

163,100 

151,662 

105,559 

191,464 

119,700 

231,476 

72,857 

236,166 

55,161 

190,601 

109,535 

153,148 


110,104 

159,706 

53,112 

69,275 

38,234 

24,556 

63,188 

20,460 

125,118 

37,870 

43,463 


20,272 

15,008 

154,421 

13,623 

27,072 


%,229  206,333 
224,173  383.879 
15,134  68,246 

36,606  105,881 
100,454  138,688 
1%,004  220,560 
99,739  162,927 
43,193  63,653 

26,894  152,012 
75,726  113,5% 
78,015  121,478 
(First  Issue  Sept.  1, 1926) 
20,751  104,245  124,9% 
137,760 
50,813 
87,560 
43,362 
68,042 


46,109 


702,760*  198,583 
270,846  113.188 
118,866  26,402 


13,793 

295,059 

152,968 

106,316 


158,032 

65,821 

241,981 

56,985 

95,114 

72.989 

59,902 

493,642 

266.156 

132,718 


152,827  (First  Issue  Oct.  10, 1926) 


70,047 

48,162 

33,587 

140,630 

47,530 

1%,194 

15,897 

25,910 

132,447 

159,147 

90,828 

110,705 

53,626 

80,584 

36,652 

59,122 

157,304 

141,747 


135,848 

116,838 

51,577 

184,408 

56,225 

236,346 


83,384 

68,873 

3,591 

53,354 

12,628 

34,038 


62,698 

22,918 

26,759 

91,266 

37,310 

170,911 


39,690  (First  Issue  Nov.  27,  1%6) 
120,509  (First  Issue  Nov.  7, 1926) 
143,889  14,275  55,492  69,767 


188,681 

174,035 

180.544 

102,501 

122,444 

90,062 

108,038 

166,488 

183,933 


61,957 

83,499 

28,021 

2,243 

51,030 


12,628 

44,205 


146,082 

91,791 

30,350 

144,620 

49,938 

204,949 


Is  it  the  “it”  in  American  advertise¬ 
ments  that  fascinates  Continental  Euro¬ 
peans,  even  though  they  have  no  knowl¬ 
edge  of  English? 

Paul  Louis  Hervier,  secretary-general 
of  the  Paris  Evening  Intransigemt, 
thinks  so.  He  said  as  much  the  other 
day  when  the  Crowell  Publishing  Com¬ 
pany  acted  as  his  interpreter.  He  said: 

“Perhaps  this  is  the  ‘it’  of  which  Ameri¬ 
cans  talk  so  much,  and  which,  I  under¬ 
stand,  means  an  intangible  quality  that 
compels — well,  attention  at  least. 

“However,  whether  partly  aimed  at 
Europeans  or  not,  the  effect  of  these  ad¬ 
vertisements  has  been  an  interesting  study 
to  me  and  I  have  found  numerous  in¬ 
stances  where  actual  changes  in  national 
customs  can  be  traced  directly  to  them. 
This  may  not  always  have  meant  direct 
sales  of  American  wares  but  it  meant  at 
least  the  demand  for  goods  similar  to 
those  advertised  and  thus  a  new  draw¬ 
ing  upon  American  markets  for  ma¬ 
terials.” 

From  this  beginning  (with  the  lead  re¬ 
written)  the  “Newspaper  Service  Bu¬ 
reau”  of  the  Crowell  Publishing  Com¬ 
pany,  which  gets  out  magazines,  con¬ 
tinued  for  two  neatly  and  solidly  type¬ 
written  pages. 

Mr.  Hervier  spoke  politely  about 
.American  magazines  in  general  and  The 
American  Magazine  and  Woman’s  Home 
Companion  in  particular. 

And  at  the  top,  the  Newspaper  Service 
Bureau,  pleasant  name  for  press  agent, 
had  explained  to  the  Editor: 

“The  following  summary  of  Mr.  Her- 
vier’s  report  on  the  influence  of  American 
advertising  in  Europe  is  submitted  to  you 
as  a  contribution  of  general  interest, 
showing  the  influence  and  scope  ot 
.American  advertising.  It  seems  likely  to 
be  useful  in  emphasizing  to  readers  the 
importance  and  dignity  of  the  advertising 
columns.” 

NOW  SALT  LAKE  ’HMES 

The  East  Salt  Lake  Times,  Salt  Lake 
City,  Utah,  has  dropped  the  word  “EasC 
and  will  hereafter  be  known  as  the  Salt 
Lake  Times.  The  paper  has  moved  to 
larger  quarters  in  the  Sugar  House  sec¬ 
tion  of  the  city  and  is  spending  several 
thousand  dollars  on  new  mechanical 
equipment  and  on  enlarging  its  news  de¬ 
partment. 


*New  \  ork  Times  total  includes  lineage  in  suburban  tabloids. 


173,518  235,475 
86,932  170,431 
68.488  %,509 

29,343  31,586 

71,638  122,668 
(First  Issue  Sept.  1926) 
64.827  39,648  104,475 

112,028  124.656 
93,589  137,794 


TRIES  OUT  NEW  ROLLER 

The  Cleveland  Plain  Dealer  is  experi¬ 
menting  with  a  rubber  roller  manufac¬ 
tured  by  the  Goodrich  Rubber  Company, 
of  Akron,  O.  The  composition  of  this 
roller  is  said  to  be  much  harder  than  is 
cominonly  used.  The  makers  claim  that 
it  will  wear  longer,  withstand  very  hot 
weather,  will  hold  its  shape  and  elinn- 
nate  much  roller  washing.  The  roller  is 
tried  on  two  presses  which  run  off  the 
woman’s  and  dramatic  section. 
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geneva  press  parley  attracts  60  DELEGATES 

Cooper  Says  A.  P.  Has  No  Government  Connections  and  Seeks  No  Favors — Japanese  Will  Ask  Re¬ 
duction  of  Cable  Rates  to  Europe  and  America 


tvtY  delegates  from  36  different  Other  suggestions  will  aim  at  sate-  means  of  ensuring  more  rapid  and  less  various  government  services.  For  ex 

..  l^A  1  1  _ _ . _ _ nt-aeo  nri/1  troncmicctmi  Prpcc  iiPWQ  With  ;imnlp.  it  dpnpndc  in  a  larorf»  ni»>aciirf>  /m 


aII  auspices  of  the  League  of  titled  to  the  exceptional  advantages  cuss  all  technical  problems  the  solution  radio-telegraph ;  it  also  depends  in  every 

^tiMs  beginning  Aug.  24.  sought  from  governments.  Publicity-men,  of  which  in  the  opinion  of  experts  would  country  upon  the  national  legislation  in 

^  From’  New  York  this  week  sailed  Kent  “moochers”  and  others  who  come  to  be  conducive  to  the  tranquilization  of  all  questions  connected  with  authors’ 

Tr^ner  general  manager  of  the  .\sso-  Europe  with  a  “letter  of  introduction  public  opinion  in  various  countries.  rights,  transport  rates,  etc.  In  directions 

Press-  R  P.  Scripps,  president  of  from  the  publisher  of  the  Monthly  Star”  It  was  due  to  the  initiative  and  energy  like  these  the  friendly  assistance  of  the 

^  Scripps’  Howard  Newspapers,  and  of  Blankville,  seeking  “reserved  seats”  of  M.  Hymans,  formerly  foreign  minister  League  of  Nations  might  often  be  of 

^omas  L  Sidlo  of  counsel  of  that  or-  in  press  galleries  already  overcrowded  of  Belgium,  and  member  of  the  League  great  value.” 

ranization'  and  Seiichi  Uyeno,  managing  with  working  journalists  will  receive  Council  that  the  plan  materialized.  When  An  indication  of  how  complete  has 

q.  V  .ii_-  _ A  4-U^  .1 _ _  Vf  Hvtnanc  waQ  hv  M.  been  the  nrenaratinn  ran  Ka  oratnA^ 


director  of  the  Osaka  Asalti  and  the  short  shrift. 

Tokyo  Asahi,  with  K.  Kitano,  the  New  The  provisional  agenda  as  drafted  by 


M.  Hymans  was  succeeded  by  M.  been  the  preparation  can  be  gained  from 
Vandervelde,  present  foreign  minister  of  the  fact  that  representatives  of  sixteen 


York  correspondent  of  those  Japanese  the  preparatory  committees  during  the  Belgium,  the  latter  pressed  the  venture  of  the  largest  press  agencies  attended  the 


newspapers.  Sailing  last  week  were  Karl  past  year  is  as  follows: 

A.  Bickel,  president  of  the  United  Press,  1.  Press  Rates : 
and  George  Parker,  editor-in-chief  of  the  (a)  Telegraph. 

Saipps-Howard  Newspapers.  (b)  Telephone. 

M.  Koenigsberg,  president  of  Interna-  (c)  W’ireless  telegraph, 

tional  News  Service  and  Universal  Serv-  (d)  Wireless  telephone, 

ice,  sails  for  Europe,  Saturday,  to  at-  2.  Coding  of  Press  Messages, 
tend  the  Conference.  3.  Improvement  of  Communications. 

r>avid  M.  Church,  foreign  news  di-  4.  Transport  of  newspapers, 
rector  of  International  News  Service,  5.  Postal  subscriptions  to  newspapers, 
sailed  for  Europe  W'ednesday  aboard  the  6.  Protection  of  News. 


Berengaria.  .  7 

After  the  close  of  the  Geneva  conter- 
ence,  Mr.  Church  will  visit  the  Euro¬ 
pean  bureaus  of  International  News 
Service.  He  will  also  call  on  the  new 
clients  added  by  International  News 
Service  within  the  last  few  months  in 
Prague,  Vienna,  Budapest,  Barcelona 
and  Madrid. 

Before  sailing  Mr.  Cooper  issued  a 
statement  to  the  effect  that  there  was  ni 
contest  between  the  Associated  Press  and 
the  United  Press  involved  in  the  confer¬ 
ence.  The  United  Press  has  been  sending 
out  stories  signed  by  Ed  L.  Keen,  its 
European  manager,  declaring  that  the 
United  Press  was  fighting  for  an  “open 
door”  news  policy  opposed  by  official  j 
government  agencies  with  which  the  As-  ( 
sociated  Press  was  allied.  Keen’s  .stories 
were  based  on  a  resolution  placed  before 
the  first  conference  last  year  by  Roy  vV. 
Howard,  chairman  of  the  board  of  ‘.he 
Scripps-Howard  Newspapers. 

Mr.  Cooper’s  statement  follows: 


Professional  facilities  for  Journalists. 

(a)  Travel  tours. 

(b)  Schools  for  Journalists. 

(c)  Scholarships  for  Journalists. 

(d)  Double  taxation  of  Journalists 
living  abroad. 


with  equal  sagacity  and  enthusiasm.  hrst  session.  This  was  followed  by  a 
“'The  Chilean  proposal  is  undoubtedly  meeting  in  Geneva  of  representatives  of 
a  bold  one,”  declared  M.  Hymans  in  dis-  sixteen  European  press  bureaus,  from  as 
cussing  it  at  the  time.  “The  press,  like  many  countries,  while  lastly  the  various 
all  great  powers,  is  rightly  jealous  of  Journalists  .Associations  gathered  here  to 
its  independence.  We  must  therefore  formulate  the  claims  of  the  newspaper 
approach  the  vast  and  delicate  problem  profession. 

raised  by  this  resolution  with  great  cir-  For  the  program  of  the  conference  all 
cumspection.  I  wish  to  make  it  clear  that  was  necessary  was  to  draw  up  an 
at  the  outset  that  the  League  does  not  agenda  based  upon  the  results  of  the  pre¬ 
wish  to  interfere  in  the  affairs  of  the  paratory  work. 

press  and  that  it  will  only  interest  itself  -Among  the  requests  that  will  be  made, 
in  them  if  the  journalists  themselves  if  the  conference  follows  the  lead  of 
consider  that  its  assistance  is  of  value.”  the  Preparatory  Committee,  are: 

That  was  the  spirit  in  which  the  Priority  of  press  telegrams  over  or- 
League  approached  the  undertaking.  And  dinary  messages ;  reduction  of  rates  by 
in  that  spirit  journalists,  publishers  and  all  governments  for  press  communica- 


(e)  Reductions  of  steamship  and  press  asscKiation  officials  from  a  score  tions  by  telegraph,  telephone  and  wire¬ 


railway  fares.  of  countries  aided  in  the  preparations,  less  or  cable. 

(f)  Passport  visas  for  Journalists.  -Among  the  Americans  participating  in  Establishment  of  international  con- 
fg)  Identity  cards  for  Journalists,  the  preliminary  work  were  Roy  W.  versations  with  a  reduction  of  fifty  per 

(h)  Repressive  measures  against  Howard,  of  the  Scripps-Howard  News-  cent  in  current  rates,  with  priority  for 

Foreign  Journalists  (expul-  papers;  Ed  L.  Keen,  European  manager  press  communications  over  ordinary  pri- 
sion.)  and  Henry  Wood,  Geneva  eorrespondent  vate  conversations;  reduction  of  fifty  per 

(i)  Equaiitv  of  treatment  for  For-  of  the  United  Press;  Elmer  Roberts,  cent  on  urgent  rates,  with  priority  for 

eign  Journalists.  European  manager  and  Joseph  Sharkey,  i-rgent  press  communications  over  urgent 

(j)  I'acility  for  enquire  afforded  Geneva  correspondent  of  the  -Associated  private  communications. 

Journalists.  Press;  the  -Anglo-American  Journalists  In  regard  to  coding  the  Conference  will 

8.  Censorship  in  Peace-time.  -Association,  of  which  Wilbur  Forrest,  recommend : 


United  Press  was  fighting  for  an  “open  Journalists.  Press;  the  -Anglo-American  Journalists  In  regard  to  coding  the  Conference  will 

door”  news  policy  opposed  by  official  g  Censorship  in  Peace-time.  -Association,  of  which  Wilbur  Forrest,  recommend : 

government  agencies  with  which  the  As-  9  information  on  the  latest  technical  of  the  Nciv  York  Herald  Tribune,  was  "That  the  accredited  representatives  of 
sociated  Press  was  allied.  Keen’s  .stories  improvements  of  interest  to  the  president  at  the  time.  Lord  Burnham  the  press  be  allowed  to  use  an  appro- 

were  based  on  a  resolution  placed  before  Press.  and  other  prominent  British  publishers  priate  code,  in  whole  or  in  part,  at 

the  first  conference  last  year  by  Roy  vV.  (Wireless  telephonv,  television,  etc.)  have  taken  an  active  interest  also.  ordinary  press  rates,  for  the  sending  of 

Howard,  chairman  of  the  board  of  ‘.he  jiig  calling  of  the  Conference  signals  In  adopting  the  Hyman’s  Report  and  press  news  by  wireless  on  the  under- 

Scripps-Howard  Newspapers.  a  great  success  for  the  League,  in  that  authorizing  the  calling  of  the  Conference,  standing  that  the  code  be  communicated 

Mr.  Cooper’s  statement  follows:  original  proposal  of  M.  Yanez,  the  last  -Assembly  also  clearly  defined  the  in  advance  to  the  telegraph  companies 

“I  was  not  at  the  Geneva  conference  Chilean  delegate  to  the  1925  -Assembly,  part  the  League  was  to  play.  It  noted :  . that  unauthorized  persons  be 

of  the  news  agencies  last  year,  but  1  was  confronted  with  manv  difficulties.  certain  cases  the  League  of  Na-  prevented  from  utilizing  wireless  for 

told  that  at  that  conference  there  was  a  Yanez  proposed:  That  the  League  tions  can  undoubtedly  do  a  great  deal  press  news.” 

declaration,  to  which  no  objection  was  Council  consider  the  desirability  of  sum-  to  assist  co-operation  between  the  Gov-  The  proposals  for  the  “protection  of 

voiced,  that  absolute  equality  of  moning  a  committee  of  Press  Experts,  ernments  and  the  press.  .Although  an  news”  have  not  vet  been  definitely 

ment  should  be  observed  m  the  distnbu-  representing  the  Press  in  different  coun-  aggregate  of  private  enterprises,  the  press  formulated,  but  the  League  Secretariat  is 

tion  of  omctal  government  news  to  all  ^ries  in  order:  (1)  to  enquire  into  the  is  frequently  obliged  to  have  recourse  to  said  to  be  preparing  a  memorandum  on 

agencies.  If  this  is  the  case  1  cannot  this  subject. 

understand  the  inspiration  of  any  ex- - -  ^  The  journalists  esneciallv  those  enaatr 

pressions  of  doubt  as  to  the  probability  of  CENTRE  OF  BRITISH  AD  CONVENTION  1  ing  in  international  assi^ments,  have 

any  adverse  action  this  year  upon  last  _ _ asked  several  advantages,  chiefly  of  a 

year  s  declaration  .  ^  „  .  nature  to  facilitate  their  work.  Thev 

So  far  as  the  Associated  Press  is  con¬ 
cerned,  of  course  it  has  no  government 
connections  and  never  has  had,  and  it 
never  has  asked  and  does  not  ask  any 
preferential  treatment  from  any  govern¬ 
ment.” 

Reduction  of  cable  rates  will  be  sought 
by  the  Japanese  delegation,  Mr.  Uyeno 
told  Editor  &  Publisher.  Mr.  Uyeno 
was  appointed  delegate  to  represent  all 
Japanese  newspapers,  while  other  fellow 
country-men  who  will  attend  the  c  in¬ 
ference  are  M.  G.  Date,  director  of  the 
Japanese  Associated  Press ;  and  S.  Uyecia, 
of  the  Nippon  Dempo  "Tsu  Shin  Sha 
which  is  closely  allied  with  the  United 
Press. 

“If  cable  and  wireless  rates  are  re¬ 
duced  there  will  be  increased  interchange 
of  news  and  consequent  broader  under¬ 
standing  between  countries,”  Mr.  Uyeno 
declared. 

“It  requires  between  four  and  five 
hours  to  get  _  messages  between  New 
York  and  Tokio  and  about  three  hours 
from_  London,  and  we  pay  the  highest 
rate  in  the  world.  To  send  urgent  mes¬ 
sages  from  New  York  to  Tokio  costs 
$2.75  a  word. 

.  'We  are  also  interested  in  the  ques-  P®*;  W’H  have  as  a  preliminary  course  o 

tion  we  understand  is  before  the  con-  Sellers  and  buyers  of  advertising  to  the  number  of  more  than  300  were  repre-  training,  a  personal  acquaintance  wit! 
ference  of  granting  newspaper  men  in-  sented  at  the  recent  British  advertising  exhibition  which  was  a  part  of  the  the  countries  wherein  news  which  h 

ternational  or  diplomatic  privileges.”  annual  Advertising  Association  convention.  edits,  originates. 


Sellers  and  buyers  of  advertising  to  the  number  of  more  than  300  were  repre¬ 
sented  at  the  recent  British  advertising  exhibition  which  was  a  part  of  the 
annual  Advertising  Association  convention. 


this  subject. 

The  journalists,  especially  those  engag¬ 
ing  in  international  assignments,  have 
asked  several  advantages,  chiefly  of  a 
nature  to  facilitate  their  work.  They 
urge  exemption  from  double  taxation, 
freedom  of  transit  from  one  country  to 
another  without  the  vexatious  delays  of 
passport  and  visa  and  customs  for¬ 
malities  ;  an  internationally  recognized 
document  of  identity  which  will  be  ac¬ 
cepted  by  postal  and  telegraph  adminis¬ 
trations  of  the  International  Postal 
Union and  the  least  possible  censorship 
restrictions  hampering  their  work  in 
times  of  peace. 

That  the  Conference  will  confine  itself 
to  the  agenda  is  not  probable.  Many 
interesting  suggestions  have  been  made 
by  various  publishers,  journalists,  and 
press  organizations,  and  “regional”  agree¬ 
ments,  between  bordering  countries  or 
groups  of  countries,  will  undoubtedly  be 
formulated  at  Geneva,  with  the  object  in 
view  of  fostering  international  relations. 

The  Roumanian  delegation  has  sug¬ 
gested  a  scheme  whereby  scholarships  be 
extended  by  various  countries  to  journal¬ 
ists  of  other  countries  ’n  order  that  they 
may  Income  personally  acquainted  with 
conditions.  It  is  not  improbable,  that  in 
the  future  every  telegraph  and  cable  edi¬ 
tor  on  every  large  international  newspa¬ 
per.  will  have  as  a  preliminary  course  of 
training,  a  personal  acquaintance  with 
the  countries  wherein  news  which  he 
edits,  originates. 
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BREAKING  THE  STORY  OF  GEN.  WOOD’S 
REFUSAL  OF  PRESIDENCY  IN  1920 


Getting^  Blind  Tip  from  Senator  Four  Years  Later,  Newspaper 
Man  Got  Detailed  Confirmation  from  Son — 

Story  Received  Wide  Play 


By  EDGAR  MELS 


I 


QUEEN  FAINTS  IN  ARMS  OF 
A.  P.  CORRESPONDENT 
44^T^HE  Queen  has  fainted  in 
Mills’  arms  again!” 

M.  N.  Stiles,  foreign  editor  of 
the  Associated  Press,  made  this 
ejaculation  this  week  when  he 
read  the  cable  dispatch  from 
Bucharest  containing  the  inter¬ 
view  obtained  by  James  Mills  with 
Queen  Marie  of  Rumania. 

”lt  is  a  standard  joke  in  the 
.4.  P.  office,”  explained  Stiles, 
“that  when  the  Queen  feels  emo¬ 
tional  she  calls  for  James.” 

Mills,  recently  assigned  to  the 
Vienna  bureau  of  the  Associated 
Press,  re-opened  after  several 
years  during  which  this  capital 
was  covered  by  local  correspond¬ 
ents,  has  had  several  important 
interviews  with  Queen  Marie.  Dur- 
the  war  he  obtained  a  leave  of  ab¬ 
sence  and  entered  Red  Cross  work 
in  the  Balkans.  It  was  then  that 
he  became  acquainted  with  Her 
Royal  Highness,  and  she  has 
favored  him  since  with  a  number 
of  exclusive  stories. 


CHINESE  EDITOR  SLAIN 
IN  VANCOUVER  WAR 

President  and  Elmployes  Shot  by 
Caller,  Who  Alio  Dies  in  Paper’s 
Office — No  Halt  in  Pub¬ 
lication 


A  political  feud  which  started  in  Van¬ 
couver’s  Chinatown  Aug.  7  claimed  the 
lives  of  Louis  Man  Har.  president  and 
editor  of  the  Morning  Xews,  city  Chi¬ 
nese  daily  newspaper  and  special  com¬ 
missioner  of  the  Vancouver  branch  of  the 
Chinese  National  League,  Wong  Park, 
typesetter  and  writer  for  the  Xews,  and 
a  Chinese  believed  to  be  Wong  Suey 
Sang,  of  Kamloops,  B.  C. 

The  three  died  following  a  shooting 
affray  in  the  offices  of  the  News,  issued 
in  the  Chinese  National  League  head¬ 
quarters.  Police  stated  after  investiga¬ 
tion  that  they  believed  the  affair  was  a 
direct  result  of  the  recent  split  in  the 
ranks  of  the  Nationalist  party.  The  au¬ 
thorities  said  they  were  informed  that 
Louis  Man  Har  was  seated  in  his  office 
on  the  mezzanine  floor  when  Wong  Suey 
Sang  entered  and  requested  to  see  the 
editor. 

Wong  Park,  one  of  the  dead  men,  was 
seated  in  the  front  office  with  a  reporter 
and  Mak  Ya  Shee,  a  sub-editor.  Suey 


N  the  millions  of  words  written  as  off.  There  was  hope,  despair,  murder 
obituary  notices  for  Leonard  Wood,  and  mayhem  in  my  heart, 
there  is  not  a  line  referring  to  his  great-  Leonard  Wood,  Jr.,  proved  a  gentle- 

est  act to  the  finest  thing  done  by  an  man  and  a  scholar.  He  admited  the  truth 

.4rnerican  politician — the  renunciation  of  of  the  story.  He  told  me  that  Hamon 
the  Presidency  of  the  United  States!  had  approached  his  father  when  Lowden 
Yes  Leonard  Wood  refused  to  become  and  Gen.  Wood  were  deadlocked;  when 
President.  For  this  doctor-soldier,  whom  Harding  was  looming  in  the  offing; 

Pershing  would  not  permit  to  lead  a  when  Daugherty’s  fine  hand  was  weaving 
unit  in  France— this  dubiously  successful  its  spell.  Yes,  Hamon  had  made  the  prop- 
governor-general  of  the  Philippines,  de-  osition. 

dined  the  nomination  for  President  at  “.And  what  did  your  father  say.'  I 

the  Chicago  convention  of  1920.  queried,  trying  hard  to  still  my  thump- 

The  writer  of  this  is  a  Democrat  and  ing  heart,  for  I  was  face  to  face  with 
dislikes  Republicans  cordiallv,  but  he  be-  the  biggest  story  of  the  year 
lieves  that  as  a  man.  Wood  stands  out  “-All  I  know,  said  young  Wood,  is 
in  striking  contrast  to  his  fellows— Re-  what  he  told  me  and  my  mother.  He 

publican  and  Democratic.  For  Wood  came  back  from  the  conference  purple 

could  have  had  the  Presidential  nomina-  with  rage.  According  to  his  story,  he 
^ion — equivalent  to  election — if  he  had  replied  to  Hamon : 

made  a  verbal  agreement  to  turn  the  “  ‘I  am  an  -American  citizen.  1  am 

Teapot  Dome  oil  leases  over  to  Jake  an  American  soldier.  1 11  be  damned  if  writing  attested  to  its  authenticity 

Hamon  and  his  colleagues.  I  betray  my  country.  Get  the - out  of  - 

Of  course,  the  gentle,  or  otherwise,  here  !’  r  -u  u  . - - - - - . . 

reader,  will  ask  how  the  writer  knows  Aj^d,  according  to  my  father,  Hamon  i  dived  into  the  waiting  taxi.  I  t^k  the  argument  between  the  editor 

all  this  and  what  proo  he  has.  Such  a  wast^  no  time^  midnight  tram  back  to  New  York.  The  j,,.  the  thr« 

query  is  Tair  and  shall  be  answered  in  I  home  office  yelled  with  j^oy  when  they  jhe  business  office,  but  they  paid 

detail  and  in  chronological  order.  Inci-  ^  h'"'  "  '  bttle  attention  until  they  heard  a  K 

dentally.  It  makes  an  interesting  story-  Hamoi^  who  conhrmed  her  husbands  ring  out  and  looked  up  to  see  Suey  Sang 

a  story  ^bind  the  story  The  first  in-  share  in  the  transaction.  A  few  days  j^^jng  aim  with  a  revolver  above  the 

timation  I  had  that  Wood  had  decided  to  l  explained  to  him  that  1  had  taken  later  came  a  cable  from  Manila,  stating  -ailint  of  the  tn«>77aninp  floor 

be  right  rather  than  President,  came  to  no  notes-I  had  become  so  interested  in  that  General  Wood  refused  to  comment  Vo_J  Pa?k  ros^and  mrnefl  to 

me  elrly  in  February.  1924.  A  Demo-  the  story  that  I  forgot  all  ateut.it.  .As  on  the  story  “at  this  time.”  ,  telletTom  te  assas^n’s 

cratic  Senator,  with  vitriolic  tongue  and  a  matter  of  fact  taking  notes  is  fatal  And  on  March  6,  1924,  the  sixty  daily  him  in  the  teck  Emerfng  the 

an  amazing  faculty  for  getting  at  the  m  an  imerview-it  makes,  the  person  in-  papers  of  the  North  American  News-  Xer  found  WonVPark  d>W^ 

bottom  of  things,  phoned  me  to  come  to  erviewed  interview-conscious  I  asked  paper  Alliance  carried  the  story-to  have  S  floor  a  buTet  having  eXred  hi, 

his  office  in  the  Senate  Office  Building  to  write  the  story  on  the  Wood  type-  o  k,-  "rst  floor,  a  Duiiet  naMng  entered  his 

in  Washington.  He  wasted  no  time.  writer.  Permission  was  given.  I  wrote. 

“Mels,”  he  exclaimed  the  moment  I  \  yote  deliberate  misstatements.  Then  - 

entered  his  office,  “Leonard  Wood  re-  I  handed  five  typewritten  sheets  to  story! 

fused  the  Republican  nomination  at  Chi-  asking  him  to  correct  the  manu- 

cago  in  exchange  for  the  Teapot  Dome  script  and  to  o.  k,  each  page.  He  grew 
oil  leases.  The  offer  was  made  by  Jake  suspicious. 

Hamon.  Now  get  out  of  here.”  Why  each  page?  Why  not  the  top 

“But,  Senator — I  exclaimed,  but  the  or  the  bottom. 

Senator  waved  me  out  and  then  began  ^  explained  tl 


Finally  each  P^gc  was  signed  with  his  Sang  was  told  to  go  upstairs,  which  he 
initials.  I  rushed  out  in  indecent  haste,  fly 


j  u  •  Yt  TT  «  tudi  iiuui,  a  iiaAiiiii:  cmcicu  niS 

It  copied  by  every  paper  in  the  United  on  the  left  side.  On  the  balcony 

States  the  next  day.  W  hat  did  I  get  fl^^  Louie  Man  Har  was  found  on  the 
out  of  It?  -A  mere  $700  for  a  one-column  f - - 


INTERTYPE  TO  BUILD  ITS  OWN  HOME 


CHANGES  IN  DENTON,  TEX. 

As  successor  to  W’ill  C.  Edwards,  who 
recently  became  publisher  of  the  IVash- 
explained  that  some  one — myself  per-  ington  (D.  C.)  Herald,  R.  J.  Edwards, 

h'/rflprt  W«^^  have  haps— might  so  alter  the  pages  as  to  formerly  of  Fort  W’orth,  has  been  named 

ever  done.  Of  course,  I  notified  mv  New  '’uin  him  He  began  to  read.  He  ex-  general  manager  of  the  Denton  (Tex.) 

York  office  and  next  day  received  word  .  Record-Chromcle  and  president  of  the 

that  Wonfl  was  awav  from  Manila  and  “s  full  of  mistakes,  he  said,  and  corporation  which  publishes  the  Denton 

wolld  SSr  r«»m  for  a  werk  HamS  ^kan  to  erasr  and  inforline-and  I  paper.  R.  J.  i,  a  brother  of  Will  C. 

was  dead.  His  wife.  Clara  Hamon,  had  ^ad  the  story  cinched,  for  his  own  hand-  F^wards. 
remarried  and  was  somewhere  in  South¬ 
ern  California.  So  I  got  a  list  of  dele¬ 
gates  to  the  1920  convention,  and  of  al¬ 
ternates,  as  well  as  politicians  and  lead¬ 
ers.  I  read  and  reread  this  immense  list 
until  I  got  pop-eyed.  Whichever  way  I 
turned  there  was  a  wall  of  something 
akin  to  reticence.  W'ith  childlike  bland¬ 
ness,  I  was  told  to  forget  the  story — 

“it  could  never  be  proven.” 

I  trailed  a  clue  to  New  A’ork.  It 
proved  to  be  nothing.  Disgusted.  I  re¬ 
turned  to  W’ashington,  arriving  there  at 
just  ten  at  night.  I  took  a  taxi  to  my 
modest  hotel.  We  drove  along  Pennsyl¬ 
vania  avenue  and  had  just  reached  Tenth 
street  when  my  sleepy  eyes  beheld, 
blazoned  forth  in  electric  lights  atop  a 
theatre : 

LEONARD  WOOD,  JR.  PRESENTS: 

I  have  Ro  idea  what  young  Wood 
pre.sented.  “Over  there!”  I  howled  at 
the  driver,  and  he,  sensing  something  un¬ 


floor  with  a  bullet  hole  through  from  the 
left  temple  to  the  right  side  of  the  skull, 
a  second  bullet  lodged  farther  down  in 
the  left  side  of  the  head,  and  a  third  in 
his  left  knee.  On  his  desk  was  found  an 
automatic  25-calibre  pistol  of  Spanish 
manufacture,  with  one  shell  discharged. 

In  the  northwest  corner  of  the  balcony 
office  was  the  dead  body  of  Wong  Suey 
Sang,  lying  over  an  English  38-calibre  re¬ 
volver  with  five  discharged  and  one  un¬ 
discharged  cartridge  in  the  cylinder. 

Evidence  that  the  newspaperman's  code 
that  “the  paper  must  go  to  press”  exists 
among  the  Chinese  was  given  by  the 
youthful  Wong,  the  reporter,  who  fl«i  for 
his  life. 

When  the  excitement  of  the  shooting 
began  to  die  down  he  approached  De¬ 
tective  McNeil  and  pointing  to  the  large 
pools  of  blood  on  the  office  floor,  said: 

“Is  it  all  right  for  us  to  clean  up?  You 
know  we  must  publish  in  the  morning.” 


SUIT  WITHDRAWN 


New  Intertype  factory,  Harrison,  N.  Y. 


W.  R.  Hearst,  Jr.,  Drops  Libel  Action 
Against  Los  Angeles  Record 

The  libel  suit  of  William  RandoljA 
Hearst.  Jr.,  against  the  Los  .Angeles 
Record  Publishing  Co.,  was  withdrawn 
-Aug.  6,  in  superior  court,  by  mutual 
consent. 

The  suit  arose  ever  a  news  report  pub¬ 
lished  in  the  Record  June  10.  1926.  re¬ 
garding  an  automobile  accident.  Young 


usual,  whirled  his  machine  around,  just  ^HE  Intertype  Corporation  has  com-  pictures,  dancing,  basket  ball  and  volley  Hearst’s  name  appeared  in  the  news  item 
escaping  crashes  with  a  street  car,  two  pleted  its  plans  for  the  building  of  a  ball,  a  modern  cafeteria,  library,  shower  because  it  was  thought  that  the  automo- 
automobiles  and  a  Ford.  large  new  factory  at  Harrison,  N.  Y.,  a  and  locker  rooms,  and  a  hospital.  bile  involved  had  been  previously  rented 

“Wait  till  I  come  out,”  I  shouted,  “if  suburb  of  New  York  City.  The  corpora-  Neal  Dow  Becker,  president  of  the  by  him  from  the  Cadillac  agency. 

I  stay  all  night.”  I  dashed  into  the  tion  owns  43  acres  of  land  near  the  rail-  Corporation,  when  interviewed  on  the  _ 

theatre  lobby.  I  sent  my  name  in  to  road  station.  On  this  plot  will  be  erected  subject,  said:  m  WFn  riisrian  PRiMrFq.s 

young  Mr.  Wood.  Evidently  business  a  modern  building  covering  about  four  “Since  the  organization  of  the  Inter-  '''  ^  KuasiAW  rKiwu 

was  not  good,  because  he  appeared  de-  and  a  half  acres.  type  Corporation  in  1916,  with  its  prin-  Lorimer  Hammond,  of  the  Chicago 

lighted  to  see  a  newspaper  man.  I  intro-  As  shown  architect’s  drawing  shown  ciples  of  standardization  in  manufacture  Tribune  foreign  staff,  will  marry  .Alex- 
duced  myself.  I  made  a  speech  which  above,  the  building  will  be  a  one-story  and  its  policies  of  consideration  in  deal-  andra  P.  Leb^off,  the  daughter  of  the 

Demosthenes  and  Bryan  would  have  en-  brick  structure  and  its  attractiveness  will  ing,  its  sales  have  steadily  increased,  late  Prince  Peter  Kropotkin,  Russian 

vied.  I  pleaded  with  young  Mr.  Wood  be  enhanced  by  appropriate  landscaping.  “The  executive  offices  now  located  at  revolutionary,  author  and  scientist.  Ham- 
to  place  his  father  back  on  the  political  Provision  has  been  made  for  recreation  1440  Broadway,  New  York,  and  the  two  mond  spent  some  time  in  Russia  in  jour- 
map  as  the  greatest  of  .Americans,  who  grounds,  with  baseball  field,  tennis  courts,  factories  in  Brooklyn  will  be  combined  nalistic  work.  Mme.  Lebedoff  was  bom 
would  rather  be  right  than  President,  handball  walls,  etc.  in  one  building  in  Harrison.  in  London,  where  her  father  was  in  exile. 

I  dangled  publicity  for  his  theatrical  The  building  will  include  an  assembly  It  is  planned  to  begin  building  opera-  but  subsequently  returned  to  Russia  as 
venture  before  his  eyes.  I  pleaded.  I  auditorium  with  more  than  1,000  seats,  tions  soon  and  the  new  factory  will  be  the  wife  of  Boris  F.  Lebedoff,  from  whom 

cajoled.  I  was  ready  to  knock  his  block  It  will  also  contain  facilities  for  moving  in  operation  by  Sept.  1,  1928.  she  obtained  a  divorce  in  Moscow  in  1920. 
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I T.  U.  WANTS  ARBITRATION  PACT  WITH  A.  N.  P.  A. 

CcHivendon  Rules  Local  Union’s  Order  of  Reinstatement  Must  Be  Complied  With  By  Foreman  Until 
Reversed  By  Executive  Council  or  Convention — Howard  Wing  Rules  Indianapolis  Meeting 


TN'DIAN'APOLIS.  Aug.  11.— The  Inter- 
•1’ national  Typographical  Union  today 
took  a  detinite  step  in  the  direction  of 
an  International 
a  r  b  i  tration  ag¬ 
reement  through 
a  resolution 

adopted  at  the 
union’s  Diamond 
Jubilee  convention 
here.  . 

The  resolution 
was  reported  fa¬ 
vorably  by  the 
committee  on  res¬ 
ol  utions  and 
adopted  almost 
unanimously  as 
follows ; 

“Resolved,  that 
further  attempt 


By  RICHARD  P.  OVERMYER 

(,I ndianafolis  Corresfotident  of  Editor  &  Pi'busher) 


Ch.\rles  P.  Howard 


by  adoption  of  a  resolution  to  that  effect. 

The  differences  existing  between  the 
two  factions  in  the  organization  were 
given  an  airing  again  during  the  after¬ 
noon  session  when  Progressive  forces  put 
through  adoption  of  a  change  in  the  laws 
regarding  publication  of  the  union  official 
publication,  which  provides  that  the 
editor'  of  the  Typographical  Journal  must 
furnish  space  in  the  magazine  where  the 
President  and  other  officers  of  the  union 
may  express  their  views  without  its  being 
censored  or  edited  by  the  editor  of  the 
publication.  The  Typographical  Journal 
is  edited  by  John  \V.  Hays,  secretary- 
treasurer  of  the  Union  and  a  member  of 
the  administration  wing  of  the  union, 
opposed  to  the  policies  of  President 
Howard. 

A  number  of  minor  changes  in  the  laws 
of  the  union  proposed  by  various  dele¬ 
gates  were  reject^  by  the  convention  on 
recommendation  of  the  laws  committee. 


Howard.  The  vote  was  permitted  to 
stand.  Although  a  charge  was  made  that 
persons  on  the  sidelines  and  in  the 
galleries  had  voted.  President  Howard 
warned  spectators  that  they  must  not 
participate  in  the  voting. 

The  victory  of  the  resolution  gave 
another  instance  of  the  control  which 
t^  progressive  forces  wield  in  the  con¬ 
vention.  This  control  was  maintained 
throughout  the  day  in  every  question  that 
came  before  the  convention. 

Another  clash  between  the  opposing 


tration  forces  on  the  convention  floor,  took 
the  lead  in  the  tight  against  unseating 
delegates.  Once  during  the  session,  when 
he  announced  that  a  meeting  of  the  ad¬ 
ministration  forces  would  be  held  last,  he 
received  an  ovation  from  administration 
followers.  It  was  necessary  for  the  Chair 
to  pound  the  gavel  repeatedly  to  stop  the 
demonstration. 

President  Howard  received  an  ovation 
from  the  delegates  when  he  advanced  to 
take  the  gavel  presented  him  by  .Arch  D. 
Hindi,  president  of  Indianapolis  local 
N.o.  1.  The  delegates  stood,  and  cheered 
for  more  than  a  minute. 

.Addresses  of  welcome  w.ere  made  duf- 


forces  was  precipitated  when  a  resolution  ing  the  morning  by  Mayor  John  L.  Du 


be  made  to  obtain  an  arbitration  agree¬ 
ment  between  the  union  and  the  .American 
Newspaper  Publishers  .Association  or  any 
other  responsible  organization  of  employ¬ 
ers,  such  an  agreement  to  be  according  to 
the  laws  of  the  union  in  effect : 

“1.  Provision  be  made  against  unrea¬ 
sonable  delay  in  determining  issues. 

“2.  Provision  be  made  against  accu¬ 
mulation  of  excessive  cost  of  arbitration 
proceedings. 

“3.  In  so  far  as  practicable,  arbitra¬ 
tion  to  be  contined  to  hours  and  wage 
questions. 

“4.  That  established  working  conditions 
not  be  submitted  to  arbitration. 

“5.  That  the  International  Typo-  . 

graphical  Union  laws  relating  to  hours,  “P  ^ith  debate  over 
wages  and  working  conditions  must  not  whether  the  convention 
under  any  consideration  be  made  subject 
to  arbitration  whether  or  not  such  laws 
are  included  in  the  original  proposition  of 
the  local  unions. 

Charleston,  S.  C..  was  selected  for  the 
convention  city  of  the  International  Typo¬ 
graphical  Union  for  1928. 

An  unexpected  turn  was  taken  Thurs¬ 
day  in  the  negotiations  centering  about 
the  status  of  the  Mailers  Union,  when 


was  reported  which  directed  the  auditors 
of  the  union  to  have  each  subordinate 
union  report  the  names  of  members  who 
had  not  paid  old-age  and  mortuary  as¬ 
sessments,  and  the  amounts  they  owe. 
This  action  followed  an  order  of  the  ex¬ 
ecutive  Council  eliminating  members  not 
actively  engaged  in  the  printers’  trade 
from  paying  these  assessments,  following 


One  of  the  important  changes  in  the  laws  court  action  in  New  York. 


was  one  which  changes  the  date  of  the 
annual  convention  from  August  to  the 
second  Monday  of  September.  The  new 
date  will  become  effective  for  the  1928 
convention.  The  delegates  also  adopted 
a  resolution  in  support  of  the  sesqui- 
centennial  celebration  at  Vincennes  in  1929 
celebrating  the  capture  of  Port  Sack- 
ville  from  the  British  by  George  Rogers 
Qark. 

The  entire  morning  session  was  taken 
the  question  of 
would  support 
President  Howard  in  his  discharge  of  the 
twelve  union  representatives.  The  debate 
brought  members  of  the  Executive 
Council,  the  president  himself  and  various 
members  of  the  convention  to  their  feet 
in  defense  of  their  own  actions  or  of  their 
respective  leaders. 

The  entire  question  resolved  itself  into 
one  of  the  date  when  terms  of  office  of 
appointees  of  one  administration  ended 


The  progressive  forces  of  the  union 
contended  that  the  order  affected  only 
those  inactive  members  of  the  union  who 
were  unable  to  obtain  employment  and 
not  those  who  were  “inactive-active” 
members.  As  a  result  of  adoption  of  the 
resolution  all  members  who  retain  active 
membership  in  the  union  but  who  are  not 
engaged  in  the  trade  must  pay  old  age  and 
mortuary  assessments. 

A  double  warning  to  the  officers  and 
membership  of  the  International  Typo¬ 
graphical  Union  to  force  political  faction¬ 
alism  into  the  background  marked  the 
opening  session  of  the  organization. 

One  of  the  warnings  extended  the  olive 
branch  to  members  of  the  faction  opposing 
James  M.  Lynch,  former  president  of  the 
union,  who  recently  was  defeated  in  his 
race  for  re-election,  and  urged  delegates 
to  avoid  “petty  political  squabbles  and 
recriminations.”  Mr.  Lynch  now  is  con¬ 
fined  in  a  hospital  at  Syracuse,  N.  Y.,  and 


vail,  T.  N.  Taylor,  president  of  the  In¬ 
diana  Federation  of  Labor;  James  C. 
Shanessy,  general  president  of  the  Bar¬ 
bers’  International  Union;  Mr.  Tobin  aiiil 
Mr.  Hinch.  Each  of  the  speakers  re¬ 
ferred  to  the  place  Indianapolis  holds  in 
the  labor  world,  with  the  number  of  in¬ 
ternational  headquarters  located  in  this 
city. 

.A  promise  that  the  Indianapolis  Mail¬ 
ers’  Trade  District  Union  No.  10  will 
oppose  any  move  to  be  ousted  as  an  affil¬ 
iated  unit  of  the  International  Typographi¬ 
cal  Union  and  will  fight  for  its  property 
rights  and  fair  and  equal  treatment  was 
sounded  Saturday  night  by  Charles  N. 
Smith  of  Brookl>'n,  N.  Y.,  president  of 
the  mailers’  union,  at  a  dinner  held  at 
the  Elks  Club.  Mr.  Smith,  who  also  is 
a  third  vice-president  of  the  International 
Typographical  Union,  declared  that  as 
leader  of  the  mailers  he  will  fight  for  their 
cause  as  long  as  they  back  him. 

The  dinner  was  attended  by  delegates  to 
the  mailers’  convention,  and  several  offi¬ 
cers  of  the  International  Typographical 
Union  and  delegates  to  the  typographical 
convention.  Seth  R.  Brown  of  Los  An¬ 
geles,  Cal.,  first  vice-president  of  the  In¬ 
ternational  Typographical  Union  and 
John  W.  Hays  of  Minneapolis,  Minn., 
secretary  and  treasurer  of  the  organiza¬ 
tion,  spoke  and  offered  their  services  in 


a  resolution  which  would  have  eliminated  question  of  supervision  over  the  his  message  to  the  convention  was  read  assisting  the  mailers  to  solve  their  prob- 

the  mailers’  president  from  his  post  on  business^  affairs  and  personnel  of  the  at  the  opening  session.  lems.  „  .  ,  •  •  .  t.  «  i-  •  »» 

the  I.  T.  U.  executive  council  was  re-  printers  organization.  Mr.  Howard  as-  other  warning  came  from  Daniel  ,  I»litics 

pi  rted  unfavorably  by  the  laws  committee,  sorted  it  was  his  opinion  that  api^intees  j  Xobin,  international  president  of  the  pj^ayed  by  Charles  P.  Howard,  president  ot 
The  convention  on  Wednesday  adopted  terms  ended  with  the  term  of  office  of  teamsters’  and  truck  drivers’  union,  and  InternaUonal  Typographii^  Union, 
new  rule  in  regard  to  disputes  re-  a  personal  friend  of  Mr.  Lynch,  who  ad-  especially  when 


garding  labor  conditions  in  the  mechan¬ 
ical  departments  of  newspapers,  which 
vitally  affects  publishers  and  workmen. 
The  rule  was  adopted  after  a  stiff  battle 
and  after  a  roll  call  vote  was  taken  to 
put  the  delegates  on  record,  at  the  demand 
of  Delegate  James  J.  Hoban  of  Cleveland, 
0. 

The  new  rule  provides  that  in  case  of 
discharge  of  an  employe  by  a  publisher, 
“when  the  subordinate  union,  following 


appointed,  and  held  that  the  Executive 
Council  has  no  authority  over  the  person¬ 
nel  of  the  organization  and  must  concern 
itself  solely  with  the  business  affairs  of 
the  union.  He  asserted  the  executive 
council  is  empowered  to  remove  repre¬ 
sentatives  only  for  cause.  Each  of  the 
speakers  stressed  the  fact  that  he  was  not 
at  odds  with  his  opponents  personally. 

The  opposing  forces  termed  the  action 
of  the  President  as  an  effort  to  gain  a 


dealing  with  matters  affecting  mailers. 
A  recent  “walk-out”  which  Mr.  Smith 
directed  in  Dallas,  Tex.,  was  handicap¬ 
ped  by  the  delay  of  the  national  head¬ 
quarters  in  sending  regular  weekly  pay 
checks,  he  said.  This  was  because  of  the 
,  .  . ,  ,  ,  policy  pursued  by  Mr.  Howard,  Mr. 

Mr.  Lynch  was  president  of  the  union  Smith  said, 

from  1900  to  1914  and  h^  previously  "The  mailers  don’t  want  to  get  out  of 

served  as  vice-president.  He  was  de-  typographical  union,”  Mr.  Smith 

feated  for  re-election  m  1926  _  when  the  "We  have  been  affiliated  with  it 

union  membership  took  issue  with  him  on  years  and  we  love  it.  We  feel  that 


vised  the  delegates  to  the  typo  gathering 
to  “get  rid  of”  anything  that  was  holding 
back  the  union.  Mr.  Tobin’s  remarks 
brought  a  sharp  retort  from  Charles  P. 
Howard,  international  president  of  the 
typographical  union. 


our  property  rights. 


by  the  Executive  Council  or  a  convention ;  _ _  _ 

provided,  when  a  subordinate  union  has  The  twelve  representatives  were  dis-  years,  but  Mr.  Lynch’s  adnTinistration  ad-  ..j:  seems'  that  there  are  certain  politi- 

TOde  specific  provisions  in  its  contract  charged  by  Mr.  Howard  one  week  after  vanced  the  figures  to  25  years  of  work  within  the  I  T  U  who  would  de¬ 
fer  reference  of  controversies  over  dis-  he  took  office  in  Nov.,  1926,  and  after  and  65  years  of  age.  The  present  conven-  ^  “ut- 

c^rge  of  members  to  a  joint  agent,  the  Howard  asserted  the  Executive  council  tion  was  expected  to  take  action  on  a  t,!  ^asnirations  EventuaUv  the  ormters 

dispute  shall  be  decided  as  provided  in  had  held  secret  and  illegal  meetings  which  referendum  on  the  question.  aspirations.  Eventually  the  printers 

the  contract.”  he  felt  would  embarrass  his  administra-  xhe  administration-progressive  wrangle 

Adoption  of  the  new  rule  regarding  The  meetings  were  explained  by  broke  out  again  after  the  convention  had 

discharged  employes  followed  a  day  of  pembers  of  _  the  Executive  ^Council  as  been  called  to  order  after  numerous  pro- 


give  and  take”  battling  between  the  two 
opposing^  forces  in  the  union  ranks.  The 
progressive  forces,  headed  by  President 


having  been  held  when  Mr.  Howard  re¬ 
fused  to  call  a  meeting. 

Mr.  Hoban  declared  the  question  of 


tests  on  seating  of  delegates  had  been 
made.  A  large  portion  of  the  protests 
were  made  regarding  members  of  the 


Qiarles  P.  Howard,  emerged  victorious  power  to  discharge  representatives  should  mailers’  union,  at  whom  the  force  of  the 

m  each  contest  over  the  administration  be  answered  in  an  amendment  to  the  progressive  battle  was  directed  in  the 

delegates,  wpo  still  maintain  a  hold  on  constitution  and  asked  for  a  referendum 

union  policies  through  control  of  the  on  the  question. 

ex^tive  council.  Secretary  Hays  said  that  the  incident 

President  Howard,  through  the  strength  with  Mr.  Howard  was  the  first  instance 

of  his  forces  in  the  convention,  was  up-  when  he  was  denied  the  privilege  of  vot- 

held  in  his  actions  prior  to  the  conven-  ing  and  added  that  after  serving  18  years 


progressive 
convention. 

All  these  protests  were  referred  by  the 
chair  to  the  credentials  committee,  but 
members  of  the  opposing  faction,  fearful 
that  the  committees  might  have  a  person¬ 
nel  that  would  prevent  administration 


and  the  mailers  will  place  poliitics  out  of 
the  organization,  if  necessary.” 

The  other  important  matter  to  come  be¬ 
fore  the  mailers’  convention  was  the  pro¬ 
posal  that  postal  rates  of  1920  be  re¬ 
stored  on  second  class  matter  by  Con¬ 
gress.  At  the  business  session  Friday  A. 
S.  Nance  of  Atlanta,  Ga.,  chairman  of 
the  postal  committee,  reviewed  his  ap¬ 
pearance  in  Washington  some  time  ago, 
at  which  time  a  plea  for  the  restoration 
of  the  1920  rates  was  made. 

Mailers  wish  the  present  rates  reduced 
to  the  1920  scale  in  order  that  more  sec¬ 
ond  class  matter  will  be  sent  through  the 


tipn  by  decisive  votes.  The  most  telling  in  the  union  he  felt  that  “he  should  not  delegates  from  l^ing  seated,  succe^ed  in  mails  which  in  turn  insures  steady  em- 

^ctor>-  scored  by  the  Progressives  was  have  his  rights  overridden.”  An  effort  having  a  resolution  adopted  requiring  the  ployment  for  members  of  the  union.  Mr. 

when  President  Howard’s  action  in  dis-  to  have  the  resolution  sent  back  to  the  credentials  committee  to  report  tomorrow  Nance  said  the  organization  was  support¬ 
charging  twelve  representatives  of  the  committee  was  ruled  out  of  order  and  the  morning.  ing  the  request  of  the  American  News- 

union  some  months  ago,  over  the  protest  aye-and-no  vote  was  called,  resulting  in  James  J.  Hoban  of  Cleveland,  O.,  who  paper  Publishers  .Association  in  the  mat- 
of  the  Executive  Council,  was  sanctioned  a  victory  for  the  supporters  of  President  is  looked  upon  as  a  leader  of  the  adminis-  ter. 
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HUNTINGTON  PAPERS 
CONSOLIDATED 


Advertiser  and  Herald-Dispatch  United 
Under  New  Company  Including 
Both  Old  Owners — Evening 
Herald  Quits 


Li'Ther  T.  Long 


The  Huntingfon  (W.  Va.)  Herald- 
Dispatch  and  the  Huntington  Advertiser 
were  consolidated  under  a  single  owner- 
s  h  i  p  effective 
with  the  Aug.  8 
issue,  following 
several  weeks  of 
negotiation  be- 
teen  Dave  Gid- 
eon,  president 
of  the  Herald- 
Dispatch  and  the 
-•Evening  Herald, 
and  J.  H.  Long 
&  Sons,  owners 
of  the  Advertis¬ 
er.  The  Evening 
Herald,  started 
in  March  of  this 
year,  has  been 
discontinued.  The  two  papers,  Her¬ 
ald-Dispatch,  morning,  and  Advertiser, 
evening,  will  be  sold  in  combination. 

Beginning  Sunday,  Aug.  15,  the  Sun¬ 
day  Herald-Dispatch  and  the  Sunday 
.\dvertiser  will  be  combined  into  a  single 
paper  under  the  name  of  the  Herald - 
Advertiser.  Palmer,  Dewitt  &  Palmer 
handled  the  transaction  for  the  owners, 
with  Herman  Suter  on  the  ground. 

Under  the  plan  adopted,  both  Hunting- 
ton  newspapers  will  retain  without 
change  their  established  identities.  The 
Herald-Di.spatch  will  support  the  princi¬ 
ples  of  the  Republican  party,  while  the 
.\dvertiser  will  continue  as  a  Democratic 
newspaper. 

Both  newspapers  will  be  printed  from, 
the  same  plant,  that  of  the  Advertiser, 
which  is  believed 
to  contain  ample 
room  for  the 
combined  me¬ 
chanical  plants 
and  the  full  staff 
of  workers  from 
both  papers. 

A  new  corpo¬ 
ration  has  been 
formed  known  as 
the  Huntington 
Publishing  Com¬ 
pany.  Officers 
are:  J.  H.  Long, 
president ;  Dave 
Gideon,  vice- 
president;  Edward  H.  Long,  treasurer. 
The  foregoing  together  with  Luther  T. 
I>ong  and  Sol  Birke  constitute  the  board 
of  directors. 

•Announcing  the  consolidation,  the 
management  stated  in  part ; 

“This  community  of  interests  was  de¬ 
vised  to  meet  the  constantly  mounting 
costs  of  newspaper  publication,  by  elimi¬ 
nating  duplication  of  effort  and  expense, 
and  especially 
the  waste  in 
maintaining  'two 
large  and  costly 
newspaper  print¬ 
ing  plants  in 
H  u  n 't  i  n  g  t  o  n, 
either  of  which 
is  capable  of 
producing  the 
local  papers.  The 
economies  pos¬ 
sible  in  plant 
operation  and  in 
other  directions 
will  solidify  the 
position  of  these 
lewspaners,  pro¬ 
vide  means  for  their  steady  imnrovement, 
and  likewise  result  in  economies  for  their 
readers  and  advertisers.  *  *  * 

“This  new  publication  arrangement  is 
in  direct  line  with  a  very  definite  trend 
in  the  newspaper  field  throughout  the 
country.  Within  the  past  two  years  a 
number  of  cities  have  witnessed  like  merg¬ 
ers  which  have  worked  out  to  the  decided 
advantage  of  owners,  readers  and  adver¬ 
tisers.  As  illustrations  we  point  to  the 
merging  under  a  single  management  of  all 


Edw.^rd  H.  Long 


PAPERS  JOIN  TO  FIGHT 
RAISE  IN  TAXES 


Washington  (N.  C.)  Daily  and  Two 
Weeklies  Meet  Aldermanic  Move 
by  Threat  to  Withhold 
Publicity 


Col.  J.  H.  Long 


Dave  Gideon 


the  daily  newspapers  in  the  following 
cities:  Springfield,  Mass;  Trenton,  N.  J. ; 
Elmira,  N.  Y. ;  Des  Moines,  la. ;  Amar¬ 
illo,  Tex.;  Laporte,  Ind. ;  Middletown, 
X.  Y. ;  and  Fairmont,  W.  Va.  In  Pitts¬ 
burgh  four  papers  merged  into  two  last 
week  and  two  paiiers  of  Clarksburg 
adopted  this  plan  during  the  month  of 
July. 

Early  in  the  negotiations  just  con¬ 
cluded,  it  was  agreed  by  the  local  pub¬ 
lishers  that  there  were  too  many  news¬ 
papers  in  Huntington,  with  consequent 
hardship  on  owners,  readers  and  adver¬ 
tisers.  in  evolving  a  plan  for  correcting 
the  local  situation  it  was  decided  to  con¬ 
solidate  the  local  pai)ers  in  a  way  that 
would  work  to  the  advantage  of  owners 
and  the  public  alike.  *  ♦  ♦ 

“The  plan  further  provides  for  com¬ 
bining  the  business  office,  advertising  and 
circulation  staffs  of  the  two  old  organi¬ 
zations  into  a  single  unit  of  a  size  and 
experience  that  will  render  still  more  ef¬ 
ficient  service.  In  carrying  out  this  phase 
of  the  merger  it  is  the  intention  to  retain 
as  many  as  possible  of  the  employes  for¬ 
merly  operating  these  newspapers.  This 
work  will  be  under  the  direction  of  Luther 
T.  Long  as  general  manager  and  Edward 
H.  Long,  treasurer.” 


Three  Washington  (N.  C.)  newspapers 
the  Daily  News,  the  Progre;s  and  the 
Beaufort  County  Record,  are  at  odds  with 
Washington’s  city  administration.  The 
Progress  and  the  Record  are  weeklies. 

Late  in  the  spring  when  the  city  fathers 
were  busy  drafting  the  list  of  special 
privilege  taxes  charged  for  doing  business, 
they  decided  to  increase  taxes  on  the  news^ 
papers.  As  the  chairman  of  the  ordinance 
committee  naively  put  it,  “we  didn’t  think 
the  papers  were  paying  enough.” 

So  the  board  of  alderme.i  voted  to  raise 
the  tax  on  dailies  from  $25  to  $50  and 
on  weeklies  from  $10  to  ^5.  At  the  next 
meeting  of  the  board,  W.  D.  W.  Bishop, 
publisher  of  the  Daily  News,  filed  a  writ¬ 
ten  protest  which  was  pigeonholed.  .\t 
the  meeting  held  Aug.  1,  the  papers  were 
represented  by  their  publishers.  Bishop, 
Carl  Goerch  of  the  Progress  and  J.  j! 
J  ohnson  of  the  Record,  who  made  their 
dissatisfaction  known  in  no  uncertain 
terms. 

Threats  of  reprisal  by  combining  to 
raise  the  rate  on  city  advertising  and  re¬ 
fusing  to  publish  any  items  requested  by 
city  officials  as  news  were  heard.  The 
aldermen  decided  to  reconsider  and  re¬ 
ferred  the  tax  back  to  the  proper  com¬ 
mittee.  The  committee  on  Aug.  4  heard 
all  the  publishers  and  will  report  back  to 
The  Federal  Trade  Commission  on  July  September.  It  is  reported 

31  announced  four  stipulation  proceedings  p  ui-  figures, 

under  which  four  companies  promised  to  ^shop  re^rted  that  \Nash- 

stop  alleged  false  and  misleading  adver-  i. 

tising  practices,  and  a  fifth  in  which  a  ,  .  V  ’*■*  '8  lest  on  papers  in  North 

company  agreed  to  stop  trying  to  control  _ 

the  retail  prices  at  which  the  goods  it 
manufactured  were  sold. 

Two  of  the  four  orders  resulted  from 
advertising  malleable  or  cast  iron  as  “Cast 
Steel,”  “High  Grade  Special  Steel,”  and 
the  like.  Another  firm  advertised  itself 
as  a  manufacturer  of  knitted  goods  when 


FOUR  PROMISE  REFORM 
TO  TRADE  COMMISSION 


Advertising  Practices  Held  Misleading 
Will  Be  Stopped — Pen  Maker  Will 
No  Longer  Try  to  Control 
Retail  Prices 


NEW  COMMUNITY  FUNDS 

Florida  Cities  Include  Publication 
Space  in  Their  Publicity  Budgets 


SALISBURY  TIMES  SOLD 


Walklr  Long 


Employes  Take  Over  Maryland  Daily, 
Weekly  and  Job  Plant 

Sale  of  the  News  Publishing  Co.  of 
Salisbury,  Md.,  publisher  of  the  Salisbury 
Times,  daily,  and  the  Wicomico  Ncivs, 
weekly,  to  Alfred  T.  Truitt  and  Charles 
J.  Truitt,  who  have  been  manager  and 
editor,  respectively,  has  been  announced. 
The  purchase  includes  the  building  in 
which  the  plant  is  located,  together  with 
the  equipment,  including  that  of  a  job 
office.  The  consideration  has  not  been 
made  known. 

The  publications  will  be  changed  from 
independent  Republican  to  Democratic. 
The  Times  was  established  Dec.  3,  1922, 
as  an  evening  paper.  Recently  a  morning 
edition  was  added,  with  Associated  Press 
service  on  both  editions.  The  Wicomico 
News  was  established  42  years  ago  and 
is  one  of  the  most  influential  weeklies  on 
the  Del-Mar-Va  peninsula. 

The  new  owners,  the  Messrs.  Truitt, 
are  cousins.  Both  are  natives  of  Salis- 
burv. 


Various  advertising  budgets  are  just 
it  was  only  a  jobber,  the  Commission  now  being  completed  in  Florida.  The  Sl 
stated.  Petersburg  budget  is  perhaps  the  largest 

A  watch-making  company  was  directed  so  far  disposed  of  definitely.  Out  of  a 
to  stop  calling  one  of  its  cases  “Gold-  tax  revenue  for  publicity  and  tourist  en- 
Filled”  when  it  did  not  come  up  to  the  terjainment  of  approximately  $125,000, 
regulation  trade  requirement  for  such  $45,000  is  to  be  used  for  the  purchase  of 
quality.  advertising  space  in  recognized  mediums 

The  order  resulting  from  an  attempt  to  and  $18,000  will  be  used  for  literature,  a 
stop  price-cutting,  was  directed  against  a  total  of  $63,000,  or  approximately  half  of 
manufacturer  of  fountain  pens  and  me-  the  total  tax  revenue,  which  will  be  used 
chanical  pencils,  who,  it  was  said,  an-  for  advertising,  as  that  term  is  used  by 
nounced  set  retail  prices  and  “made  it  people  in  the  advertising  business, 
known  generally”  that  goods  would  not  be  The  community  tax  for  publicity  and 

sold  to  wholesale  or  retail  dealers  who  tourist  - -  •-  . 

failed  to  maintain  these  prices  he  had 


decided  were  right. 


COMMON  OWNERSHIP  DENIED 


Scranton  Republican  Refutes  Report 
of  Lynett  Interest 

As  a  result  of  repeated  rumors  that  the 
Scranton  (Pa.)  Republican  was  owned 
by  E.  J.  Lynett  of  the  Scranton  Times, 
the  former  newspaper  recently  published 
an  editorial  announcement  denying  that 
there  was  any  ownership  connections  be¬ 
tween  the  two  journals.  The  editorial 


entertainment  in  Orlando  will 
yield  a  little  more  than  $70,000,  and  of 
this  amount  $15,000  will  be  invested  in 
advertising.  The  present  Orlando  plan 
embraces  the  use  of  approximately 
$10,0(X)  toward  the  support  of  a  local 
radio  broadcasting  station,  among  other 
things. 

PRINTING  ENGINEERS  TO  MEET 

Engineering  in  the  graphic  arts  is  to 
be  discussed  at  a  national  meeting  lun¬ 
cheon  at  the  Hotel  Commodore,  New 
York,  on  Sept.  14  during  the  Graphic 
Arts  Exposition.  The  meeting  is  being 


said  the  entire  stock  of  the  Republican  under  the_  auspices  of  the  printing 

was  controlled  by  Col.  L.  A.  Watres  and  ^^enmery  division  _  of  the_  America 
that  while  he  and  Mr.  Lynett  are  close  o*  Mechanical  Engineers.  On 

friends,  neither  has  any  connection  with  local  committee  of  arrangements  for 
the  rival  publications.  The  Republican  ^  luncheon  are  E^ard  Pierce  Hulse, 
is  a  morning  and  the  Times  an  afternoon  E.  Bartlett.  William 

M.  Kelly,  W.  E.  Wines,  James  J.  Phalen 
and  John  H.  Williams. 


newspaper. 


ALL  IN  THE  DAY’S  WORK? 

While  James  H.  Newton,  reporter  for 
the  Worce.fter  (Mass.)  Telegram,  was 
covering  the  story  of  a  serious  accident, 
he  was  informed  that  a  critically  injured 
victim  -would  have  to  have  an  immed'ate 
blood  transfusion  to  save  his  life.  New¬ 
ton  volunteered  at  once,  and  shortly 
afterward,  having  finished  the  assignment, 
he  was  on  an  operating  table  beside  the 
patient.  The  next  day  Newton  was  back 
to  work  as  usual. 


THEY  WERE  LUCKY! 

•All  of  the  graduates  of  the  department 
of  journalism  at  Rutgers  University.  New 
Brunswick,  N.  J.,  who  were  ready  to 
begin  work  for  newspapers  after  the 


WINS  “U”  SCHOLARSHIP 

Glenn  J.  Degner  of  Owatonna,  Minn., 
is  the  winner  of  the  Rhodes  Clay  scholar¬ 
ship  at  the  University  of  Missouri, 
commencement  of  the  university  in  June  Columbia,  having  been  designated  for  the 
have  obtained  positions,  according  to  a  $’^00  award  because  of  his  scholastic 
report  made  hv  Prof.  Allen  Sinclair  Will,  leadership  among  approximately  1,350 
director,  to  Rudolph  E.  Lent,  Passaic  members  of  the  fresl^an  class  at  the 
News,  chairman  of  the  New  Jersey  Press  Missouri  state  educational  institution. 
Association  committee  which  is  co-oper-  Mr.  Degner,  who  is  studying  journalism 
ating  with  the  department.  These  grad-  at  Missouri,  returned  to  a  position  on  the 
uates  have  been  engaged  on  the  staffs  of  staff  of  the  Owatonna  Journal-Chronicle 
newspapers  in  New  Jersey.  for  the  summer. 
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When  in  Detroit 

Do  As  Detroiters  Do! 


THE  FOURTH  MARKET 


In  1926  The  Detroit  News  Carried  2,324,000  More 
Lines  of  Local  Merchants’  Advertising  Than  in  1923. 
While  the  Second  Evening  Paper  Carried  140,000 
^  Lines  Less  in  1926  Than  in  1923  . ^ 


This  increasing  concentration  of  local 
merchants  advertising  in  The  Detroit  News 
is  the  result  of  cash  register  tabulation. 

There  is  no  guess  work  about  local  mer¬ 
chants’  advertising.  Each  day  witnesses  a 
complete  checking  up  of  the  previous  day’s 
advertising  and  each  year  sees  the  appropri¬ 
ation  figured  scientifically  on  so  much  profit 
per  dollar  spent. 

You  can  bank  on  local  merchants’  choice 
of  a  medium.  They’re  on  the  ground.  They 
not  only  know  by  the  infallible  index  of  the 
cash  register  how  each  newspaper  produces, 
but  they  also  know  from  personal  experience 
which  newspaper  is  read  in  their  own  home 
town. 

The  Detroit  News  for  more  than  54  years 
has  been  Detroit’s  home  newspaper.  It  has 


the  greatest  circulation  in  Michigan  and 
reaches  the  greatest  number  of  homes.  Fully 
B0%  of  its  circulation  is  delivered  by  carrier. 

Not  only  the  housewife  but  the  master  of 
the  house  reads  The  News  and  among  these 
are  the  small  dealers,  the  proprietors  of 
local  stores,  the  jobbers  and  the  executives 
through  whom  you  expect  to  sell  your  mer- 
chanise  to  Mrs.  Final  Consumer. 

When  in  Detroit  do  as  Detroiters  Do  is  a 
good  axiom  for  any  advertiser  or  manufac¬ 
turer  to  follow,  for  The  Detroit  News  has 
been  a  leader  for  years  in  every  class  of  ad¬ 
vertising  dependent  on  home  reading  for 
results.  It  carries  more  local,  more  national 
and  more  classified  advertising  than  any 
other  Detroit  newspaper  because  it  has  been 
found  the  most  productive  medium  in  its 
field. 


The  Detroit  News 

For  54  Years  Detroit’s  HOME  Newspaper  ' 

354,000  Sunday  Circulation  321,000  Weekday  Circulation 
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AD  POST  OF  AMERICAN  LEGION  GROWS 
AS  BACK-TO-PARIS  MOVE  BEGINS 


Advantages  Offered  at  Home,  Not  Lure  to  Travel,  Is  Tonic  to 
Membership  Lists,  Leaders  Claim — Employment 
Bureau  Opens  with  Miller  in  Charge 


TX  the  newspapers,  headlines  read : 

“Legion  Vanguard  Starts  to  Paris — 
Officials  Leave  to  Establish  Headquarters 
for  Convention 
Beginning  Middle 
of  September.” 

And  the  tele¬ 
phone  rang  in  the 
office  of  Editor  & 
Pl’BLI.SHER. 

“I've  got  a 
good  story  for 
you,”  said  Frank 
Miller,  important 
member  of  the 
staff  of  the  Kelly- 
Smith  Company, 
Inc.,  New  York, 
newspaper  repre¬ 
sentatives.  “It’s 
about  the  Ameri¬ 
can  Legion.” 

“Stcanisliif’s  sail  across  the  sea 

'  Look  out  for  publicity" 

Sang  the  offi:e  cat  from  the  waste¬ 
basket. 

“I'll  be  right  over,”  said  Big  Ears  of 
the  staff.  “If  it’s 
press  agentry,  I'll 
expose  ’em,"  he 
hissed  through 
his  whiskers. 

But  when  Mr. 

Miller  began 
talking  the  hiss 
wandered  back  to 
the  whiskers,  and 
stayed  there  a 
voice  howling  in 
the  jungle.  Mr. 

Miller  is  spokes¬ 
man  for  the  New 
York  .\dvertising 
Men’s  Post  of  the 
American  Legion  and  also  a  vice-com¬ 
mander.  Other  officers  are  James 
Brewer,  Seaman  Paper  Company,  Com¬ 
mander  ;  Gen.  Mortimer  D.  Bryant,  Bry¬ 
ant,  Griffith  &  Brunson,  New  York  special 
representative ;  Herbert  Shaeffer,  space 
buyer  for  the 
William  H.  Ran¬ 
kin  Company,  an 
advertis- 
ing  agency;  and 
George  A.  \Vood- 
ward  of  the  Cuneo 
Press,  Inc.,  vice¬ 
commanders. 

When  gentle¬ 
men  and  ex-sol¬ 
diers  like  these 
set  out  to  do  good 
and  help  their 
“buddies”  some¬ 
thing  is  accom¬ 
plished.  That  was 
what  Mr.  Miller  wanted  to  talk  about. 

Said  Mr.  Miller  to  Editor  &  Pub¬ 
lisher: 

“  It  is  the  advantages  we  have  to  of¬ 
fer  and  the  good  we  do  at  home  that  is 
tonic  to  the  membership  lists  of  the 
American  Legion, 

Advertis- 
ing  Men’s  Post. 

This  week  we  or¬ 
ganized  a  free 
Employment  Bu¬ 
reau,  for  in¬ 
stance.” 

pig  Ears 
counted  off  on 
his  hands  and 
feet  the  news¬ 
paper  men  and 
advertising  men 
he  knew  were 
looking  for  work. 

Fipished  with 
fingers  and  toes  he  started  on  his  but¬ 
tons.  Completing  the  count  his  sigh 
of  relief  boiled  out  like  the  Leviathan 
whistle. 

“I  happen  to  be  in  charge  of  this  free 


James  A.  Brewer 


Bureau,”  continued  Frank  Miller.  (The 
Kelly-Smith  of¬ 
fice  IS  on  the  fifth 
door  of  the 
Graybar  build¬ 
ing.  In  answer¬ 
ing  this  advt., 
don’t  mention  our 
name.) 

Now  Mr.  Mil¬ 
ler  is  a  small 
man.  His  private 
office  i  s  moder¬ 
ately  large.  He 
is  in  danger  of 
being  swamped. 
(Bring  life  pre¬ 
servers  when  you 
come. ) 

“The  other  day,”  continued  this  cour¬ 
ageous  ex-soldier,  “a  trade  paper  pub¬ 
lisher  called  me  up.  He  wanted  a  man 
and  was  willing  to  pay  $140  a  week  to 
start.  Not  bad,  eh?  .\nother  call  was 
for  four  young  men  just  out  of  college. 
Pay  $75  per  week.  Still  another - ” 

“Hold  !”  sobbed  Big  Ears.  “Save  your¬ 
self  and  the  Graybar  building  before  it 
is  too  late.” 

Thus  Mr.  Miller’s  written  announce¬ 
ment  appeared  in  this  reverse  style : 

“The  Advertising  Men’s  Post  of  the 
American  Legion  enjoys  a  membership  of 
more  than  350  young  men  engaged  di¬ 
rectly  or  indirectly  in  the  business  of  ad¬ 
vertising.  The  post  has  a  department 
constituted  to  serve  publishers,  advertis¬ 
ing  agencies  and  national  advertisers,  in 
fact  any  organization  desiring  help.  The 
post  has  available  at  all  times  advertis¬ 
ing  managers  for  publications  or  national 
advertisers,  advertising  solicitors,  copy 
men,  contact  men,  as  well  as  circulation 
managers  and  assistants.  This  depart¬ 
ment  is  in  charge  of  Frank  Miller  of 
Kelly-Smith  Company,  Inc.” 

There  were  other  things  Mr.  Miller 
discussed.  A  weekly  luncheon  at  the 
fraternity  club,  good  feed  for  $1,  a  speak¬ 
er  thrown  in,  and  acquaintances  that 
count. 

A  projected  liaison  with  the  Advertis¬ 
ing  Men’s  Post  of  Boston  for  exchange 
of  job  and  other  information. 


George  .\.  Woodward 


More  and  Better 
Leads— Slugs— Rules 

r'l  any  quantity  and  any  length,  the 
Elrod  produces  leads,  slugs  and  rules 
that  withstand  dry  mat  pressure  or 
other  conditions.  There  are  no  welds 
nor  air  pockets — every  strip  is  solid. 

Its  speed  and  its  simple,  automatic 
operation  make  the  Elrod  a  most  eco¬ 
nomical  method  of  producing  quality 
material  Put  the  Elrod  to  work  in  a 
small  corner  and  watch  it  cut  your  costs 
for  spacing  material  plain  rule  borders, 
slugs,  leads,  etc. 

Ludlow  Typograph  Company 

2032  ClyboumAve.,  Chicago 
Boston— New  York— Atlanta— San  Francisco 


A.  X.  P.  A.  IS  PHONE  TARGET 
FOR  QUESTION-FIENDS 
ii'WTT'AS  ‘Fatty’  .Arbuckle  favor- 
”  ably  received  when  he  re¬ 
turned  to  the  movies?”  was  one 
of  the  many  questions  this  week 
asked  L.  B.  Palmer,  manager  of 
the  .American  Newspaper  Publish¬ 
ers  Association.  It  was  a  Long 
Island  member  asking  over  the 
telephone.  Mr.  Palmer  suggested 
they  call  one  of  the  movie  critics 
on  a  New  York  paper. 

Mr.  Palmer  doesn’t  claim  to  be 
an  Ask  Me  .Another  King.  But 
the  .A.  N.  P.  .A.,  he  said,  is  cer¬ 
tainly  a  target  for  funny  questions. 

“People  call  us  up  to  ask  the 
baseball  scores;  for  inside  dope  on 
prize  fights;  for  tips  on  the  ponies; 
and  for  the  telephone  numbers  of 
well  known  New  \ork  advertising 
agencies,  to  mention  just  a  few 
of  the  queries  we  get,”  Mr,  Palmer 
said. 


A  smoker  held  recently  and  attended 
by  1,4(W. 

A  sizeable  sum  raised  for  Mississippi 
relief. 

Two  thousand  poppies  sold  on  “Poppy 
Day.” 

Gift  made  to  children  of  killed  detec¬ 
tive. 

“It  is  our  plan  to  help  our  buddies,  no 
questions  asked,”  Mr.  Miller  concluded. 

“Supposing  an  advertising  man  comes 
to  us.  He  has  lost  a  job.  He  has  a  wife 
at  home  and  two  children.  He’ll  get  on 
his  feet  again.  \Ve  know  that.  We  know 
his  type  of  man.  He  needs  $2(X)  to  tide 
him  over,  does  he?  All  right.  Here’s 
the  money.  No,  don’t  sign  any  I.  O.  U. 
Pay  it  back  when  you  can,  old  man. 
Good  Luck  to  you.” 

Big  Ears  sailed  out  of  Mr.  Miller’s 
office  on  a  sob. 

“Hey!”  called  out  Mr.  Miller. 

“I  want  to  give  this  card  to  you.  It 
belongs  to  Charles  Baum.” 

The  words  grew  fainter  and  fainter. 


“He  works  for  .  ,  ,  the  Cunard. 
He  will  be  host  this  week  to  a  luncheon 
on  Thursday  on  board  the  steamshin 
Caledonia,  one  of  the  ships  the  boys  will 
.  .  .  take  .  .  .  going  back  ...  to  France 
.  .  .  for  the  American  Legion  conven¬ 
tion.” 

No.  Baum  didn’t  write  this  story. 

HOOSIERS  FORM  NEW 
PRESS  GROUP 


Twenty-four  Newspapers  of  Less  Tksa 
10,000  Circulation  Organise  as 
Indiana  League  of  Home 
Dailies 


Twenty-four  Indiana  newsi>apers  repre¬ 
sented  by  Scheerer,  Inc.,  met  at  Indian¬ 
apolis  Aug.  4,  and  formed  the  Indiana 
League  of  Home  Dailies,  on  lines  similar 
to  those  of  the  Michigan  League  of 
Home  Dailies,  organized  in  1920. 

It  is  planned  to  hold  at  least  4  meetings 
each  year  for  round  table  discussions  of 
shop  and  office  problems  applying  to 
papers  of  10,000  circulation  or  less;  the 
better  promotion  and  co-oi)eration  with 
national  and  local  advertisers,  also,  pro¬ 
moting  the  fact  that  the  small  city  mar¬ 
kets  of  Indiana  cannot  be  covered  ex¬ 
cept  by  using  the  local  daily  newspaper. 
The  organization  will  make  market  sur¬ 
veys  proving  these  points. 

Officers  of  the  Indiana  League  of 
Home  Dailies  for  the  coming  year  are: 
Geo.  L.  Saunders,  Bluffton  Banner, 
president ;  S.  B.  Boyd,  IVashinglon 
Democrat,  vice-president;  H.  Edmund 
Scheerer,  Chicago,  secretary-treasurer. 


CHANGES  IN  WEEKLY  CHAIN 

The  Stuben  County  News,  Inc.,  has 
purchased  the  Canisteo  (N.  Y.)  Chronule, 
and  will  continue  publication  of  the  paper 
as  a  part  of  the  chain  of  publications  of 
the  Steuben  News.  Publication  of  the 
Sajwna  Reinew  has  been  discontinued 
and  the  Stueben  News  chain  now  includes 
the  Hammondsport  Herald,  Bath  Plain- 
dealer,  Addison  Advertiser  and  Canistto 
Chronicle. 


I  Making  Newspapers 
;  More  Effective ' 

j  The  bis  CVy  in  advertising  circles  today  is  how  to 
1  make  existing  media  more  effective.  Give  your  news¬ 
paper  advertisers  a  more  attractive  medium.  Give  them 
typographic  design  that  contains  pulling  power — that 
places  buyers  in  a  receptive  mood.  Do  that  and  you 
gain  their  lasting  confidence. 

The  Ludlow  system  of  composition  is  considered 
by  the  majority  of  leading  newspaper  executives  to  be  a 
'  strong  factor  in  the  creation  of  successful  advertising. 

It  is  a  system  that  brings  more  revenue  into  the 
business  office,  promotes  harmony  and  efficiency  in 
the  composing  room,  and  increases  the  selling  power 
of  the  display  advertisement. 

Let  us  tell  you  in  detail  how  the  Ludlow  will  meet 
i  your  own  requirements. 

I!  Ludlow  typelines  are  slug-cast  from  hand-set  matrices 

in  sizes  up  to  f  uil-width  72  point  caps  and  lower¬ 
case,  and  even  84  point  caps.  No  mold 
>'  or  machine  changes  required. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Illinois 

'!  Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

li  New  York:  63  Park  Row  San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION  .,1;  ,, 
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More  than 
425,000 
Sunday 


'Greatest  Salesman  in  the  West*’ 


August  13,  1927 


10^  Sunday 


lineage  records  show  wide  examiner  appeal 

CITY  OF  OYER  100,000  ADDED  TO  READERSHIP  IN  SINGLE  YEAR! 

financial  gains  for  I  Lon^  Beach— In  The  ExamineRegi^  READER-POPULATION 
SIX  MONTHS  LEAD  ALL  Long  Keacli  in  ihe  HxamineKegion.  |  increases  RESULTS 


PILING  up  increases  in  Banks  and 
Financial  advertising  at  an  unprece¬ 
dented  speed,  overwhelming  all 
competition  by  ,  constant  proof  of  its 
Dowerful  effectiveness  in  making '  sales. 
The  Lns  Angeles  Examiner  at  the  end  of 
the  first  six  months  of  1927,  was  hot  on 
the  trail  of  a  100.000-line  gain  in  this 
liichly  important  classification. 

Its  actual  progress  was  97,811  lines, 
an  increase  that  exceeded  the  net  gain 
in  banks  and  financial  advertising  of 
\LL  the  other  newspapers  in  Los 
\ngeles,  by  58,005  lines!  It  is  the  only 
newspaper  in  this  fifth  greatest  American 
market  that  showed  a  growth  in  financial 
advertising  in  every  one  of  the  first  six 
months  of  this  year ! 

“C/aa*”  Appeal  Galore! 

And  this  was  not  the  only  classification 
indicative  of  how  The  Examiner  reaches 
the  well-to-do.  able-to-buy,  quickly-re- 
audience  of  this  territory.  The 
3  reveal  some  other  interesting 
.  For  example,  in  the  Electrical 


Anew  city  of  more  than  100,000 
population!  ...  an  Alhambra, 
a  Santa  Barbara,  a  Culver  City, 
Fullerton  and  Beverly  Hills  combined! 

.  .  .  a  golden  shower  of  new  dollars — 

from  97,000,000  to  130.000,000  of  them  a 
year ! 

That’s  what  The  Los  Angeles  Ex¬ 
aminer  hands  to  its  regular  advertisers  at 
the  end  of  June,  1927,  as  just  ONE  divi¬ 
dend  of  many  on  its  growth  since  the 
first  half  of  1926. 

A  year  ago  we  were  selling  space  on  a 
basis  of  175,000  daily,  and  395,000  Sunday 
circulation.  Today  we  sell  it  with  a 
guarantee  of  195,000  daily,  and  425,000 
Sunday,  though  we  are  actually  deliver¬ 
ing  to  the  advertiser,  according  to  the 
average  daily  and  Sunday  circulation  for 
the  first  6  months  of  1927,  198,307,  and 
427,253. 

Whole  City  Annexed! 

In  other  words,  we’ve  added  over 
23,000  families  daily.  That’s  a  good-sized 
city.  The  U.  S.  Government  says  we 
average  4.5  persons  to  the  family,  so 
we’ve  added,  for  our  daily  advertisers, 
103,500  consumers,  and  they’re  the  kind 
of  consumers  with  lots  of  money  to  spend, 
for  in  this — ^the  fifth  greatest  American 
market — the  individual  yearly  income  is 
lareer  than  anywhere  else  in  the  world. 

To  the  Sunday  advertiser,  we’ve 
bMn  a  little  more  generous.  He  finds 
himself  doing  business,  through  the 
Examiner,  with  29,406  more  families 
this  yev  than  last;  with  over  130,500 
NEW  consumers,  who  earn  $144,463,- 
500  every  12  months  and  own  enough 
automobiles  to  provide  every  third 
person  with  his  own  car! 

Ordinarily,  to  reach  a  new  city  of  100,- 
000  population,  a  merchant  has  to  build 
another  store,  stock  it  with  costly  mer¬ 
chandise.  make  new  advertising  contacts 
and  build  up  an  organization  and  a  con¬ 
sumer-acceptance.  The  Examiner  in  Los 
Angeles  provides  a  quicker,  better,  easier 
and  much  less  expensive  course  than  that ! 


sponsive 
June  figures 

statistics.  r_.  - .  , 

.Appliance  field.  Jewelry.  Musical  Instru¬ 
ments,  Radio,  Real  Estate.  Building 
Materials  and  Toilet  Requisites  adver¬ 
tising — all  appealing  directly  to  those  who 
have  the  cash  and  spend  it — The  Ex¬ 
aminer  carried  a  greater  volume  of  ad¬ 
vertising  than  any  other  Los  .\ngeles 
paper,  from  the  merchants  on  the  ground 
who  know  where  their  results  are  coming 
from. 

We’re  proud  of  that  record  in  “class” 
advertising,  but  equally  as  proud  of  our 
demonstrated  capabilities  to  “sell  it  to 
Sweeney.”  We  carry  more  net  paid 
.Amusement  advertising  in  Los  .Angeles 
than  any  other  newspaper;  more  local 
beverage,  men’s  clothing  and  tailoring, 
dentists,  cafes  and  transportation  lineage. 

In  the  morning  field,  alone,  we  hold 
pennants  also,  the  June  records  show,  in 
total  automobiles,  motorcycles  and  acces¬ 
sories  volume ;  cloaks  and  suits ;  sporting 
goods;  and  dancing  schools. 

•Analyze  these  facts  for  woman-inter¬ 
est  ;  men’s  interest ;  class  or  mass  appeal. 
They're  all  there !  In  a  newspaper  as  in¬ 
teresting  as  The  Examiner  they  cannot 
help  but  be! 

Radio  Stabilized, 

Says  Editorial 

“'THE  owner  of  a  radio  receiver  need 

-M-  not  fear  that  the  set  purchased  yes¬ 
terday  or  last  week  or  some  months  ago 
will  soon  become  obsolete,”  said  an  edi¬ 
torial  in  a  recent  issue  of  The  Los 
Angeles  Examiner.  “The  radio  industry 
is  out  of  its  swaddling  clothes.  .  .  The 
industry  has  become  as  stabilized  as  that 
of  the  automobile  or  any  other,  and  there 
are  not  going  to  be  anv  revolutionary- 
changes.” 

All  of  which  is  helpful  toward  setting 
the  public’s  mind  at  rest,  and  is  a  job  of 
truth-carrying  that  The  Examiner  is  glad 
to  do  for  the  good  of  the  whole  industry. 

IS4  Miles  of  Building 

in  Los  Angeles  in  Yeenr 

Business  is  good  at  the  Los  Angeles 
.  Building  Department. 

According  to  the  1926-1927  fiscal  year 


TONG  BEACH,  city  of  over  140,000  population,  and  a  part  of  The  ExamineRegion, 
#  >  (in  which  The  Examiner  provides  an  87%  coverage  52  Sundays  a  year, 
and  concentrates  nearly  80%  of  its  daily  circulation)  is  one  of  the  most  pros¬ 
perous  communities  in  The  If  est.  Signal  Hill,  famous  oil  producing  center, 
is  at  Long  Beach,  and  pours  a  lavish  flow  of  wealth  into  the  hands  of  thousands 
of  stockholders  in  its  wells.  Long  Bench  is  a  nationally  known  playground,  and 
its  growth  in  the  past  10  years  has  been  phenomenal! 


highest-priced 

newspaper 


$7,000,000  Firestone  Co. 

Plant  Coming  to  L.  A, 

u  EPRESENTING 


report  compiled  by  J.  1.  Backus,  .superin¬ 
tendent  of  buildings,  a  total  of  36,762 
building  permits  were  issued  in  this  city 
during  the  twelve-month  period  ending 
June  30. 

The  total  value  of  these  permits  aggre¬ 
gate  $118,037,797. 

An  idea  of  the  amount  of  buildings 
erected  during  the  year  may  be  conveyed 
by  considering  these  buildings  as  placed 
one  against  the  other,  without  allowing 
for  the  different  stories.  The  total  front¬ 
age  would  be  813,106  feet,  or  approxi¬ 
mately  154  miles. 

This  year  has  again  shown  considerable 
activity  in  the  erection  of  dwellings  and 
apartment  houses.  Fifty-three  and  seven- 
tenths  per  cent  of  the  total  valuation  was 
expended  for  this  type  of  construction. 


investment  of 
-tv  more  than  seven  million  dollars  and 
to  employ  2,500  persons,  the  Firestone 
Tire  and  Rubber  Company  will  immedi¬ 
ately  erect  a  huge  new  manufacturing 
plant  in  Los  Angeles  on  a  40-acre  tract. 

Announcement  of  the  Firestone  plant 
comes  close  upon  the  heels  of  B.  F.  Good¬ 
rich  Tire  and  Rubber  Company’s  plant, 
which  was  obtained  by  the  Chamber  of 
Commerce  and  which  will  be  built  at  a 
cost  of  $6,000,000. 

The  fact  that  the  Firestone  officials  in¬ 
sisted  on  a  forty-acre  tract  is  some  indi¬ 
cation  of  the  size  of  the  proposed  plant. 

All  types  of  Firestone  products  will  be 
manufactured  in  the  Los  Angeles  plant,  it 
is  declared. 


Los  Angeles, 
yet 

with  the 
largest  morning 
and  Sunday 
Circulation 
by  far! 


Mr.  Taylor  as  chairman  of  the  ci 
mission ; 

Gentlemen : 

We  hereby  agree  to  place  in  y 
hands  as  The  Philadelphia  Bulletin  p 
a  sum  of  $25,000,  to  be  awarded  by*^ 
to  the  first  aviator  to  fly  from  a  Euroi 
capital  without  stopping  to  the  city 
Philadelphia,  within  a  peritxl  of  a  i 
from  this  date.  The  designation  of' 
exact  landing  field  and  all  similar  co 
tions  to  be  left  in  the  liaixls  of  i 
commission.  ^ 

Sincerely  yours. 

The  Evening  Bi  lleti 


LEDGER  CAMERA  MAN 
WINS  PHOTO  PRIZE 


‘WE”  AND  THE  CUP  THAT  “WE”  WON 


Picture  of  Leni-»hy  “Lone  Wolf 
Snapped  Through  Courtroom  Door 
Held  Best  News  Feat — Prize 
to  Be  Annual 


John  Smith,  a  news  photographer  on 
the  staff  of  the  Philadelphia  Evening 
Public  Ledger,  has  just  been  awarded  a 
prize  cup  for  having  made  what  the  Phila¬ 
delphia  News  Photographers’  Associa¬ 
tion  decided  was  the  “best  news  picture 
of  the  year.” 

The  trophy  is  awarded  annually  by 
Sydney  Hutchison,  chairman  of  the 
Athletic  Committee  of  the  University  of 


CHICAGO  TO  COAST  BY  AIR 

M.  C.  Meigs  of  Herald  Examiner  Ut** 
Planes  for  Business  Trips 

M.  C.  Meigs,  publisher  of  the  Chicago 
Herald  and  Exemuner,  made  a  business 
trip  to  California  and  back  to  Chicago  hv 
airplane.  He  left  ® 

Chicago  July  30, 
to  San 

plane  of  the  Boe- 

Air  Trans-  Vw 

port,  which  com-  ■ 

bines  passenger 
and  mail  carry- 
He  visited 
San  Francisco 
and  Los  Angeles. 

From  the  latter 

city  he  flew  to  'T 

Salt  Lake  City  in 

a  ship  of  the 

Western  Air  Ex-  ‘  *’  ^  'Is'cs 

press,  and  transferred  there  to  a  Boeing 
plane  for  the  completion  of  the  flight. 

Mr.  Meigs  was  enthusiastic  about  the 
new  mode  of  travel,  for  comfort,  spe^ 
and  enjoyment. 

“The  speed  of  the  flight— less  than  a 
day  from  here  to  the  coast— speaks  for 
itself,”  he  said.  “It  is  as  safe  as  riding 
on  a  street  car.  T^e  scenery,  viewed  from 
the  air,  is  beautiful  beyond  description, 
particularly  over  the  mountains  and  the 


John  Smith  and  his  camera  collaborated  in  working  day  and  night  to  land  the 
“Lone  WolTs”  picture  for  the  Philadelphia  Public  Ledger.  The  cup  which 
rewarded  their  patience  and  skill  poses  with  them. 


PHILADELPHIA  DAILY 
OFFERS  AIR  PRIZE 


CLIPPER  SHIP 
METHODS- 


M  That’s  what 

you’re  using. 

The  wet  plate  process  of  making 
negatives  was  discovered  back  in 
the  Clipper  Ship  days — when  it 
took  a  month  or  more  to  cross  the 
ocean.  Y et  many  of  you  are  still 
using  this  same  slow  method  of 

“What’s  good  enough  for  my  grandfather  is  good  enough  for  me,”  may  be 
the  safety-first  way — but  it  never  got  “WE”  across  the  Atlantic. 

When  we  tell  you  that  many  of  the  largest  firms  in  the  photo  reproduction 
trade  are  now  making  200  negatives  a  day  by  the  Contrasto  Process  an 
average  saving  of  $.65  in  the  cost  of  each  negative,  considering  quantity 
production,  some  of  you  are  going  to  scoff.  But  so  did  the  clipper  ship 
captains  about  ocean  steamships  and  thousands  Doubting  Tliomases  prophesied 
the  failure  of  a  transatlantic  flight. 

Frankly  we  are  asking  for  an  argument.  Will  you  give  us  one?  Write  for 
our  side  of  the  story.  “The  Final  answer  to  the  Wet  and  Dry  Question." 
A  booklet  which  gives  the  complete  details  of  the  Contrasto  Process. 

These  two  line  illustrations  were  made  srith  Con- 
trasto  Strip  Film  Negatives,  by  the  Hill  Beproduc- 
tion  Company,  New  York. 


There  is  certainly  Some 
Publisher  Who  will  want 
this  man 


Because  in  his  fifteen  years’  experience  as 
business  manager  of  medium  sized  papers 
be  has  achieved  results  that  few  men  can 
boast  of.  A  thoroughly  unusual  ability  in 
building  advertising  Unage,  a  complete 
knowledge  of  the  business  office  from  every 
angle  and  a  spotless  personal  and  business 
record  form  a  combination  with  appeal. 
Here  is  an  opportunity  for  the  right  pub¬ 
lisher  to  add  strength  and  dignity  to  his 
staff  and  to  head  off  that  droop  to  his 
linage  out  of  the  ordinary  references.  Busi¬ 
ness  or  advertising  managership— which¬ 
ever  offers  the  most  money  and  greater  op¬ 
portunity.  Address  Box  C-893,  Editor  and 
PnbUsher. 


PROCESS 

FILMS 


NEGATIVE 

PAPERS 


ADDRESSES  WANTED 
Alfred  Alexander 
R.  O.  Dudley 
Victor  H.  Williams 
Edward  M.  Franey 
Ben  Hibbs 
Virginia  Roehl 
R.  L.  Stout 


POLYGRAPHIC  COMPANY  OF  AMERICA,  INC 

Sales  Oifices:  d  i.  .  ai  v  Branch  0«c< 

Lafayette  Street  Kocnealer,  N.  I.  j  jackson  1 

w  York,  N.  Y.  Chicago,  lU 

See  oar  exhibit  at  the  National  Graphic  Arts  Exhibition. 


Editor  &  Publisher  for  August  13,  1927 


The  Georgian- American 
Keeps  Straight  Ahead! 

Again  The  Georgian-American  has  amassed  the  larg¬ 
est  total  gain  in  Advertising.  July  figures  show  that 
The  Georgian  and  Sunday  American  not  only  had  the 
largest  total  gain,  but  that  The  Georgian-American  is 
the  only  paper  to  show  gains  in  Local,  National  and 
Classified  totals. 


The  Georgian-American  Alone  Gains  in  All  Totals 


July  Advertisings  Gains  and  Losses 


LOCAL 

NATIONAL 

CLASSIFIED 


^Georgian- American 

UNES 


Journal 

UNES 


29,904  Gain 
3,164  Gain* 
16,030  Gain 


5,292  Gain 
22,050  Loss 
378  Loss 


TOTAL  49,098  Gain  17,136  Loss 

AMERICAN  WEEKLY  11,284  Gain  1,176  Gain** 


Constitution 

LINES 
3,136  Loss 
70,238  Loss 
4,718  Loss 


78,092  Loss 
7,980  Gain** 


GRAND  TOTAL  60,382  Gain  15,960  Loss 


70,112  Loss 


"^Hearst  Publications  and  Cosmopolitan  Productions  Excluded. 
**  Sunday  Magazine  and  Rotogravure. 


Advertising  In  The  Georgian-American 

Means  More  Sales 


**The  Fastest  Growing  Newspapers  in  Atlanta** 


F.  A.  WilMii-Lawrenton 
Publisher 

Mr,  Rodney  E.  Boone 
9  Eest  40th  St. 

New  York  City,  N.  Y. 


RODNEY  E.  BOONE 
General  Manager  National  Advertising 

Roger  M.  Reynolds 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Nevada  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  reproduction  of  these  results,  in  whole  or  in  pari,  without 
written  permission  of  Editor  &  Publisher  Co.,  will  constitute  infringement. 

I  I  _  I  I  — IJ 

I  CM3S  I  I  CLASSIT  CL/>S5Bl  CLASSIC  CL>15STr  CLASSU 


iPmnSiNG  PAGES  REMQVti^ 


This  chart  shows  the  relative  variation  for  the  State  of  Nevada  above  or 
helow  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  NEVADA 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
placet:  To  use,  mark  off  four  placet  and  insert  decimal  point. 

Counties  in  bold  face  capitals — Cities 

in  capitals  and 

lower  case 

CL  No.  1 

CL  No.  2 

CL  Nta.  3 

CL  No. 

4  CL  No. 

5  CL  No.  « 

NEVADA  . 

...  759 

915 

1071 

1226 

1382 

308 

CHURCHILL  ... 

48 

45 

42 

39 

36 

9 

CLARK  . 

53 

59 

66 

72 

78 

23 

DOUGLAS  . 

16 

19 

23 

27 

30 

12 

ELKO  . 

72 

87 

103 

118 

133 

30 

ESMARALDA  .. 

20 

21 

22 

23 

24 

2 

EUREKA  . 

12 

15 

18 

21 

24 

5 

HUMBOLDT  ... 

....  32 

37 

42 

46 

51 

10 

LANDER  . 

15 

20 

25 

30 

35 

12 

LINCOLN  . 

18 

18 

18 

18 

18 

2 

LYON  . 

39 

41 

44 

46 

48 

4 

MINERAL  . 

15 

15 

15 

15 

15 

2 

NYE  . 

59 

74 

89 

104 

119 

23 

ORNSBY  . 

19 

20- 

20 

20 

21 

0 

PERSHING  .... 

24 

27 

30 

33 

36 

9 

STOREY  . 

14 

19 

23 

27 

32 

5 

WASHOE  . 

. . . .  206 

278 

350 

423 

495 

122 

Reno  . 

132 

175 

218 

260 

303 

75 

•WHITE  PINE  . 

97 

120 

141 

164 

187 

32 

nCHT  NEWS  ON  SCREEN 

Stay-at-home  fans  of  the  Dempsey- 
Sharkey  fracas  read  the  A.  P.  ringside 
account  on  a  screen  rigged  in  the  Brock¬ 
ton  (Mass.)  Times  office.  A  stereoptiew 
machine  was  used,  throwing  the  typewrit¬ 
ten  paragraphs  in  bold  relief  on  a  sheet 
hung  from  the  corners  of  the  big  plate 
glass  window. 


GUTHRIE,  OKLA.,  RAISING  FUND 

Guthrie,  Okla.,  is  raising  a  $10,000 
fund  with  which  to  advertise  the  city  as 
the  town  nearest  the  Logan  county  oil 
fields.  Starting  as  a  $2,500  fund,  the 
amount  was  oversubscribed  $6(X)  the  first 
day.  The  fund  quickly  reached  $6, (WO 
and  is  expected  to  reach  the  desired  total 
in  a  few  days. 


A  BIG  FACT 

tells  more  than  all  the  little 
facts  which  go  to  make  it  up. 


ILofi  mnseles;  tIDtmess 

is  delivered  to  more 
homes  and  is  more 
used  by  all  classes  of 
advertisers  than  any 
other  newspaper  in 
its  field. 


All  cities  of  more  than  10,000  pop¬ 
ulation,  aecording  to  latest  census 
estimates,  are  indicated  on  this 
outline  map  of  Nevada. 

Base  town  and  county  map  copyright 
by  American  Map  Co..  N.  Y. 


For  first  6  months  of  1927,  the  Los  Angeles  Times 

Stinted  National  Advertising  2^289,938  agate  Unes,  Local 
iispLAY  Advertising  6,443,276  agate  lines,  Classified  Ad¬ 
vertising  4,407,620  agate  lines — more  of  each  than  any 
other  Los  Angeles  newspaper. 


Eastern  Rep.:  WILLIAMS,  LAWRENCE  &  CRESMER  CO. 
360  N.  Michigan  Bird., CHICAGO  •  183  Madiaoo  Arc.,  NEW  YORK. 
Pacific  Coast  Rep.:  R.  J.  BI DWELL  CO. 

741  Marker  Sc.,  SAN  FRANCISCO  -  3311  White  Henry  Stoart  Bldg  ,  SEATTLE 


IIEF  Times  regarding  the  pay  of  state  legisla¬ 
tors. 

Two  editorials  from  the  News  demand¬ 
ing  that  the  Supreme  Court  grant  a  re- 
X  ^  hearing  in  the  legislative  pay  case  were 
quoted  by  the  judge.  In  them  the  de¬ 
cision  of  the  court  was  referred  to  as  a 
“silly  blunder,”  which  was  underscored 
by  Judge  Martin.  Next  came  an  editorial 
from  the  Times  quoting  the  plea  of 

_ jv  General  Arthur  L.  Gilliom  for 

.  *  a  rehearing  of  the  same  case.  The  judge 
ith  starthng  underscore  the  attorney  general’s  sen¬ 
tence  which  said  “The  constitution  can  not 


^er,  Head  of  Indiana 
loon  League,  in  Contempt  by 
3  to  2  Vote  for  Hi»  Report 
in  “American  I»»ue” 

■ -  Attorne' 

liana,  for  almost  a  year  rocked  from  ^ 

lary’  to  boundary  wi  ’  *-  ‘  „ 

res  of  political  corruption,  found  a  . . 

’  topic  for  general  discussion  this  ^[,^5  bartered  away.” 

when  the  Rev.  Edward  S.  Shu-  editorial  from  the  Times  concern- 

r  state  superintendent  of  the  Anti-  ;,ig  the  delay  in  rendering  decisions  was 
jil  League  and  for  a  quarter  of  a  cen-  j^e  final  exhibit  given  by  Judge  Martin. 

a  leading  figure  in  prohibition  work,  — - - 

found  guilty  by  the  state  Supreme  McLAUTHLIN  RETIRES 

t  of  contempt,  sentenced  to  the  state 
I  farm  for  sixty  days  and  also  fined 

le  vote  of  the  Supreme  Court  was  3 


Advertising  Head  of  Walter  Baker  & 
Co.  Tendered  Farewell  Reception 

lu  i,.  .Associated  with  the  Walter  Baker  & 

The  conviction  was  based  on  statements  Boston,  Mass.,  nationally  known 

made  by  Shumaker  in  his  1925  report  in  ^ocoa  and  chocolate  manufacturers,  for 
the  American  Issue,  Anti-Salo<m  League  ^lore  than  30  years  as  advertising  director, 
organ,  criticizing  the  Supreme  Court  and  Wallace  H.  AIcLauthlin  on  retiring  from 
charging  inefficiency  in  the  attorney  gen-  business,  was  tendered  a  reception  by 
eral's  office  in  the  handling  of  liquor  vio-  representatives  of  a  large  percentage  of 
lation  cases.  •  cu  1  newspapers  and  periodicals  of  importance 

Contempt  action  agamst  Shumaker,  throughout  the  country  at  the  Boston 
lesse  E.  Martin,  and  Ethan  A.  Miles,  Athletic  .Association,  Boston,  recently, 
attorneys  for  the  league,  was  insiituted  by  McLauthlin,  one  of  the  old  school  of 
.\rthur  L.  Gilliom,  attorney  general,  some  advertising  men,  started  in  the  business 
18  months  ago.  Martin  was  convicted  but  33  years  ago.  He  will  spend  most  of  his 
was  not  sentenced,  as  he  is  not  in  the  city,  ^j^je  at  his  summer  estate  at  Cochituate, 
while  Miles  was  acquitted. .  Mass. 

The  court  made  its  decision  late  in  the  - - 

afternoon  of  Aug.  S  and  and  the  two  men  COTTON  CO-OPS  DROP  PUBUCITY 
were  sentenced  next  morning  before  a 
packed  courtroom.  The  Indianapolis  Star 
used  more  than  a  dozen  pictures  of  prin¬ 
cipals  in  the  case  on  the  morning  of  the 
5th  and  devoted  about  two  and  a  half 
pages  to  the  decision,  a  history  of  the  case 
and  a  biography  of  Shumaker.  The  News 
and  Times,  evening  papers,  gave  the  case 
about  an  equal  play  Saturday  afternoon. 

Sentiment  all  over  the  state  was  more 
stirred  up  by  the  decision  than  on  any  one 
subject  since  the  Stephenson  expose. 

Church  conferences,  the  W.  C.  T.  U.  and 
unorganized  admirers  of  Shumaker  by  the 
score  came  to  the  front  with  offers  to  pay 
his  penalty  and  assurances  of  support. 

.A  Methodist  meeting  near  Lafayette 
adopted  a  lengthy  resolution  condemning 
the  court’s  action  and  sixty  preachers 
volunteered  to  each  serve  a  day  of  Shu¬ 
maker’s  sentence. 

That  the  Indiana  Supreme  Court  had 
been  asked  to  inaugurate  contempt  pro¬ 
ceedings  against  the  editor  of  the  Indian¬ 
apolis  Times,  the  editor  of  the  Indian¬ 
apolis  Nezos  and  “persons  who  made  state¬ 
ments.”  but  had  refused  to  act,  was  re¬ 
vealed  Wednesday  in  the  statement  of 
Judge  Clarence  W.  Martin  in  his  dis¬ 
senting  opinion  in  the  Shumaker  case. 

Judge  Martin,  quoting  from  four  edi¬ 
torials  and  one  news  article  from  the, 


The  NEWS  Breaks  Another 

Space-Buying  Precedent! 


TN  a  number  of  large  cities,  the 
leading  morning  paper  carried, 
in  1926,  three  times  the  financial 
advertising  linage  of  the  leading 
evening  paper. 


WHAT  OUR  READERS  SAY 


DECISION  FOR  FRISK 


But  in  Indianapolis  it’s  different  1 
In  1926,  The  INDIANAPOLIS 
NEWS,  with  its  six  evening  issues 
a  week,  carried  15%  more  financial 
linage  than  the  7-day  morning 
paper  in  Indianapolis. 


Here,  again.  The  NEWS  breaks 
a  space-buying  precedent.  .  .  . 
Another  example  showing  the 
strong  preference  for  the  greater 
daily  circulation,  the  greater  city 
coverage,  and  the  greater  adver¬ 
tising  prestige  offered  by  The 
INDIANAPOLIS  NEWS. 


‘The,  Indianapolis  News 


To  Editor  &  Publisher:  Upon  page 
12  of  the  July  23  issue,  in  the  article  deal¬ 
ing  with  community  advertising,  in  the 
list  of  cities,  Plainfield,  N.  J.,  has  been 
omitted.  _  Plainfield  has  launched  a  three- 
year  national  advertising  campaign  with 
an  appropriation  of  $75,000.  They  are 
using  practically  all  of  the  recognized 
mediums,  such  as  newspapers,  magazines. 


^hc  Indianapolis  Rodim 

FRANK  T.  CARROLL,  Advertising  Director 

,,  .  DAN  A.  CARROLL  _  J.  E.  LirfZ 

no  Ea»t  4vndSt.  Chicago:  The  Tower  Bldg. 
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SAME  SERVICE,  AND  MORE,  AT  HALF  THE  COST 

Newspaper  Campaign  Demonstrated  by  Ad  Bureau  of  A.N.P.A.  to  Give  Infinitely  More  Coverage  at 
Far  Lower  Cost  and  Less  Duplication  Than  List  of  Elight  Leading  Magazines 


ALLEN  B.  SIKES,  director  oi  re- 
search  of  the  Bureau  of  Advertising 
of  the  American  Newspaper  Publishers 
Association,  is  author  of  a  b<x>klet  en¬ 
titled  “Coverage  ami  Costs"  issued  under 
an  Aug.  6  date  by  the  Bureau.  Permis¬ 
sion  this  week  was  granted  by  William 
A.  Thomson,  director,  to  Editor  &  Pub¬ 
lisher  to  reproduce  a  portion  of  the 
book.  It  follows : 

An  advertiser  with  whom  the  bureau 
has  been  working,  is  spending  his  ap- 


vided  very  obviously,  for  a  schedule  of 
greater  frequency  than  the  current  maga¬ 
zine  program. 

The  bureau’s  analysis  dwelt  at  length 
upon  comparisons  of  size  and  effectiveness 
of  newspaper  and  magazine  advertise¬ 
ments  and  offered  the  following: 

“In  this  connection,  it  should  be  re¬ 
membered  that  a  magazine  page  is  about 
equal  in  area  to  one-quarter  of  a  news¬ 
paper  page.  An  advertisement  occupying 
a  full  magazine  page  may  thus  be  com- 


N.ATIONAL  COVERAGE 
(Not  considering  duplication) 


study,  it  was  found  that  29  were  sold  at 
a  combination  rate  with  29  others.  This 
would  undoubtedly  indicate  some  duplica¬ 
tion  of  circulation  among  58  newspapers. 
The  Bureau  accordingly  reduced  the  cir¬ 
culation  total  of  the  58  newspapers  by  the 
same  figure  it  had  used  in  estimating 
magazine  duplication,  30  per  cent.  When 
these  calculations  for  duplication  were 
made,  it  reduced  the  newspaper  circulation 
to  11,158,638,  or  a  figure  equal  to  42.4 
per  cent  of  the  total  number  of  families 
in  the  United  States. 

When  duplication  among  the  magazines 
is  considered,  however,  it  reduces  their 
coverage  to  9,175,576  families  or  34.9  per 
cent  of  the  total  number  of  families. 

The  allowance  for  duplication  gives  the 
magazines  7.5  per  cent  less  coverage  than 
the  newspapers. 


line  newspaper  campaign  into  quarter 
page  advertisements,  you  would  have  IS 
contacts  with  the  12,068,416  newspaper 
circulation  through  15  newly  published 
newspapers,  or  a  total  of  181,026,240  im- 
pressions  of  your  advertisement  (approxi¬ 
mately  50  per  cent  more  than  the  131. 
$79,6/0  magazine  impressions). 

“It  should  also  be  borne  in  mind  that 
the  magazine  campaign  we  are  consider¬ 
ing  costs  $490,181  with  which  we  are  com¬ 
paring  a  newspaper  campaign  reaching 
approximately  the  same  numerical  cir¬ 
culation,  costing  $248,200,  or  practically 
one-half  the  magazine  cost. 

“Should  you  wish  to  use  the  10,000  lines 
on  a  jwge  a  month  basis  to  permit  a 
three  times  a  week  insertion,  you  might 
proceed  as  follows : 

“The  first  week  run  one  .500  line  ad¬ 


NATIONAL  COVERAGE 
(When  duplication  is  considered) 


Newspapers 


Magazines 


propriation  exclusively  in  eight  women’s  pared  with  one  occupying  one-quarter  of 
magazines.  He  makes  a  product  sold  in  a  newspaper  page  because  a  page  adver- 
grocery  stores  that  would  come  under  tisement  in  a  2()0-page  magazine  occupies 
the  general  classification  of  “household  the  same  proportion  to  the  total  space  in 
supplies.”  that  publication  as  a  one-quarter  page 

L'iscussing  his  sales  and  distribution  advertisement  would  occupy  in  a  50-page 
problem,  he  made  the  statement  that  about  newspaper  number.’’ 

90;  per  cent  of  his  business  was  done  in  In  the  bureau’s  calculations,  black  and 


between  150  to  175  cities  of  this  country. 
He  was  anxious  to  see  a  comparison  be¬ 
tween  the  cost  and  the  coverage  of  his 
current  magazine  advertising  in  the  sec¬ 
tions  where  the  bulk  of  his  business  is 
done  and  similar  figures  to  show  what 
newsjiapers  could  offer  him. 

The  bureau  undertook  to  make  such  a 
comparisoa  Of  course,  it  was  not  able 


white  copy  in  both  media  was  taken  as 
the  basis  of  comparison.  The  number  of 
families  in  the  United  States  as  slxiwn  by 
official  figures  and  the  number  of  families 
in  each  zone  was  also  used  for  compara¬ 
tive  purposes. 


Newspapers 

Again  there  is  a  variation  when  the  cal¬ 
culations  are  reduced  to  figures  for  zones. 

It  was  the  opportunity  for  frequency 
of  insertion  that  the  newspaper  campaign 
would  allow  that  the  Bureau  stressed  at 
some  length.  Newspapers  appear  each 
The  10,000  lines  in  the  188  newspapers  day.  The  magazines  used  in  the  compari- 
entailcd  a  total  cost  of  $248,000  to  reach  son  are  published  only  once  a  month, 
a  circulation  of  12,068,416.  The  ten-page  The  10  pages  of  magazine  advertising 
toiname  individual  newspapers,  this  being  magazine  campaign  in  the  eight  publica-  would  give  an  advertiser  131,079,676  im- 
coptrary  to  its  rule.  It  did,  however,  base  tions  mentioned  above,  figures  out  $490,-  pressions  of  his  advertisement.  On  the 
its’  calculation  upon  a  study  of  188  news-  H^I  to  reach  a  circulation  of  13,107,%7.  other  hand,  the  10,(X)0  lines  of  newspaper 
papers  (chosen  anonymously)  circulating  Thus  the  cost  of  the  newspaper  campaign  space  could  be  split  up  according  to  the 
in  and  about  the  cities  where  the  adver-  "as  about  $20.56  per  thousand  of  circula-  specific  needs  of  each  market.  On  this 
tisfr  asserted  that  90  per  cent  of  his  con-  t'on  reached  and  the  cost  of  the  magazine 
sutner  sales  occur.  campaign  was  $37.20  per  thousand  cir- 

jThe  eight  magazines  being  used  by  the  culation. 
advertiser  are  as  follows:  Ladies  Home  But  when  the  circulation  figpires  of  each  of  the  ten  months  of  the  campaign, 


point,  the  bureau  said  to  the  advertiser: 
"Should  you  wfish  your  newspaper  ad- 


Magazines 

vertisement  with  two  75-line  reminder  ad¬ 
vertisements  run  on  alternate  days. 

“The  second  week  one  400  line  adver¬ 
tisement  followed  by  two  75-line  adver¬ 
tisements  as  in  the  first  week. 

“The  third  week  repeat  the  schedule 
carried  in  the  first.  The  fourth,  repeat 
the  schedule  carried  in  the  seconcl.  This 
c.ampa’gn  would  provide  an  intensive  sell¬ 
ing  effort  for  four  months  during  the  year, 
and  would  permit  48  contacts  with  the 
consuming  public.’’ 

The  study  is  even  more  vivid  when 
reduced  to  charts.  These  visualize  cover¬ 
age  and  cost  not  only  in  the  country,  bat 
each  of  the  zones  into  which  the 


vertising  to  appear  fluently  throughout  subdivided. 

parn  nf  fhp  tpn  mnntn«  r>f  tnp  ramnaicm  ^ 

For  the  purpose  of  this  national  study. 


Modern  Priscilla.  The  circulation  of  Various  surveys  have  shown  that  the  out  which  would  consume  about  1,000 
these  magazines  in  the  zones  where  the  average  women’s  magazine  reading  family  lines  during  each  month  of  the  ten  months’ 


campaign,  giving  you  at  least  eight  in¬ 
sertions  per  month.  This  program  would 
depend  largely  upon  skillful  copy  treat¬ 
ment. 

“These  eight  advertisements  a  month 


bulk  ,  of  the  advertiser’s  business  is  con-  reads  anywhere  from  four  to  sixteen 
ducted  was  considered  as  a  basis  for  com-  magazines  per  month.  One  women’s 
parison  of  the  magazine  field  with  the  rnagazine  in  an  effort  to  show  the  need- 
newspaper  field.  This  was  done  despite  Icssness  of  employing  other  women’s 
the  fact  that  the  national  circulation  of  magazines  in  a  campaign  claims  to  dupli- 
the  magazines  is  sold  to  advertisers  only  cate  the  circulation  of  every  other  worth-  for  ten  months  would  provide  80  direct 
in  its  entirely.  while  women’s  magazine  50  per  cent.  Still  contacts  with  the  12,0^,416  newspaper 

In  order  to  arrive  at  relative  costs,  it  another  reputable  group  of  magazines  in  circulation,  while  the  magazine  campaign 
was  determined  to  make  a  comparison  of  an  exhaustive  survey  revealed  that  one  would  provide  only  ten  direct  contacts 
a  10,000-line  campaign  in  the  188  news-  magazine  in  this  study  duplicates  the  cir-  with  its  13,17,967  circulation, 
papers,  as  against  ten  single  page  adver-  culation  of  another  68  per  cent.  “Furthermore,  the  80  newspaper  adver¬ 

tisements  in  each  of  the  eight  women’s  In  the  course  of  its  investigation,  the  tisements  w’ould  appear  in  80  newly 


base  unit. 

If  no  question  of  duplication  is  con¬ 
sidered,  the  188  newspapers  studied  reach 
12,068,416  of  these  families  and  the  8 
magazines  reach  13,107,967. 

The  percentage  these  circulations  bear 
to  the  total  number  of  families  in  the 
United  Stages  is  indicated  in  the  above 
circles. 

Take  the  very  conservative  figure  of 
30  per  cent  as  the  allowance  of  duplica¬ 
tion  from  magazines  and  their  total  cir¬ 
culation  drops  to  9,175,576. 

Allowing  the  same  percentage  for  58 


enfinently  fair  since  the  space  provided  tising  man  on  this  point  and  the  latter  re-  carries  with  it  a  renewal  of  reader  in- 


permitted  the  advertiser  to  have  adequate 
representation  at  the  most  promising  sell¬ 
ing  seasons  of  the  year  without  being 
oQigated  to  appear  every  month.  It 
might  have  been  thoroughly  fair  to  maga 


plied : 

“I  believe  that  three  of  these  magazines 
cover  at  least  65  per  cent  of  the  women’s 
magazine  readers.  I  should  say  there  was 
between  35  per  cent  and  40  per  cent 


terest. 

“In  other  words,  between  the  publica¬ 
tion  dates  of  the  ten  magazines  which  the 
advertiser  would  use  monthly,  eight  new 
newspapers  would  carry  your  message  to 


magazines.  Such  a  comparison  seemed  bureau  questioned  an  experienced  adver-  published  newspapers  each  one  of  which  newspapers  of  the  188  which  may  show  | 


duplication  in  circulation,  the  newspaper 
figure  becomes  11,158,638. 

The  percentage  as  compared  with  the 
total  number  of  families  in  the  United 
States  changes  as  indicated. 

The  totai  cost  of  the  suggested  cain- 


zirte  advertising  to  compare  it  with  news-  duplication  between  the  eight  magazines  the  newspaper  readers,  each  new  news-  paign  per  thousand  circulation  would  be. 

paper  advertising  on  a  line  for  line  basis,  used  in  this  study.’’  -  paper  offering  an  opportunity  to  catch  the  In  New’spapers,  $20.56. 

hut  the  Bureau,  wishing  to  avoid  all  sug-  To  be  conservative  in  this  analysis,  the  reader’s  interest  while  it  is  keen.  In  Magazines.  $37.20. 

geftion  of  bias,  decided  to  provide  for  bureau  took  30  per  cent  off  the  circulation  “And  finally,  80  insertions  mean  the  The  figures  quoted  above  give  the 

rnwre  than  50  per  cent  more  newspaoer  of  each  magazine  in  each  zone  ta  allow  amazing  total  of  965,473.280  impressions  ative  cost  of  each  campaign^  per  thousand 

space  than  would  be  used  in  the  magazine  for  duplication.  This  percentage  is  un-  of  the  newspaper  advertisement  as  com-  circulation  vyithout  considering  the  ques- 

caffipaign.  This  provision,  while  calling  doubtedly  less  than  the  percentage  of  pared  with  131,079,670  impressions  of  the  tion  of  duplication. 

for  smaller  sinele-  insertions  in  the  duplication  that  actually  exists.  magazine  advertisements.  The  total  magazine  cost  is  $490,181  and 

newspapers  than  in  the  magazines,  pro-  Of  the  188  newspapers  used  to  this  “Should  you  wish  to  cut  up  a  10,000-  the  total  newspaper  cost  $248,200. 
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“KOHLER  MAGAZINE  REELS  FOR  GREATER  PRODUCTION’ 


The  Chicago  Daily  News 

HAS  PURCHASED 


KOHLER 

MAGAZINE  REELS 


THE  KOHLER  SYSTEM 


KOHLER  BROTHERS 


ENGINEERS  AND  MANUFACTURERS 


CHICAGO 

WRIGLEY  BUILDING  NORTH 


NEW  YORK 

EVENING  POST  BUILDING 
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TELLS  PUBUC  OF  FIGHT 
ON  BILLBOARDS 


KANSAS  CITY  STAR  GIVES  PARTY  TO  60,000  CELEBRATING  FIRST 

YEAR  OF  STAFF  OWNERSHIP 


Springfield  Republican  Deecribei  Effort 
to  Rid  Mohawk  Trail  of  Signs 
Within  Sight  of  Road 
or  Public  Park 


sachusetts  Public  Works  Department. 
Working  under  a  law  seven  years  old. 
which  restricts  billboard  advertising  on 
any  public  way  or  on  private  property 
within  public  view  from  any  highway, 
public  park  or  reservation,  Mr.  Dwyer 
this  summer  launched  a  campaign  against 
glaring  signs  along  the  Trail. 

Law  enforcement  being  in  the  hands  of 

_  „  _  _ _  _  the  county  commissioners,  their  men  went 

end  of  the  field.  As  this  was  concluded  along  ^e  trail,  notifying  property  owners, 
another  set  piece  duplicating  the  Ameri-  that  billboards  on  their  land  which  did 
can  flag  was  lighted,  the  band  played  ’’ot  conform  to  the  regulations,  must 
“The  Star  Singled  Banner,”  in  which  come  down.  The  commission  asked  per- 
the  audience  joined,  bringing  the  unique  mission  to  trespass  on  the  property  for 
“birthday  party”  to  an  impressive  conclu*-  the  purpose  of  tearing  down  the  boards 
sion.  and  when,  in  a  few  cases,  this  permission 

—  -  was  refused,  a  writ  setting  a  specific  time 

PLANS  NEW  DAILY  removal  of  the  signs  was  issued, 

and  proved  effective.  Many  offending 
D.  A.  Grean  of  West  Point,  Miss.,  has  boards  were  removed, 
taken  over  the  Hempstead  County  Review  The  campaign  was  successfully  started 
Printing  Company,  Conway,  Ark.,  which  but  it  was  blocked  when  several  big  ad- 
Curtis  Cannon  has  been  operating  and  is  vertising  firms  got  together  and  secured 
installing  additional  equipment.  He  may  an  injunction  against  the  state  which  pre¬ 
begin  publication  of  a  daily  paper  in  the  vents  their  signs  being  taken  down  until 
near  future.  the  case  has  ^en  tried  in  court.  There 

the  issue  now  stands.  Mr.  Dwver  be- 
CELEBRATES  87th  BIRTHDAY  lieves  that  eventually  the  case  may  go  to 
The  Pulaski  (N.  Y.)  Democrat  is  this  Supreme  Court  through  a  series  of 
week  celebrating  its  87th  anniversary.  It  appcals. 


View  of  great  throng  which  celebrated  first  anniversary  of  Kansas  City  Star’s  new  ownership 


COOLEY  RESIGNS  EDITORSHIP 

E.  H.  Cooley  has  resigned  as  editor  of 
the  Great  Falls  (Mont.)  Leader. 


daily  paper.  This  material  all  announced 
the  “birthday  party”  for  August  3.  As 
that  day  approached  bad  weather  set  in 
and  it  was  necessary  to  postpone  the 
event  two  days.  However,  the  town  had 
been  convinced  of  the  magnitude  of  the 
entertainment  awaiting  it  and  attendance 
did  not  suffer. 

One  note  of  good  taste  in  the  party 
was  a  complete  absence  of  any  self-glori¬ 
fication  or  propaganda  on  the  part  of  the 


1  he  insignia  that 
represents 
GOOD  service. 


NEA  Service 
newspictures  are 
always  on  top 
of  the  news — 
or  ahead  of  it. 


Over  400  newspaper*  discovered 
a  simple  and  practical  solution 
to  their  checking  proof  prob- 
lenu,  when  they  accepted  our 
NEW  and  Complete  Checking 
Proof  Service.  Under  this  plan 
the  PublUhere’  office  it  relieved 
entirely  of  all  detail  work. 


ess  expensive — 

Greater  results, 

(Two  months'  trial  test  offer) 


NEA  Service,  Inc*, 

1200  West  Third  Street 
CLEVELAND,  OHIO 


li  DhzMyertish 
CHECKING  BURE 


tk-x  r*c;tttv  «»•« 

I  U.S.*.. 


79  Madison  Ave. 
NEW  YORK 


53S  So.  aark  St. 
CHICAGO 
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THERE  IS  A  SIZE  OF 
INTERTYPE  IDEAL  NEWS  FACE 
FOR  EVERY  REQUIREMENT 

Cm 

8  Point  specimen.  .  .  .  The  Intertype 
Ideal  News  face  has  been  endorsed  by 
publishers  and  optometrists  through¬ 
out  the  country  because  Intertype  de¬ 
signers  have  preserved  faithfully  the 
easy-reading  characteristics  of  a  fa¬ 
miliar  face  that  readers  have  been 
accustomed  to  for  years. 


The  Ideal  News  face  is  cut  in  5^  Point, 
61/2  Point,  7  Point  and  8  Point.  It  is 
now  being  cut  in  10  Point. 

Here  is  a  range  of  sizes  for  use  from 
the  most  compact  classified  to  feature 
stories. 

Look  at  the  one-line  specimens  that 
are  shown  below.  Read  a  column  of  the 


5Vi  Pt.  Intertype  Ideal  News 

THE  INTERTYPE  consists  of  a  single  basic  unit  with  equipment  which  m 
6^4  Pt.  Intertype  Ideal  News 

THE  INTERTYPE  consists  of  a  single  basic  unit  with  equipme 


7  Pt.  Intertype  Ideal  News 

THE  INTERTYPE  consists  of  a  single  basic  unit  with  equip 

8  Pt.  Intertype  Ideal  News 

THE  INTERTYPE  consists  of  a  single  basic*unit  with  equi 


8  Point  Solid 


8  Point,  One  Point  Leaded 


8  Point,  Two  Point  Leaded 


It  has  been  said  that  “all  reading 
demands  an  effort.”  To  produce  a 
type  for  newspaper  use  which  can  be 
read  almost  without  effort  is  a  prob¬ 
lem  which  has  engaged  the  attention 
of  Intertype  designers  for  several 
years. 

The  solution  of  this  problem  result¬ 
ed  in  the  production  of  the  Intertype 
News  Series.  This  new  series  is  meet¬ 
ing  the  unqualified  approval  of  all 
those  who  ^lieve  that  types  should 
be  made  for  the  needs  of  the  newspa¬ 
per  reader. 

The  qualities  which  make  the  In¬ 
tertype  News  Series  easy  to  read  are 
not  free  from  the  usual  mannerisms 
of  the  standard  newspaper  type 
faces.  The  Intertype  News  Series 
conforms  to  the  fai^liar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  light-face  type. 

It’s  Like  an  Old  Friend 

Intertype  established  the  fact  that 
easy-to-read  type  is  familiar  type. 
Unfamiliar  type  quickly  tires  ^e 
eyes.  Intertype  then  set  about  to  im¬ 
prove  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  gn^eat  importance,  but 
most  of  them  were  in  directions  that 
have  heretofore  been  avoided  by 
type-makers. 

The  hairlines  of  Intertype  News 


It  has  been  said  that  “all  reading 
demands  an  effort.”  To  produce  a 
type  for  newspaper  use  which  can  be 
read  almost  without  effort  is  a  prob¬ 
lem  which  has  engaged  the  attention 
of  Intertype  designers  for  several 
years. 

The  solution  of  this  problem  result¬ 
ed  in  the  production  of  the  Intertype 
News  Series.  This  new  series  is  meet¬ 
ing  the  unqualified  approval  of  all 
those  who  believe  that  types  should 
be  made  for  the  needs  of  the  newspa¬ 
per  reader. 

The  qualities  which  make  the  In¬ 
tertype  News  Series  easy  to  read  are 
not  free  from  the  usual  mannerisms 
of  the  standard  newspaper  type 
faces.  The  Intertype  News  Series 
conforms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  light-face  type. 

It’s  Like  an  Old  Friend 

Intertype  established  the  fact  that 
easy-to-read  type  is  familiar  type. 
Unfamiliar  type  quickly  tires  the 
eyes.  Intertype  then  set  about  to  im¬ 
prove  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  gnreat  importance,  but 


It  has  been  said  that  “all  reading 
demands  an  effort.”  To  produce  a 
type  for  newspaper  use  which  can  be 
read  almost  without  effort  is  a  prob¬ 
lem  which  has  engaged  the  attention 
of  Intertyiie  designers  for  several 
years. 

The  solution  of  this  problem  result¬ 
ed  in  the  production  of  the  Intertype 
News  Series.  This  new  series  is  meet¬ 
ing  the  unqualified  approval  of  all 
those  who  believe  that  tyjies  should 
be  made  for  the  needs  of  the  newspa¬ 
per  reader. 

The  qualities  which  make  the  In¬ 
tertype  News  Series  easy  to  read  are 
not  free  from  the  usual  mannerisms 
of  the  standard  •  newspaper  type 
faces.  The  Intertype  News  Series 
conforms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  light-face  type. 

It’s  Like  an  Old  Friend 

Intertype  established  the  fact  that  * 
easy-to-read  type  is  familiar  type. 
Unfamiliar  type  quickly  tires  the 
eyes.  Intertype  then  set  about  to  im- 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


Stnnilarui7.(>{1 

[l  N  T  E  RT  Y  P  E 

_ _ . 


Designed  in  5Vi> 
7  and  8  Point 


1 


INTERTYPE  CORPORATION :  iVew  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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BROUN,  NOTED  COLUMNIST, 
GOES  ON  STRIKE 


(Continued  from  page  5) 


the  two  described  as  “extravagant”  by  the 
World,  follows: 

“When  at  last  Judge  Thayer  in  a  tiny 
voice  passed  sentence  upon  Sacco  and 
Vanzetti,  a  woman  in  the  court  room 
said  with  terror :  Tt  is  death  condemning 
life!’ 

“The  men  in  Charlestown  Prison  are 
shining  spirits,  and  Vanzetti  has  spoken 
with  an  eloquence  not  known  elsewhere 
within  our  time.  They  are  too  bright, 
we  shield  our  eyes  and  kill  them.  We 
are  the  dead,  and  in  us  there  is  not  feeling 
nor  imagination  nor  the  terrible  torment 
of  lust  for  justice.  And  in  the  city  where 
we  sleep  smug  gardeners  walk  to  keep 
the  grass  above  our  little  houses  sleek 
and  cut  whatever  blade  thrusts  up  a  head 
above  its  fellows. 

“  ‘The  decision  is  unbelievably  brutal,’ 
said  the  Chairman  of  the  Defense  Corn- 
mittee,  and  he  was  wrong.  The  thing  is 
worthy  to  be  believed.  It  has  happened. 
It  will  happen  again,  and  the  shame  is 
wider  than  that  which  must  rest  upon 
Massachusetts.  I  have  never  believed  that 
the  trial  of  Sacco  and  Vanzetti  was  one 
set  apart  from  many  by  reason  of  the 
passion  and  prejudice  which  encrusted  all 
the  benches.  Scratch  through  the  varnish 
of  any  judgment  seat  and  what  will  you 
strike  but  hate  thick-clotted  from  centuries 
of  angry  verdicts?  Did  any  man  ever 
find  power  within  his  hand  except  to 
use  it  as  a  whip? 

“Gov.  Alvan  T.  Fuller  never  had  any 
intention  in  all  his  investigation  but  to 
put  a  new  and  higher  polish  upon  the 
proceedings.  The  justice  of  the  business 
was  not  his  concern.  He  hoped  to  make 
it  respectable.  He  called  old  men  from 
high  places  to  stand  behind  his  chair  so 
that  he  might  seem  to  speak  with  all  the 
authority  of  a  high  priest  or  a  Pilate. 

“What  more  can  these  immigrants 
from  Italy  expect?  It  is  not  every 
prisoner  who  has  a  President  of  Harvard 
University  throw  on  the  switch  for  him. 
And  Robert  Grant  is  not  only  a  former 
Judge  but  one  of  the  most  popular  dinner 
guests  in  Boston.  If  this  is  a  lynching, 
at  least  the  fish  peddler  and  his  friend 
the  factory  hand  may  take  unction  to  their 
souls  that  they  will  die  at  the  hands  of 
men  in  dinner  coats  or  academic  gowns, 
according  to  the  conventionalities  required 
by  the  hour  of  execution. 

“Already  too  much  has  been  made  of  the 
personality  of  Webster  Thayer.  To  sym¬ 
pathizers  of  Sacco  and  Vanzetti  he  has 
seemed  a  man  with  a  cloven  hoof.  But 
in  no  usual  sense  of  the  term  is  this  man 
a  villain.  Although  probably  not  a  great 
jurist,  he  is  without  doubt  as  capable  and 
conscientious  as  the  average  Massachu¬ 
setts  Judge,  and  if  that’s  enough  to  warm 
him  in  wet  weather  by  all  means  let  him 
stick  the  compliment  against  his  ribs. 

“Webster  Thayer  has  a  thousand 
friends.  He  has  courage,  sincerity  and 
convictions.  Judge  Thayer  is  a  good  man, 
and  when  he  says  that  he  made  every 


effort  to  give  a  fair  trial  to  the  Anar¬ 
chists  brought  before  him,  undoubtedly 
he  thinks  it  and  he  means  it.  Quite  often 
I’ve  heard  the  remark:  ‘I  wonder  how 
that  man  sleeps  at  night?’  On  this  point 
1  have  no  first  hand  information,  but  I 
venture  to  guess  that  he  is  no  more  beset 
with  uneasy  dreams  than  most  of  us.  He 
saw  his  duty  and  he  thinks  he  did  it. 

“.\nd  Gov.  Fuller,  also,  is  not  in  any 
accepted  sense  of  the  word  a  miscreant. 
Before  becoming  Governor  he  manufac¬ 
tured  bicycles.  Nobody  was  cheated  by 
his  company.  He  loves  his  family  and 
l)ays  his  debts.  Very  much  he  desires  to 
be  Governor  again,  and  there  is  an  ex¬ 
cellent  chance  that  this  ambition  will  be 
gratified.  Other  Governors  of  Massachu¬ 
setts  have  gone  far,  and  it  is  not  fantastic 
to  assume  that  some  day  he  might  be 
President.  His  is  not  a  master  mind, 
but  he  is  a  solid  and  substantial  American, 
chiming  in  heartily  with  all  our  national 
ideals  and  aspirations. 

“To  me  the  tragedy  of  the  conviction 
of  Sacco  and  Vanzetti  lies  in  the  fact 
that  this  was  not  a  deed  done  by  crooks 
and  knaves.  In  that  case  we  could  have 
a  campaign  with  the  slogan  ‘turn  the 
rascals  out,’  and  set  up  for  a  year  or  two 
a  reform  Administration.  Nor  have  I 
had  much  patience  with  any  who  would 
like  to  punish  Thayer  by  impeachment 
or  any  other  process.  Unfrock  him  and 
his  judicial  robes  would  fall  upon  a  pair 
of  shoulders  not  different  by  the  thickness 
of  a  fingernail.  Men  like  Holmes  and 
Brandeis  do  not  grow  on  bushes.  Popular 
government,  as  far  as  the  eye  can  see,  is 
always  going  to  be  administered  by  the 
Thayers  and  Fullers. 

“It  has  been  said  that  the  question  at 
issue  was  not  the  guilt  or  innocence  of 
Sacco  and  Vanzetti  but  whether  or  not 
they  received  a  fair  trial.  I  will  admit 
that  this  commands  my  interest  to  some 
extent,  but  still  I  think  it  is  a  minor 
phase  in  the  whole  matter.  From  a 
Utopian  point  of  view  the  trial  was  far 
from  fair,  but  it  was  not  more  biased 
than  a  thousand  which  take  place  in  this 
country  every  year.  It  has  been  pointed 


out  that  the  Public  Prosecutor  neglected 
to  call  certain  witnesses  because  their 
testimony  would  not  have  been  favorable 
to  his  case.  Are  there  five  District 
Attorneys,  is  there  one,  in  the  whole 
country  who  would  do  otherwise? 

“Again  Prof.  Frankfurter  has  most 
clearly  shown  that  the  prosecution  asked 
a  trick  question  in  regard  to  the  pistol, 
and  made  the  expert  seem  to  testily  far 
more  concretely  than  he  was  willing  to 
commit  himself.  That  was  very  wrong, 
but  not  unique.  Our  judicial  processes 
are  so  arranged  that  it  is  to  the  interest 
of  District  Attorneys  to  secure  convictions 
rather  than  to  ascertain  justice,  and  if  it 
would  profit  his  case,  there  is  not  one 
who  would  not  stoop  to  confuse  the  issue 
in  the  minds  of  the  jurymen. 

“Eleven  of  the  twelve  who  convicted 
Sacco  and  Vanzetti  are  still  alive,  and 
Gov.  Fuller  talked  to  them.  He  reports 
somewhat  naively  that  they  all  told  him 
that  they  considered  the  trial  fair.  Did 
he  expect  them  to  report,  ‘Why,  no. 
Governor,  we  brought  in  a  verdict  of 
guilty  just  out  of  general  depravity’? 

“But  now  there  has  been  a  long  and 
careful  sifting  of  the  evidence  in  the  case. 
It  is  ridiculous  to  say  that  Sacco  and 
Vanzetti  are  being  railroaded  to  the  chair. 
The  situation  is  much  worse  than  that. 
This  is  a  thing  done  cold-bloodedly  and 
with  deliberation.  But  care  and  delibera- 


248,765 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 


July,  1927 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  July, 
1927,  was  195,542. 


Everything  in  Baltimore 
Revolves  Around 


THE  aesait  SUN 

Morning  Evening  Sunday 


9/^ 


r  GIRL  WHO  PLAYED 
,  SAFE  ^ 

^  HAZEL  DEYO 

,  BATt'HELOR  ^  ^ 

\  ^ 


Claudia  Merrill  lived  in  a  small 
town. 

She  was  younger  and  prettier  than 
her  sister,  and  it  wasn’t  her  fault 
when  her  sister’s  fiance  caught  her  in 
his  arms  one  night  on  the  porch. 

But  the  older  girl’s  jealousy  drove 
Claudia  from  Main  Street  to  New 
York,  where  she  tried  to  make  a 
living  by  writing. 

How  she  met  Qifford  Doran,  who 
showered  her  with  expensive  gifts, 
but  who  could  not  win  her,  and  how 
she  finally  chose  true  love  instead  of 
money,  is  excitingly  told 


By  Hazel  Deyo  Batchelor 


in  her  latest  love-problem  serial  of 
Greenwich  Village  and  New  York 
society  life. 


In  60  Installments 
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Philadelphia,  Pa. 


tion  do  not  guarantee  justice.  Even  if 
every  venerable  college  President  in  the 
country  tottered  forward  to  say  ‘guilty’ 
they  could  not  alter  facts.  The  tragedy 
of  it  all  lies  in  the  fact  that  though  a 
Southern  mountain  man  may  move  more 
quickly  to  a  dirty  deed  of  violence,  his 
feet  are  set  no  more  firmly  in  the  path 
of  prejudice  than  a  Lowell  ambling 
sedately  to  a  hanging.  * 

“I  said  of  Calvin  Coolidge  that  I  ad¬ 
mired  his  use  of  ‘I  do  not  ch(H)se,’  but 
he  was  dealing  with  a  problem  wholly 
personal  and  had  every  right  to  withhold 
his  reasons.  For  Gov.  Fuller  1  can’t  sav 
the  same.  These  are  the  lives  of  others 
with  which  he  is  dealing.  In  his  fairly 
long  statement  he  answers  not  a  sin^e 
point  which  has  been  made  against  the 
justice  of  the  conviction.  The  delibera¬ 
tions  of  himself  and  his  associates  were 
secret,  and  seemingly  it  is  his  intention 
that  they  shall  remain  secret.  .\  gentle¬ 
man  does  not  investigate  and  tell. 

“I’ve  said  these  men  have  slept,  but 
from  now  on  it  is  our  business  to  make 
them  toss  and  turn  a  little,  for  a  cry 
slwuld  go  up  from  many  million  voices 
before  the  day  set  for  Sacco  and  Van¬ 
zetti  to  die.  We  have  a  right  to  beat 
against  tight  minds  with  our  fists  and 
shout  a  word  into  the  ears  of  the  old 
men.  We  want  to  know,  we  will  know— 
•Why?”’ 


All  for  One 


Jn  Advertisement  of 

the  American  Telephone  and  Telegraph  Company 


A  SLEET  storm  de¬ 
scends,  carrying  down 
trees  and  wires.  A 
wind  turns  outlaw  and  blows 
down  a  pole  line.  Or  some 
swollen  river  rampages 
through  a  circuit  of 
destruction. 

But  wherever  angry  na¬ 
ture  attacks  the  Bell  Tele¬ 
phone  System  there  are  re¬ 
pairmen  trained  to  meet  the 
emergency,  and  everywhere 
trained  in  the  same  schools 
to  the  use  of  the  same  effi¬ 
cient  tools.  Supplies  of  sur¬ 
plus  equipment  and  materials 
are  kept  at  strategic  points 
whence  they  may  be  rushed 
by  train  or  truck  to  the 
devastated  area. 

Throughout  the  Bell 


System,  all  construc¬ 
tion  and  practice  are 
standard,  so  that  men 
and  supplies,  when  necessary, 
may  be  sent  from  one  state 
or  company  to  another. 

There  are  twenty-five  Bell 
Companies,  but  only  one 
Bell  System — and  but  one 
Bell  aim  and  ideal;  stated 
by  President  Walter  S. 
Gifford  as: 

“A  telephone  service  for 
this  nation,  so  far  as  humanly 
possible  free  from  imperfec¬ 
tions,  errors  and  delays,  and 
enabling  anyone  anywhere 
at  any  time  to  pick  up  a  tele¬ 
phone  and  talk  to  anyone 
else  anywhere  else  in  this 
country,  clearly,  quickly  and 
at  a  reasonable  cost.” 
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Members  of  the  United 
Press  are  well  represented 
at  every  “news  front.”  In 
the  foreground  of  the  ac¬ 
companying  photograph 
are  H.  R.  H.  the  Prince  of 
Wales  (left)  and  Premier 
King  of  Canada  (right). 
Between  them  is  Morris 
DeHaven  Tracy,  United 
Press  staff  correspondent. 
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What  the  Autoflai 
platemaking  te 
Pressroom  wil|d( 


Another  revolt! 

"I  f' 


I 


c  ilate  has  done  for 
le  New  Wood 
ildo  for  printing. 
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EDI 

READING  NOTICES 

OMI'  weeks  ago  Editor  &  Pi  bushek  suggested 
that  advertising  managers  of  newspapers  urge 
the  good  old  fashioned  “reading  notice”  on  ad¬ 
vertisers  and  agents  who  insist  upon  the  insertion  of 
press  agent  offerings.  From  our  correspondence  we 
gather  that  a  number  of  managements  are  following 
this  suggestion.  It  is  making  some  linage  for  them. 

The  method  is  very  simple.  When  a  press  agent 
offering  is  received  the  words  should  be  counted  as 
if  for  a  reading  notice  and  a  computation  made  for 
one-time  insertion.  The  advertiser  should  then  be 
notified  that  the  paper  will  be  glad  to  insert  the  no¬ 
tice,  marked  advertising,  for  the  price  named. 

It  seems  a  pitiful  waste  that  so  much  good  adver¬ 
tising  copy  as  that  which  is  being  produced  by  press 
and  advertising  agents  should  be  merely  tossed  into 
the  scrap  baskets.  Advertisers  evidently  want  these 
utterances  read  by  the  public  and,  except  for  the 
grafters  who  are  out  for  something  for  nothing,  many 
would  be  willing  to  pay  the  reading  notice  rate,  when 
newspaper  managements  are  firm  in  demanding  that 
the  stuff  appear  as  advertising. 

It  might  not  be  amiss  to  inform  some  of  the  agents 
who  insistently  demand  free  space,  on  the  theory  that 
the  publisher  desires  to  accommodate  those  who  often 
buy  space,  that  it  is  wholly  unethical  to  publish  ad¬ 
vertising  in  news  columns  and  that  it  is  also  a  bit 
of  a  fraud  on  Uncle  Sam  who  charges  a  higher  postal 
rate  for  advertising  than  for  editorial  matter  and  ex¬ 
pects  publishers  to  credit  honestly  all  advertising 
material. 


H’estbrook  Pegler  has  succeeded  in  selling  a 
story  to  Liberty  on  alleged  si'ort  ne^vs  grafting 
but  beyond  asserting  that  it  does  and  doesn’t 
exist,  that  sports  men  may  be  both  clean  and 
dirty,  and  beyond  casting  general  reflections  of 
doubt,  Mr.  Pegler  “doan  say.” 

CURTAIN  FOR  McNAUGHT’S 

ME  promising  little  magazine  called  MeXaught’s 
Monthly  rang  down  the  final  curtain  of  publica¬ 
tion  with  the  August  number  and  in  a  statement 
to  subscribers  its  editors  say  that  the  four-year  experi¬ 
ment  in  producing  this  periodical  taught  them  that 
“the  people  do  not  want  opinion,  or  interpretation,  and 
that  they  do  want  pictures  and  entertainment.”  The 
editors  are  also  convinced  that  the  public  is  impressed 
by  bulk  and  evidences  of  financial  strength  and  can¬ 
not  take  seriously  a  small  periodical  which  strives 
chiefly  to  feed  the  minds  of  its  readers,  rather  than 
sell  widely  and  make  money  for  its  publisher. 

V/e  wonder  if  this  opinion  is  based  on  fact.  Cer¬ 
tainly  McNaught’s  was  never  designed  for  the 
thoughtless  rabble  that  is  so  easily  impressed  by  bulk, 
gregariously  follows  any  bizarre  leader  and  delights 
to  bask  in  the  reflected  glory  of  financial  strength.  It 
was  rather  designed  for  the  minority  of  discriminating, 
intelligent,  liberal  and  earnest  people  who  do  crave 
information,  are  appreciative  of  interpretation  and  are 
tolerant  of  the  opinions  of  others.  It  is  incredible 
that  this  minority  is  not  sufficiently  large  to  hand- 
somdy  support  a  magazine,  or  a  dozen  of  them,  ir¬ 
respective  of  the  conventional  forms  of  entertain¬ 
ment. 

We  believe  that  newspaper  editors  will  agree  with 
us  that  the  market  for  interpretative  news  is  very 
much  alive  and  that  editorial  opinion,  when  vigorous, 
intelligent  and  leading  is  as  strong  an  asset  in  the  field 
as  it  has  been  in  20  years. 

It  is  our  feeling  that  McNaught’s  never  lived  up 
to  its  early  promise.  It  was  a  free  magazine  and  in  a 
position  to  take  some  leadership  in  the  liberal  field. 
But  it  usually  spoke  in  whispers.  It  carried  some 
good  stuff  from  some  able  w'riters  but  in  the  large 
sense  did  not  use  its  freedom  or  demonstrate  charac¬ 
ter  which  would  create  active  and  repeated  demand 
for  copies. 

And  the  answer  to  this  is  found  in  the  statement  of 
the  editors  who  admit  that  the  magazine  was  a  side- 
issue  and  was  regarded  as  an  interference  with  other 
responsibilities.  They  also  admit  that  the  magazine 
was  not  strongly  pushed  or  advertised.  Therefore  we 
cannot  agree  that  the  failure  of  the  venture  may  prop¬ 
erly  be  traced  to  the  causes  that  the  editors  have  as¬ 
signed. 


For  every  one  (hat  asketh  receiveth;  and  he 
that  seeketh  findeth;  and  to  him  that  knocketh 
it  shall  he  opened. — St.  Matthew,  VII;  8. 


CREDIT  TO  THE  PRESS 

HE  fair  and  impartial  manner  in  which  the  daily 
press  of  the  country,  with  but  a  few  notable 
exceptions,  has  handled  the  Sacco  and  Vanzetti 
situation  in  recent  months  is  a  rebuke  to  those  who 
contend  that  our  newspapers  have  become  so  com¬ 
mercialized  that  editors  no  longer  dare  to  publish  news 
that  is  obnoxious  to  the  so-called  “ruling  class”  and 
that  impartial  opinion,  based  on  the  fundamentals  of 
truth  and  honor,  is  prostrate. 

The  American  press  has  given  to  the  people  a  fair 
statement  of  the  facts  surrounding  this  extremely 
serious  and  bitterly  controversial  criminal  case. 
There  has  been  no  news  development,  of  which  we 
are  aware,  that  has  not  been  honestly  presented  to 
the  reading  public.  The  official  statements  have  been 
published  in  their  entirety.  The  reporting  has  been 
careful  and  the  pre.sentation  of  the  matter,  by  and 
large,  has  followed  the  best  traditions  of  the 
journalistic  code.  Editorial  opinion  has  been  most 
carefully  considered.  Editors  who  have  believed 
with  the  jury,  judge,  governor  and  his  advisors  that 
the  evidence  was  sufficient  for  conviction  have  plainly 
declared  that  the  law  should  take  its  course,  without 
respect  to  the  world-wide  agitation  in  favor  of  the 
men.  Equally  outspoken  were  editors  who  conscien¬ 
tiously  believed  that  there  was  a  reasonable  doubt,  that 
the  governor  should  have  supported  his  views  with 
evidence  rather  than  assertions  and  that  no  judge  who 
had  been  criticized  as  having  been  guilty  of  “a  grave 
breach  of  official  decorum”  should  have  been  permitted 
to  rule  on  the  final  pleas. 

Boston  and  New  York  newspaper  men  were  first 
to  give  to  the  public  the  facts  in  regard  to  doubts  in 
the  case.  The  chief  editorial  writer  of  Boston  Herald 
received  a  Pulitzer  prize  for  his  courageous  exposition 
of  the  questionable  facts.  Many  other  newspapers 
took  up  the  issue  and  the  discussion  went  on  for 
months  and  was  so  complete  that  it  seems  incredible 
that  anyone  looking  for  the  facts  could  not  have 
found  complete  satisfaction  in  news  columns  and  also 
a  spirited  opinion  controversy  in  editorial  columns. 

At  the  eleventh  hour,  when  Gov.  Fuller  was  being 
asked  by  new  counsel  for  the  accused  to  act  on  a  plea 
for  an  additional  respite,  at  least  two  great  news¬ 
papers,  New  York  World  and  Springfield  Republican, 
issued  editorial  leaders  addressed  to  the  Governor 
lietitioning  him  to  stay  the  executions  out  of  respect 
for  the  opinion  and  conscience  of  a  large  portion  of 
the  civilized  world  that  a  reasonable  doubt  existed. 
Springfield  Republican  took  up  certain  portions  of  the 
evidence  in  the  case  and  also  the  report  of  the 
Governor’s  advisory  committee  and  made  such  a  strong 
point  out  of  the  committee’s  condemnation  of  the 
(rial  judge  for  a  grave  breach  of  official  decorum 
that  it  seemed  incredible  that  the  Governor  would  not 
heed  it.  The  editor  pointed  out  that  the  conduct  of 
the  judge  alone  warranted  a  commutation  of  sentence 
to  life  imprisonment  and  exclaimed,  “The  Common¬ 
wealth’s  record  should  be  without  a  single  blemish, 
without  a  self-inflicted  scar.” 

A  few  years  ago  when  Attorney  General  Palmer 
started  his  so-calle<l  “radical”  raids  so  many  news¬ 
papers  entered  into  the  spirit  of  that  infamous  piece 
of  political  witch-chasing  that  the  reputation  of  the 
American  press  suffered  heavily.  The  folly  of  it 
has  since  been  revealed  to  every  sensible  newspaper 
man.  We  rejoice  that  in  the  bitter  Massachusetts 
tragedy,  fraught  with  grave  dangers  to  the  reputation 
of  our  democracy,  the  American  press  in  general 
stood  for  principle  and  honor  and  free  discussion  that 
the  people  might  know. 


I  A  E 


WHAT  THINK  YOU? 


WHAT  are  the  great  problems  which  confront 
newspaper  publishers  today?  This  question 
was  put  to  a  publisher  of  a  middle-west  city 
recently  and  he  made  an  interesting  and  novel  re¬ 
sponse,  which  we  quote  herewith  hoping  that  the  six 
points  raised  will  stir  a  response  from  readers.  The 
publisher  said : 

“1  regard  the  following  as  the  principal  problems 
confronting  the  newspaper  publisher  of  today:  (1) 
Indifference  of  the  public  to  worthy  editorial  effort 
referring  especially  to  the  editorial  page.  ’ 

“(2)  Cynicism  of  those  who  are  not  indifferent. 
“(3)  Lack  of  moral  courage  on  the  part  of  aswi- 
ciates  in  the  profession  who,  seeing  the  public's  atti¬ 
tude.  do  not  strive  to  correct  the  situation  by  worthy 
effort.  Rather,  they  yield  to  it  and  let  their  news¬ 
papers  become  mere  conveyors  of  news,  money  grab¬ 
bers.  even  getting  money  dishonestly. 

“(4)  Propaganda,  in  all  its  forms,  which  not  only 
absorbs  money  that  could  and  should  be  spent  in 
legitimate  advertising,  but  worms  its  way  into  the 
columns  of  publications,  hurting  them  editorially. 

“(5)  Biggest  problem  of  the  press,  on  the  whole, 
is  the  great  prosperity  of  the  country  which  not  only 
gives  great  strength  to  strong  publications,  enabling 
them  to  overwhelm  the  weaker,  but  contributes  to 
the  general  delinquency  of  the  public  in  regard  to 
public  affairs. 

“(6)  Low  average  level  in  moral  character  of 
editorial  men.” 


Friends  are  to  the  navspaper  or  advertis¬ 
ing  man  zvhat  goods  on  the  shelf  are  to  the 
merchant. 

JAPANESE  CALLER 

AC.VLLER  at  Editor  &  Publisher  office  during 
the  week  was  Seiichi  Uyeno,  managing  director 
of  Asahi,  the  great  Japanese  daily  which  is 
published  both  at  Tokio  and  Osaka.  Mr.  Uyeno  was 
enroute  from  Japan  to  Geneva  where  he  will  attend 
the  League  of  Nations  press  conference. 

Two  famous  Japanese  families  have  owned  and 
operated  the  Asahi  for  mor^  than  a  century,  employ¬ 
ing  at  present  more  than  3,000  persons.  The  paper 
subscribes  to  all  services  and  also  maintains  its  own 
correspondents  in  the  chief  cities  of  the  world. 

Asahi  is  one  of  the  world’s  most  enterprising  papers 
and  only  recently  produced  as  a  supplement  an  edition, 
titled  “Present  Day  Japan.”  done  in  English,  profusely 
illustrated  in  colors  and  gravure  printing  and  con¬ 
taining  quite  the  most  elaborate  exposition  of  facts 
concerning  Japanese  industry,  art  and  commerce  that 
has  come  to  our  notice.  This  supplement  was  distrib¬ 
uted  among  .Americans  in  various  fields  of  activity. 


Let  the  story  tell  itself. 


STEP  BY  STEP 

There  is  no  end  to  the  gentle  art  of  compromise 
when  principle  is  lost  sight  of  in  favor  of  ex- 
peiliency.  In  England,  following  the  war,  matri¬ 
monial  scandals  became  so  ugly  and  smelly  in  the 
press  that  the  bigwigs  decided  that  the  world  might 
get  a  “false  impression”  of  modern  society  and  pres¬ 
ently  the  Judicial  Proceedings  Act  was  passed  pro¬ 
hibiting  newspapers  from  printing  any  of  the  testimony 
in  divorce  proceedings,  though  they  might  continue 
to  state  that  a  named  individual,  of  stated  address, 
had  brought  suit  for  divorce  on  specified  grounds. 
There  ha.s  been  an  active  demand  ever  since. 

It  is  not  astonishing  now  to  learn  that  the  lawyers 
and  influential  clients  in  the  English  divorce  courts 
still  are  dissatisfied  with  the  suppression  privileges 
that  the  law  affords  them.  They  seek  to  have  sup¬ 
pressed  the  names  and  addresses  of  divorce  litigants. 
In  other  words,  the  press  must  be  wholly  silenced 
in  reference  to  matrimonial  litigation.  Certain  Eng¬ 
lish  newspapers  have  stated  recently  that  various 
tricks  are  being  employed  to  obtain  complete  secrecy 
in  the  divorce  courts,  sometimes  with  judges  assist¬ 
ing.  In  one  case  the  papers  were  withheld  from  the 
reporters  and  to  prevent  a  newspaper  man  from  get¬ 
ting  the  identities  of  the  litigants  by  attending  the 
trial  the  witnesses  wrote  their  names  and  addresses 
on  slips  of  paper  and  handed  them  to  the  judge. 
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PERSONAL 
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tising.  Mr.  Nye  was  formerly  promotion 
manager  of  the  Cfn'cogo  Evening  Ameri¬ 
can. 

A.  A.  Young,  office  manager  of  the 
Miami  (Fla.)  Daily  News,  is  on  a  three 
weeks’  holiday  in  New  York  City  and 
northern  cities. 

Mary  Cahill,  for  the  greater  part  of 
the  past  four  years  with  the  syndicate 
department  of  the  Chicago  Tribune,  has 
^ —  -  ,  ,  , .  I  _  been  transferred  to  the  Public  Service 

Curtis  B.  publ'sher  o  oflice  as  secretary  to  Hugh  Donaldson. 

Charlotte  {S.  L.)  ObserL’cr,  le  t  se\er  charge  of  the  Educational 

^ys  ago  for  New  York,  from  which  port  information  bureau. 

he  expected  to  sai  or  urope  or  a  ^  Washburn,  recently  in  charge 

short  vacation.  r  r>  i  m  i.  "*  Eastern  branch  of  the  Chicago 

Paul  Block,  president  ot  Faul  (X  ■ .  business  survey,  is  now  doing 

Inc.,  attended  the  opening  ot  the  ^leg  e  d  ^jdvertising  promotion  work  on  the 
Follies  in  Boston  la^  week,  with  Mayor  Herald  Tribune. 

James  J-  \Nalker  o  ^  ew  •  1^  Johnston,  who  recently  joined  the 

William  M.  9  J  wL  national  department  staff  of  the  Neio 


FOLKS  WORTH  KNOWING 


LBERT  H.  Baker,  president  of  the 
_  Cln'eland  Plain  Dealer,  is  on  the 
Pacific  Coast,  visiting  his  son,  Alton,  w^ho 
recently  acquired  a  daily  pa^r  m  Eu- 
arte  Ore.,  and  another  son,  Frank,  pub¬ 
lisher  of  the  Tacoma  Ledger. 


Orlando  (Fla.)  Sentinel,  and  Mrs.  (jlenn, 
and  L.  E.  Reagin,  publisher  of  the  Sara¬ 
sota  Times,  sailed  last  week  on  the 
French  liner  De  Grasse  for  a  six  weeks’ 
trip  to  Europe 


)'ork  Herald  Tribune,  was  formerly  with 
ilie  1 1 'Oman's  Home  Companion  and  Col¬ 
liers'. 


riRST  a  printer’s  devil  at  the  age  of 
fourteen,  then  for  several  years  a 
full-fledged  craftsman ;  then  a  bicycle¬ 
riding  news  gath¬ 
erer;  finally  city 
editor  and  ulti¬ 
mately  managing 
editor,  the  climax 
of  approximately . 
25  years  of  serv¬ 
ice  (now  about  44 
years)  on  the 
Davenport  (la.) 
Democrat  —  such 
are  the  high  spots 
in  the  newspaper 
career  of  Ralph 
W.  Cram. 

The  phrase, 
“bicycle-r  i  d  i  ng” 
news  gatherer 
needs,  perhaps,  some  amplification.  It 
was  in  1889,  when  the  city  of  Davenport 
was  still  in  the  large  village  class  and  the 
Democrat  was  beginning  to  spread  its 
wings  to  soar  farther  afield  in  the  daily 
newspaper  class  that  Mr.  Cram  became 
the  paper’s  first  reporter,  as  reporters  are 
known  today.  To  facilitate  news  gather¬ 
ing,  the  youngster  was  equipped  with  a 
bicycle  and  for  some  time  his  beat  (the 
whole  town)  was  covered  therewith. 

His  able  handling  of  news  and  his 


Ralph  W.  Cham 


Victor  B.  Johnson,  formerly  advertis- 
■r  j  ing  manager  of  several  New  York  stores, 

J.  G.  Kelly,  editor  and  publisher  o  t  e  previously  national  account  executive 

Walla  IPaila  (W  ap.)  Bulletin,  is  in  Street  Railways  Advertising  Com- 

Honolulu  on  a  vacation  trip.  pany.  has  joined  the  local  advertising  staff 

William  J.  Robertson,  former  editor  ot  of  the  AVtt’  York  Herald  Tribune. 
the  IVilmington  (Del.)  £wnmg,  David  R.  Hirsch,  formerly  assistant  to 

has  written  a  book  entitled  1  he  Cn^g-  Heaton,  classified  advertising  mail¬ 
ing  South,”  whwh  IS  to  be  published,  q£  York  Herald  Tribune, 

early  in  the  fall,  by  Bom  a:  Livengnt,  ^  rnember  of  the  local  department. 

New  \ork.  ■  j-,  t  Clifford  A.  Burgett,  formerly  of  the 

Col.  Th^ore  Townsend,  edit^  o  t  e  Chicago  Tribune,  has  joined  the  books  r 

ililford  (Del.)  Chronicle,  figured  m  an  department  of  the  New  York  Herald  ability  to  make  friends  commended  Mr, 

automobile  collision  a  few  days  ago  near  .  '■ - -  - '  - -■  -- 

Lebanon,  Del.  Both  cars  were  badly 
wrecked  and  the  occupants  shaken  up, 
but  none  was  seriously  hurt. 

Col.  James  C.  Wickes,  editor  and  pub¬ 
lisher  of  the  Doivr  (Del.)  Stale  Nezvs, 
a  few  days  ago  was  presented  with  a 
Rotary  button,  set  with  a  diamond. 

H.  H.  Hudson,  publisher  of  the  Titus- 
iHle  (Fla.)  Star-Adzocate.  recently  re¬ 
turned  from  a  three  weeks’  trip  with  his 
family  to  Baltimore  and  Qeveland.  He 
was  "formerly  with  the  advertising  de¬ 
partment  of  the  Cleveland  Press. 

Andrew  A.  Strauch,  aged  73  years, 
veteran  editor  of  the  Chadzvick  (Ill.) 


Tribune. 

J.  H.  .Apeler,  formerly  in  charge  of 
advertising  of  the  suburban  roto  tabloid 
sections  of  the  Nezv  York  Times,  is  now 
on  the  advertising  staff  of  the  Nezv  York 
Herald  Tribune  magazine. 

Joseph  F.  Lazar,  formerly  on  the  auto 
section  of  the  Nezv  York  Times,  has 
joined  the  Nezv  York  Herald  Tribune 
national  department. 


Cram  to  the  owners  of  the  paper  and  in 
1903  he  was  made  city  editor.  Five  years 
later  he  stepped  into  the  editor’s  chair 
where  he  has  been  ever  since. 

Although  Mr.  Cram  is  widely  known 
and  quoted  .  as  a  writer  of  pertinent, 
wholesome  and  optimistic  editorials,  he  is 
still  a  reporter  at  heart  and  for  many 
years  has  attended  events  at  national 
news  centers,  chiefly  national  conventions 
of  both  the  Republican  and  Democratic 


on  aviation  in  the  country.  He  has  parti¬ 
cipated  as  an  observer  and  passenger  in 
several  cross  country  flights  and  national 
air  tours,  and  is  the  author  of  numerous 
articles  and  booklets  on  flying  in  its 
various  phases. 


Bertram  Moyer,  formerly  with  the  Nezv  parties,  to  write  for  his  paper. 

1  ork  Times,  is  now  on  the  New  York  As  one  of  the  founders  of  the  Daven- 
Herald  Tribune  book  section.  port  .Aero  Club,  official  observer  for  the 

-  .Aero  Club  of  .America  and  vice-president 

IN  THE  EDITORIAL  ROOMS  and  Governor  for  Iowa  of  the  National 

S^n.  »a's"'st;ick;n-  whilVon  a  Vr.in  D.WL  BELLAMY,  ^napng  editor  ot  a''o„rot‘the”e‘jSS''ciIiii» 

en  route  to  Chicago  and  when  he  arrived  *he  Clezvland  Plain  Dealer,  is  spend-  .  .  .  .  ^ 

there  was  taken  to  a  hospital.  His  con-  his  vacation  with  his  family  in  Boston, 

dition  this  week  was  reported  to  lx  Springfield  and  other  New  England 

serious.  He  has  been  editor  of  the  Clari-  cities. 

on  since  1898.  Lester  R.  MacLellan  of  the  Boston  Ad- 

Joe  Leonard,  editor  and  publisher  of  zertiser  photographic  department  and 

the  Gainesville  (Tex.)  Daily  Register,  president  of  the  Press  Photographers’  _ 

has  been  announced  as  winner  of  the  ^5  of  Boston  has  returned  after  ,he  copv  desk  of  the  Springfield  (Mass.) 

hrst  prize  offered  by  the  Gateway  Club  .ser\ing  for  two  weeks  as  official  photo-  c,i{on  ' 

of  El  Paso,  following  the  Texas  Press  Rrapher  at  the  C.M.T.C.  at  Ft.  Adams,  d.  D.  Weldon,  formerlv  of  the  Corpus 
Ass^iation  convention  m  that  city,  for  ^ export,  R.  I.  joined  the  staff  of  the 

the  best  story  written  about  El  Paso.  Curtis  Shattuck  has  joined  the  staff  of  .San  .dntonio  Evening  Nezvs 

as  I-om’s  P.  Rosenthal,  former  member  of 
hL  S  V  Y.)  Timer,  cele-  re;xrter.  Watertown  (N.  Y.)  Standard  staff. 

ted  his  83rd  birthday,  Aug.  3.  Dr.  Tames  Haberlin.  formerly  telegraph  now  manager  of  the  .American  bank  in 
Skinner  was  for  years  a  prominent  editor  in  Binghamton.  N.  Y  has  joined 
figure  at  the  state  capitol  in  .Albany  where 
he  served  as  correspondent,  and  later  a 
legislator  and  legislative  librarian.  .As 
a  member  of  Congress,  he  proposed  the 
law  which  now  provides  for  the  u.se  of 
special  delivery  stamps  in  U.  S.  mails. 

Cliarles  E.  Hewitt,  manager  of  the 
Tonawanda  (N.  Y.)  News,  was  re- 
elected_  a  member  of  the  local  board  of 
education  for  a  third  term. 


(Continued  on  page  32) 


IN  THE  BUSINESS  OFTICE 

^  L  ZALK  will  resign  as  manager  of 
_  *  the  promotion  and  advertising  serv¬ 
ice  dei»rtments  of  the  St.  Paul  Dispatch 
ind  Pioneer  Press  and  will  become  pro- 
^tion  manager  of  the  Columbus  (O.) 
Dispatch  Sept.  1. 

D?’  seneral  manager  of  the 

rhonix  (Ariz.)  Gazette,  is  visiting  in 
southern  California. 

,  T.  Ward,  assistant  treasurer  of 

the  Chicago  Tribune,  is  spending  his 
vacation  in  southern  California. 

R^er.  assistant  publisher  of 
he  Mjomi  (Fla.)  Daily  News,  is  vaca¬ 
tioning  in  Tennessee. 

^rdon  Nye  has  been  apoointed  pro- 
n°t|°"„'nanager  of  the  Miami  (Fla.) 
Dady  succeeding  Robert  E.  Mur- 
P  y  who  IS  now  handling  special  adver- 


Wfll  ROGERS  DAttY  DISPATCHES 

ONE  OF  THE  MOST  POPULAR 
AND  CERTAINLY  THE  TIME- 
UEST  FEATURE  APPEARING 
IN  THE  PAPERS  TODAY. 


SENT  EVERY  NIGHT  PRESS  RATE  COLLECT 


JOIN 


THE  LONG  LIST  OF  REPRESENTATIVE 
PAPERS  PUBLISHING  THIS  SERVICE. 

WIRE  US  COLLECT. 


THE  McNAUGHT  SYNDICATE,  INC. 


V.  V.  McNitt, 
President 


Times  Bldg. 
New  York,  N.  Y. 


Chaklzs  y.  Mc.Adam, 
Vice-President 


FIRST 
BIRTHDAY 
Sept.  19 


The  page  not  yet  a 
year  old  but  already 
being  used  by  exactly 
jO  papers. 

Since  so  many  papers 
running  strips  don’t 
have  comic  sections  the 
page  ranks  as  an  as¬ 
tounding  success  right 
along  with  the  Ella 
Cinders  strip  which  is 
already  in  126  papers. 


ELLA 

CINDERS 

PAGE 

By  Bill 
Conselman 

and 

Charlie  Plumb 


Metropolitan  Newspaper 
Service 

Maximilian  EUer,  Jr..  Earl  J.  Hadley, 
General  Manager  Associate 

1  50  Nassau  Street,  New  York  City 


Note: 

only 


The  strip  started 
June  1.  1925. 


S2 

(^Continued  from  page  3i) 
Managua,  Nicaragua,  visited  friends  in 
New  Vork  and  Watertown  this  week  on 
a  motor  tour  with  his  wife  and  sister. 

J.  Henry  Fannan,  of  the  South  Bend 
Tribune  staff,  is  now  on  the  copy  desk, 
Indianapolis  Star. 

.'Man  Craig  Faith,  on  the  staff  of  the 
Tacipc  Builder  &  Engineer,  Seattle,  for 
two  years,  has  joined  the  Cordova  (.-Vlas- 
ka)  Times  as  editor. 

Max  Hahn  of  the  copy  desk  of  the 
Toledo  Blade,  author  of  “Outlines  of 
Science,”  has  returned  to  work  after  a 
vacation  spent  in  the  East,  mostly  in 
New  York. 

Clyde  E.  Knox  of  the  copy  desk  of  tlie 
Toledo  Blade  has  returned  to  work  after 
liaving  spent  wo  weeks  at  his  summer 
cottage  on  Crotch  Lake,  near  Sturgis, 
Mich.  Mrs.  Knox  accompanied  him. 

Fred  L.  Norris,  formerly  of  the  Toledo 
Blade  and  the  News-Bee,  has  returned  to 
the  copy  desk  of  the  Blade  after  having 
been  engaged  in  a  publicity  campaign  in 
the  eastern  part  of  the  United  States. 

Edward  Sothern  Hipp,  dramatic  critic 
of  the  Newark  Sunday  Call,  has  returned 
ironi  a  vacation  to  the  Thousand  Islands. 

Sanford  Barnett  and  James  1.  Rush,  of 
the  suburban  staff  of  the  Newark  Evening 
Neivs,  have  returned  from  their  vacations 
in  the  South. 

Henry  Hicks,  formerly  of  the  San  Jose 
(Cal.)  Mercury-Herald,  lias  joined  the 
editorial  staff  of  the  Eureka  (Cal.)  Hum¬ 
boldt  Standard. 

Gerald  J.  Mullany,  of  the  editorial  staff 
of  the  Eureka  (Cal.)  Humboldt  Stand¬ 
ard,  will  attend  the  American  Legion  con¬ 
vention  at  Paris  on  September  19  to  23. 
He  will  attend  the  World’s  Series  base¬ 
ball  games  on  the  return  trip. 

Charles  McLean,  who  left  the  Rich¬ 
mond  (Va.)  Timcs-Dispatch  to  become 
associated  with  the  New  York  American, 
will  be  a  companion  of  Bert  Acosta  in 
the  national  air  derby  to  be  run  from  New 
York  to  Spokane,  Wa.sh.,  in  September. 
McLean  was  a  second  lieutenant  in  avia¬ 
tion  during  the  World  W^ar.  W'hen 
Miami,  Fla.,  was  devastated  by  a  storm 
last  year,  he  was  the  first  man  to  reach 
the  stricken  zone  with  anti-toxin,  flying 
there  as  a  representative  of  the  Times- 
1  lispatch. 

Fred  G.  Usilton,  editor  of  the  Kent 
News,  weekly  printed  at  Chestertown, 
Md.,  has  been  elected  president  of  the 
Kent  County  Savings  Bank  of  that  town. 

Theodore  E.  Buell,  formerly  managing 
editor  of  the  New  Haven  Union  and  at 
one  time  connected  with  newspapers  in 
Bridgeport,  Hartford,  Trenton  and  At¬ 
lantic  City,  is  now  on  the  staff  of  the 
Asbury  Park  Press,  conducting  a  column 
entitled  “Boardwalk  Banter.” 

Theodore  Lucas  has  been  added  to  the 
staff  of  the  Asbury  Park  Press.  He  is  a 
Wesleyan  University  alumnus. 

C.  A.  Morton,  formerly  of  the  Boston 
Transcript,  has  joined  the  editorial  staff 
of  the  Toledo  News-Bee. 

C.  A.  Stevens,  formerly  of  the  IVash- 
tenaw  Post,  Ann  Harbor,  Mich.,  is  on 
the  copy  desk  of  the  Toledo  Neivs-Bee. 

Eli  Ives  (Ike)  Collins  of  the  Jersey 
Journal,  Jersey  City,  is  on  vacation  in 
Branford,  Conn.,  at  the  home  of  his 
parents,  Mr.  and  Mrs.  Frank  Rodman 
Collins. 

Rev.  Harvey  M.  Eastman,  columnist 
and  Slatersville  (R.  I.)  correspondent  of 
the  Woonsocket  (R.  I.)  Call,  and  also 
pastor  of  the  Slatersville  Congregational 
Church,  is  taking  a  summer  course  at  the 
Union  Theological  Seminary,  New  York. 

John  L.  Powers,  copy  desk,  Worcester 
(Mass.)  Post,  is  acting  managing  editor 
in  the  absence  of  Qarence  L.  Wilson, 
who  is  on  a  leave  of  absence. 

Irving  Sussman,  member  of  the  art  de¬ 
partment  of  the  New  York  Evening 
Graphic,  sailed  for  Euri>pe  last  week  with 
Mrs.  Sus.sman.  He  plans  to  visit  Paris. 
Rome,  and  Berlin  as  well  as  his  parents 
in  Horodel,  Poland,  whom  he  has  not 
seen  for  six  years.  Mr.  Sussman  is 
known  chiefly  for  his  composite  photo¬ 
graphs,  creat^  in  co-operation  with  Har¬ 
ry  Grogin. 
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Joseph  R.  Farrington,  managing  editor 
of  the  Hono'.idu  Cstar  Bulletin,  has  been 
vacationing  in  Los  Angeles,  Cal. 

John  R.  Aborn  of  the  Providence 
(R.  1.)  Journal  staff,  and  Miss  Helene 
Cecelia  Hesse  of  Providence  have  an¬ 
nounced  their  engagement. 

John  S.  Thorpe  of  the  New  York  Eve¬ 
ning  World  staff,  has  been  made  editor 
of  the  Municipal  Business  Men’s  Maga¬ 
zine.  This  journal  is  issued  quarterly 
and  is  concerned  with  matter  that  appeals 
to  business  men.  The  publication  office 
is  at  154  Nassau  street.  New  York.  Mr. 
Thorpe  retains  his  connection  with  the 
Fvening  World. 


MORAL;— BURN  THOSE  DISCARDED  LEADS 

_  By  MERRILL  V.  NIPPS  _ 

Kansas  City  Journal-Post  — 


MARRIED 


TVr  I  S  S  ELEANOR  McCORMICK 
iT±  STONE,  granddaughter  of  Mel¬ 
ville  E.  Stone,  for  26  years  general  man¬ 
ager  of  the  Associate  Press  and  now 
its  counselor,  to  Dr.  James  William  Tou¬ 
rney,  Jr.,  at  York  Harbor,  Me. 

Francis  C.  Mahoney  of  the  editorial 
staff  of  the  New  Bedford  (Mass.) 
Standard,  to  Miss  Lucy  B.  Leonard  at 
New  Bedford  recently. 

Lloyd  E.  Thorpe,  editor  of  the  Seattle 
(Wash.)  Pulp  and  Paper  Magazine,  to 
Miss  Berenice  duRae,  former  secretary 
to  the  School  of  Journalism  at  the  Uni¬ 
versity  of  Washington,  in  Seattle,  July 
28. 

Garry  A.  Willard,  2d,  associated  with 
I’.is  uncle,  Garry  A.  Willard,  in  publishing 
the  Boonville  (N.  Y.)  Herald  and  Wil¬ 
lard  Press,  to  Miss  Mary  Skinner  of 
Hammonton,  N.  J.,  Aug.  6. 

John  H.  Griffin  of  Holyoke,  Mass.,  staff 
reporter  on  the  Boston  Herald,  to  Miss 
■  Mice  L.  Barry,  English  instructor  in  the 
Peabody  (Mass.)  High  School  in  Pea¬ 
body,  Aug.  3. 

Alphonse  M.  Link,  state  editor  of  the 
Dubuque  (la.)  Telegraph-Herald,  to 
Miss  Valerie  E.  Sindelar,  of  Protivin, 
la.,  Aug.  3. 

Charles  E.  Goff,  of  the  Des  Moines 
(la.)  Register  Tribune  engraving  depart¬ 
ment,  to  Miss  Fay  McRae  of  Des  Moines, 
.\ug.  3. 

Charles  W.  Moore,  of  the  Des  Moines 
(la.)  Register-Tribune  editorial  depart¬ 
ment,  to  Miss  Ciertrude  Gamble,  of  Des 
Moines,  in  Evanston,  Ill.,  Aug.  3. 

H.  D.  Meister,  publisher  Yoakum 
(Tex.)  Daily  and  Weekly  Herald,  to 
Miss  Aloysia  S.  Overbay  at  (k>nzales, 
Tex. 

Carey  Beasley  Taylor,  former  telegraph 
editor  of  the  Ashexnlle  (N.  C.)  Citizen 
and  .Savannah  (Ga.)  Press,  and  Miss 
.\nnie  Lee  Pope,  July  18  at  Winston- 
Salem. 

Wilbur  Morris,  a  reporter  on  the 
Springfield  (O.)  News,  Miss  Gladys 
Scarff  at  Sprin^eld. 

Robert  W.  Barros,  Jr.,  composing  room 
force  Worcester  (Mass.)  Telegram- 
Gazette  and  Miss  Marguerite  Moge  of 
Worcester  at  Worcester,  July  19. 

Ralph  W.  Newell,  reporter  Keene 
(N.  H.)  Sentinel,  and  correspondent  for 
Boston  and  Worcester  papers,  to  Miss 
Margaret  B.  Mann,  at  Woodsville,  N.  H., 
July  26. 

Howard  S.  Benedict,  of  the  advertis¬ 
ing  department  of  the  Sioux  City  (la.) 
Tribune  to  Miss  Helen  Metz,  in  Sioux 
City,  July  30. 


'T'HIS  no  doubt  is  treason.  It  would 
never  have  been  told  if  they  had  left 
my  typewriter  alone.  But  because  it  is  a 
good  machine  with  an  electric  fan  in 
front,  they  are  wearing  it  out,  these  re¬ 
porters,  writing  news. 

But  unknown  to  them  I  have  been  sav¬ 
ing  my  revenge.  I  have  saved  all  the 
crumpled  and  torn  sheets  of  paper  they 
have  agonized  over  in  writing  the  “lead” 
of  their  stories.  Mostly  I  find  them  in 
little  piles  behind  the  typewriter,  with 
the  writer's  name  at  the  top  and  a  line  or 
half  a  line  of  the  horning  story,  dis¬ 
carded  with  many  a  groan  and  curse. 

Who  can  say  whether  it  was  an  over¬ 
ripe  cantaloupe  or  a  trip  by  the  packing 
houses  that  caused  a  reporter  to  start  a 
story  of  a  baseball  game  thus : 

“Whence  come  these  odors  on  the 
morning  breeze  that  kisses  all  the  flowers, 
stirs  the  trees?”  Verbatim,  that  is,  and 
what  a  thought,  what  a  thought! 

Or  consider  the  case  of  the  baritone  re¬ 
porter  who  began  his  story  of  an  early 
morning  fire, 

“O  please  play  for  me  that  sweet 
melody 

Called  Doodle  di  doo,  Doodle  di  do.” 

Only  to  discard  his  plagarism  as  he 
remembered  what  city  editors  are  prone 


to  say  of  fire  stories  that  start  in  son^ 

Who  can  say  what  thoughts  coursci 
through  the  mind  of  an  assistant  city 
editor  who  seized  my  machine  and  start^ 
his  story  “William  Po — ”  and  jerked  o« 
the  sheet  with  a  sizzling  glare  before  wt 
even  found  out  the  subject  of  his  di^ 
course. 

Then  there  are  those  reporters  who 
have  studied  journalism  and  whose  leadt 
tell  who,  what,  why,  when  and  where, 
with  a  few  ifs  and  buts  thrown  in  for 
good  measure. 

When  the  pile  of  wadded  and  frayed 
paper  behind  the  typewriter  overflows, 
they  decide  to  leave  out  the  hero’s  c<mi- 
nection  with  the  father-in-law  of  Na¬ 
poleon’s  grandson  so  the  lead  can  be 
kept  on  one  page. 

The  office  boy  is  an  old  offender  but 
he  confines  his  efforts  to  the  one  line 
"Now  is  the  time  for  all,  etc.,”  which 
gives  him  good  practice  and  gives  the 
boss  the  impression  he  is  busy. 

Truly  the  man  who  spoke  of  literary 
efforts  must  have  been  thinking  of  news 
writers  and  the  reader  of  their  finished 
w;orks  may  get  a  keener  pleasure  frwn 
his  reading  if  he  will  remember  that  be¬ 
fore  the  finished  product  was  printed, 
dozens  may  have  “died  aborning.” 


FLASHES 


Sun  spots  didn’t  cause  all  of  .America’s 
disturbances  last  year.  Damp  spots  helped 
some.  I’ancouver  (B.  C.)  Sun. 


An  eighty-two-year-old  man  has  mar¬ 
ried  a  seventy-two-year-old  woman  whom 
he  kissed  more  than  fifty  years  ago. 
There’s  a  conscience  for  you!  Russel 
Crouse,  New  York  Evening  Post. 

*  * 

"Pole  Plans  Flight  Here.” — Headline 
in  the  Evening  I’ost. 

Thus  saving  Commander  Byrd  a  lot  of 
trouble.  Frank  Sullivan,  Neie  York 
World. 

»  ♦  ♦ 

A  Nevada  rancher  has  had  his  left  eye 
knocked  out  by  the  cap  on  a  bottle  of 
root  beer.  There  would  have  been  a 
moral  to  the  tale  had  it  happened  to  have 
been  a  bottle  of  home  brew.  Salt  Lake 
T  ribune. 

^  « 

It  is  claimed  that  a  new  searchlight  will 
pierce  a  dense  fog  tw'enty  miles.  It  might 
be  useful  as  an  aid  to  clear  thinking. 
Elorence  Herald. 

*  *  * 

.August  HeckschCT,  79,  philanthropist, 
says  vigorous  slapping  of  the  body  adds 
to  long  life.  Depending,  too,  on  whom 
you  slap.  Tom  Sims,  La  Salle  (Ill.) 
Post-Tribune. 


KANSANS  HEAD  GROUPS 

Brown,  Rogers  and  Flint  Serving  as 
Officials 

With  the  election  of  Maynard  W. 
Brown,  associate  professor  of  industrial 
journalism  at  the  Kansas  State  Agricul¬ 
tural  college,  to  the  presidency  of  the 


C.  £.  Rogers 


Prof.  M.  Brown 


American  Association  of  College  Newt 
Bureaus,  three  national  journalistic  or¬ 
ganizations  are  headed  by  Kansas  educa¬ 
tors,  Prof.  C.  E.  Refers,  head  of  the 
partment  of  journalism  at  Kansas  State 
Agricultural  College,  is  now  serving  as 
president  of  the  American  Association  of 
.Agricultural  College  Editors,  while  tte 
American  Association  of  Schools  and  De¬ 
partments  of  Journalism  is  headed  by  L 
N.  Flint,  head  of  the  Kansas  university 
department  of  journalism. 


SPECIAL  EDmONS 

■pT.  MADISON  (LA.)  EVENING 
^  DTiMOCRAT,  12  -page  section  greet¬ 
ing  Department  of  Iowa,  American  Le¬ 
gion  Auxiliary  at  its  annual  convention. 

The  Worcester  (Mass.)  Ez’ening  Post, 
Vacation  Tours  and  Summer  Resorts, 
special  section,  16  pages. 

The  Worcester  (Mass.)  Evening  Post. 
Summer  Financial  Section,  12  pages,  July. 

REJOINS  HER  PAPER 

Faye  Lewton  Ashman  has  rejoined  the 
staff  of  the  Alliance  (O.)  Reznew  as 
society  editor.  For  a  number  of  years 
before  her  marriage  she  was  a  member 
of  the  editorial  staff. 


^FOR  PROMPT  SERVICE^ 


c 

BORDERS  »  ORNAMENTS  «  BRASS  RULE  (, 
Printers  Supplies  ([ 

KELLY  PRESSES  *  KLYMAX  FEEDERS  •  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

CamtJ  in  itoek  for  prompt  sktpmtnt  at  tht  folloiring  Soiling  Hoiuts  of  thr> 


J  American  Type  Founders  Company 


Boston  Baltimore  PittaLuryli  Cincinnati 

FfewYorL  R.iclimon<l  deTelan<l  St.  l40ui« 

PkiladelpKia  Atlanta  Detroit  Alilwraukee 

Bufialo  CKicafo  ^  .^Linnenyolii 


Kansas  City  San  Francisco 
Des  Aloinee  Portland 
Denwer  Spokane 

Los  Anpnles 


I 


Two  Outstanding  Newspapers 


New  York  Herald  Tribune 


Chicago  Daily  News 


INTERNATIONAL  SUPEROTO 


are  now  using 


Exclusively,  for  the  printing  of  their 


ROTOGRAVURE  SECTION 


The  New  York  Herald  Tribune  has  used 
International  Paper  Co.  Superoto  exclusively  since 
January,  1927.  The  Chicago  Daily  News  has 
used  International  Paper  Company  Superoto  ex¬ 
clusively  for  nearly  three  years. 


International  Paper  Company 


Main  Sales  Office: 

100  East  42nd  Street,  New  York  City 
Branch  Sales  Offices: 

CHICAGO  PITTSBURGH  ATLANTA 


BOSTON 


PHILADELPHIA 
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WHATS  WHAT  IN  THE  FEATURE 

FIELD 

Homer  C.  George  With  Ledger  Syndicate — Big  Battle  of 

“Ghoets”  in 

Chicago— Wilaon  Feature  to  Start 

Sept.  25 

CLASSIFIED  ADVERTISING 


Two  Thousand  Requests  in  24  Hours  Received  for  City  Directory  Clas¬ 
sified  Department  Issued  in  Albany — Ready-Reference  Cost 
Guide — A  Bulletin  Board  on  Classified  Page 

IN  less  than  24  hours  after  announce-  promotional  copy.  In  the  other  sire 
ment  of  publication  had  been  made,  columns  there  is  a  mild  use  of  display 


ANNOUNCEMENT  was  made  this  .Armour,  open  champion  of  both  the 
week  by  the  Ledger  Syndicate  that  United  States  and  Canada,  is  being  re- 

Homer  C  George,  formerly  with  that  leased  this  week  by  King  Features  Syn-  ^ore  than  2^000  requests  were  received  cuts  allowed.  Across  the  bottom  is  this 

organization  and  dicate,  Inc.  Armour  has  signed  to  write  for  copies  of  a  novel  city  directory  issued  line— “The  above  properties  are  ‘Mul- 

later  with  John-  three  articles  a  week  for  a  year.  bv  the  classified  advertising  department  tiple-Listed’  with  all  board  members- 


IloMEK  C.  George 


son  Features,  has 
returned  to  its 
staff  of  sales  rep¬ 
resentatives.  Mr. 
George  started 
with  the  Atlanta 
Constitution,  and 
was  later  with 
the  Birmingham 
Age  -  Herald, 
Mem(<his  News 
and  the  Hearst 
papers  in  Chicago 
and  New  York. 


Gaar  Williams,  cartoonist  for  the 
Chicago  Tribune,  recently  took  a  two 
weeks’  fishing  trip  to  Hudson,  (Jnt. 


Life  Story  of  Bartolomeo  Vanzetti  was  r.”'’"' -  -  — V  “Uo..^  ™  • 

Leathered  and  made  into  a  feature  bv  telephone  directory  so  that  a  person  know-  Ha\e  you  called  on  your  Ic^l  musK 
Miss  Barbara  Burlar  for  the  Vrto  Vorl  '"S  ^  number  may  readily  ascertain  the  teacher  to  build  up  this  classification?” 
.Miss  Barbara  Burlar  for  the  .Nat  i  t  rK  address  of  the  party.  The  di-  asks  the  New  England  Newspaper  Asso- 

rectory  also  includes  an  alphabetical  list  ciation. 

of  live  business  firms  and  an  alphabetical  Music  teachers,  the  association  points 
list  of  streets ;  their  locations  and  the  low-  ouC  .are  already^  planning  their  winter 
est  house  number  on  each  street.  tutoring.  Now  is  the  time  to  arrange 

.A  large  number  of  Albany  firms  are  for  regular  advertising  to  start  just  be- 


o'f  the  Albany  (N.  Y.)  Knickerbocker  Multiple  listing  means  multiple  selling”- 
Press  and  Evening  News.  Statement  that  also  on  the  classified  page  is  a  form- 
the  edition  was  limited  brought  an  early  “Write  your  ad  now  on  blank  below,  mail 
deluge  of  applications.  The  directory,  to  the  Binghamton  Sun”— the  blank 
first  of  its  kind  published  in  the  city,  con-  gives  rates  for  each  number  of  lines  for 
tains  240  pages  and  includes  a  numerical  1  day,  3  days  and  6  days 


(iraphic. 


years  with  Klaw  &  Erlanger  in  the 
tlieatrical  business  before  turning  to  syn¬ 
dicate  producing  and  selling,  first  with 
King  h'eatures.  He  produced  a  number 
of  features  and  placed  several  stars, 
notably  Barney  Oldfield,  Walter  Camp 
and  William  W.  Roper.  He  has  attained 
some  fame  as  a  sporting  writer  and  has 
contributed  to  numerous  magazines.  He 


Madame  Helene  Lupescu,  for  whom 
Prince  Carol  sacrificed  the  throne  of 

Kumania,  has  written  the  story  of  her  __  _  _ ^ 

He  spent  several  affair  for  the  Famous  Features  Syndicate,  advertised  throughout  the  pages  of  the  fore  school  openings. 
New  A’ork.  The  story  was  obtained  by  directory  and,  in  the  back,  an  alphabetical 
Leslie  Fulenwider.  the  syndicate’s  presi-  index  to  these  advertisers  is  provided, 
dent,  who  is  now  in  Paris.  It  will  begin  The  directory  was  published  as  a  follow¬ 
up  to  a  five-page  classified  advertising 
supplement  of  business  houses  about  a 
month  ago. 


serial  form  in  newspapers  early 
September. 


Edward  N.  Dolbey,  Jr.,  has  returned  to 
the  staff  of  the  New  York  Herald 
Tribune  Syndicate.  He  will  start  on  a 
has  given  much  study  and  time  to  edi-  selling  trip  to  the  Pacific  Coast  -Aug.  15, 
torial  and  circulation  problems  and  has  expecting  to  make  every  city  west  of 


PLANNING  LABOR  WEEKLIES 

The  Florida  Labor  News  Company, 
Inc.,  publishers  of  a  Tampa  labor  paper, 
plans  publication  of  two  new  labor 
weeklies  in  the  state,  one  at  St.  Peters- 


.A  ready  reference  cost  guide  for  classi-  other  at  Orlando.  Both  will  be 

lied  advertisements  is  being  published  as  initiated  with  special  numbers  on  Labor 
a  daily  promotion  feature  of  the  Glen  Uay. 

-..V-  ^ ,  .1  n.  ■  ,1  ,.-L  1  1‘alls  (N.  Y.)  Times.  A  table,  occupying  - 

many  friends  among  editors  and  pub-  CTiicago  and  return  about  the  middle  of  four  columns  wide  by  four  inches  CALIFORNIA  PAPER  MOVES 

,•  L,/,.-  Calculates  the  cost  of  small-ads 

_  '  _  from  two  to  twelve  lines  for  a  single  in-  The  \orth  Long  Beach  (Cal.)  Argus t 

Keoorters  known  as  ghost-writers  will  Arthur  J.  I-afave,  member  of  the  field  .'^ree  insertions  and  six  insertion^  has  mo^d  its  ^ce  and  plant  from  5447 

Ktporiers,  Known  as  giiosi  wruers,  w  ii  j  viptronnlitan  Vi-u.«fvan(.r  sier  The  mam  idea  of  the  table  is  incorporated  Long  Beach  boule\ard  to  5373  Long 

.stage  their  battle  Ill  the  press  section  and  staff  of^e  Metro^litan^  heading:  “.Advertise  6  Times-  Beach  boulevard,  where  it  will  have  larger 

will  go  into  training  with  Dempsey  and  i^ce,_v^s  ^  married^  recently^  to^^  Mj^ss  Less-Produces  Best.”  quarters. 

I  unney  before  the  Chicago  hst  tight  ot 


millionaires  on  Sept.  22. 


Champion  Gene  Tuiiney  and  Jack 
1  tempsey  have  been  signed  by  King  Fea¬ 
tures  Syndicate,  Inc.,  to  cover  their  own 

“Both  men."  says  the  syndicate,”  will 
send  daily  stories  from  tlieir  training 
camps  and  on  the  night  of  the  fight  they 


Florence  Carr,  daughter  of  Dr.  and  Mrs. 
\\'.  R.  Carr  of  Los  -Angeles,  in  the  Little 
Church  of  the  Flowers. 

OLD  PRINTER  WINS  MEDAL 


A  feature  of  the  classified  page  of  the  PRINTING  PATENT  FILED 
Binghamton  (N.  Y.)  Sun  is  a  space  8  .Among  patents  filed  with  the  state  of 
columns  by  6  inches,  “The  Binghamton  New  York  and  made  public  this  week 
Real  Estate  Board  Daily  Bulletin.”  The  was  a  printing-telegraph-exchange  system 


Gold  Award  Goes  to  Printer,  95,  on  first  two  columns  are  used  for  general  by  Donald  B.  Perry  of  Yonkers,  N.  Y. 
St.  Louis  Post-Dispatch 
Philip  F.  Coghlan  of  the  St.  Louis  Post- 


camps  aiio  on  u.c  n.giu  oi  uie  .  k.u  u.cy  p;^f,atch  has  been  awarded  the  gold  medal 
wil  tell  how  and  why  they  either  won  Educational  Graphic  Arts 

Exposition  for  the  oldest  active  printer  in 
the  country.  Mr.  Coghlan,  who  is  95 


“The  Life  and  Letters  of  Woodrow 
Wilson,”  by  Ray  Stannard  Baker,  serial 
rights  of  which  are  being  distributed  by 
the  D.  P.  Syndicate,  will  start  Sept.  25th, 
and  will  continue  in  Sunday  and  daily 
instalments  for  forty-three  days,  ending 
Sunday,  Nov.  6. 

Publication  in  book  form  will  follow 
in  the  week  of  Nov.  7th. 

The  rights  have  been,  sold  to  cover 
nearly  all  the  states  of  the  United  States 
and  overseas  as  far  awav  as  Manila. 


George  W.  Finley,  promotion  manager 
of  King  Features  Syndicate,  will  leave 
ne.xt  week  for  a  short  vacation  at  Shore 
Acres  near  New  Bedford,  Mass. 


The  Ullman  Feature  Service  of  AVash- 
inj^on,  D.  C.,  has  inaugurated  a  weekly- 
aviation  service. 


years  old,  has  been  actively  engaged  in 
his  trade  for  79  years,  the  last  44  of  which 
have  been  spent  in  the  composing  room  of 
the  Post-Dispatch. 

Working  on  the  same  floor  with  him  is 
his  son  Philip  C.  Coghlan,  72,  who  has 
been  a  printer  40  years.  The  elder 
Coughlan  was  a  Second  Lieutenant  in  the 
40th  Missouri  Regiment  in  the  Civil  W^ar. 
He  has  eight  grandchildren  and  17  great- 
grand  children. 

The  Graphic  -Arts  Exposition  will  be 
held  at  the  Grand  Central  Palace,  New 
York,  Sept.  5-17. 

Other  medals  will  be  awarded  to  J.  C. 
Graham  of  Marvell,  Ark.,  who  is  86  years 
old;  William  G.  J.  Perry  of  Malden 
Mass.,  who  is  87  years  old,  and  William 
H.  Bates  of  Pekin,  Ill.,  who  has  spent 
74  years  in  the  composing  room. 


Jimmy  Murphy,  creator  of  “Toots  and 
Casper,”  is  recovering  at  Polyclinic  Hos¬ 
pital,  New  York  City,  from  an  opera¬ 
tion  for  appendicitis. 


The  new  golf  series  written  by  Tommy 


iRzfjest  Circulation 

and 

Largest  Wnme  of 
'Adyertisiiig 

of  dny  Ddily  west  of  the 
Missouri  river 
L06  ANGELES 

EVENING  HERALD 


LtBtBca.  w*  inmi 
,  A.  L  MMBIB  Hike  •••  ItaMinfMB. 
HIMKAT  «.  ••LMMV.  tm  Tta 


IF  YOU  WANT  TO  GET 

MORE  LOCAL  DISPLAY 
WITHOUT  EXTRA  COST 

WRITE  OR  WIRE 

THOS.  W.  BRIGGS  CO. 

Columbian  Tower  BuUding 

MEMPHIS,  TENN. 


Classified — 


"From  an  advertiser’s  viewpoint,  your 
splendid  cooperation  and  interest  you  show 
in  your  ’Situation  Wanted’  advertisers  is 
highly  appreciated  and  is  one  of  the  outstand¬ 
ing  reasons  why  Editor  8C  Publisher  stands 
out  as  the  best  medium  to  let  one’s  wants  be 
known,  through  its  Classified  columns,  to  the 
newspaper  world  and  be  assured  of  good 
results. 

”I  am  negotiating  for  a  position  on  an — 
Ohio,  paper  which  was  the  outcome  of  my  ad 
in  Editor  8C  Publisher.  Should  this  position 
not  mature,  I  will  renew  my  ad  for  another 
three  weeks.” 

The  above  is  an  extract  from  a  letter  re¬ 
ceived  by  the  Manager  of  Classified  Service 
from  a  recent  advertiser. 

Editor  8C  Publisher  Classified  has  estab¬ 
lished  a  record  as  a  result-producer.  The 
above  and  many  other  letters  prove  our  claim. 

Classified  Service 

Editor  8c  Publisher 
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National  Press  Building  Opens  September  One 

!  .  One  Hundred  and  Sixty-six  News- 

,  papers  Have  Now  Leased  Quarters  in 

=L=~E^  New  Home  of  National  Press  Club 


Kr.  l»oul*  iudXov,Pr«»ld«Bt 

Tb«  ?r«ta 


Hjr  d««r  Kr*  IMlovr 


I  fMl  th*t  It  will  79a  Mtlafwe* 

tloa  to  know  4ad  ko  *klo  to  coownnlaato  to  the  Club  tho 
fact  wore  than  one  hundred  and  alzt/  newapaperi  and 
perlodieala  already  are  repreaented  In  the  Hatlonal 
Preaa  ^lldln«.  Their  oorreapondenta  hawe  algned  leaaea 
for  quartera  In  the  Club'a  new  horn,  althou^  the  build¬ 
ing  will  not  be  fonoally  opened  until  September  1. 


There  are  eery  oany  more  Vaahincton  eorrea- 
pondenta  Ao  hare  nalced  ua  to  reaeire  apace  for  them* 
acme  of  ^om  bare  foremrded  their  leaaea  to  their 
homa  offloea  for  approral. 


iental  Coauttee,  Nal 
I  Preaa  Club* 


THE  LIST  TO  DATE 


Affiliuled  Press  Service 
Allunta  Journal 
Albany  Knickerbocker  Press 
Albany  News 
Albany  Times  Union 
Asbury  Park  Press 
Atlantic  City  Press 
W.  H.  Atkins,  (Special  Writer) 
American  Machinist 
American  Machinist  (European 
Edition) 

Birmingham  News 
Baltimore  Sun 
Berliner  Tagehlatt 
Boston  Herald 
Buffalo  Evening  News 
Bus  Transportation 
Boston  Traveler 
Baltimore  Evening  Sun 
Bridgeport  Post 
Cincinnati  Times  Star 
Cedar  Rapids  Gazette 
Columbus  Dispatch 
Cincinnati  Commercial  Tribune 
Christian  Science  Monitor 
Coal  Age 
Coal  Age  News 
Chemical  and  Metallurgical 
Engineering 
Cleveland  News 
Construction  Methods 
Camden  Courier 
Charleston  News  &  Courier 
Charles  B.  Dodds  (Special  Writer) 
Davenport  Democrat 
Davenport  Times 
Denver  Post 
Dayton  Herald 
Dayton  Journal 
Dallas  Times-Herald 
Des  Moines  Register 
Detroit  Free  Press 
Detroit  Times 
Elmira  Star  Gazette 
Elizabeth  Joomal 
Exchange  Telegraph  Company 
(London) 

Editor  &  Publisher  (New  York) 
Engineering  &  Mining  Journal 
Engineering  News  Record 
Electric  Railway  Journal 
Electric  World 
Electrical  Merchandising 


Electrical  West 
El  Automobile  Americano 
Fort  Worth  Star  Telegram 
Edward  T.  Folliard  (Special 
Writer) 

Fort  Wayne  News  Sentinel 
General  Press  Association 
Hudson  Observer 
Houston  Chronicle 
Harrisburg  Patriot  and  News 
Haverhill  Evening  Gazette 
Havas  News  Agency  (French) 
Industrial  Engineer 
Ingenieria  Intemacional 
Indianapolis  Star 
Ithaca  Journal  News 
Jamestown  Morning  Post 
Jersey  City  Journal 
Kile,  O.  M.  (Special  Writer) 
Kiplinger  Washington  Agency 
Knoxville  Journal 
Knappen  Ulm  News  Service 
Lynchburg  News 
Frank  B.  Lord  (Special  Writer) 
Louisville  Herald-Post 
Lancaster  New  Era 
Louisville  Appeal 
Louisville  Courier  Journal 
Little  Rock  Democrat 
Louisville  Times 
Milwaukee  Sentinel 
Mayflower  Publishing  Company 
Meriden  Morning  Record 
Miami  Daily  News 
Miami  Hendd 

Miller,  John  P.  (Special  Writer) 
Milwaukee  Journal 
Montgomery  Advertiser 
Muscatine  Journal 
Newark  Star  Eagle 
New  York  Evening  Post 
New  York  Morning  Telegraph 
New  Orleans  Times-Picayune 
New  York  Herald  Tribune 
New  Orleans  Tribune 
New  Orleans  Item 
New  Castle  News 
New  Britain  Herald 
Nashville  Banner 
Norfolk  Ledger  Dispatch 
Virginian-Pilot 
Omaha  Bee 


HTTri 


National  Freaa  Building.  14tli  and  F  Streata,  Waahington,  As  It  Appears  Today — 
Constructed  and  Owned  by  the  National  Press  Club,  It  Covers  One  Acre  of  Land.  One 
Block  E-«t  of  XT.  8.  Treasury  and  One-Half  Block  North  of  Pennsylvania  Avenue  and 
Proposed  New  Department  of  Commerce  and  Other  Oovernment  Actlv.ties. 


Ohio  State  Journal 
Pittsburgh  Post 
Pittsburgh  Sun 
Philadelphia  Public  Ledger 
Philadelphia  Evening  Ledger 
Patches  Publishing  Company 
Philadelphia  Inquirer 
Philadelphia  Evening  Bulletin 
Patterson  Press  Guardian 
Perth  Amboy  News 
Passaic  Daily  News 
Poughkeepsie  Star 
Power 

Radio  Retailing 
Richmond  News-Leader 
Roanoke  Times 
Rochester  Journal 
Rochester  Times-Union 
Richmond-Times  Dispatch 
San  Antonio  Express 
Sandusky  Register 
Dr.  Wm.  J.  Sho waiter  (Special 
Writer) 

Savannah  Press 
Spokane  Chronicle 
Springfield  Union 
Springfield  Republican 
Salem  Evening  News 
Savannah  Morning  News 
Springfield  Daily  News 
Scranton  Journal 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 


.St.  Louis  Star 
St.  Joseph  News-Press 
San  Francisco  Chronicle 
Santiago  Tribune  (Cuba) 

Stantiago  Union  (Cuba) 

Santa  Ana  Register 
Schenectady  Gazette 
Syracuse  Herald 
Tampa  Telegraph 
Toronto  Star 
Tulsa  World 

The  American  Automobile 

Toledo  Blade 

Toledo  Times 

Troy  Record 

Tacoma  News-Tribune 

Tacoma  Ledger 

Trenton  State  Gazette 

Trenton  Evening  Times 

Uniontown  Herald 

Utica  Observer  Dispatch 

Wall  Street  Journal 

Uthai  V.  Wilcox  (Special  Writer) 

Otto  Wilson  (Special  Writer) 

Worcester  Telegram 

Wolff  News  Agency  (German) 

Wilmington  Morning  News 

Wilmington  Evening  Journal 

Wilmington  Every  Evening 

Waterloo  Courier 

Watertown  Times 

Wichita  Falls  Times 

York  Dispatch 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Bang!  Bang! — It  I»  Mi»»  Woodward  Wielding  Gavel  as  Georgia  Ptess 
Head — Two  Traditions  Smashed — New  Puzzle 
Editor  in  New  York 


^XE  tradition  will  explode  another 
'  ^  when  Emily  Woodward,  editor  of 
the  Vinina  (Ga.)  Nctvs,  is  elected  presi¬ 
dent  of  the  Georgia  Press  Association 
at  its  annual  meeting  in  Eatonton,  Ga., 
Aug.  22-24.  Everybody  knows  Miss 
Wf^ward  will  be  the  new  titular  head 


a  member  of  the  editorial  staff  of  the 
Eureka  (Cal.)  Humbodt  Standard  for 
the  past  three  months,  has  resumed  her 
duties  as  women’s  editor  of  the  Daily 
Calif orniati,  publication  of  the  University 
of  California. 


Mrs.  G.  W.  Baird  of  the  Dallas  Scmi- 
ll'eckly  X(Xi'S  was  elected  president  of 
the  Texas  agricultural  writers’  confer¬ 
ence  held  in  connection  with  the  annual 
.short  course  at  the  Agricultural  & 
Mechanical  College  of  Texas,  College 
Station.  Mrs.  Bess  Woodruff,  Mineral 
Wells  Index,  was  elected  vice-president 
and  Miss  Ardis  Phillips,  Greeni’ille  Mes¬ 
senger,  secretary. 


Miss  Mary  Jane  Smith,  formerly  con¬ 
nected  with  the  business  department  of 
the  Los  Angeles  Examiner,  has  joined  the 
classified  group  of  Cleveland  Plain 
Dealer  employes. 


‘HEAT  UGHTNING  SWEAT’ 


Emily  Woodward 

of  the  Georgia  press.  It  is  traditional  for 
the  first  vice-president  to  step  up  and 
grab  the  gavel  from  the  retiring  chief. 
In  taking  office  Miss  Woodward  will 
smash  another  tradition,  which  had  it 
that  only  men  should  boss  the  editors 
of  Georgia. 

Miss  Woodward  has  been  vice-pres¬ 
ident  of  the  association  for  four  years, 
two  as  second  vice-president  and  two 
as  first  vice-president.  Up  to  her  elec¬ 
tion  to  a  vice-presidency  the  associa¬ 
tion  had  never  had  a  woman  officer.  It 
is  anticipated  from  this  time  forward 
that  there  wdll  always  be  a  woman  on 
the  board  because  of  excellent  work 
Miss  Woodward  has  done  and  because 
there  are  several  very  active  women  edi¬ 
tors  in  Georgia  who  are  thoroughly  cap¬ 
able  of  assisting  in  directing  the  affairs 
of  the  Association  which  is  one  of  the 
oldest  and  most  active  in  the  United 
States.  Miss  Woodward  has  been  in  the 
newspaper  business  for  a  number  of  years. 
She  and  her  brothers  own  the  News  and 
they  have  made  a  success  of  it.  The  next 
president  of  the  Georgia  Press  Associa¬ 
tion  has  taken  a  very  active  interest  in 
Georgia  affairs,  both  before  and  since  the 
women  were  given  the  right  of  franchise 
in  the  state.  She  has  served  on  several 


“Thar’s  Rain  in  Them  Clouds,”  Said 

Runyon — Hoosier  Prophet  All  Wet 

In  his  “Highlights  in  Sports”  column 
one  morning  last  week  W.  Blaine  Patton, 
sports  editor  of  the  Ittdianapolis  Star,  car¬ 
ried  the  following  story  regarding  Damon 
Runyon,  noted  newspaper  man: 

The  other  night  we  motored  Damon 
Runyon,  noted  sports  writer,  out  to  the 
Fort  Harrison  Punch  Bowl,  and  on  the 
wav  to  the  arena  he  observed  frequent 
flares  of  lightning.  Steve  Harter  was 
along  and  Damon  peeped  from  the  win¬ 
dow  and  said : 

“Boys,  it  looks  as  if  we  are  going  to 
get  wet  and  there  will  be  no  fights.” 

Harter  came  back:  “No!  No!  There 
isn’t  a  chance.  That’s  only  heat  light¬ 
ning.  You’ve  been  cramped  up  under 
those  skyscrapers  in  New  York  so  long 
you  don’t  know  and  haven’t  seen  enough 
rain  clouds  to  distinguish  the  difference 
between  real  lightning  and  heat  flares.” 

.About  twenty  minutes  later  when  the 
bottom  of  the  sky  fell  out  at  the  ringside 
Runyon  blinked  through  his  dripping 
glasses  and  turned  to  Steve  and  re¬ 
marked:  “Say,  you  alleged  ‘Big  Shot’ 
From  the  West,’  what  I  want  to  know, 
is  this  lightning  rain  or  heat  lightning 
sweat?” 


PUBUCITY  MAN  SUES 


Shumaker  Wants  $56,000  from  Maine 
Community  Developers 

Seeking  $56,120.23  and  interest  alleged 
,  ,  .  .  ,  .  ,  .  .  due  for  salary  at  $50,000  a  year  as  ad- 

local  boards  at  home  and  has  been  vertising  and  publicity  manager,  Frederick 
prominent  m  political  and  other  affaip  VV.  Shumaker  of  New  York  has  brought 
throughout  the  state.  She  is  said  to  be  ^uit  against  the  Lucerne-In-Maine  Com¬ 
munity  Association  in  the  Sufford  County 
(Mass.)  Superior  Court  in  the  sum  of 
$100,000. 

Shumaker  claims  that  he  worked  for 
the  Maine  concern  from  Oct.  1,  1925,  to 
Dec.  24,  1926,  as  advertising  and  publicitv 
manager  and  that  he  has  been  paid  only 
$7,179.43  and  has  also  made  some  dis¬ 
bursements  in  behalf  of  the  defendant. 


She  is  said  to  be 
thoroughly  in  touch  with  conditions  in 
Georgia. 


Frances  Schiff,  formerly  Columbia  cor¬ 
respondent  for  the  New  York  Herald 
Tribune,  has  been  appointed  Puzzle  edi¬ 
tor  of  that  paper.  Miss  Schiff  is  a 
graduate  of  the  June,  1927,  class  of  the 
Columbia  School  of  Journalism,  where 
she  was  appointed  alternate  for  the 
Pulitzer  Travelling  Scholarship  in  1927. 
She  is  also  a  member  of  Theta  Sigma 
Phi,  the  women’s  national  journalistic 
fraternity. 

She  was  at  one  time  on  the  staff  of 
the  Up  Town  News,  a  New  York  weekly, 
and  has  been  assistant  editor  of  Elite 
Styles  Magacine  and  a  free  lance  feature 
writer  for  metropolitan  papers. 

Miss  Schiff  was  the  second  woman 
ever  to  be  appointed  Coluimbia 


BUSINESS  WRmNG  TAUGHT 

“Writing  for  Business.”  a  new  course, 
will  be  offered  in  the  Medill  School  of 
Journalism,  Northwestern  Universitv,  this 
fall,  under  the  direction  of  .Joseph  W. 
Hicks.  The  course  will  be  given  in  the 
evening  classes  on  the  new  McKinlock 
campus  in  Chicago.  Mr.  Hicks  is  man- 
SRinpT  editor  of  Byllesbv  Management 
executives’  magazine  of  the  Byllesbv 
corre-  Engineering  and  Management  Corpora¬ 
tion.  The  course  deals  with  the  editorial 
problems  of  class,  technical  and  trade 
papers,  writing  of  commercial  and  market 

_  news  stories,  preparation  of  house  organ 

material,  editing  house  organs  and  writing 
Miss  Alberta  Rountree,  who  has  been  of  articles  on  business  investigation. 


spondent  by  the  Hera’d  Tribune,  the  first 
one  having  been  Miss  Dorothy  Ducas, 
who  is  now  a  member  of  the  reportorial 
staff. 


The  Rich  and  Expansive 
San  Antonio  Market 
is  covered  only  by 


COerylt^prnitiff  andSunaaj/T 

SAN  ANTONIO  EVENING  NEWS 

€3Qc^pt  JizndSQp 

These  two  great  newspapers  have  steadily 
gone  forward  in  advertising  lineage  year 
after  year.  During  the  five  years  from 
1922  to  1926  inclusive,  they  have  gained 
4,842,068  lines.  For  the  six  months  of 
1927  they  carried  10,293,944  lines  as 
compared  with  the  corresponding  period 
of  1926,  which  was  9,605,125  lines, 
making  a  gain  of  688,819  lines. 

This  splendid  record  of  San  Antonio 
Express  and  San  Antonio  Evening  News 
is  an  evidence  of  the  appreciation  of  local 
as  well  as  national  advertisers  of  their 
value  as  advertising  mediums  in  reaching 
the  people  of  San  Antonio  and  South¬ 
west  Texas.  For  successful  business  men, 
as  are  these  advertisers,  do  not  go  on 
increasing  advertising  appropriations  that 
will  not  bring  satisfactory  results. 

The  figures  given  herein  testify  eloquent¬ 
ly  to  the  high  opinion  San  Antonio 
business  men  have  of  the  Express  and 
Evening  News: 


First  6  months  1927 
First  6  months  1926 
Gain 


10,293,944 

9,605,125 

688,819 


1926  . 19,544,428  lines. 

1925  . 17,692,535  lines. 

1924  . 16,774,932  lines. 

1923  . 15,703,227  lines. 

1922  . 14,702,360  lines. 
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New  York  State  Ranks  First 
VV  tiy  With  National  Advertisers 


Why  shouldn’t  it  rank  first  when  it  offers  so 
many  outstanding  advantages  as  a  market.  In 
the  first  place,  consider  the  consuming  power. 
Over  1  1  million  people  must  be  fed,  clothed, 
must  have  shelter  and  must  be  amused. 

When  you  convert  these  demands  into  sales  the 
total  volume  of  purchasing  power  runs  into  bil¬ 
lions  of  dollars.  But,  the  most  important  part 
about  the  New  York  State  Market  is  that  the 
people  living  within  the  State  are  known  to  be 
the  greatest  buyers  in  the  country. 

So  great  and  so  diversified  is  the  wealth,  that 
there  is  a  market  for  practically  every  com¬ 
modity  or  product  made  and  used  the  world 
over.  The  advertiser  not  only  reaches  the  quan¬ 
tity  buyer  but  the  quality  buyer  as  well. 

Regardless  what  the  advertising  appeal  may  be, 
there  is  always  sufficient  response  in  the  New 
York  State  Market  to  obtain  profitable  results. 
Therefore,  no  matter  what  your  product  is,  how 
cheap  or  how  expensive,  whether  for  the  mass 
or  for  the  class,  your  logical  mediums  are  the 
New  York  State  dailies  listed  below. 


8.600 

10.000 

L 

Circu- 

8.600 

10.000 

lation 

Lines 

Lines 

B 

lation 

Lines 

Lines 

**Albany  Eveninc  News . 

...(E) 

44.444 

.13 

.13 

"Newbursli  Daily  News  . 

...(E) 

18.506 

.06 

.06 

**Albsnjr  Knickerbocker  Frets . 

,..(K) 

35.073 

.18 

.18 

"New  Bochelle  Standard-Star  . 

...(E) 

8.468 

.04 

.04 

**Albsny  Knickerbocker  Press . 

...(8) 

67.830 

.17 

.17 

"The  Sun.  New  York  . 

...(E) 

865.440 

.65 

.60 

**Amsterdsm  Kecorder-Democrat  . . . 

...(E) 

7.846 

.04 

.04 

"New  York  Timet  . . 

...(M) 

376.949 

.80 

.784 

ttAnbum  Citixen-Advertiser  Journal 

...(E) 

10.895 

.066 

.065 

"New  York  Times  . 

...(S) 

663.487 

1.05 

1.089 

''Brooklyn  Daily  Eacle  . 

...(E) 

77.991 

.84 

.84 

"New  York  Herald-Tribune . 

...(M) 

889.674 

.6436 

.684 

"Brooklyn  Daily  Essie . 

...(8) 

90.638 

.84 

.84 

"New  York  Herald-Tribune  . 

...(S) 

366.880 

.693 

.678 

"Buffalo  Courier  Express . 

...(M) 

110.686 

.88 

.88 

"New  York  World . 

...(M) 

308.199 

.696 

.68 

...(8) 

161,164 

.30 

.30 

"Now  York  World  . 

...(S) 

693.383 

.78 

.68 

...(E) 

306.746 

.606 

.69 

...(£) 

149,773 

.96 

.85 

...(E) 

81.817 

.07 

.07 

"Buffalo  Eeenins  Timet  . 

...(E) 

109,886 

.81 

.81 

"Port  Chester  Item . 

...(E) 

6.066 

.046 

.036 

"Buffalo  Sunday  Times  . 

...(8) 

188,168 

.81 

.81 

"Poufhkeepsie  Star  and  Enterprise. 

...(E) 

13.411 

.06 

.06 

"Comins  Ereninr  Leader  . 

...(E) 

9,089 

.06 

.05 

**&ocliMter  Timet-Union  . . 

...(E) 

73.866 

.81 

.80 

"Elmira  Star^laaette  Advertiser... 

(EAK) 

84.813 

.11 

.11 

"Troy  Becord  . 

(MAE) 

88.486 

.07 

.07 

"Oeneva  Daily  Times . 

...(E) 

6.687 

.04 

.04 

tt^atertown  Standard  . 

...(E) 

17.885 

.07 

.07 

"Oloversville  Leader  Bepublican . . . . 

...(E) 

7.177 

.036 

.036 

ttltkaca  Jonmal-Hewa  . 

...(E) 

7,711 

.06 

.06 

"Jamestown  Komins  Post  . 

...(M) 

11,706 

.04 

.086 

9 

"  A.  B.  C.  Statement.  March  31 

.  1987. 

"Mount  Yemon  Daily  Arsua . 

,...(E) 

9,866 

.06 

.06 

tt  Oovemment  Statement.  March  31,  1987, 
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BUILDING  NEWSPAPER  CIRCULATION 


Believe*  He  Ha*  Plaoi  for  Metropolitan  Carrier  Sy*tem* — Fancy  Diver 
Doe*  Stunt*  for  Daily — Big  Men  Were  Former  Cleveland 
New*ie* — How  About  a  Golf  Tourney? 


UDWIN  T.  JONES  of  New  York  be- 
lieves  that  the  carrier  system  of  de¬ 
livery  may  be  operated  in  the  world[s 
largest  city  as  well  as  in  other  metropoli¬ 
tan  centers  where  it  has  not  yet  been  at¬ 
tempted,  or  else  has  been  tried  without 
success. 

“Individual  ownership  is,  in  my 
opinion,”  he  said,  "the  only  successful 
method  to  be  adopted  to  bring  about  a 
system  of  delivery  that  will  prove  per¬ 
fectly  satisfactory  to  the  reading  public 
and  profitable  and  of  increasing  circula¬ 
tion  value  to  the  newspapers.  Operation 
of  its  own  system  by  a  newspaper  would 
prove  troublesome,  in  a  measure  unsatis¬ 
factory,  and  the  expense  would  be  enor¬ 
mous. 

"District  your  territory  and  assign  a 
reliable  man  for  each  district.  Let  him 
realize  this  district  is  his  property,  that 
he  is  conducting  and  building  up  a  busi¬ 
ness  for  himself.  In  this  way  he  will  give 
to  your  readers  a  perfect  distribution  and 
at  the  same  time  establish  for  yourself,  a 
subscription  selling  force  which  can  only 
result  in  increased  circulation.  District 
ownership  should  also  do  away  with  the 
extra  delivery  charge  which  is  in  force 
by  all  newsdealers. 

few  months  after  the  late  Joseph 
Pulitzer  purchased  the  New  York  World 
he  remarked  in  the  presence  of  Jim  Mc- 
(Juffen,  his  business  manager,  and  myself 
that  he  would  willingly  spend  $100,000 
to  init  into  operation  a  carrier  delivery 
system  in  New  York  and  Brooklyn,  but 
he  went  on  to  say,  the  newsdealer  condi¬ 
tion  in  New  York  and  Brooklyn  for  so 
many  years  makes  the  proposition  1  am 
afraid  a  hopeless  one,  and  thus  a  cherished 
ideal  was  put  on  the  shelf  and  forgotten. 

"The  carrier  delivery  system,  however, 
I  feel  confident,  can  be  successfully  oper¬ 
ated  in  Greater  New  York,  and  I  am 
looking  forward  to  the  day  when  one  of 
our  New  York  papers  will  permanently 
install  this  system.” 


Cleveland  newsies  a  few  days  ago  had 
a  big  outing  at  Luna  Park,  a  summer 
amusement  resort.  It  was  the  twenty- 
seventh  annual  picnic  of  the  Newsboys’ 
Protective  Union  and  600  members  were 
present.  Several  very  prominent  Cleve¬ 
landers  were  among  the  former  newsies 
present.  These  included  Harry  L.  Davis, 
who  was  three  times  elected  mayor  of 
Cleveland  and  served  one  term  as  gover¬ 
nor  of  Ohio;  Common  Pleas  Judge  Sam¬ 
uel  H.  Silbert;  Municipal  Judge  Alva  A. 
Corlett;  .Appellate  Judge  John  J.  Sulli¬ 
van  ;  County  Clerk  (^orge  Wallace ;  O.  P 
and  M.  J.  V’an  Sweringen,  the  two 
brothers  who  are  building  the  $60,000,000 
union  terminal  station  in  Cleveland,  de¬ 
veloping  a  $50,000,000  exclusive  residen¬ 
tial  district  around  Cleveland  and  control 
the  Clover  Leaf,  C.  and  O.,  Erie,  Pere 
Marquette,  Nickel  Plate,  and  Hocking 
Valley  railways  and  are  seeking  to  form 
the  new  10,000  mile  “Greater  Nickel 
Plate”  railroad  merger;  F.  M.  Bramley, 
Frank  B.  Carpenter,  and  other  prominent 
lawyers ;  and  J  oseph  Laronge,  one  of  the 
biggest  realty  operators  in  the  city.  City 
Manager  William  R.  Hopkins  was  umpire 
of  the  baseball  games. 


The  first  Indianapolis  junior  golf 
tournament  will  be  held  Aug.  25  under 
auspices  of  the  Indianapolis  Star.  In  ad¬ 
dition  to  a  large  silver  trophy  to  the 
individual  winner  of  the  meet  the  Star 
will  award  three  gold  medals  to  the  win¬ 
ning  team.  The  tourney  is  limited  to 
three  players  from  each  of  the  ten  courses 
in  Indianapolis  and  will  decide  not  only 
the  city  individual  junior  championship 
but  the  club  championships  as  well. 

The  tournament  is  limited  to  players 
under  twenty  years  old  and  will  be  for 
thirty-six  holes  of  medal  play.  Eleven 
prizes  will  be  given  altogether,  the  others 


by  members  of  local  golf  clubs  and  sport¬ 
ing  goods  stores. 


As  a  feature  of  its  swimming  promotion 
stunt,  the  Binghamton  (N.  Y.)  Press 
has  engaged  Miss  Helen  ^Ieany,  champion 
amateur  diver  of  the  United  States,  to 
give  exhibitions  at  a  public  carnical  Au¬ 
gust  17. 


A  boat  trip  on  a  United  States  Naval 
Militia  submarine  chaser  was  one  of  the 
features  of  the  annual  Watertown  (N. 
Y.)  Times  picnic  for  carrier  boys  last 
week  at  Sackett’s  Harbor.  The  outing 
began  at  7  o’clock  in  the  morning,  the 
boys  returning  to  the  city  in  time  to  de¬ 
liver  the  afternoon  papers. 


Ronald  C.  Bishop,  circulation  manager 
of  the  Concord  (N.  H.)  Monitor-Patriot, 
left  this  week  for  his  parental  home  in 
Lawrencetown,,  N.  S.,  where  he  will  spend 
his  summer  vacation. 


The  automobile  department  of  the  Chi¬ 
cago  Daily  News  is  awarding  Trail  Hit¬ 
ters’  emblems  to  motorists  making  a 
journey  of  2,000  miles  or  more  and  writ¬ 
ing  a  short  account  of  the  journey  for 
the  Daily  News.  The  paper  will  also 
give  twelve  cash  prizes  for  the  best 
stories  of  trips  taken  this  year.  The  con¬ 
test  closes  in  November.  James  Braden 
is  automobile  editor  of  the  Daily  News. 


Samuel  L.  Snapp,  employe  of  the  Buf¬ 
falo  Evening  News  circulating  depart¬ 
ment,  was  badly  shaken  up  and  bruised 
recently  when  the  engine  of  the  airplane 
in  which  he  was  a  passenger  went  dead 
and  the  plane  fell  100  feet. 


ZOO’S  TURN  FOR  A  BOOST 


Tole<lo  Blade,  Seeking  Bigger  and 
Better  Menagerie,  Will  Buy  Leopard* 

Enlargement  of  the  municipal  zoo  at 
Toledo,  O.,  is  the  object  of  a  campaign 
now  being  conducted  by  the  Toledo  Blade. 
The  campaign  was  started  by  the  news¬ 
paper  offering  to  buy,  for  whatever  price 
the  trustees  of  the  zoo  decided  was 
proper,  a  pair  of  Indian  leopards. 

The  early  stages  of  the  campaign  were 
featured  by  the  offer  of  a  group  of  Toledo 
citizens  to  pay  for  construction  of  a 
house  for  the  cat  animals  in  the  exhibit, 
to  cost  $100,000.  That  was  quickly  fol¬ 
lowed  by  an  offer  from  a  community 
chamber  of  commerce  in  the  city  to  buy 
a  pair  of  black  panthers. 

The  object  of  the  campaign  is  to  ob¬ 
tain  donations  of  animals  by  citizens  or 
organizations  and  the  formation  of  a 
permanent  animal  fund,  which  will  enable 
the  trustees  to  take  advantage  of  any 
offers  to  sell  rare  specimens  needed  or 
wanted  by  the  zoo. 


EDITS  TWO  PAPERS 

Charles  W.  Smith,  editor  of  the  Pilot- 
Enterprise  of  Oyster  Bay,  L.  L.  has  been 
named  editor  of  the  North  Hempstead 
(L.  I.)  Record.  Both  papers  are  owned 
by  Col.  Lloyd  C.  Griscom,  former  Am¬ 
bassador  to  Italy. 

RISELEY  IN  AUTO  CRASH 

J.  H.  Riseley,  of  R.  Hoe  &  Co., 
and  members  of  his  family,  were  badly 
shaken  up  in  an  automobile  accident  near 
Kingston,  N.  Y.,  July  31.  Mr.  Riseley’s 
mother  suffered  a  broken  collar  bone. 


“REP.”  APPOINTED 

■The  Pueblo  {Co\o.)  Chieftain  has  ap¬ 
pointed  the  William  J.  Morton  Company, 
New  York  and  Chicago,  to  represent  it 
in  the  national  advertising  field. 


A  Message  to  .  .  . 

NEWSPAPER  PUBLISHERS 

What  About 
Your  Liuage 
lucreases 
this  Winter? 

You  are  hoping  that  business  this  Fall  and 
Winter  will  show  an  increase  over  1926.  You 
are  probably  sharpening  up  your  spurs  right 
now  so  that  you  can  “ride”  the  display  depart¬ 
ment  good  and  hard. 

But  what  kind  of  constructive  assistance  are  you 
providing  for  your  advertising  men  —  local  and 
national? 

Wouldn’t  you  like  to  know  something  of  the  re¬ 
sults  that  other  publishers  have  had? 

Knight  Certified  Market  Studies 

increase  newspaper  advertising  on  a  sound  basis. 
Knight  Service  is  more  than  a  mere  study  of 
the  families  in  a  newspaper  market;  more  than 
an  audit  of  the  human  values  behind  circulation. 

It  is  a  thorough  course  of  constructive  work  with 
your  display  staff,  with  your  local  merchants 
and  with  your  national  offices — based  on  a 
knowledge  of  the  market  gained  through  bonded 
investigators. 

In  more  than  sixty  American  markets  Knight 
Service  has  built  linage  on  the  right  basis. 
Such  markets  as 

Chicago  Washington  Tampa 
Harrisburg  Altoona  Houston 

have  been  studied  by  Knight  auditors.  Let 
us  send  you  a  list  of  publishers  who  can 
report  their  experience  with  us.  Whether 
you  need  us  now  or  not  WE  WANT  YOU 
TO  KNOW  US. 

To  Western  Publishers 

Charles  E.  Knepper,  vice-preiident  of  the  Knight 
Organisation,  if  now  in  Western  territory  eonTOOient 
for  calling  on  any  Western  publishers.  If  yon  would 
like  to  discuss  details  of  our  successful  work  in 
American  newspaper  markets,  Mr.  Knepper  will  call 
on  you  without  placing  you  under  the  slightest  oblige- 
tion.  Write  or  wire  this  office. 

EMEBSON  B.  KNIGHT,  Inc 

INDIANAPOLIS,  INDIANA 
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ADVERTISING  AGENCY  AFFAIRS 

Lyddon  &  Hanford  Co.  Represented  in  British  Isles — J.  C.  Bull,  Inc.,  Will 
Open  Offices  in  New  York  Sept.  1 — Robertson 
Heads  Procter  &  Collier 


'T'HE  Lyddon  &  Hanford  .Advertising 
.Agency  of  New  York  and  Rochester 
is  now  represented  in  the  British  Isles 
by  H.  Stuart  Menzies,  Stuart  .Advertising 
Agency,  Limited,  Kingsway  House. 
Kingsway,  London,  W.  C.  2.  Mr.  Men¬ 
zies  is  notable  for  his  successful  conduct 
of  many  national  and  international  ad¬ 
vertising  accounts  in  England.  The  re¬ 
sources  of  Mr.  Menzies’  organization  as 
well  as  his  writing  ability  are  now  avail¬ 
able  to  our  present  or  prosixctive  clients. 

J.  C.  Bull,  Inc.,  will  open  offices  as 
an  advertising  agency  at  101  Park  Ave¬ 
nue  September  1.  For  thirteen  years 
Mr.  Bull  has  been  vice-president  and 
director  of  Frank  Presbrey  Company. 
Before  that  he  was  advertising  manager 
of  Scribner's  Magachie,  acting  in  the 
same  capacity  with  Ezvrybody’s  Maga¬ 
zine.  Just  out  of  Harvard  in  ’92,  Mr. 
Bull  became  a  reporter  on  the  New  York 
World.  He  was  later  with  the  Mail  and 
Express  and  the  Tribune,  and  then  be¬ 
came  associated  with  the  late  Frank  .A. 
Munsey  and  was  managing  editor  of 
Mmsey’s  Magazine. 

With  Frank  Presbrey  Company  he 
handled  a  number  of  national  accounts 
—among  them  American  Express,  Rog¬ 
ers  &  Gallet,  and  Goodman  &  Suss.  He 
was  engaged  especially  in  travel  and  re¬ 
sort  advertising,  including  the  Florida 
East  Coast  Railway  and  Hotels,  Canadian 
Pacific  Hotels,  Swiss  Federal  Railroads, 
Seaboard  Air  Line  Railway,  Southern 
Railway  and  the  Bowman-Biltmore  Ho¬ 
tels. 

.Associated  with  Mr.  Bull  in  the  new 


agency  are  K.  J.  Bull,  Page  Butt,  Carlton 
11.  Gilbert  and  L.  F.  Cameron. 

C.  M.  Robertson  has  been  elected  presi¬ 
dent  and  treasurer  of  the  Procter  & 
Collier  Company,  Cincinnati  advertising 
agency. 

Walter  R.  Howell  has  resigned  from 
DiKlge  Brothers,  Inc.,  to  become  vice- 
president  and  account  executive  of  Bur¬ 
ton,  Bigelow,  Inc.,  Buffalo  advertising 
agency. 

C.  P.  Clark  has  started  an  advertising 
business  under  his  own  name  at  Nash¬ 
ville,  Tenn.  He  was  formerly  with  the 
Ralph  H.  Jones  Company,  Cincinnati,  O. 

C.  B.  Fraser  has  been  made  vice-presi- 
tlent  in  charge  of  production  of  Burton, 
Bigelow,  Inc.,  Buffalo,  N.  Y. 

Harry  C.  Macdonald  has  become  presi¬ 
dent  of  Walker  &  Co.,  outdoor  advertis-; 
ing  firm,  Detroit,  to  succeed  the  late 
Harry  Walker.  Mr.  Macdonald  has  been 
with  the  Walker  organization  twenty-five 
years.  He  was  president  of  the  Painted 
Outdoor  Advertising  Association  before 
its  consolidation  with  the  Poster  .Adver¬ 
tising  .Association  into  the  Outdoor  .Ad¬ 
vertising  .Association  of  America  in  1925. 
He  is  a  member  of  the  0.  A.  .A.  .A.  ex¬ 
ecutive  committee,  and  for  several  years 
has  been  vice-president  of  Walker  &  Co. 
Other  officers  of  the  company  are  Wil¬ 
liam  T.  VV’alker,  son  of  the  former  head, 
vice-president ;  E.  A.  Winchester,  secre¬ 
tary,  and  E.  P.  Bayne,  treasurer. 


WITH  THE  GENERAL  ADVERTISERS 

Using  Newspapers  to  Reach  Retail  Trade — ^Lucky  Strike  Shows  Great 
Sales  Increase — Receivers  Appointed  for 
Servel  Corporation 


IVEWSPAPERS  are  being  used  to 
’  reach  the  retail  trade  by  the  National 
Spring  &  Wire  Company,  Grand  Rapids, 
^fich.  For  the  present  the  schedule  is 
limited  to  the  Chicago,  Detroit  and  Cleve¬ 
land  districts.  The  Allan  G.  Miller  Com- 
pny.  Grand  Rapids  advertising  agency, 
is  handling  the  account. 


.subsidiary  corporations:  the  Servel  Cor¬ 
poration  of  New  York  and  the  Absorp¬ 
tion  Refrigerator  Company,  Inc.,  of 
Newburgh.  The  receivers  are  Courtlant 
Nicoli  and  Frank  E.  Smith,  under  joint 
bond  of  $25,000  as  receivers  for  the 
Delaware  corporation  and  $10,000  joint 
bond  for  the  other  two. 


American  Tobacco  Company  has  an-  Carl  K.  Hart,  advertising  and  sales 
nounced  a  30  per  cent  increase  in  sales  promotion  manager  of  the  W.  A.  Sheaffer 
on  “Lucky  Strike”  cigarettes  during  the  Pen  Company,  has  returned  to  his  duties 
first  six  'months  of  1927  over  the  cor-  at  Ft.  Madison,  Iowa,  after  a  two  weeks’ 
responding  period  of  1926.  For  a  year  vacation. 

now  a  special  campaign  has  been  made  - 

on  this  brand,  handled  through  Lord  and 

Thomas  &  Logan.  AD  TIPS 


R.  E.  Murphy  has  been  appointed  ad¬ 
vertising  manager  of  the  Mavis  Corpora¬ 
tion,  Baltimore,  market  of  Mavis  Choc¬ 
olate  drink.  He  was  at  one  time 
promotion  manager  of  the  Miami  (Fla.) 
Daily  News. 

The  (Chrysler  Sales  Corporation  an¬ 
nounce  the  appointment  of  W.  J.  Matti- 
more  as  director  of  advertising  and  Qiff 
Knoble  as  his  assistant.  Mr.  Knoble  has 
been  promoted  from  his  former  post  in 
charge  of  creative  work  in  the  Chrysler 
advertising  department.  C.  E.  T. 
Scharps,  former  advertising  director,  has 
resigned  to  take  up  a  position  with  the 
advertising  agency  of  MacManus,  Inc., 
Chrysler  advertising  counsel. 

Arthur  M.  Holland,  advertising 
manager  of  the  End-O-Corn  Laboratories, 
Inc.,  of  (Chicago,  has  resigned. 

Receivers  in  equity  were  appointed 
last  week  for  the  Servel  Corporation  of 
Delaware,  with  offices  at  51  East  42nd 
street,  a  holding  corporation  for  other 
corporations  engaged  in  the  manufacture 
of  electric  refrigerators.  .At  the  same 
hme  receivers  were  appointed  for  two 
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Botsford  Constanthie  Cocnpany,  White  Bldg., 
Seattle.  Has  secured  account  of  Clark’s  Inde¬ 
pendent  Ice  Cream  Company. 

Nelsan  diesnoan  Sc.  Co.,  1127  Pine  street, 
St.  Louis.  PlacinK  account  for  the  Aurine 
Remedy  Company,  Chicago,  manufacturers  of 
ear  remedy. 

H.  W.  Kastor  &  Sons,  14  East  Jackson 
Iloulevard.  Chicago.  Placing  account  for  the 
Brooks  Rupture  Appliance  Company.  Marshall, 
Michigan,  manufacturers  rupture  appliances. 

Lonl  Sk  Thomas  and  Logan,  Inc.,  400  North 
Michigan  avenue,  Chicago.  Now  handling 
recount  for  the  Electric  Vacuum  Cleaner 
Company,  Cleveland,  manufacturers  of  “Pre¬ 
mier  Duplex"  cleaners.  Also  placing  account 
for  the  Holeproof  Hosiery  Company,  Milwaukee, 
manufacturers  of  “Holeproof"  hosiery. 

Koch  Conniany,  432  Broadway,  Milwaukee. 
Wisconsin.  Has  secured  account  of  the  Globe 
Manufacturing  Company.  Sheboygan,  Wiscon¬ 
sin,  makers  of  all  types  of  metal  stampings. 

Robinson,  Ligfatfoot  A  Co.,  Inc.,  1  Madison 
avenue.  New  York.  Has  secured  account  of 
the  Brooklyn  Bureau  of  Charities. 

PUUp  Rittar  Company,  Inc.,  225  West  34th 
street,^  New  York.  Has  secured  account  of 
Francis  Bannerman  Sons,  New  York,  manu¬ 
facturers  of  military  equipment. 

Street  Sk  Finney,  40  West  40th  street.  New 
York.  Now  handling  account  for  the  William 
L.  Gilbert  Clock  Company,  Winsted.  Conn. 

Charles  H.  Towalhi  Agency,  Inc,  7  South 
Dearborn  street,  Chicago.  Has  secur^  account 
of  the  Kirsch  Manufacturing  Company,  Sturgis, 
Michigan,  manufacturers  of  “Kirsch"  drapery 
and  hardware. 


By  Frederic  Wiluam  Wile 


National  and  International  Newswriter — Author — 
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CARL  HUNT  IS  DEAD  IN 
ORLANDO,  FLA. 

Former  Manager  of  A.  A.  C.  W.  Suc¬ 
cumb*  After  Year’s  Illness — Was  Pres¬ 
ident  of  Florida  Liquid  Fruit  Com¬ 
pany  at  Death 


Carl  Hunt,  47,  former  manager  of  the 
Associated  Advertising  Clubs  of  the 
World,  now  the  International  Advertis¬ 
ing  Association, 
died  at  his  home 
in  Orlando,  Fla., 

Aug.  6.  He  had 
been  practically 
an  invalid  during 
the  last  year. 

Mr.  Hunt  was 
born  near  India¬ 
napolis  and  en¬ 
tered  the  news¬ 
paper  business  in 
that  city  when 
he  was  21  years 
old.  After  five 
years  on  the  old 
Indianapolis  Sen¬ 
tinel,  Sun  (now 
the  Times),  and  the  N^'s,  he  spent  lU 
■years  on  the  reportorial  staff  oi  the 
'Indianapolis  Star.  . 

Retiring  from  the  newspaper  business, 
he  starteel  his  own  advertising  agency, 
which  he  conducted  until  he  became  edi¬ 
tor  of  Associated  Advertising,  the  official 
magazine  of  the  A.  A.  C.  W_.  He  became 
manager  of  the  asswlMion  in  1922,  after 
he  had  been  associated  with  the  work 
for  more  than  eight  years. 

Mr.  Hunt  was  manager  of  the  A. 
C.  W.  when  it  held  its  20th  annual  con¬ 
vention  in  London  in  1924.  After  that 
convention  he  announced  his  resignation 
from  the  national  advertising  group  to 
accept  a  position  as  executive  vice-presi¬ 
dent  of  the  Orlando  (Fla.)  Chamber  of 
Commerce. 

After  a  year  of  strenuous  w'ork  with 
this  organization,  he  retired  to  organize 
and  develop  his  own  business  as  president 
of  the  Florida  Liquid  Fruit  Company. 
While  in  Orlando,  Mr.  Hunt  became  con¬ 
nected  with  the  Orange  County  Advertis¬ 
ing  Club  and  last  year  served  as  its 
president. 

Mr.  Hunt  is  survived  by  his  wife  and 
three  sons,  the  eldest  of  whom  was  as¬ 
sociated  with  him  in  business. 


ITALY  TO  INSURE  JOURNALISTS 


Death  and  Old-Age  Benefit*  Provided 
by  Mussolini  Plan 

Arnaldo  Mussolini,  brother  of  the 
Italian  premier,  presided  over  a  commis¬ 
sion  July  28  appointed  to  provide  insur¬ 
ance  for  newspaper  men. 

The  commission  drafted  a  plan  which 
would  allow  families  of  newspaper  men 
6,000  lire  upon  their  death  or  a  similar 
sum  when  the  worker  reached  the  age  of 
60  years.  A  small  premium  would  be 
collected  to  support  the  scheme. 
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(Obituary 

W.  R.  Powis,  75,  formerly  in 
charge  of  the  advertising  department  of 
the  Munsey  newspapers  in  New  York 
City,  publisher  of  the  Poultry  Keeper  and 
Pann  S'  Fireside,  died  Aug.  1  in  St. 
Joseph’s  Hospital,  Elgin,  as  a  result  of 
injuries  he  received  in  an  auto  accident  in 
that  city  a  week  ago.  In  recent  years  Mr. 
Powis  had  devoted  his  attention  to  the 
operation  of  his  experimental  farm. 

Jose  L.abr.vdor  Vinals,  publisher  of 
La  Correspondencia,  San  Juan,  Porto  Ri¬ 
co’s  oldest  daily  newspaper,  died  there 
July  28  after  a  short  illness. 

M.\rgaret  Eulalie  Averill,  infant 
daughter  of  Harry  .A.verill,  editor  and 
publisher  of  the  Mt.  Verncm  (Wash.) 
Daily  Herald,  and  Mrs.  Averill,  died  in 
Seattle  -Aug.  1. 

Rev.  Frank  L.  Hayden,  76,  of  Seattle, 
former  newspaper  man,  died  recently  in 
Seattle.  He  had  for  15  years  managed 
Middle  West  papers,  among  which  were 
the  Council  Bluffs  Republican  and  the 
Omaha  Globe. 

Jacob  Shoff,  50,  for  30  years  em¬ 
ployed  in  composing  rooms  of  Lead  (S. 
D. )  newspapers  and  recently  a  linotype 
operator  for  the  Lead  Call,  was  found 
dead  near  the  home  of  his  sister,  Mrs.  R. 
S.  Crosbie,  af  Milford,  la.,  Aug.  4,  with 
a  buliet  through  his  head.  It  is  believed 
he  slipped  as  he  was  returning  to  the 
home  and  that  his  gun  was  accidentally 
discharged. 

Mrs.  Mary  Wheeler,  76,  mother  of 
Roger  B.  Wheeler,  of  the  editorial  staff 
of  the  Brockton  (Mass.)  Times,  died  at 
her  home  in  Bridgewater,  Mass.,  recently. 

Hermann _Pf.\efflinn,  80,  former  edi¬ 
tor  of  the  Rdchester  (N.  Y.)  Daily 
.Abendpost,  died  recently. 

Mrs.  Edith  Sessions  Tupper,  maga¬ 
zine  and  short  story  writer,  died  Aug.  3 
at  Freedonia,  N.  Y.  She  acted  for  many 
years  as  special  correspondent  for  several 
newspapers,  including  the  Chicago  Trib¬ 
une  and  New  York  Times. 

Frank  H.  Stevens,  64,  president  and 
treasurer  of  the  firm  of  Wild  &  Stevens, 
Boston,  Mass.,  manufacturers  of  printers’ 
rollers,  died  at  the  Hotel  Beaconsfield, 
Boston,  recently. 

Robert  Davidson,  for  many  years  a 
reporter  on  the  old  Albany  (N.  Y.)  Jour¬ 
nal,  and  lately  with  the  Schenectady  (N. 
Y.)  Union-Star  and  .Albany  (N.  Y.) 
Sunday  Telegram,  died  Aug.  8. 

Henry  Lowry,  87,  Civil  W’ar  veteran, 
connected  in  various  capacities  with  the 
Ballston  (N.  Y.)  Jountal  for  forty  years, 
died  .Aug.  6  in  Ballston  Spa. 


MRS.  PULITZER’S  FUNERAL 

Funeral  services  will  be  held  in  New 
A’ork  Saturday  for  Mrs.  Joseph  Pulitzer, 
widow  of  the  Xew  York  World  founder, 
who  died  in  Deauville,  France,  July  29. 
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“That’s  Some  Sendee” 


“I  want  to  thank  you  for  the 
prompt  service  on  motor  pinion 
ordered  a  short  time  ago.  1  tele¬ 
graphed  j[ou  at  about  9  o’clock  in 
the  morning,  and  at  7  A.  M.  the 
next  day  received  the  pinion. 
That’s  some  service  and  1  want 
you  to  know  that  the  Sentinel  ap¬ 
preciated  it  very  much.  We  are 
Lino  Boosters.” 


SENTINEL  PUBLISHING  CO. 


UNUSUAL  NIGHT  FOR 
25  FLIGHT  REPORTERS 


Even  the  Moon  Came  Up,  a*  New* 
Men  Braved  the  Briny  to  Watch 
Chamberlin  Fly  From 
Leviathan 


Some  25  newspapermen  are  recuperat¬ 
ing  from  Clarence  D.  Chambp-'in’s  flight 
by  airplane  from  the  Levmthan  to  Curtiss 
Field  and  thence  to  the  Teterboro,  N\  J., 
airport. 

Each  of  the  25  struggled  from  the 
friendly  embrace  of  the  kindly  bed, 
mixed  bicarbonate  of  soda,  drank  the 
potion,  and  sat  down  to  think  over  the 
marvel  of  man’s  mastery  over  sea  and  air. 

They  had  left  Pier  36,  N.  R.,  shortly 
before  dawn,  aboard  the  destroyer  Wilkes, 
which  had  seen  better  days  in  the  navy 
but  is  now  of  the  U.  S.  Coast  Guard. 

The  night  was  dark,  but  stars  dotted 
the  open  spaces  in  the  sky,  as  the  Wilkes 
led  the  Leviathan  up  the  bay,  cutting  the 
black  water  into  phosphorescent  spray, 
some  of  the  ten  piiotographers  sang  in 
parts.  That  is,  each  sang  the  part  of  a 
.song  he  knew.  The  reporters  chatted 
merrily.  Evervbody  was  happy. 

Hours  passed.  The  bay  b<*came  the 
ocean.  The  Wilkes,  like  an  old  horse  let 
out  to  pasture,  began  to  prance. 

Suddenly,  Eddie,  the  dean  of  photog¬ 
raphers,  left  the  songsters  and  sauntered 
over  to  the  port  rail  to  observe  the  beauty 
of  the  sea.  Soon  the  remaining  nine 
joined  him.  Then  the  reporters  straggled, 
one  by  one.  The  night  was  very  unusual. 
Ev'--'  the  moon  came  r*'. 

Dawn  broke.  Fog,  then  rain,  then 
lightning,  then  wind  and  a  real  sea 
followed.  The  Wilkes  drew  up  near  the 
Leviathan.  .At  6.10  the  newspapermen, 
wrapped  around  stanchions  or  draped  like 
question  marks  over  the  railings,  saw 
Chamberlin  come  out  on  the  runway. 
Evidently  he  had  enjoyed  a  good  rest. 

Soon  the  motor  of  the  biplane  began 
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to  rc.ar.  The  reporters  weakly  raised 
pencils  and  noted  that  Chamberlain  soared 
gracefully  from  the  deck  at  8:14. 

“How  can  I  take  pictures  through  a 
green  fog  ?”  queried  Eddie,  dean  of 
photographers. 

He  had  just  been  carried  on  deck  by 
two  stout,  able  seamen. 

Chamberlin  waved,  jauntily  from  the 
cockpit  of  his  plane  as  he  dipped  and 
loop^,  zoomed  and  Immermanned  over 
the  destroyer. 

But  the  newspapermen  could  barely  see 
him  through  the  strange  green  fog. 

•All  was  silent  on  the  good  ship  Wilkes, 
which  continued  to  cavort  along  the 
waves  like  a  sporty  old  horse  in  the  pas¬ 
ture. 


ARTHUR  T.  WALKER 

.Arthur  T.  Walker,  who  died  suddenly 
this  week,  inherited  the  Xew  York  Globe 
in  1922  as  a  part  of  his  $15,000,090  legacy 
from  the  Searles  estate.  He  sold  the 
paper  in  1923  to  Frank  .A.  Munsey. 


.'Ohio 


Dispatch  Sets  the  Pace 

Durlnf  tbe  lint  six  Bontlu  of  1927  The 
Columbus  Dispatch  carried  more  paid  ad- 
rertlslnf  than  the  second  Columbus  paper 
br  4,639,750  a(ate  lines. 

For  yean  The  Columbus  Dispatch  has 
enjoyed  the  dlstlncUon  of  belnt  nrst  in 
Ohio  In  paid  adrertislnc  volume. 

NET  PAID  CIRCULATION 

City  . 60,216 

Suburban  . 28,837 

Country  . 24,525 

Total  Circulation  . 113,678 
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A  Greater  Volume 

of  Women’s 
“SpecialtY  Shop” 
Advertising 

was  placed  in  The  New  York  Times 
in  seven  months  of  this  year  than  in 
any  other  New  York  newspaper, 
morning  or  evening.  The  total  was 
753,948  agate  lines. 

The  character  of  its  censored,  trust¬ 
worthy  advertising,  and  the  high 
quality  and  number  of  its  readers 
combine  to  make  The  New  York 
Times  the  most  productive  advertis¬ 
ing  medium  in  the  greatest  market  in 
the  world. 
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Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Moant  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 

Weetdiecter  Newipapen,  Inc. 
FntDkUa  A.  KarrUm,  Pr**. 

Kowt  V*raoD — Haw  Hoehall* 


Have  you  a 
friend  in 
Kansas  City 

Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 
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PAPER’S  PICNICS  KEEP 
MEMORIES  GREEN 

Folks  Group  Around  Their  Home- 
Town  Standard  at  Weekly  Parties 
Staged  for  Various  Towns  by 
Toledo  News-Bee 


ELECTRIC  LIGHT  INDUSTRY  MEMBERS 
SYNCHRONIZING  THEIR  AD  PLANS 


Equipment  Concerns  Place  Seasonal  Drives — Chairman 
Association  Believes  Other  Retailers  Might  Co-operate 
to  Get  People  Buying  hy  the  Calendar 


of 


the  year.  Not  only  will  the  power  com¬ 
panies  benefit  from  the  national  advertis¬ 
ing  of  the  manufacturers,  but  the  manu¬ 
facturers  will  in  turn  be  assisted  by  the 
efforts  and  follow-ups  of  the  local  dealers 
and  the  central  stations. 


A  series  of  community  goodwill  stunts 
recently  inaugurated  by  the  Toledo  (O.) 
Seics-Bce  has  proved  the  most  popular 
of  its  summer  affairs,  says  Harold  Place, 
editor. 

The  plan  is  to  have  a  picnic  in  Toledo 
each  week  for  persons  who  have  moved 
to  the  city  from  nearby  towns.  Last 
week’s  picnic  was  for  the  people  in 
Toledo  from  Defiance,  O.,  and  the  one 
before  that  was  for  Findlay  (O.)  folk 
who  had  moved  into  the  larger  city. 

Good  crowds  of  Toledoans  were  on 
hand  for  the  picnics,  but,  in  addition  to 
them,  caravans  of  automobiles  from  the 
towns  represented  brought  former  friends 
and  neighbors  of  the  celebrants  in  to  take 
part  in  the  outing. 

This  recreation  program  is  being  sup¬ 
plemented  by  a  series  of  street  parties 
for  various  communities  in  Toledo.  In 
these  sections,  streets  are  roped  off 
for  dancing  and  roller  skating,  to  music 
furnished  by  the  News-Bee.  Other  en¬ 
tertainments  are  provided  by  the  news¬ 
paper  and  the  gatherings  have  been  so 
successful  that  one  section  has  decided 
to  have  such  a  meeting  every  week. 

PUBLISHERS  CO-OPERATE 


trow  the  electric  light  industry  is 
synchronizing  its  advertising  plans 
on  a  schedule  basis  was  explained  this 
week  in  an  announcement  made  by  J.  E. 
Davidson,  past  president  of  the  National 
Electric  Light  Association  and  now 
chairman  of  the  Commercial 
Section  of  the  association. 


ing  will  not  fit  into  the  individual  plans 
of  all  companies  in  every  part  of  the 
country,  it  is  hoped  by  the  Merchandising 
Section  of  the  association  that  the 
schedule  will  prove  general  enough  to 
be  of  assistance  to  all  power  and  light 
National  companies.  Sufficient  agreement  has 
already  been  reached  on  the  program  to 


Manufacturers  are  continuing  to  ad-  assure  a  definite  mpsure  ot  co-operative 


Committee  Will  Advise  New  England 
Council  on  Publicity 

A  committee  representing  the  New 
England  Daily  Newspaper  Association 
has  been  appointed  to  co-operate  with  the 
New  England  Council  and  will  act  in  an 
advisory  capacity,  particularly,  to  the 
committee  on  public  relations  and  com¬ 
munity  organization,  of  which  Col.  Frank 
Knox,  publisher  of  the  Manchester 
(N.  H.)  Union  attd  Leader,  and  New 
England  representative  of  the  Hearst  or¬ 
ganization,  is  chairman. 

The  members  are  George  F.  Booth  of 
the  Worcester  (Mass.)  Telegram- 
Gazette,  chairman;  Allison  Stone  of  the 
Proindence  (R.  I.)  Journal  and  Bulletin; 
Julius  Matthews  of  the  Biddeford  (Me.) 
Journal;  David  W.  Howe  of  the  Bur¬ 
lington  (VT.)  Free  Press;  Frank  E. 
Sands  of  the  Meriden  (Conn.)  Journal; 
and  John  Muehling  of  the  Manchester 
Union  and  Leader. 


NEWSPAPER  “INTERNESHIP” 

To  the  Boston  (Mass.)  University 
journalism  dejwrtment  falls  the  honor 
of  being  the  first  journalism  school  in 
the  country  to  adopt  the  requirement  of 
a  year  of  “interneship”  before  the  award¬ 
ing  of  the  bachelor  of  journalism  degree. 
Students  entering  in  the  fall  will  be 
affected  by  the  change,  being  required  to 
have  a  year  of  practical  experience  in 
addition  to  four  years  at  college  before 
graduation.  Prof.  Harry  B.  Center  is 
fiead  of  the  department.  Sigma  Delta 
Chi,  the  national  newspaper  fraternity, 
voted  last  fall  in  favor  of  such  a  re¬ 
quirement  which  Prof.  Center  states  was 
part  of  the  original  plan  for  the  course 
at  Boston  University. 


NEW  IOWA  SCHOOL  HEAD 

Dr.  Frank  L.  Mott  of  the  department 
of  English  of  the  University  of  fowa  has 
^n  named  director  of  the  school  of 
journalism  of  the  University,  succeeding 
the  late  Dr.  C.  H.  Weller.  Dr.  Mott  is 
of  a  newspaper  family  and  has  been  a 
l«ctical  newspaper  man  throughout  his 
life.  His  father  published  the  What 
Cheer  Patriot,  the  Tipton  Advertiser  and 
later  the  AuduFon  Republican.  Dr.  Mott 
joined  the  Lmiversity  faculty  five  years 
ago,  after  having  been  instructor  at 
Simpson  college. 


vertise  their  products  and  the  power 
companies  are  advocating  the  appliances 
with  the  same  energy  that  has  character¬ 
ized  their  customary  commercial  cam¬ 
paigning,  Mr.  Davidson  explained,  but 
now  the  efforts  of  these  two  groups  are 
being  synchronized  on  a  schedule  basis. 

“Each  month  of  the  year  has  been 
designated  for  a  special  drive  on  a  parti¬ 
cular  appliance  or  kind  of  equipment,” 
he  said.  “For  instance,  convenience 
outlets  will  be  emphasized  in  September, 
electric  heaters  and  portable  lamps  in 
October,  Christmas  gifts  in  November 
and  December,  waffle  irons  and  toasters 
in  February  and  appropriate  items  for 
the  rest  of  the  year.  All  who  mer¬ 
chandise  these  wares,  whether  they  are 
actually  within  the  electrical  industry  or 
not,  arc  urged  to  secure  greatest  sales 
volume  by  co-ordinating  their  local  ad¬ 
vertising  with  the  national  drives  of  the 
manufacturers. 

“More  extensive  use  of  electric  home 
appliances  is  recommended  by  the  Gen¬ 
eral  Federation  of  Women’s  Oubs. 
Under  the  leadership  of  their  President. 
Mrs.  John  L.  Sherman,  these  groups  are 
localizing  efforts  to  raise  the  standards 
of  living  for  the  women  of  America  and 
urging  electric  servants  as  important 
means  to  that  end.  A  national  survey 
was  conducted  some  time  ago  that  has 
led  them  to  impress  upon  their  members 
the  value  of  such  equipment. 

“When  the  plans  for  these  concurrent 
advertising  campaigns  were  being  for¬ 
mulated  some  manufacturers  were  queried 
on  the  desirability  of  co-operative  adver¬ 
tising.  The  interest  that  was  immediately 
manifested  has  resulted  in  many  member 
companies  of  the  National  Electrical 
Manufacturers  Association  giving  assist¬ 
ance  and  suggestions.  Previous  cam¬ 
paigns  have  demonstrated  that  the  public 
is  constantly  becoming  better  informed 
of  the  desirability  of  owning  electrical 
appliances.  Selling  was  more  easily  ac¬ 
complished,  it  was  found,  when  national 
advertising  was  followed  up  by  local 
pmpaigns  by  the  electric  companies.  It 
is  now  intended  that  this  supplementary 
work  of  the  concurrent  advertising  plans 
shall  be  of  material  assistance  to  many 
power  and  light  companies  in  all  sections 
of  the  country.” 

Mr.  Davidson  expressed  his  belief  that 
electric  light  and  power  companies  would 
do  well  to  enlist  the  co-operation  not  only 
of  electrical  dealers  in  this  work  but 
also  of  other  retailers,  such  as  depart¬ 
ment,  drug,  furniture  and  hardware  stores, 
that  stock  these  appliances,  so  that  in 
each  l^lity  alt  engaged  in  the  mer¬ 
chandising  could  co-operate  to  the  same 
end.  He  also  said  that  the  power  com¬ 
panies  would  do  well  to  advise  these 


effort  for  the  remainder  of  this  year  and 
the  Merchandising  Section  feels  assured 
that  the  effort  will  have  more  adherents 
as  it  progresses. 

It  is  not  expected,  however,  that  the 
items  pushed  during  certain  months  of 
the  year  will  not  be  sold  during  the  rest 
of  the  time.  Such  a  procedure,  it  is 
pointed  out,  would  not  be  successful  mer¬ 
chandising.  The  concurrent  campaigns 
are  intended  merely  as  added  promotion 
during  certain  months,  backed  up  by 
consistent  sales  effort  during  the  rest  of 


WISCONSIN  DAILY  SOLD 

Howard  .\.  Quirt  and  Frank  E.  Noyes 
have  purcha.sed  the  Marshfield  (Wis.) 
Daily  Sews  as  another  link  in  their 
chain,  which  now  consists  of  three  dailies. 
Other  papers  they  own  are  the  Ironicood 
(Mich.  1  Globe  and  the  Marinette  (Wis.) 
F.agle-Star. 

TOTTEN  WITH  SYNDICATE 

Hal  Totten,  baseball  and  football  an¬ 
nouncer  for  \\'M.\Q,  the  Chicago  Daily 
Xevos  radio  station,  has  been  made  as¬ 
sistant  manager  of  The  Daily  News  Syn¬ 
dicate.  He  will  give  up  his  work  as 
Chicago  schools  reporter  for  the  paper, 
but  will  continue  on  the  radio  staff.  The 
syndicate  has  begun  to  distribute  features 
used  in  the  Daily  News. 

JOINS  CLEVELAND  AGENCY 

George  Walker  is  now  with  the  H.  L. 
Stuart  Company,  Cleveland  advertising 
agency. 


PAPER  CO.  OFFICE  MOVED 

The  St.  Maurice  Valley  Sales,  Limited. 
MS  ^ved  its  New  York  office  from  342 
Madison  avenue  to  420  Lexington  avenue. 


other  retailers  that  the  central  stations 
would  like  to  assist  them  in  their  selling 
pjans  and  work  in  with  their  merchan¬ 
dising  as  far  as  practicable. 

The  program  of  concurrent  advertising 
for  1927-8  has  been  incorporated  in 
Plan  Book  issued  by  the  headquarters 
of  the  National  Electric  Light  Associa¬ 
tion.  Suggestions  are  made  for  layouts 
and  copy,  as  well  as  house-to-house  drives 
and  window  displays.  The  general  out¬ 
line  of  the  year’s  activities  is  given 
with  samples  of  advertisements  that  have 
proved  productive  in  former  months.  A 
numl^r  of  sales  helps  also  are  given,, 
showing  how  the  jocal  companies  may 
follow  up  the  national  campaign  with 
local  advertising  and  merchandising. 

While  it  is  realized  that  such  advertis- 


Tbit  it 
tonic  No.  5 


Tbit  is 
Romsn  No.  2 


Ionic  No.  5 

Ionic  No.  5 

Tbe  two  lines  reproduced  ebove  were  pbotogrepbicelly  enlerged  from  two 
texen  point  siugSt  tbe  upper  line  set  in  Ionic  No.  5,  tbe  tower  in  No.  2. 

A  Larger  Lower  Case  Gives  Ionic  No.  5 


U 


owER  CASE  LETTERS  almost  as  high  as  the  capitals  accompanying 
them — there  is  the  explanation  of  Ionic’s  exceeding  legibility. 
The  proportion  is  purposely  large  because  Linotype  designers  heeded 
the  fact  that  small  characters  compose  fully  three-quarters  of  the 
average  newspaper  column.  They  produced  an  easy-reading  font  by 
giving  greatest  attention  to  its  most  read  portion. 

Not  only  did  these  designers  make  the  ratio  between  Ionic’s  lower 
case  and  capitals  greater  than  that  of  the  average  roman  face.  All 
descenders  were  shortened,  capitals  were  heightened,  and  even  more 
body  added  to  the  lower  case.  Into  this  large  framework  they  built 
elements  making  for  the  maximum  legibility. 

And  the  result?  Ionic  No.  5  has  no  hairlines — there  is  practically 
no  difference  between  the  light  and  heavy  strokes.  Ionic  serifs  are 
sturdy.  They  are  shorter,  too,  so  space  that  formerly  went  between 
letters  is  now  put  inside  the  letters  themselves.  This,  with  the  greater 
body  size,  brings  about  an  even  distribution  of  the  "light  spaces’’  in 
word  or  line.  Light  comes  through  this  new  face;  not  around  it. 

In  short,  Ionic  No.  5  is  "all  letter.’’  Its  great  readability  won 
immediate  favor  with  newspaper  readers,  its  mechanical  advantages 
immediately  attracted  newspaper  publishers.  These  two  consider¬ 
ations  combined  explain  its  amazing  popularity — tell  why  more  than 
465  papers  have  already  adopted  Ionic  No.  5,  the  legible  text  face. 

(•■“"LINOTYPE-"*) 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Representetives  in  tbe  Rrincipel  Cities  of  tbe  ITorld  ^  ^  , 
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j ,  I  By  MARLEN  PEW 

ClXCE  his  retirement  as  editor  of  Lon-  more  cynical  than  it  was  meant  to  be, 
don  Times,  following  the  death  of  rmi ;  "W  c  give  the  public  what  it  wants. 
Lord  Northcliffe,  American  newspaper-  The  public  wants  several  things,  but 
men  have  been  generally  out  of  touch  above  all  it  wants  emotions.  In  this 
with  Wickham  Steed  except  as  he  may  country,  at  any  rate,  it  loves  to  be  amused 
occasionally  appear  in  his  role  as  editor  or  thrilled,  and  hates  to  be  preached  at. 
of  The  Review  of  Reviews.  Wickham  It  does  not  mind  being  taught  provided 
Steed  belongs  by  natural  inclination  to  that  _  there  is  no  evident  school-master- 
the  daily  press.  In  some  respects  he  regis-  ing  in  the  process.  It  is  eager  for  news, 
ters  as  a  super-journalist.  He  is  more  for  something  new,  something  to  talk 
serious  than  most  .American  newspaper  about.  When  there  is  no  news,  that  is 
men  and  is  distinctly  of  the  type  that  is  to  .say,  nothing  out  of  the  ordinary, 
not  only  eager  to  report  passing  events  it  calls  a  newspaper  dull  and  looks  out 
but  to  participate  in  them  and,  as  he  for  livelier  sheets.  Hence  the  first  com- 
has  written  of  himself,  “help  things  for-  mandment  in  the  journalistic  decalogue : 
ward  on  the  road  I  thought  right.”  "Thou  shalt  not  be  dull.” 

Jwenty-five  years  ago  this  man  aban-  ^  ♦ 

doned  a  prospective  financial  career  to  T^ULLNESS  means  loss  of  circulation, 
fit  himself  for  journalism.  He  worked  loss  of  circulation  means  loss  of 

in  Berlin,  Paris,  Rome  and  Vienna  as  a  advertising  power,  loss  of  advertising 
foreign  correspondent  and  then  returned  power  means  loss  of  the  revenue  that  fills 
to  London,  an  expert  in  European  affairs  the  gap  between  the  selling  price  of 
and  in  such  political  problems  as  the  bi-  a  newspaper  and  the  cost  of  produc- 
metallism  movement,  giving  to  the  lat-  ing  it — ^and  most  newspapers  in  this 
ter  such  close  study  as  to  make  his  word  country  receive  from  the  agents  who 
authoritative  around  the  world.  Joseph  distribute  them  to  the  public  little  more 
Pulitzer  once  sought  Steed  for  New  York  than  the  cost  of  the  blank  paper  on  which 
World  but  they  could  not  agree  that  cir-  they  are  printed.  This  is  why  most 
culation  was  the  principal  object  of  edi-  newspapers  try  to  be  interesting,  if  not 
torship  and  when  Steed  declined  a  large  lively.  This,  too,  is  why  some  of  them 
salary  offering,  Mr.  Pulitzer,  Steed  says,  act  upon  the  principle  once  laid  down  by 
“thought  me  a  fool.”  Through  his  a  celebrated  newspaper  owner  who  was 
intimate  contacts  with  the  governing  also  a  great  journalist :  “Vice  is  news 
powers  of  the  leading  European  nations  and  virtue  isn’t.”  He  meant  that  vice 
Steed  became  convinced  in  1913  that  a  is  looked  upon  as  the  exception,  as 
world  war  was  inevitable  and  when  it  something  out  of  the  ordinary,  and,  there- 
broke  in  fury  he  expressed  no  surprise  fore,  as  news ;  while  virtue  is  presumed 
but  rather  a  “sense  of  relief.”  Steed  to  be  something  so  common  that  every- 
profoundly  influenced  Northcliffe  for  body  takes  it  for  granted.  But  this  prin- 
several  years,  but  I  have  been  told  that  ciple,  unless  it  is  kept  within  bounds  by 
they  were  occasionally  in  rather  violent  the  consciences  of  newspaper  proprietors 
opposition  on  certain  policies.  Steed  has  and  journalists — strange  to  say,  some  of 
his  weaknesses,  such  as  certain  race  and  them  have  consciences — may  be  very 
religious  intolerances,  but  by  and  large  dangerouis. 
stands  out  as  one  of  the  interesting  jour-  ♦  *  ♦ 

nalistic  figures  of  the  age.  Recently,  in  TN  a  sense  it  is  true  that  every  country 
London,  he  addressed  a  gathering  of  has  the  newspapers  it  deserves ;  yet  it 
newspaper  men  m  terms  which  neatly  is  equally  true  that  the  public  taste  can  be 
sketched  his  philosophy  as  a  publicist.  We  degraded  bv  newspapers  that  habitually 
have  found  his  remarks  entertaining  and  plav  upon  its  lower  qualities.  The  temp- 
pass  them  along  to  the  Shop  Talk  circle,  tation  to  do  so  is  strong.  Today,  when 

-mm-r,  Tv/ c ten-r,  i  "f^spapers  cost  tens  of  thousands  of 

lyj'R.  WICKHAM  STEED,  speaking .  pounds  a  week  to  produce,  and  advertisers 
The  question  of  the  moral  re-  have  to  supply  the  greater  part  of  the 
sponsibility  of  the  press  is  less  simple  revenue,  circulation  has  become  a  verv 
than  it  may  seem.  The  newspaper  “in-  important  consideration.  News  is  not 
dustry”  is  peculiar  because  it  deals  in  always  easy  to  get,  especially  the  so-called 
what  are  sometimes  called  “human  “exclusive  news,”  which  puts  one  newspa- 
values.”  All  the  forests  that  are  cut  per  ahead  of  others  in  the  race  for  circu- 
down  to  make  the  wood  pulp  that  is  lation,  because  the  whole  world  is  covered 
turned  into  newsprint;  all  the  oceans  of  by  a  network  of  news  agencies  that  dis- 
sable  Amid  that  ink  the  metal  cylinders  tribute  the  same  news  to  scores  and  hun- 
that  impress  the  printed  word  on  to  the  dreds  of  newspapers.  Therefore  news¬ 
whirling  rolls  of  paper ;  and  all  the  mil-  papers  seek  to  attract  readers  by  dressing 
lions  of  pounds  spent  on  advertising  up  their  news  in  an  attractive  form,  by- 
space  depend  upon  the  manipulation  of  employing  skilled  or  witty  writers  to 
the  real  raw  material  of  the  newspaper  comment  upon  it  and.  occasionally,  by- 
industry,  which  is  the  public  mind.  When  offering  advantages  that  have  nothing  to 
“the  power  of  the  press”  is  talked  of,  do  with  journalism  proper,  such  as  in- 
what  is  meant  is  its  presumed  ability-  to  surance  against  accidents  or  death.  They 
fashion  the  thoughts  and  to  stir  the  emo-  have  also  been  known  to  indulge  in 
tions  of  men  and  women  by  presenting  “stunts.”  “Stunts”  may  be  defined  as  at- 
to  them  facts  and  fancies  in  one  way  tempts  to  arouse  public  interest  by 
rather  than  in  another.  The  “public  methods  out  of  proportion  to  the  real 
mind”  is  conceived  as  a  substance  in-  value  of  the  subject  dealt  w-ith. 
finitely  malleable,  passive,  submissive,  ♦  ♦  ♦ 

ready  to  yield  to  any  kind  of  treatment.  JOURNALISTS  are  under  no  illusions 
This  idea  is  very  far  from  the  whole  J  as  to  the  conditions  under  which  thev 
truth.  The  press  can  act  upon  the  pub-  labor.  Thev  know  that  their  livelihood 
he  mind,  but  the  public  mind,  or  what  depends  upon  the  favor  of  the  public  and 
journalists  imagine  to  be  the  public  mind,  the  prosperity  of  their  paper  Thev  Imow 
acts  even  more  po^werfully  upon  the  press,  also  that  the  public  is  not  invariably  hieh 

S  *  minded  and  that  newsnaoer  proprietors 

OME  time  ago  a  wealthy  newspaper  and  editors  who  wish  their  undertakings 
owner  was  speaking  to  an  aud-ence  to  be  commercially  successful  are  prone 
of  working  men.  The  views  he  expressed  to  “give  the  public  what  it  wants.”  Work- 
were  lofty  and  his  sentiments  noble,  ing  journalists  also  view  with  anxietv  the 
WTien  he  had  finished,  one  of  his  hearers  growth  of  the  modern  tendency  to  organ- 
psked  how  he  could  say  what  he  sa-’d.  ize  newspapers  more  and  more  on  a  corn- 
and  still  publish  the  kind  of  newspaper  mercial  basis  and  to  pay  more  heed  to  ‘he 
he  publishes.  The  answer,  which  sounded  earning  of  profits  than  to  the  dis'emina- 
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Nearly  50% 

Of  Illinois'  Families 
A  re  Income  Tax  Payers 


There  are  approximately  1,205,113  literate  native 
white  families  in  the  State  of  Illinois.  According 
to  the  last  available  census  figures,  676,489  families 
filed  income  tax  reports. 

Since  income  tax  returns  are  always  good  indi¬ 
cators  of  buying  power,  it  appears  conclusive  that 
the  people  of  Illinois  must  earn  good  incomes. 
What  other  outstanding  facts  then  can  favor  the 
national  advertiser  more  than  the  fact  that  these 
people  have  sufficient  money  to  buy. 

With  plenty  of  money  in  Illinois,  all  you  need  is  to 
call  the  attention  of  your  product  to  the  consumer. 
If  your  product  is  right,  if  your  campaign  is  prop¬ 
erly  planned  and  placed  in  the  newspapers  listed  be¬ 
low,  the  logical  result  will  be  volume  sales. 
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**Alton  Telegraph  . 

..(El 

11,035 

,05 

.05 

t Aurora  Beacon-News  . 

..(E) 

19,440 

.07 

.07 

•*Belleville  Advocate  . 

..(E) 

6,840 

.03 

.03 

fChicago  Daily  Journal  . . . . 

..(E) 

125,007 

.26 

.24 

••Freeport  Journal-Standard  . . 

..(E) 

9,791 

.05 

.05 

tJoliet  Herald  News  . 

..(E) 

20,107 

.07 

.07 

fMatton  Journal  Gazette  .... 

..(E) 

5,857 

.04 

.04 

••Moline  Dispatch  . 

..(E) 

12,292 

.05 

.05 

••Monmouth  Daily  Review  Atlas  (E) 

5,574 

.035 

.035 

••Peoria  Star  _ (S)  23,872.. 

. .  (E) 

31,103 

.085 

.07 

••Waukegan  Daily  Sun  . 

..(E) 

5,666 

.035 

.035 

**A.  B.  C.  Statement,  March  31,  1927. 
-j-Govemment  Statement,  March  31,  1927. 
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jion  oi  good  news  and  sound  views.  This 
tendenc)  leads  towards  the  formation  of 
great  newspaper  trusts  m  which  the 
shares  are  very  largely  held  by  the  public 
itself.  An  individual  proprietor  may  have 
a  high  sense  of  the  dignity  of  his  news¬ 
paper,  but  it  is  questionable  whether  a 
mere  investor  in  newspa^r  shares  would 
prefer  that  they  should  yield  him  only  5% 
on  his  money  because  the  paper  is  con¬ 
ducted  with  restraint  and  public  spirit,  or 
wh^er  he  would  rather  have  20%  from 
a  paper  eager  to  tickle  the  public  palate 
at  the  cost  of  decency  and  right-minded- 
ness.  ^  ^  ^ 


r. 


forts.  The  scent  of  printing  ink  is  as  in¬ 
cense  to  their  nostrils,  and  the  sight  of 
the  rough-printed  slips,  which  they  call 
“galley  proofs,”  may  be  quite  enough  to 
make  them  forget  that  they  themselves 
are  ^lley  slaves.  They  may  seek,  by 
association  with  each  other,  and  by  an 
international  union  of  associations,  to  les¬ 
sen  the  difficulties  with  which  they  have 
to  contend  and  to  add  security  to  a  liveli¬ 
hood  that  is  too  often  insecure.  When 
they  meet  in  conference  they  are  glad  to 
find  touch  with  their  fellow  craftsmen 
from  other  lands — but  they  often  feel 
doubt  whether  the  fine  things  that  are  said 
of  them  and  the  fine  things  they  say  of 
themselves  are  really  the  things  that 
count  in  the  rough  and  tumble  of  their 
daily  lives.  In  the  present  condition  of 
the  world,  understanding  and  goodwill 


MM 


Hill 


this  question  many  journalists  do 
not  see  at  present  any  satisfactory  an¬ 
swer.  The  best  of  them  are  certainly 
idealists.  They  work  for  the  love  of  their 

calline  under  conditions  that  are  often  ,  r.  u  j  •  j 

Sri  and  their  task  is  never  finished.  the  craftsmen  who,  day  in,  day 

They  are  not,  as  a  rule,  commercially,,  lOut,  mold  the  opinion  and  sway  the  feel- 
minded,  however  great  may  be  the  busi-|  |i«gs  of  nations,  are  truly  worth  striving 
ness  profit  that  is  made  out  of  their  ef-|  |after. 


—AND  IN  WALKED  A  PRESS  AGENT 

_  By  A.  R.  BIRD  - 


Pk  no  particular  reason,  W.  L.  Jones, 
managing  editor  of  the  Evening  Ga- 
:ctte,  who  was  accustomed  to  having  his 
mail  addressed  to  him  in  terms  of 
“Esquire,”  took  a  trolley  to  the  office  that 
morning  instead  of  driving  his  own  car. 
The  fact  that  he  was  a  little  later  than 
usual  did  not  worry  him  even  for  a  mo¬ 
ment.  He  had  enjoyed  to  the  extreme  an 
unusual  morning  nap — the  bed  felt  partic¬ 
ularly  comfortable  that  morning — and 
followed  this  with  a  cup  of  coffee  and  a 
favorite  cereal  that  likewise  were  particu¬ 
larly  palatable  that  morning.  The  world 
was  all  sunshine  and  he  was  in  it. 

Unlike  previous  occasions  when  he 
chanced  that  mode  of  travel,  he  found  his 
car  sparsely  settled  and  had  no  trouble 
in  finding  and  retaining  his  seat  for  the 
entire  distance  to  the  office.  Funny  thing, 
that  car,  but  he  mused  only  a  moment. 
The  grind  of  another  day’s  work  lay 
ahead  of  him  and  it  offered  no  pleasant 
anticipation,  to  say  the  least. 

It  happened  that  the  elevator  was  there 
when  he  arrived  and  he  did  not  have  to 
wait  until  it  returned  from  the  top  floor, 
as  was  his  usual  fortune.  Regardless 
of  the  rest  of  the  day,  things  were  break¬ 
ing  his  way  at  the  start. 

When  he  entered  the  editorial  rooms,  a 
startled  exclamation  was  clearly  audible, 
and  he  gulped  as  he  glanced  at  the  floor. 
It  was  clean  and  void  of  the  inevitable 
pile  of  paper,  “copy”  and  exchange  edi¬ 
tions.  His  spirits  rose  keenly  and  he 
smiled  a  cheery  “good  morning”  to  the 
force  who  seemed  to  be  in  unusually  gocxl 
spirits.  He  was  chatting  with  a  favorite 
reporter  and  did  not  notice  another  slip 
in  to  his  desk  which  happened,  so  the  lat¬ 
ter  always  averred,  to  be  nearest  the  door 
across  the  room,  and  immediately  assume 
the  appearance  of  having  written  several 
stories  before  the  boss  showed  up. 

The  chief’s  eye  glanced  at  a  paste  pot 
on  a  head  writer’s  desk.  It  was  full. 
Further  observation  disclosed  the  aston¬ 
ishing  fact  that  all  of  the  pots  were  full 
and  the  desks  remarkably  tidy.  Out  of 
the  corner  of  his  eye  he  saw  a  reporter 
throw  a  piece  of  waste  paper  directly  in¬ 
to  the  basket.  Others  followed  in  quick 
succession  and  his  amazement  grew  as 
every  piece  went  true  to  its  mark. 

During  this  time,  he  had  been  so  baffled 
that  he  did  not  observe  the  air  to  be  clear 
and  exhilirating.  Even  “Red,”  the  vete¬ 
ran  sports  editor,  whose  big  lips  had 
grown  to  fit  and  inevitably  associated  with 
the  cigarette,  was  not  smoking.  This  first 
attracted  his  attention  and  he  scrutinized 
the  room.  Not  a  single  reporter  or  edi¬ 
tor  was  smoking  and  their  desks  were 
free  of  match  stems,  ashes  and  butts,  and 
none  of  these  articles  reposed  on  the  floor. 

It  was  too  much  to  comprehend.  His 
mind  was  in  a  whirl.  Never  before  had 
so  many  things  happened  in  such  rapidity 
as  this.  He  gave  himself  a  light  but  effec¬ 
tive  pinch  to  see  if  he  were  dreaming  the 
unpossible.  but  feeling  the  pain,  he  con¬ 
cluded  he  was  awake  and  the  events  real. 

Pulling  himself  together  for  the  day’s 
^ork.  he  started  over  to  his  desk  but 


failed  to  reach  it.  He  had  hardly  taken 
a  half  dozen  steps  when  four  reporters 
rushed  up,  evidently  on  the  crest  of  a 
fight.  Two  were  making  insistent  pleas 
for  the  assignment  of  the  Women’s  Mis¬ 
sionary  Society  convention  and  the  other 
two  were  heatedly  disputing  the  assign¬ 
ment  to  report  the  monthly  meeting  of  the 
Brethren’s  Lodge. 

On  the  verge  of  a  collapse  after  having 
settled  this  disturbance,  he  moved  on  to 
his  desk.  One  glance  at  it  and  his  eyes 
bulged.  His  mail,  properly  sorted,  lay 
before  him.  It  was  usually  necessary  to 
call  two  or  three  times  at  least  to  the 
business  office  to  get  the  editorial  mail. 

He  was  rapidly  losing  his  composure, 
and  the  cold  indifference  which  charcter- 
ized  it  was  rapidly  melting  in  the  fire  of 
events.  Another  glance  at  his  desk  and 
he  swooned,  then  collapsed.  For  there, 
exactly  where  he  had  left  them  the  after¬ 
noon  before,  was  his  favorite  pair  of 
scissors,  and  alongside  lay  his  letter 
opener  and  pencil. 

Later,  when  he  had  been  revived  and 
regained  sufficient  strength  to  move,  he 
started  for  home,  leaving  the  routine  of 
the  day’s  work  at  the  discretion  of  the 
staff. 


MASCOT  OF  ’TEXAS  PRESS 


'T’HE  above  shows  “Miss  Madera,”  a 
six  weeks’  old  black  bear — mascot 
of  the  Texas  Press  .Association — eating 
an  ice  cream  cone  from  the  hand  of  her 
keeper,  Fred  1.  Massengill,  publisher  of 
the  Terrell  Daily  Tribune. 

“Miss  Madera”  was  captured  in  the 
Davis  mountains,  sixty  miles  south  of 
Pecos.  Tex.,  and  was  presented  to  the 
association  by  Lee  Starling. 


To  Journalistic  America 

Vancouver,  B.  C. 

August  4,  1927. 

You  will  be  interested  in  the  attached  editorial  from  my 
paper.  The  Vancouver  Sun,  because  it  deals  with  a  subject 
vital  to  every  newspaper  man. 

If  Wright  Brothers  had  listened  to  all  that  engineering 
science  told  them,  where  would  flying  be  today;  if  the  Army 
and  Navy  Departments  had  had  the  promotion  of  it,  where 
would  flying  be  Today? 

And  if  the  newer  knowledge  of  nutrition  and  health 
mechanics  is  left  in  the  hands  of  medicsd  men  to  promote, 
is  there  any  possible  chance  of  it  ever  reaching  the  people? 

The  medical  attitude  of  attempting  to  permanently 
silence  any  individual  or  newspaper  who  questions  their 
medical  program  of  serumization  and  human  mutilation,  is 
one  which,  1  submit,  in  this  enlightened  day  and  age  can 
hardly  be  listened  to. 

Sincerely, 

R.  J.  CROMIE, 

Owner  and  Publisher 

Vancouver  Sun. 

NATURE  VS.  THE  KNIFE 

Mr.  FISHBEIN,  in  Hygeia,  the  medical  hou.se  organ,  protests  against  The 
\’ancouver  Sun  giving  its  readers  plain  commonsense  health  information 
trom  Dr.  Tilden,  Dr.  Frank  McCoy  and  that  rapidly-growing  school  which 
advocates  natural  health  methods  in  place  of  the  knife. 

People  have  been  eating  themselves  INTO  ill-health  and  disease  and  are  just 
waking  up  to  the  fact  that  they  can,  through  short,  sensible  fasts  and  proper 
food,  also  eat  themselves  OUT  of  ill-health  and  disease.  The  McCoys  and  the 
Tildens  are  showing  people  how,  and  that  is  what  is  making  the  Fishbeins  mad. 

Serums  and  surgery  as  a  means  of  health  are  on  the  defensive  and  no  one 
realizes  that  better  than  Mr.  Fishbein.  Most  surgical  operations  are  uncalled  for 
and  unnecessary,  but  commercialized  surgery  on  the  scale  it  is  being  carried  on 
in  this  country  today  is  a  hideous  crime.  The  French  Revolution  took  only  four 
thousand  lives  over  a  period  of  two  years,  but  commercial  surgery  is  taking 
annually  tens  of  thousands  of  victims.  If  you  doubt  this,  just  check  up  on  the 
numbers  who  are  carried  out  on  hospital  dead-wagons  in  your  city  every  month 
as  a  result  of  unnecessary  surgical  operations.  Trace  back  the  history  of  these 
cases  and  find  how  many  times  they  were  previously  operated  on.  You  will  also 
find  in  almost  every  case  there  was  a  lack  of  right  living,  a  lack  of  health  knowl¬ 
edge  and  of  simple  body  mechanism,  and  you  will  see  where  a  little  health 
knowledge  along  the  lines  of  exercise,  diet  and  right  living  would  have  probably 
saved  those  lives. 

But  medical  doctors  have  intolerantly  resisted  the  giving  of  health  knowledge 
to  the  masses.  Why?  Possibly  the  following  letter,  written  to  Doctor  Frank 
McCoy  by  a  medical  doctor  in  Denver,  explains  tbe  reason; 

*Tf  every  family  based  its  life  habits  upon  the  articles 
published  under  your  name  each  day  in  our  Denver  news¬ 
paper,  we  medical  doctors  would  soon  have  little  to  do.” — 

Dr.  W.  V.  Gage,  M.D.,  Metropolitan  Bldg.,  Denver,  Colo. 

Must  newspapers  be  compelled  to  withhold  from  the  public  useful  health 
information  simply  to  keep  a  few  medical  Fishbeins  in  business? 

Are  the  editors  of  this  continent  to  be  silenced  while  thousands  of  lives  of 
our  readers  are  being  taken  by  the  black  magic  of  serums  and  unnecessary  surgery  ? 

The  medical  doctors  have  arrogated  to  themselves  the  right  to  do  the  public’s 
health  thinking,  just  as  the  Church  and  State  in  the  past  demanded  the  right  to 
do  the  public’s  religious  and  political  thinking.  Can  newspaper  editors  tolerate  this 
outrage  on  public  freedom,  especially  when  the  public  want  and  need  this  health 
information,  written,  not  from  the  old  medical  angle,  but  from  the  newer  and 
commonsense  point  of  view? 

This  phase  of  a  newspaper’s  obligation  to  its  readers  was  never  more  plainly 
and  courageously  stated  than  by  Editor  &  Publisher  in  an  editorial  dated 
July  2nd,  which  read: 

‘‘Preach  the  gospel  of  right  living  and  sensible  diet  and 
don’t  he  to  sure  that  the  medical  doctors  of  your  city  know 
it  all.” 

“When  a  newspaper  is  fighting  for  the  physical  up-huild- 
ing  of  its  city,  it  is  only  functioning  a  primary  duty.” 

Replacing  serums  and  surgery  with  natural  living  is  in  line  with  evolution, 
while  the  present  medical  craze  for  serums,  poisonous  pus,  and  surgical  mania, 
is  too  remindful  and  shows  little  advance  on  its  ancestry  of,  first,  Voodooism] 
then  Witchcraft,  and  latterly  the  Indian  “Medicine  Man.”  In  a  few  years  it  will’ 
be  as  hard  to  “sell”  the  public  an  operation  as  it  is  today  to  sell  them  the  efficacy 
of  the  old  Chinese  formula  of  drinking  tiger’s  blood  for  strength  or  cockroach 
dung  to  develop  cunningness. 

There  is  only  one  real  doctor — Nature.  There  is  only  one  medicine— right 
living.  Many  medical  doctors  know  and  secretly  preach  this  doctrine,  but  the 
Fishbeins  are  in  control  of  the  medical  machine  and  their  closed  mind  and 
intolerant  attitude  have  forced  the  press  of  the  country  to  take  steps  to  protect 
the  public. 

For  this  reason,  when  the  editor  of  The  Vancouver  Sun  or  any  other  editor 
advances  commonsense  health  ideas  like  those  of  Dr.  Frank  McCoy — written,  not 
in  Greek  or  Latin,  but  in  plain  English— that  can  be  easily  absorbed  and  under¬ 
stood  and  followed  to  the  health  advantage  of  the  public,  we  feel  we  are  giving 
a  long  overdue  and  much  needed  public  service  to  our  readers. 

(Ref>rint  from  The  Vancouz’er  Sun.) 
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HOW  COMBINATION  NEWSPAPER  SPACE 
IS  SOLD  LOCALLY  AND  NATIONALLY 


{Continued  from  page  3) 
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National  Local  National  Local 

Name  of  Newspapers  Is< 

ILLINOIS 

Charleston  News  . (me) 

Peoria  Journal -Transcript  . (me) 

INDIANA 

Evansville  Courier  &  Journal  . (me) 

Hartford  City  News  . (me) 

Hartford  City  Times-Gazette  . (me) 

Lafayette  Journal-Courier  . (me) 

Peru  Chronicle- Journal  . (me) 

Portland  Commercial-Review  . (me) 

South  Bend  News-Times  . (me) 

IOWA 

Davenport  Democrat  &  Times  . (e) 

Des  Moines  Register  &  Tribune-Capital . (me) 

Sioux  City  Journal  . (me) 

KANSAS 

Hutchinson  Herald  &  News  . (me) 

Manhattan  Chronicle  &  Mercury . (me) 

Wichita  Eagle  &  Evening  Eagle  . (me) 

^  KENTUCKY 

Louisville  Courier-Journal  &  Times . (me) 

LOUISIANA 

Baton  Rouge  State  Times  &  Advocate  . (em) 

New  Orleans  Item  &  Tribune  . (em) 

MARYLAND 

Baltimore  Sun . (me) 

Baltimore  American  &  News  . (me) 

Frederick  News  &  Post  . (me) 

Hagerstown  Herald  &  Mail . (me) 

MAINE 

Lewiston  Sun  &  Journal  . (me) 

Portland  Press-Herald  &  Express  . (me) 

MASSACHUSETTS 

Boston  Globe  . (me) 

Boston  Advertiser  &  American  . (me) 

Boston  Herald  &  Traveler  . (me) 

Lawrence  Tribune  &  Eagle  . (me) 

Lowell  Courier-Citizen  &  Leader  . (me) 

New  Bedford  Standard  &  Mercury  . (em) 

Springfield  Republican,  News  &  Unionf . (me) 

Worcester  Telegram-Gazette  . (me) 

MINNESOTA 

Minneapolis  Tribune  . (me) 

Red  Wing  Republican  . (me) 

St.  Paul  Dispatch  &  Pioneer  Press  . (em) 

MISSOURI 

Joplin  Globe  &  News-Herald  . (me) 

Kansas  City  Journal  &  Post  . (me) 

Kansas  City  Star  . (me) 

Sedalia  Capital-Democrat  . ; . (me) 

MONTANA 

Billings  Gazette  . (me) 

Missoula  Missoulian  &  Sentinel  . (me) 
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Lincoln  Journal  . (me) 

Omaha  Bee-News  . (me) 

Omaha  World-Herald  . (me) 
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NEW  HAMPSHIRE 
Manchester  Union  &  Leader  . (me) 

NEW  JERSEY 

Atlantic  City  Press  &  Union  . (me) 

Camden  Courier  &  Post-Telegram  . (em) 

Trenton  State  Gazette  &  Times  . (me) 

NEW  MEXICO 
. (me) 
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Albuquerque  Journal 
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NEW  YORK 

Auburn  Citizen  &  Advertiser-Journal  . (e) 

Albany  Knickerbocker  Press  &  News  . (me) 

Elmira  Star-Gazette  &  Advertiser  . (em) 

Troy  Record  . (me) 


NORTH  CAROLINA 

New  Bern  New  Bernian  &  Sun-Journal  . (me) 

Winston-Salem  Journal  &  Sentinel  . (me) 
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NORTH  DAKOTA 

Fargo  Forum  . (me) 

Grand  Forks  Herald  . (me) 
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Name  of  Newspaper*  Issued 

OHIO 

Dayton  Journal  &  Herald  . (me) 

Circleville  Herald  . (me) 

Findlay  Courier  &  Republican  . (me) 

Portsmouth  Times  &  Sun  . (me) 

Urbana  Citizen  &  Democrat . (me) 

Washington  C.  H.  Herald . (me) 

Xenia  Gazette  &  Republican  . (me) 

Zanesville  Times-Recorder  &  Signal  . (me) 

OKLAHOMA 

Blackwell  Tribune-News  . (me) 

Enid  Eagle  &  News  . (me) 

Frederick  Leader  . (me) 

Muskogee  Phoenix  &  Times-Democrat . .-..(me) 

Oklahoma  City  Oklahoman  &  Times  . (me) 

Okmulgee  Democrat  &  Times  . (me) 

Tulsa  World  . ^ _ (me) 

PENNSYLVANIA 

Greensburg  Review-Tribune  . (me) 

Harrisburg  Patriot  &  News  . (me) 

Hazleton  Plain  Speaker  &  Standard- Sentinel  ..(me) 

Lancaster  Intelligencer  &  News-Journal  . (me) 

Meadville  Republican  &  Tribune- Republican _ (me) 

Pottsville  Morning  Paper  &  Republican  . (me) 

Philadelphia  Public  Ledger  . (me) 

Stroudsburg  Record  &  Times  Democrat  &  East 

Stroudsburg  Press  . (me) 

Uniontown  Herald  &  Genius  . (me) 

Warren  Mirror  &  Times  . (me) 

Washington  Observer  &  Reporter  . (me) 

Williamsport  Sun-Gazette  &  Bulletin  . (me) 

RHODE  ISLAND 

Providence  Journal  &  Bulletin  . (me) 

SOUTH  CAROLINA 

Charleston  News-Courier  &  Post . (me) 

SOUTH  DAKOTA 

Aberdeen  American  &  News  . (me) 

TENNESSEE 

Johnson  City  Chronicle  &  Staff-News  . (me) 

Memphis  Commercial  Appeal  &  Evening  Appeal  (me) 
Nashville  Tennessean  . (me) 

TEXAS 

Abilene  Reporter  &  News  . (me) 

Amarillo  News  &  Globe  . (me) 

Austin  American  Statesman  . (me) 

Beaumont  Enterprise  &  Journal  . (me) 

Dallas  News  &  Journal  . (me) 

El  Paso  Times  &  Herald  . (me) 

Fort  Worth  Star-Telegram  &  Record-Telegram  (me) 

Galveston  News  &  Tribune  . (me) 

Lubbock  Avalanche  &  Journal  . (me) 

Marshall  Messenger  &  News . (me) 

San  Antonio  Express  &  News  . (me) 

Texarkana  Gazette  &  News  . (me) 

VIRGINIA 

Bristol  Herald-Courier  &  News-Bulletin  . (me) 

Danville  Register  &  Bee  . (me) 

Lynchburg  News  &  Advance  . (me) 

Newport  News  Press  &  Times-Herald  . (me) 

Roanoke  Times  &  VV'^orld-News  . (me) 

Staunton  Leader  &  News- Leader  . (me) 

WEST  VIRGINIA 

Bluefield  Telegraph  &  Sunset  News  . (me) 

Clarksburg  Exponent  &  Telegram  . (me) 

Fairmont  Times  &  West  Virginian . (me) 

Huntington  Herald-Dispatch  &  Advertiser  ...(me) 
Wheeling  Intelligencer  &  News  . (me) 

WASHINGTON 

Olympia  Olympian  &  Recorder  . (me) 

Yakima  Herald  &  Republic  . (me) 

WISCONSIN 

Eau  Claire  Leader  &  Telegram  . (me) 

WYOMING 

Casper  Herald  &  Tribune  . (me) 
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•  Either  paiw  may  be  bought  separately,  with  special  rate  for  same  copy  in  both  papers. 
T  Evening  E^le  may  be  bought  separately,  but  Morning  Eagle  space  is  sold  only  in 
combination  with  Evening  Eagle. 


t  Combination  rate  covers  insertion  in  Morning  Republican,  Evening  News  and  Mominl 
and  Evening  Union. 
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PRACTICES  VARY  WIDELY  IN 
“ALL-DAY”  PAPERS 
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tions  that  many  of  the  combinations 
started.  Combinations  breed  best  in  two- 
paper  towns,  where  both  papers  have  been 
losing  money  or  making  very  little. 

“And  the  money  saved  by  the  pub¬ 


lisher  is  passed  on  to  the  advertiser  in 
indirect,  but  none  the  less  important 
ways.  Outstanding  is  the  market  feature. 
The  combination  offers  the  advertiser 
complete  coverage  with  the  opportunity  of 
maximum  return  for  one  rate.  Secondly, 
the  papers  resulting  from  consolidations 
and  combinations  are  as  a  rule,  far 
superior  to  the  old  competing  papers, 
which  spent  money  in  useless,  bitter  busi¬ 
ness  warfare,  and  now  swing  that  money 
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into  the  editorial  department  for  the  pur¬ 
chase  of  better  news  facilities  and  fea¬ 
tures. 

•‘After  all,  the  most  important  thing 
an  advertiser  can  buy  from  a  newspaper 
is  the  reader-interest  and  the  reader-con¬ 
fidence  it  possesses.  A  paper  strengthened 
by  combination  can  cultivate  these  de¬ 
sirable  assets,  more  fully  than  ever  was 
possible  in  the  days  of  competition.  If 
^  advertiser  buys  space  in  a  ^per  which 
possesses  the  contidence  of  its  readers, 
the  advertiser’s  campaign  will  be  a  suc¬ 
cess  whether  that  paper  is  an  individual 
morning  paper,  evening  paper  or  a  com¬ 
bination. 

"Reader  confidence  is  something  which 
penalties  by  advertisers  and  loss  of  busi¬ 
ness  cannot  destroy.  It  is  something  a 
paper  has  every  right  to  put  a  high  value 
upon  when  making  a  rate-card.” 

.■\n  e.xample  cited  of  an  actual  com^ 
bination  was  where  there  were  a  morning 
and  an  evening  paper  operating  under 
different  ownerships  in  one  small  town. 

It  was  a  costly  business,  and  one  of  the 
two,  the  evening  paper  in  this  particular 
case,  was  not  making  enough  money  to 
expand  and  purchase  the  type  of  feature 
its  public  was  accustomed  to  demand.  It 
was  lacking  in  finaiKial  news,  for  one 
thing.  It  could  not  afford  to  put  on  a 
woman's  page,  and  its  magazine  features 
were  weaL  The  morning  paper  publisher 
thereupon  started  an  evening  edition  to 
be  sold  with  the  original  paper  in  com¬ 
bination.  Because  he  was  able  to  oper¬ 
ate  with  a  smaller  staff  than  his  com¬ 
petitor  and  because  of  other  mechanical 
economies,  he  was  able  to  buy  the  type 
of  feature  that  insured  reader-interest,  to 
make  sure  that  his  paper  was  served  by 
the  ^st  available  financial  news  services, 
and  to  cover  in  an  adequate  manner  the 
ail  important  local  news  of  his  field. 

The  publisher  of  the  combination  paper 
was  able  to  sell  his  morning  and  eve¬ 
ning  paper  at  a  charge  considerably  less 
than  the  price  of  both  of  the  old-estab¬ 
lished  papers  together,  but,  of  course,  at 
somewhat  more  than  the  single  rate 
card  of  the  separate  papers.  The  com¬ 
petitor  made  much  of  this  increase  and 
got  contracts  from  all  the  local  adver¬ 
tisers  who  boycotted  the  new  evening 
paper  of  the  combination.  But  this  was 
a  case  where  strength  told.  Within  six 
months  the  local  boycott  was  broken 
and  the  morning  paper’s  reader-con¬ 
fidence.  passed  on  to  its  evening  edition, 
built  up  an  unbeatable  combination. 

The  general  trend  pointed  out  by 
tabulations  gathered  by  Editor  &  Pub¬ 
lisher  to  fewer  and  stronger  units  in¬ 
dicates,  perhaps,  that  the  country  in 
given  sections  and  as  a  whole  is  still  over- 
newspapered.  That,  at  least,  is  the  argu¬ 
ment  behind  some  of  the  combinations. 

More  importance,  however,  is  attached 
to  the  assertion  that  by  virtue  of  com¬ 
binations,  newspaper  circulations  in  given 
communities  may  be  controlled.  As  an 
example,  an  all-day  newspaper  publisher 
ran  see  to  it  that  his  morning  paper 
is  sold  chiefly  in  the  suburbs  and  sur¬ 
rounding  country  districts  while  he  will 
stress  city  sales  for  the  evening  paper. 

Two  main  objections  frequently  voiced 
by  advertisers  individually  and  as  organ¬ 
izations  is  the  fact  that  many,  although 
not  all  of  the  combinations,  are  “en¬ 
forced.” 

Thus  when  John  C.  Long,  secretary 
of  the  advertising  committee  of  the  Na¬ 
tional  Automobile  Chamber  of  Commerce, 
starts  his  direct  mail  campaign  against 
combinations  late  last  month,  he  objected 
to  what  he  said  was  “compulsion  to  buy 
two  articles  when  only  one  may  be 
needed,”  adding  his  conviction  that  this 
gave  rise  to  “an  uneconomic  situation.” 

Ready  answers  to  this  sort  of  reason- 
wg  are  available  from  all-day-paper 
backers. 

“In  the  first  place,”  said  one,  “can  a 
combination  paper  be  considered  as  two 
articles  any  more  than  the  evening  paper 
of  a  metropolitan  center,  which  gets  out 

^ill-dog  at  breakfast  time  and  prints 
steadily  through  the  day  and  closes  with 
a  baseball  final  at  seven  or  so  in  the 
evening.” 

Why  should  they  object  because  we 
torce  them  to  buy  our  morning  and  eve¬ 


ning  paper  at  one  rate?”  asked  another. 
“Certainly  they  realize  that  we  are  not 
willing  to  divide  our  circulation  and  sell 
only  one  part  of  it  at  a  time.  They  can¬ 
not  buy  500,000  of  the  Saturday  Evening 
Post’s  total  circulation.  Like  the  S.  E.  P., 
we  cannot  operate  unless  our  advertisers 
purchase  all  of  our  circulation.  Cost  of 
publishing  a  newspaper  is  based  largely 
on  the  circulation,  and  naturally  enough 
advertising  rates  are  likewise  established 
on  the  same  basis. 

“If  an  advertiser  forces  a  paper  to 
sell  his  circulation  separately,  that  ad¬ 
vertiser  will  get  separate  rates,  and  they 


will  be  higher  for  the  service  rendered.” 

.Another  cry  against  the  combination  is 
the  well-known  shout  of  “duplication.” 

“But.”  say  some  of  the  all-day  paper 
men,  “duplication  is  advertising.  The 
only  way  an  advertiser  could  possibly 
avoid  duplication  would  be  for  him  to 
insert  his  copy  once,  and  once  only,  in 
one  medium. 

"There  would  be  no  use  for  advertising 
at  all  if  it  was  not  for  duplication  and 
reiteration.  ‘Castoria’  never  changes  its 
copy  year  in  and  year  out  and  the  com¬ 
pany  manufacturing  this  medicine  was 
sold  recently  for  millions  of  dollars. 


“The  same  is  true  of  Douglas  shoes. 
\V.  L.  Douglas,  before  he  died,  was 
quoted  as  saying  once :  ‘I  don’t  care  what 
you  think  of  my  copy  or  where  you  put 
it.  It  sells  my  shoes.’” 

One  argument,  not  stressed  previously 
in  this  article,  was  emphasized  par¬ 
ticularly  by  one  representative. 

“If  the  combination  paper  has  accom¬ 
plished  anything  worth  while."  said  this 
gentleman,  “it  has  reduced  the  destruc¬ 
tive  competition  so  common  in  news¬ 
paper  space  selling.  In  combinations  you 
will  find  papers  have  gotten  together  to 
operate  a  constructive  campaign  to  sell 


The  boy  on  the  street 

knows  his  customers  choose  the 
sheet  with  the  ^Latest  News” 

"Tribune,  Times,  Post” — which  one  will  this  ap¬ 
proaching  customer  choose?  His  choice  and  that 
of  his  kind,  determines  circulation — "ad”  lineage 
— your  paper’s  profit  and  prestige. 

A  newspaper’s  real  competition  exists  at  the 
newsstand.  You  can  make  your  sheet  preferred 
at  the  stand  by  getting  late  news  on  the  street  first. 

Getting  last  minute  news  on  the  stands  ahead  of 
your  competitors  is  somewhat  a  matter  of 
mechanical  equipment. 

Cutler-Hammer  Control  on  the  presses  reduces 
starting,  stopping  and  running  of  motor  driven 
presses  to  the  simple  pushing  of  buttons  on 
conveniently  located  control  stations. 

Men  and  motors  are  fully  protected — C-H  Con¬ 
trol  eliminates  those  disastrous  motor  failures  that 
make  the  sheet  late  on  the  street. 

C-H  Dispatch  Conveyors  take  the  papers  from 
the  presses  and  deliver  them  to  the  mailroom 
tables — No  Fly  Boys — no  delay — just  a  steady 
stream  of  papers  going  to  waiting  trucks. 

If  you  umnt  to  speed  up  the  sheet — beat  com¬ 
petition  at  the  newsstand — get  in  touch  with 
C-H  engineers.  Let  them  figure  with  you  on 
cutting  the  time  between  composing  room  and 
the  street. 

CUTLER^HAMMER 

Press  Room.  Efficiency  DepenUs  on  Electrical  Control 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1203  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 

CUTLER  ^HAMMER 

J^Tess  jRoorrv  Efficietvey  DepeixUs  .  orv  Electrical  Control 


Pr^sg-Toom  of  the  **.Wornmf  ColT*,  AUentoten, 
Pa.  In  addition  to  the  C-H  Master  Control 
Stations^  note  the  C-H  Conveyor  which  takes  the 
papers  from  the  press  to  the  distribution  room. 
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their  market  to  the  advertisers.  They 
are  saving  themselves  considerable  sums 
of  money,  spent  in  destructive  salesman¬ 
ship,  and  are  investing  it  in  improved 
service  to  readers  and  to  advertisers, 
making  their  properties  more  profitable 
to  themselves.” 

As  presented  for  Editor  &  Publisher 
this  week  by  Arthur  H.  Ogle,  secretary 
of  the  Association  of  National  Adver¬ 
tisers,  the  main  objection  of  this  body  to 
the  combination  or  all-day  paper  fol¬ 
lows  : 

"The  case  against  enforced  combina¬ 
tion  newspapers  seems  so  clear  to  the  na¬ 
tional  advertiser  that  I  find  it  difficult  to 
examine  the  situation  in  a  purely  judicial 
manner.  The  advertiser’s  objection  to 
enforced  combinations  is  based  on  what 
appear  to  be  the  most  obvious  grounds 
and  it  is  difficult  for  him  to  understand 
why  a  publisher  is  willing  to  disregard 
these  factors  which  seem  so  sound  to  the 
man  who  is  buying  the  advertising. 

“Briefly,  here  are  the  points  of  objec¬ 
tion  in  the  advertiser’s  case ; 

“1.  He  is  deprived  of  the  right  of 
choosing  his  own  advertising  media  al¬ 
though  in  most  cases  no  such  fraternal- 
istic  attitude  is  taken  toward  the  local 
advertiser. 

“2.  He  is  forced  to  buy  two  units  of 
circulation  instead  of  one  even  though 
there  may  be  a  high  percentage  of  du¬ 
plication  and  even  though  his  potential 
sales  in  the  territory  affected  cannot  by 
any  conceivable  means  be  immediately 
increased  to  a  point  which  will  justify  the 
expenditure  involved. 

"3.  He  is  frequently  deprived  of  his 
ability  to  make  a  choice  between  afternoon 
and  morning  papers. 

"4.  He  is  frequently  forced  to  buy 
advertising  in  a  ‘weak  sister’  which  he 
would  not  consider  buying  alone,  simply 
because  the  publisher  sees  in  this  a 
method  of  bringing  the  ‘weak  sister’ 
through  the  nursing  period  without  a 
casualty. 

“Even  though  the  normal  advertiser  is 
a  patient  sort  of  fellow  who  is  willing  to 
have  a  good  many  of  his  rights  trampleel 
on  before  he  gets  very  hot  about  it,  I 
think  it  is  becoming  increasingly  apparent 
to  some  publishers  of  enforced  combina¬ 
tion  newspapers  that  he  can  be  kicked  just 
so  far  down  the  hill  before  he  rises  up  and 
begins  to  retrace  his  steps  with  a  sturdy 

stfi'le.  'T'HE  value  of  the  newspaper  as  an  ad-  uses,  his  message, 

“But  all  the  indignant  protests  and  heai  X  vertising  medium  for  the  retail  sage  is  presented,  ha 

generated  m  an  argument  over  the  unfair-  clothier  and  furnisher  was  ably  defended 

ness  of  such  a  situation  are  quite  and  stressed  bv  Rav  E.  Bigelow,  of 

from  the  economic  considerations  involved.  Qieasty’s,  Seattle,  one  of  the  leading 

The  most  convincing  reason  why  com-  Northwest,  at  the 

bmation  rates  should  not  be  forced  on  convention  of  the 

advertisers  IS  an  economic  one  and  1  is  cffit^iers’  & 

perfectly  logical  that,  a  a  inie^  w  i  n  Purnishers’  Association,  held  at  Tacoma, 


“NEWSPAPER  WEEK”  SET 


Event  Inaugurated  Last  Year  by  I.A.A. 
to  Be  Repeated  Jan,  16 

“Newspaper  Week”  held  for  the  first 
time  last  year  under  the  auspices  of  the 
International  Advertising  Association  and 
the  Association  of  Newspaper  Adver¬ 
tising  Executives,  will  be  repeated  this 
year,  Earle  Pearson,  I.  A,  A,  manager 
announced  this  week. 

The  week  of  Benjamin  Franklin’s 
birthday,  Jan.  16,  is  the  date  set.  Mem¬ 
ber  clubs  of  the  I.  A.  A.  will  be  pro¬ 
vided  with  programs  during  this  week 
focusing  attention  on  the  newsjiaper  as 
an  advertising  medium.  Harvey  R. 
Young,  Columbus  Dispatch,  and  new 
president  of  the  A.  N.  A.  E.,  will  co¬ 
operate  in  the  program  plans. 

Other  “days”  or  “Weeks”  will  be 
sponsored  by  the  I.  A.  A.  for  the  business 
papers,  the  agricultural  publishers,  out¬ 
door  and  poster  groups,  window  display, 
and  financial  advertisers. 


EMPLOYERS  DINE  MAJ.  BERRY 

George  L.  Berry,  president  of  the  In¬ 
ternational  Printing  Pressmen  and  As¬ 
sistants’  Union,  was  the  guest  of  honor 
at  a  reception  in  the  Hotel  Severin,  In¬ 
dianapolis,  Aug.  8.  Hilton  U.  Brown, 
chairman  of  the  board  of  the  hxdiampolis 
Xcu's,  was  in  charge.  Prior  to  the  re¬ 
ception  a  dinner  was  held  at  the  Elks 
Cjub  for  members  of  Indianapolis  locals 
of  the  union.  Other  guests  were  Mr. 
Brown,  Howard  P.  Savage,  national  com¬ 
mander  of  the  American  Legion;  Curtis 
Hodges  of  the  News,  James  A.  Stuart 
and  Frank  Eckert  of  the  Indianapolis 
Star,  W.  A.  Mayborn  and  Boyd  Gurley 
of  the  Iiuiiaiiapolis  Times,  A.  K.  Kling 
and  Benjamin  Pigman  of  the  Indianapolis 
Post,  Harvey  Kelly  of  the  American 
Newspaper  Publishers  Association  and 
-Arthur  D.  Pratt,  representing  the  United 
Typothetie  of  Indianapolis  and  the  local 
pressmen’s  union. 


■‘Advanced"  Newspaper  Copy  of  Seattle  Clothier 


nearly  every  advertising  interest  has  as 
its  problem  of  major  concern  an  increase 
in  returns  from  the  advertising  dollar, 
advertisers  should  resent  the  ill-judged 
action  of  a  few  publishers  who  seem  to 
be  hampering  progress  by  requiring  un¬ 
justified  advertising  expenditures. 

“In  support  of  this  feeling  on  the  part 
of  advertisers  I  need  only  remind  the 
publishers  of  enforced  combinations  that 
if  they  force  an  advertiser  to  buy  two 
papers,  when  he  can  only  afford  to  buy- 
one,  they  are  forcing  him  to  one  of  several 
alternatives,  any  of  w-hich  is  contrary  to 
the  principles  of  sound  business  develop¬ 
ment.  Either  he  must  spend  too  much  to 
get  his  business  in  that  territory,  thus 
increasing  the  cost  of  distribution,  or  he 
must  use  a  second  rate  medium,  or  he 
must  neglect  the  territory  entirely. 

“In  some  letters  I  have  had  from  pub 


Wash.,  attended  by  many  clothiers  from 
the  states  of  Washington  and  Idaho. 

Mr.  Bigelow,  a  large  user  of  newspaper 
space  in  Seattle,  in  an  original,  appeal¬ 
ing  manner,  practices  what  he  preaches. 
He  pointed  out  to  the  gathering  that 
“newspaper  advertising  is  just  as  good  a 
medium  as  it  was  twenty-five  years  ago, 
but  the  results  depend  on  the  advertis¬ 
ing.” 

The  kind  of  copy  which  the  clothier 


and  the  way  that  mes- 
its  direct  influence 
on  results.  Cheasty’s  of  Seattle,  now 
completing  their  fine  new  home,  which  is 
a  testimonial  to  their  successful  methods, 
is  using  at  present  a  type  of  cubist  art 
and  original  lettering  and  drawings  for 
the  pre.sent  pre-view  opening  campaign 
which  it  is  conducting  in  the  Seattle 
newspapers,  as  may  be  glimpsed  from  the 
accompanying  illustrations. 

The  question  of  the  use  of  local  news¬ 
paper  space  by  the  retail  clothier  in  each 
community  of  the  states  of  Washington 
and  Oregon  was  made  the  subject  of  an 
open  forum  di-scussion  at  the  meeting, 
with  the  valued  and  successful  experience 
of  Mr.  Bigelow  being  advanced,  who  in¬ 
dicated  that  it  was  the  “kind”  of  adver¬ 
tising  copy  which  counted  most. 


Used  Presses 
to  Fit 

Your  Needs 

Fully  guaranteed 
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THE  DUPLEX 

PRINTING  PRESS  CO. 

Battle  Creek 
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whom  we  do  business,  for  the  most  satis¬ 
factory  kind  of  business  is  that  which  is 
based  on  mutual  trust,  confidence,  and  co¬ 
operation.  But  I  do  know  from  my  con¬ 
tacts  with  advertisers  that  most  of  those 
who  have  investigated  this  .subject  are 
inclined  seriously  to  question  the  motives 
of  those  publishers  who  deny  them  the 
Ushers  recently,  I  have  noted  hurt  protests  power  of  choosing  their  own  media  by 
that  all  enforced  combinations  are  not  forcing  them  to  buy  combinations  of  two 
alike,  and  should  not  be  thrown  under  the  or  more  newspapers.  Possibly  after  all 
same  criticism.  This  or  that  publisher  this  is  one  of  the  most  serious  effects  of 
contends  that  his  combination  consists  of  the  entire  situation.  Arbitrary  decisions 
two  leading  papers.  The  case  is  quite  breed  indignation  and  di.strust,  vet  we  are 
different,  he  contends,  because  he  is  giving  all  in  the  business  of  trying  to  make 
the  advertiser  a  lower  rate  for  the  two  advertising  more  productive  and  we  should 
than  he  could  get  if .  he  bought  them  be  pulling  together  toward  this  common 
separately.  The  case  is  different,  to  be  goal.  Whatever  brings  about  a  question- 
sure,  but  the  fundamental  principles  are  ing  of  motives  is  a  reactionary  influence, 
the  same;  the  advertiser  is  dpied  the  Isn’t  it  just  possible  that  publishers  who 
power  of  selection,  and  such  denial  brings  ponder  the  advisability  of  establishing 
in  its  wake  most  of  the  evils  previously  forced  combinations  might  do  well  to  take 
mentioned,  regardless  of  the  merit  of  the  the  buyers  of  advertising  into  their  con- 
publications  involved.  fidence  and  consult  with  them  before 

“The  thing  we  like  to  do  least  of  all  taking  a  step  so  obviously  subject  to 
is  to  question  the  motives  of  those  with  criticism?” 
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CIGARETTE  WAR  WILL 
BOOST  THE  UNAGE 


Keen  Competition  in  20  for  15-Cent 
ClaM,  Aided  by  Auto  Fight,  May 
Prevent  Sag,  Thinks  Cone — 

N.  Y.  Special 


Keen  competition  in  the  20  for  15 
cents  cigarette  field  and  an  automobile 
price  war  between  Ford  and  General 
Motors  this  fall  may  save  newspapers 
from  taking  a  loss  over  last  year  in 
national  linage. 

E.  S.  Cone,  of 
Cone,  Rothenburg 
&  Noe,  news- 
I»per  representa¬ 
tives,  who  made 
this  prediction 
this  week,  based 
it  on  a  study  of 
his  own  books,  a 
knowledge  o  f 
advertising  con¬ 
tracts  now  on 
schedule,  and  an 
old-time  adver¬ 
tising  man’s 
opinion  of  what 
must  happen  if  Ford  expects  to  intro¬ 
duce  a  new  low-priced  car  to  the  public 
in  opposition  to  “The  Most  Beautiful 
Oievrolet.” 

“’Old  Gold’  cigarettes  have  had  a 
whirlwind  success,’’  Mr.  Cone  said. 
“Introduced  first  through  New  England 
newspapers,  the  New  York  territory  was 
opened,  and  other  markets  are  following, 
linnon  &  Mitchell,  advertising  agency, 
is  placing  contracts  in  every  publication 
worthy  of  the  name  of  newspaper.  It  is 
easily  a  $1,000,000  campaign.  What  is 
the  result?  The  P.  Lorillard  Tobacco 
Company  has  purchased  a  factory  in  New 
Jersey  and  is  remodelling  it  and  build¬ 
ing  new  factories  elsewhere. 

“The  advertising  copy  on  this  account 
has  made  a  hit.  It  has  the  goods.  I 
know,  because  I  used  to  write  patent 
medicine  advertising  in  the  old  days,  and 
that  certainly  sold  the  bottles. 

“The  old  medicine  ads  I  got  out 
showed  a  picture  of  a  man  his  face  all 
screwed  up  in  pain  and  his  hand  on  the 
small  of  his  back.  My  how  it  ached ! 
Then  just  below  was  the  same  man,  his 
face  wreathed  in  smiles.  Cured !  And 
how?  Through  my  medicine. 

From  the  ads  readers  got  to  believe 
that  they  would  be  cured.  We  used  to 
argue  that  a  cure  was  90  per  cent  faith. 
That  argument  hasn’t  been  knocked  dead 
yet. 

“  ‘Old  Gold’  has  recaptured  that  old 
idea.  ‘Not  a  Cough  in  a  Carload’  is  its 
slogan.  It  hasn’t  been  used  before  for 
cigarettes.  It’s  original  and  clever.  But 
the  idea  isn’t  new.  Readers  of  the  ad¬ 
vertisements  will  get  to  believe  that  they 
won’t  cough  after  smoking  ‘Old  Gold’ 
cigarettes.  If  they  do  cough  they  will 
Mt  it  down  to  a  cold  in  the  head,  a  tickle 
in  the  nose,  or  a  weak  stomach.  By  the 
same  reasoning  there  probably  isn’t  a 
cough  in  a  carload  of  any  other  cigarettes. 
But  I  like  ‘Old  Gold.’  I’ve  been  sold  on 
their  mildness.  Here,  have  one.’’ 

Came  the  pause  of  two  conversa¬ 
tionalists  lighting  up. 

“Lucky  Strike  was  already  hard  at  it 
before  this  new  cigarette  came  into  the 
ring,”  continued  Mr.  Cone,  his  head 
wreathed  in  smoke  clouds.  “  ‘Lucky’s’ 
discovered  newspaper  space  through  Lord 
&  Thomas  and  Logan.  Chesterfield  is 
buying  heavily  as  another  big  contender 
in  the  20  for  15  cent  field.  And  another 
entrant  is  rumored.  Nobody  knows  the 
name  or  the  company  yet,  but  the  report 
is  pretty  strong.  .  .  .” 

“I  was  looking  over  our  books  the 
other  day.  Figured  out  the  average  gain 
was  32  per  cent  for  the  12  months  of 
1926.  But  do  you  know  how  that  gain 
fell?  Thirty  per  cent  in  the  first  six 
months  and  two  per  cent  in  the  last  six 
months. 

“This  year,  despite  the  flood,  the  same 
newspapers  from  Jan.  1  to  July  1,  1927, 
only  lost  six  per  cent  compared  with  the 
^nie  period  last  year.  The  flood  worked 
both  ways.  It  scared  off  some  and 
brought  on  others. 


“I  believe  that  gains  will  be  made  dur¬ 
ing  the  last  six  months  of  this  year  that 
will  offset  the  loss  of  the  first  six. 
Tobacco  and  cigarette  advertising  is 
double  this  year  what  it  was  last.  And 
in  the  papers  are  stories  of  a  new  Ford 
car  to  be  completed  Sept.  1.  Ford  and 
General  Motors  are  scheduled  for  a 
battle  that  certainly  will  be  reflected  in 
the  advertising  columns.” 


NEW  PLANT  AT  RESEDA 

The  Reseda  (Cal.)  Banner  will  buikl 
a  new  newspaper  home  on  Canby  street. 
.\.  E.  Hartman  is  publisher  and  owner. 


MACGREGOR  WITH  PRICE 


Acme  Newspicture  Man  Working  for 
New  Studio 

Peter  MacGregor  has  left  the  photo¬ 
graphic  staff  of  .A.cme  Newspictures, 
Inc.,  and  is  now  on  the  staff  of  Price 
Studios,  operated  by  Jack  Price,  formerly 
of  the  New  York  World,  and  the  staff 
photographer  of  Editor  &  Publisher. 

MacGregor  only  recently  returned  from 
Germany,  where  he  went  with  Mrs. 
Clarence  Chamberlain  when  she  cossed 
to  join  her  aviator  husband.  While 
abroad  he  flew  over  four  countries  with¬ 


out  passport.  He  also  made  an  arrange¬ 
ment  to  handle  publicity  for  Thea  Rasche, 
German  aviatrix.  Before  joining  Acme, 
he  worked  for  Underwood  and  Under¬ 
wood  and  the  United  Press. 


U.  P.  RE-ROUTES  WIRES 

The  Illinois  state  leased  wire  circuit  of 
the  United  Press  has  been  re-routed  to 
include  the  three  U.  P.  bureaus  which 
supply  news  service  within  the  state.  Chi¬ 
cago,  Springfield  and  St.  Louis,  the  latter 
serving  Southern  Illinois,  are,  by  the  new 
arrangement,  all  sending  stations  on  the 
Illinois  circuit.  Twenty-three  newspapers 
are  on  the  U.  P.  Illinois  state  wire. 


Telegraphed  Pictures  In  Your  Own  Office  On  Your  Own 
Machine  From  Anywhere  When  You  Want  Them 

Via 

The  New  Telepix 

An  Improved  Model  of  the  First  Machine  to  Prove 
Successful  in  Transcontinental  Transmission  of 
News  Photographs. 

tEelepix  A0sartattnn 

A  Virtual  “Associated  Press”  for  Wired  Picture 
Transmission  is  Now  in  Process  of  Organization. 

It  Will  be  a  Membership  Corporation,  Formed  Un¬ 
der  the  Laws  of  the  State  of  New  York. 


C  telepix  Asaociatton  has  made  an  exclu¬ 
sive  contract  with  the  Telepix  Corporation  of 
America,  a  New  York  Corporation,  to  supply  The 
New  TELEPIX  solely  to  the  newspapers  repre¬ 
sented  by  its  members. 

CThe  New  TELEPIX  uses  for  transmitting  tele¬ 
graph  wires — the  most  economical  and  efficient  of 
all  mediums.  The  average  transmission  time  is 
about  20  minutes.  The  cost  per  picture  averages 
$3.00  per  1,000  miles. 

CThe  initial  coast-to-coast  circuit  is  expected  to 
be  ready  for  operation  to  carry  pictures  of  the 
Dempsey-Tunney  championship  fight. 

CA  morning  or  evening  paper  franchise  still  may 
be  open  in  your  city.  Wire  or  write  today  for  de¬ 
tails  of  Charter  Membership  and  for  the  lease  rate 
on  The  New  TELEPIX  for  your  paper. 

C  Applications  will  be  considered  in  the  order  of 
their  receipt. 


TELEPIX  CORPORATION  OF  AMERICA 


Executive  Offices 


116  East  36th  Street 


New  York  City. 
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UR  OVN  VORljD 

or  LetTbRS 


By  JAMES  MELVIN  LEE 


“Y^ILLIAM  EDLIX  has  put  out  a  little 
•  ”  pamphlet  entitled,  "A  Xew  Idea  in 
Journalism."  He  begins  by  saying  that 
America  is  essentially  a  newspaper 
country,  but  that  its  press  has  become 
thoroughly  commercialized. 

He  is  esi)ecially  bitter  toward  the  tab¬ 
loids.  This  type  of  journalism  is,  to 
quote  his  words,  “dragging  into  the  gut¬ 
ter  those  newspapers  which  assume  to 
have  a  good  reputation."  He  expresses 
about  the  same  thought  when  he  says 
that  the  success  of  the  tabloid  “is  under¬ 
mining  the  very  foundation  of  the  once 
decent  moulders  of  public  opinion."  The 
astonishing  thing  to  him  is  that  “so-called 
decent  newspapers  are  seemingly  indif¬ 
ferent  to  the  operations  of  the  porno¬ 
graphic  tabloid."  Such  indifference  is  not 
born  of  contempt,  for  “these  standard 
size  newspapers  are  compelled  to  flatter 
the  tabloid  by  imitating  it  more  or  less.” 

The  pamphlet  has  something  to  say 
about  the  Kip- Rhinelander  trial,  the 
Browning- Peaches  scandal,  the  Hall- 
Mills  trial,  and  the  Snyder-Gray  murder 
case.  On  the  advertising  side,  the 
American  newspapers  constitute  “A  huge 
bill  poster  singing  Hallelujahs  to  the 
gods  of  merchandise." 

The  new  idea,  suggested  by  the  title, 
is  the  founding  of  a  daily  newspaper 
without  advertisements.  To  quote  from 
the  pamphlet :  “The  intelligent,  inde¬ 
pendent  thinking  reader  must  be  trained 
to  pay  directly  out  of  his  own  pocket  for 
his  newspaper." 

*  ♦  + 

^HE  present  week  seems  to  be  an  open 
season  for  taking  shots  at  the  news¬ 
paper.  The  leading  editorial  in  the  New 
Republic  for  August  10  is  headed  “Taint¬ 
ed  Xews  in  Peace."  It  deals  with  the 
role  the  press  is  playing  in  international 
relations  in  general  and  with  the  Geneva 
Conference  in  particular. 

The  editorial  does  have  a  sort  of  happy 
ending.  For  in  speaking  of  the  confer¬ 
ence  of  journalists  which  will  meet  at 
Geneva  lieginning  Aug.  24,  it  says  that 
the  chief  subject  for  discussion  will  be 
the  resolution  which  aims  to  break  up 
official  control  of  news.  But  even  here 
it  hints  that  possibly  some  action  will  be 
taken  to  rescind  this  resolution  which  was 
passed  in  a  similar  meeting  about  a  year 
ago,  and  “which  was  largely  adopted  as 
a  result  of  the  efforts  of  Roy  Howard 
of  the  United  Press."  The  editorial  con¬ 
cludes  with  a  statement  in  detail  of  the 
resolution. 

*  *  ♦ 

'T'HE  mutiny  among  newspapers  read- 
ers  is  the  subject  of  a  little  chat  by 
E.  W.  Howe  in  the  current  issue  of  his 
monthly  magazine.  “Long  experience  in 
the  business."  says  Mr.  Howe,  “has  con¬ 
vinced  me  that  newspapers  are  not  pop¬ 
ular.” 


Mr.  Howe  then  adds  that  he  is  of  the 
opinion  that  the  fault  is  not  all  on  one 
side.  He  mentions  how  a  man  once 
threatened  to  kill  him  on  the  ground  of 
having  been  hounded  for  years.  The 
facts  were  that  Mr.  Howe  had  not  men¬ 
tioned  the  man  at  all  but  the  latter  had 
seen  other  people  pleasantly  mentioned  by 
name  in  Mr.  Howe’s  i>aper  and  so 
thought  he  was  being  persecuted  by  not 
having  personal  mention  of  himself. 

One  reason  given  by  Mr.  Howe  for  the 
unpopularity  of  newspapers  is  that  those 
who  are  mentioned,  resent  not  being  men¬ 
tioned  more  frequently,  and  those  that 
are  not  mentioned  at  all  are  particularly 
furious  over  the  omission. 

.\mong  the  incidents  mentioned  by  Mr. 
Howe  to  prove  the  point,  is  the  discus¬ 
sion  that  was  broadcast  from  a  radio 
station  in  Chicago  on  the  topic,  “Do  pres¬ 
ent-day  newspapers  exercise  more  harm¬ 
ful  than  beneficial  influence  on  the  com¬ 
munity  at  large?”  The  twelve  thousand 
people  who  heard  this  discussion  were 
invited  to  send  in  ballots.  These  ballots 
according  to  Mr.  Howe,  were  two  to 
one  against  the  newspapers. 

Whether  it  is  true,  as  charged,  that 
publishers  might  print  better  newspapers 
at  less  expense,  please  their  patrons  bet¬ 
ter.  and  make  more  profit,  Mr.  Howe 
frankly  admits  that  he  does  not  know. 
He  does  express  surprise  that  such  is  the 
contention  of  a  surprising  number  of 
people.  He  expresses  wonder  that  new’s- 
paper  publishers  do  not  discuss  this  ques¬ 
tion  more  among  themselves,  since  their 
readers  are  becoming  more  mutinuous. 

Mr.  Howe  concludes  this  chat  with  the 
assertion  that  in  three  countries,  liberty 
of  the  press,  so  highly  regarded  in  Ameri¬ 
ca,  has  been  wiped  out.  Why?  He  be¬ 
lieves  that  this  question  is  well  worthy  of 
the  serious  attention  of  newspaper 
makers. 

«  «  « 

'T'HE  telephone  bell  rang  in  the  country 
home  of  Robert  T.  Morris.  A  re¬ 
porter,  at  the  other  end  of  the  wire,  want- 


The  largest 
evening  paper 
circulation  in 
Baltimore 


ed  to  say  that  he  could  not  be  present 
that  day  at  a  meeting  of  horticulturists 
because  several  important  things  were 
going  on  in  town. 

The  retort  of  Dr.  Morris,  a  naturalist 
and  a  horticulturist,  was  a  series  of  ar¬ 
ticles  which  he  contributed  to  The 
American  Nut  Jounuil — a  literal  and  not 
a  figurative  periodical.  These  he  has 
now  collected  into  a  volume,  “Editorial 
Silence”  (The  Stratford  Company). 

“Editorial  Silence”  reminds  me  very 
much  of  my  favorite  nut.  The  shell 
easily  splits  into  two  halves.  The  first. 
Doctor  Morris  calls  the  “Prologue” ;  the 
other,  the  “Postlogue.”  The  meat  be¬ 
tween  these  two  halves — part  two  of  the 
book — is  entitled  “Princes  and  Presses.” 
The  flavor  of  the  meat  is  thus  described 
by  Dr.  Morris.  “Details  of  human  achieve¬ 
ment  rather  than  those  of  human  error 
should  be  chosen  by  news  editors  for 
front  page  display."  Here’s  the  volume 
in  a  nutshell. 

Part  of  the  shell  is  made  up  of  a  quo¬ 
tation  which  Dr.  Morris  said  that  Julian 
Mason,  editor  of  the  New  York  Ei'cning 
Post,  made  at  the  press  convention  at 
Columbia  University.  “The  newspaper 
profession  is  bum  business.”  Dr.  Morris, 
in  speaking  of  his  playmates,  schoolmates, 
and  collegemates  who  have  entered  the 
newspaper  business,  quotes  one  of  them 
as  having  remarked  that  he  would  have 
to  degenerate  for  ten  years  before  he 
could  be  fitted  into  position  in  the  news- 
r«per  office  and  that  it  was  too  long  a 
time  to  wait. 

A  little  farther  along  in  the  volume 
the  author  speaks  of  stepping  up  to  a 
newsstand  in  a  city  where  he  was  not 
familiar  with  the  local  papers.  He  re¬ 
ceived  in  response  to  his  inquiry  as  to 
which  was  the  most  responsible.  “Oh ! 
They  all  spend  their  time  kidding  the 
public.”  The  newsdealer,  according  to 
Dr.  Morris,  employed  the  right  word. 

Here  is  a  bit  of  meat  that  clings  to 
the  shell  of  the  Prologue : 

Have  news  editors  no  daughters  who  are 
still  innocent?  Have  they  no  sons  of  whom 
they  are  proud?  Do  they  like  to  britiK  to  the 
hearthstone  news  which  would  be  injurious  to 


their  own  sons  and  daughters?  If  the  news- 
is  not  suitable  for  their  own  families  would  its; 
preparation  for  fine  sons  and  innocent  daughters 
of  other  Mople  not  belong  to  malice  afore¬ 
thought  ?  How  about  that  ? 

Here  is  another  bit  clinging  to  the- 
same  shell : 

I  happened  to  be  spending  a  few  days  at. 
a  hotel  with  an  official  of  a  great  railroad. 
He  observed  that  one  of  the  waitresses  was- 
reading  the  Literary  Digest  in  spare  moments. 
He  made  it  a  point  to  get  over  to  her  table  at 
some  of  our  meals — engaged  her  in  conversa¬ 
tion  and  upon  leaving  said  to  her.  “I  have  a 
place  for  you  in  my  office  in  New  York."  Had 
she  been  reading  a  sensational  newspaper  in 
spare  moments  neither  one  of  us  would  have 
taken  the  trouble  to  find  out  if  she  was  or  was- 
not  ordinary  in  her  occupation.  \Ve  would 
have  assum^  that  she  was  ordinary. 

Overheard  in  the  train:  “I  want  to  make  an 
investment  with  Johnson  but  he  reads  the 
Daily  Blank  or  at  least  has  it  in  his  pocket 
and  1  do  not  like  to  trust  that  class  of  mind." 

Dr.  Morris  is  positive  that  there  is 
only  one  newspaper  of  large  circulation, 
in  this  country  that  is  wholly  free  for 
ideal  management  and  that  the  condition, 
obtains  for  that  newspaper  because  of  a 
sectarian  protection.  The  London  Times 
“which  recently  deveU)ped  a  list  to  lar- 
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May,  net  paid 
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These  two  newspapers  offer 
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May,  1927,  sete  a  new  circula¬ 
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Baltimore. 
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net  paid  circulation  of  151,- 
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The  New  York  Sun’s  large, 
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leaders  in  their  communities,  the 
readers  of  The  Sun  exercise  a 
marked  influence  on  the  buying 
habits  of  others. 
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Sales  in  Buffalo  are  splen¬ 
did  tor  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 
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board,  is  now  getting  back  on  even  keel 
again”  because  the  pumps  have  thrown 
out  the  bilge  water.  The  paragraph  re¬ 
cording  this  opinion  closes  with  this  ad¬ 
monition,  “Other  papers  please  copy.” 

Passing  from  the  London  Times  to  the 
New  York  Times.  Dr.  Morris  makes  this 
comment : 

In  the  New  York  Times  of  July  8,  1923.  there 
is  a  report  of  the  meetinff  of  the  Southern 
Newspaper  Publishers’  .\ssociation  at  Asheville. 
Mr.  Adolph  S.  Ochs  urged  them  in  accordance 
with  his  customary  spirit  and  ideals  to  remem¬ 
ber  that  in  our  country  the  press  as  a  whole 
is  independent  and  honest,  free  from  the 
.charge  of  venality.  He  told  editors  that  they 
must  be  ever  watchful  that  this  reputation  be 
preserved  and  deserved.  He  advised  publishers 
against  tbe  wild  chase  for  numbers  in  the 
matter  of  circulation  and  against  appeals  to  the 
reading  public  through  features  which  might 
overburden  the  newspaper  and  prove  a  blemish 
on  its  quality.  He  expressed  the  opinion  that 
a  large  percentage  of  feature  matter  in  which 
newspapers  so  largely  indulge,  would  be  found 
on  careful  investigation  to  have  very  little  appeal 
to  the  public. 

But  to  get  right  to  the  kernel,  the 
trouble  witli  American  journalism,  ac¬ 
cording  to  Dr.  Morris,  is  that  it  does  not 
devote  entiugh  space  to  the  culture  of 
nuts — the  kind  that  grows  on  trees,  al¬ 
though  it  pnxluces  a  large  crop  of  the 
other  kind.  He  says  : 

It  seems  to  me  that  it  would  be  news  for 
people  to  learn  that  in  the  piney  woodlands 
of  Alabama  and  Georgia  pecan  growers  can  now- 
ride  about  in  limousines  to  their  various 
plantations. 

It  seems  to  me  that  it  would  he  news  if 
farmers  in  general  were  informed  that  thev 
might  raise  the  mortgage  on  the  farm  by  raising 
nut  crops  for  which  the  demand  exceeds  the 
supply.  Many  years  must  elapse  before  the 
market  equilibrium  in  the  field  of  agriculture 
is  reached. 

It  would  not  be  news  perhaps  to  be  told  that 


press  reflected  in  ink  the  actual  happenings 
in  human  life.  I  presume  that  this  was  an 
honest  expression  of  opinion  and  that  the  editor 
simply  needs  to  be  informed. 

I  will  inform  him  that  his  reporters  are 
haunting  the  police  courts^  instead  of  mingling 
in  assemblages  of  the  Boy  Scouts.  I  will  inform 
him  that  his  reporters  are  playing  up  mysteries 
and  crime  instead  of  following  up  the  work  of 
the  Camp  Fire  Girls.  •  In  other  words,  his 
reporters  are  skimming  from  the  beautiful  mol¬ 
ten  gold  of  actual  life  the  dirty  dross.  This  is 
what  they  are  reflecting  in  ink  and  calling  life. 


anonymous  article  but  the  editor  of  the 
Nation  says  that  the  author  is  “the  edi¬ 
torial  head  of  a  newspaper  generally  re¬ 
garded  as  among  the  ten  or  a  dozen  most 
important  in  the  L'nited  States.”  No 
bets  on  the  authorship  will  be  accepted. 

Here  is  what  the  author  says  of  him¬ 
self  : 


STORE  NEWS  FOR  SPRINGHELD 


I  who  write  this  am  an  editor  whose  period 
of  active  service  coincides  almost  exactly  with 
that  of  Harrow.  .At  one  time — and  that  the 
crucial  moment  in  his  career — our  political  and 
social  convictions  were  almost  identical.  He  has 

frown  more  radical  and  could  easily  afford  to: 

have  grown  more  conservative — I  admit  it 
ruefully  to  myself — under  the  persistent  econom¬ 
ic  pressure  of  journalistic  conditions.  Among 
my  fellows  on  the  press  I  am  looked  upon  as 
one  whose  lot  has  b«n  easy,  whose  career  has 
been  influential,  whose  expressions  have  been 
Some  people,  including  possiblv  the  au-  radical,  and  whose  present  status  is  that  of 
I  r  -^1  ea  success.  But  when  1  look  hack  on  a  lifetime 

thor  of  Editorial  Silence,  need  a  COUri>e  repression  I  wonder  that  seme  American 
in  how  to  read  a  newspaper.  If  some  Kreud  has  not  turned  his  attention  to  the  effect 
visitor  from  Mars  should  read  our  news-  of  systematic  repression  of  honest  thought  upon 
u  r  -  ♦Uax  rrwaf-  should  be  a  Rreat.  liberal,  and  influential 

papers,  he  would  tor  the  most  part,  get  profession.  Surely  it  is  not  only  the  suppressiwl 


Almost  immediately  following  the  quo¬ 
tation  just  made  is  this  paragraph; 

If  some  visitor  from  Mars  were  to  alight 
upon  this  earth  and  read  the  scareheads  of  the 
average  newspaper  press  he  might  hurry  back  to 
his  cold  planet  again  in  order  to  skedaddle 
from  a  world  which  appeared  to  be  chiefly 
occupied  in  bad  behavior. 


the  wrong  impression  of  what  is  going 
on  so  far  as  our  planet  is  concerned.  It 
is  the  unusual,  as  every  newspaper  man 
knows,  that  gives  value  to  a  news  story. 
The  usual  and  the  routine  seldom  has 
great  interest.  The  visitor  from  Mars 
would  learn  about  every  railroad  train 
that  met  with  a  wreck.  But  of  the  trains 
that  departed  and  arrived  on  schedule 
time,  he  would  see  nothing  in  the  press. 
Of  the  clergy  who  are  giving  their  lives 
to  the  service  of  their  fellowmen,  the 
visitor  from  Mars  would  learn  little. 
But  of  the  clergjmen  who  have  clandes¬ 
tine  love  affairs  with  members  of  their 
choir,  of  the  salesmen  who  take  along 
other  men’s  wives  on  their  selling  trips, 
of  the  bank  presidents  who  accuse  their 


libido  that  distorts  and  tortures  the  maturer 
years  of  man. 

Speaking  of  the  opportunities  for  youth 
in  the  newspaper  business,  the  author  of 
this  article  in  the  Nation  makes  the  fol¬ 
lowing  observation : 

The  youth  who  is  planning  to  adopt  daily 
journalism  for  his  life's  work  should  do  so  only 
with  a  clear  understanding  that  the  chances  are 
strongly  against  his  ever  being  able  to  use  his 
calling  as  a  means  of  impressing  his  own  con¬ 
victions  on  even  a  small  section  of  public 
opinion.  If  he  shall  come  to  own  his  own  paper 
he  can  do  so  to  his  heart's  content — provided 
the  lesponsibilities  and  profits  of  proprietorship 
do  not  incline  him  to  adopt  the  views  of  the 
business  community  as  his  own.  Or  he  may 
be  fortunate  enough  to  secure  a  connection  with 
a  newspaper  the  imlicies  of  which  accord  with 
his  own  opinions — against  this  the  chances  are 
as  infinity  to  one  unless  his  own  opinions  are 


Merchants’  Circular  to  Be  Issued  from 
Remodeled  Garage 

The  Springfield  Shopping  News,  ad¬ 
vertising  publication  of  the  Springfield 
Merchants,  Inc.,  will  be  published  in  a 
remodeled  garage  building  that  once 
housed  70  automobiles,  according  to  plans 
which  have  been  tiled  with  the  municipal 
building  department.  Estimated  cost  of 
the  alterations  is  set  at  $2,000.  Several 
linotypes  and  other  modern  printing 
equipment  soon  will  be  installed  in  the 
garage  building.  A  date  for  the  first  is¬ 
sue  has  not  yet  been  determined. 

FRED  RUNDE  TO  WED 

Fred  J.  Runde,  general  manager  of  the 
Fourth  Estate,  a  newspaper  trade  journal, 
.has  announced  his  engagement  to  Miss 
Ruth  Daly,  daughter  of  Mr.  and  Mrs. 
Thomas  Daly  of  Brooklyn.  No  date 
has  been  set  for  the  ceremony,  but  it  is 
e.xi)ected  it  will  be  held  in  October. 


evolution — of  these  the  visitor  from  Mars 
would  hear  enough,  and  to  spare,  in 
American  newspapers. 

But  the  whole  trouble  is  that  the  visitor 
from  Mars  did  not  know  how  to  read  his 
paper.  The  same  thing  is  true  of  some  of 

the  carping  critics  of  the  American  press,  to  the  New  Republic.  But  if  he  does  this 
*  *  ♦  he  becomes,  to  quote  the  article  in  the 

tnminR  in  i-ouis  m  jjcpicmucr,  non.  ^  r  TikT/-.  ,  <  «  «  ...  *  i  -i  .v  »» 

Frank  H.  Wielandy  of  that  city  knows  about  ADVERTISING  managers  should  be  Nation,  suspect  m  the  daily  sanctums. 

.Imr.t  cvervthins  cood  that  is  going  on  in  this 


which  could  be  made  to  support  at  least  two 
people  in  comfort  while  two  babies  were  coming. 

Dr.  Morris  features  this  idea  again  and 
again  in  “Princes  and  Presses”  and  sticks 
this  to  the  other  half  of  the  shell,  “The 
Prologue” ; 

The  Northern  Nut  Growers  held  their  annual 
meeting  in  St.  Louis  in  September,  1923.  Hon. 
Frank  H.  Wielandy  of  that  city  knows 
almost  everything  good  that  is  going  on  in  this 
country  but  when  introducing  one  of  the  speak- 


intcrested  in  “Typographical  Stand- 
err'ara  Tunchemi  of 'the'"lK'iwanjs  Club'hrMrd  ards”  recently  published  by  the  adver- 

ihat  previous  to  this  meeting  he  had  no  con¬ 
ception  of  the  magnitude  of  the  nut  business  or 
of  the  quality  and  character  of  the  men  who 
were  interested  in  the  subject.  He  had  not 
previously  known  that  carloads  of  whole  train¬ 
loads  of  nuts  and  nut  products  went  rumbling 
back  and  forth  upon  the  railroad  tracks  of  his 
own  state.  The  whole  world  would  know  what 
Mr.  Wielandy  discovered  if  the  newspaper 
press  of  this  country  were  to  give  as  much 
publicity  to  this  sort  of  discovery  as  it  will 
give  to  the  next  scandal  in  high  life. 


Much  of  the  material  in  this  volume 


tising  department  of  the  New  York 
Times.  Prepared  under  the  supervision 
of  Ben  Dalgin,  chief  of  the  advertising 
production  department  of  that  paper,  it 
sets  forth  those  standards  which  have  not 
been  effect  for  five  years.  The  volume  is 
published,  so  the  preface  says,  “to  ex¬ 
plain  clearly  typographical  standards  of 
the  Times  and  with  a  hope  that  the 
movement  for  the  betterment  of  news- 


may  be  safely  passed  over  in  editorial  {Jom^'u columns  may  gain  im- 

addition  to 
regulations. 


silence,  so  far  as  I  am  concerned.  To  ^com  it. 


of  hi.  crhicisn,.  of  Amoricn  „ew.,  'rh.‘'tlSa 


aSd’*E.  through  ,h.  volutue. 


however,  may  be  found  real  meat  for 
those  who  edit  and  make  American  news¬ 
papers.  The  following  quotation  illus¬ 
trates  exactlv  what  I  mean: 


the  meth(^  of  estimating  the  reduction 
of  engravings,  advertising  terms,  the  uses 
of  matrices  in  newspaper  advertising,  line 
cuts  and  half  tones,  etc.  It  concludes 
with  a  discussion  of  rotogravure  adver¬ 
tising  copy. 


It  is  as  difficult  to  dynamite  tradition  out  of 
the  newspaper  office  as  it  is  to  blast  sectarian 

therlogy  out  of  a  religionist.  Furthermore,  •  i  i-  .  - 

stockholders  look  to  the  counting-house  depart-  ’I’HE  article  listed  first  on  the  cover  of 
ment.  Destructive  news  must  be  made  to  -I-  Tl,/,  ft\r  A.fm.c  in  :•  “if 

clutch  the  mind  of  the  moron  in  order 


compel  the  owner  to  expel  pennies.  A  trip  on 
the  subway  in  New  York  will  furnish  an  object 
lesson  during  the  morning  and  evening  rush 
hours.  It  will  be  observed  that  “news”  belongs 
largely  in  lipstick  category. 

We  may  find  some  hope  in  the  fact  that 
editors  are  on  the  defensive  aninst  a  public 
which  criticizes  their  taste  in  the  selection  of 
news  material. 

At  a  meeting  of  editors  in  New  York  recently, 
one  of  them  said  that  no  matter  how  much  the 
public  might  complain,  the  fact  was  that  the 


The  Nation  for  August  10  is  “If 
Darrow  had  been  a  Journalist.”  It  is  an 
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one  may  stand  on  the  beautiful  hills  at  \Vil-  wives  of  infidelity  of  the  colleare  oresi-  those  of  Babbitt.  The  prudent  course,  measured 
liamstown  and  look  over  thousands  of  acre,  r'”  by  worldly  st^dards.  is  for  him  to  accept  at 

of  unoccupi^  woodland  almost  every  acre  of  ucnis  W  no  are  opposeu  to  tne  teacning  Ot  ,1,^  outset  the  fact  that  he  accepts  employment — 


lawyer  accepts  a  retainer — to  defend  not 
his  own  views  but  those  of  his  employers, 
however  repugnant  the  latter  may  be  to  him. 

The  only  opportunity  for  the  young 
man  with  a  burning  message  seems  to  be 
to  send  his  contribution  to  the  Nation  or 


J.  E.  LDTZ 
6  >.  Klehlgma  At*. 
.  Ohieago,  10. 


IN  some  citiot,  the  *needing” 
^  newrspeper  nuty  heve  merely 
a  few  hundred  more  circulation 
than  it*  competitor. '  The  Pres* 
ha*  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspaper* 
combined — end  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Hotcard  Newspaper 
Kembsr  ot  tha  A.  B.  0. 


A  DVERTISERS  who 
*/!.  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

lOViA  DAILY  PRESS  ASS’N 
DAVENPORT,  IOWA. 


Ann  Trlbanc 
Boone  Novt-BopobUeoa 
BvUoftoe  OoatU 
BwUnston  Bi«k-n« 
Otdir  Bapidi  Oosato 
CtoUrviUa  lavtolaa  A 
QUm* 

CooBdl  Biab  Ms- 
par^ 

Dtvnpart  Pmaerat  A 


tova  City  Pram  dtliM 
Ktaknk  Oata  CHy 
IfanhaUtaVB  Tlnat- 
BepobHcao 

Mato*  aty  Olabe- 
Oaamt  A  Ttatoa 
UoMatliw  Jansl  A 
Woaa-Trtbaai 
OtlaalB  BtoMar 
Bnld 


Gawapet  Timm 
Dobow  TiligiaA 
HwaM 

Fart  Dadgt  Miaaiii 
A  Cbianldt 


BItm  Oty 
■an  Tiibii 

Watoliitai  Jamal 
Wataria*  Caala 
Wotorla*  Tribm* 


PAWNEE  BILL 
HERMAN  EDWIN  MOOTZ 

GRIPPING  TALE 
of 

INDIAN  LIFE 

Thrilling  60,000  word  atory  of  tha 
OBIT  LinWG  SCOUT. 

LOVE  ROMANCE 
of 

FRONTIER  DAYS 

Tha  Laat  Baal  Story  of  the  Bed  Kan  ba 
3S  inatalmanta. 

Belaaaad  How. 

Illustrated  by  exclaatve  photos  never  be¬ 
fore  publiebed  from  the  collection  of 
Major  Gordon  W.  Ullle  (Pawnee  Bill). 
44  Cities  Closed. 

Yours  may  not  b*. 

.  Wire  your  order. 

GRAPHIC  SYNDICATE,  Inc. 

380  Hudaon  Street,  New  York.  N.  Y. 
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ROYALTIES  RULED  AS 
“UNEARNED  INCOME” 


Internal  Revenue  Bureau  Holds  Money 
from  Books  Sold  to  Publishers  Is 
Not  Earned  —  Ruling  Called 
Unfair  in  New  York  Times 
Elditorial 


Royalties  received  by  authors  are  classed 
as  “unearned  income’’  in  a  recent  ruling  of 
the  Internal  Revenue  Bureau,  bringing 
forth  an  editorial  protest  from  the  New 
York  Times,  which  insists  that  the  de¬ 
cision  discriminates  against  authors  un¬ 
fairly.  The  Times  editorial  reads : 

However  sound  in  law  may  be  the 
Internal  Revenue  Bureau’s  ruling  that 
royalties  received  by  authors  are  “un¬ 
earned  income,’’  they  are  sure  to  feel  that 
this  decision  discriminates  against  them 
unfairly.  The  Internal  Revenue  Bureau 
apparently  divides  into  three  classes  the 
product  of  pens :  First,  journalistic  or 
other  work  paid  for  on  a  time  or  space 
basis ;  second,  books  contracted  for  in 
advance  by  publishers ;  third,  books  the 
right  to  publish  which  an  author  sells. 
The  first  two  categories  are  deemed  by  the 
Treasury  officials  to  represent  work  the 
income  from  which  is  earned.  Income 
from  the  third  is  “unearned.” 

Professional  writers  find  such  a  distinc¬ 
tion  difficult  to  understand.  Upon  analy¬ 
sis  it  means  that  if  their  routine  labors  are 
for  daily  or  serial  publication,  they  have 
“earned”  their  income.  But  if  they  are 
for  serial  payment — i.  e.,  on  a  royalty 
basis — the  income  is  unearned.  A  strict 
construction  of  this  ruling  would  seem  to 
indicate  that  if  the  author  is  paid  a  lump 
sum,  instead  of  in  proportion  to  sales,  he 
has  earned  his  income,  whereas  if  he  waits 
for  the  semi-annual  accounting  with  his 
publishers  he  has  failed  to  earn  his 
tlicome. 

It  has  always  been  the  privilege  of  the 
Treasury  Department  to  make  cast-iron 
rulings  interpreting  the  law.  Those  who 
have  time  and  money  may  contest  un¬ 
favorable  decisions.  But  the  mass  of 
taxpayers,  including  the  majority  of 
authors,  are  unable  to  do  so.  Hence  their 
only  redress  is  to  have  the  apparent  in¬ 
justice  discussed.  It  is  not  for  them  to 
question  the  validity  of  the  legal  opinion 
that  a  piece  of  writing  of  the  sort  contem¬ 
plated  in  this  case,  namely,  a  book  that  has 
not  been  contracted  for  by  a  publisher,  is 
the  author’s  property  and  that  royalties 
received  from  it  “are  paid  for  the  use  or 
sale  of  the  property.”  But  the  proper 
valuation  to  be  set  on  this  property  and 
the  question  whether,  when  royalties  de¬ 
cline  (as  usually  happens)  the  value  of 
the  author’s  property  can  be  said  to  have 
depreciated,  so  that  he  may  claim  any 
deduction  mi  this  account — these  things 
are  fairly  debatable. 

In  such  matters  common  sense  and  fair 
play  cannot  wholly  be  ruled  out.  The 
Internal  Revenue  Bureau  might  as  well 
decide  that  the  income  of  a  painter  whose 
works  are  exhibited  for  a  price  is  un¬ 
earned,  whereas  that  from  paintings  paid 
for  in  full  is  earned.  It  may  be  true  that 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
up  production  and  reduce 
costs — a  reol  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


some  authors  do  not  deserve  even  what 
they  earn.  But  the  Treasury  is  taking 
upon  itself  the  task  of  drawing  fine  dis¬ 
tinctions  which  may  lx‘  good  law,  but 
which  are  bound  to  be  unfair  to  the  mem¬ 
bers  of  a  sujjposedly  honorable  and  usually 
underpaid  profession. 


COLLEY  IS  ILL 

Reginald  Colley,  former  field  repre¬ 
sentative  of  the  International  Advertis¬ 
ing  .'Association,  is  recovering  from  a 
serious  operation  at  the  Naval  Hospital, 
Brooklyn.  Before  joining  the  I.  A.  A. 
Mr.  Colley  was  in  newspaper  work  on 
the  advertising  staff  of  the  Fargo 
(N.  D.)  Forum. 


JOURNALISM  FOR  TEACHERS 


New  York  State  College  to  Resume 
Courses  Dropped  4  Years  Ago 

Journalism  classes  will  be  revived  this 
fall  at  the  New  York  State  College  for 
Teachers  at  Albany,  N.  Y.  Instruction 
in  journalism  was  abandoned  as  a  regular 
college  subject  four  years  ago.  Revival 
of  the  study  is  being  made  by  the  staff 
of  the  State  College  Nezes,  undergraduate 
weekly,  and  the  work  will  be  designed 
to  train  “cubs”  for  the  paper  and  also 
train  students  as  faculty  advisers  to  high 
school  publications. 

Three  courses  will  be  taught  in  the 
editorial  department  and  one  in  the  busi¬ 


ness  department.  Miss  Elizabeth  Phette- 
place,  of  Norwich,  associate  managing 
editor  of  the  News,  will  teach  an  elemen¬ 
tary  course  in  news  writing.  Copy  read¬ 
ing  and  headline  writing  will  be  taught 
by  William  M.  French,  managing  editor, 
and  Miss  Margaret  Steele,  college  re¬ 
porter  for  the  Albany  (S.  Y.)  Times- 
Union. 

Business  methods  and  how  to  get 
advertising ;  the  psychology  of  soliciting ; 
advertising  makeup  and  collection  will  be 
taught  by  Miss  Katherine  Saxton,  business 
manager.  The  courses  have  the  endorse¬ 
ment  of  the  college  administration.  Al¬ 
bany  daily  editors  have  offered  the  serv¬ 
ices  of  newspaper  offices  and  staffs  to  aid 
the  students. 


Supplies  and  Equipment 


Faite.t,  mo«t  easily  opanted, 
most  accurate  and  dumbla  flat 
rasting  box  you  can  buy.  Peo 
feedy  nalanced.  New  design  lock¬ 
up  oar  allows  tor  qtiick  change 
amen  regulating  thickness  of  oasts. 
Positive  quick  lock  -  up  at  four 
points  on  box  _  with  one  lever 
movement.  Write  for  cosnplete 
catalog  of  Goss  Stereotyping 
Marhmrry. 


Important  Savings  in 
Stereotype  Machinery 

16-page  Scott  2-plate  wide  News¬ 
paper  Press  with  20  H.P.  motor 
and  complete  stereotype  equip¬ 
ment 

20-page  Duplex  Metropolitan 

Model  Newspaper  Press,  with 
complete  stereotype  equipment 

2-ton  Goss  Stereotype  Metal 
Furnace  with  gas  humer 

50  Stereotype  Chases,  eight  column 

1  Hoe  Heavy  Duty  Saw 

Send  for  complete  list  of  Newspaper 
and  Printing  Equipment 

THOMAS  W.  HALL  COMPANY 
575  Washington  Street,  New  York 

ij 

Drive  and  Control  !i 
for  i 

Newspaper  Presses 

^  A  representative  instal¬ 

lation  on  a  Duplex 
press,  just  completed,  is 
that  of  two  100-h.p.,  a-c.  | 

equipments  on  a  6-unit  |; 

1  Duplex  press  at  the  i 

i  Tampa,  Fla.,  Times. 

1  This  is  a  repeat  order. 

GENERAL  ELECTRIC 

~ 

- - 

1  1 

INVISIBLE  EXPENSE 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Keep  your  message  be¬ 
fore  your  clients  and  pros¬ 
pects.  The  EDITOR  & 
PUBLISHER  is  your  ever¬ 
present  salesman. 


When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addreos  NENSCO,  Worcester. 


The  Quickest  and  Best  Casting  Unit 


Hoe  Stereotype  Fur¬ 
nace  with  Hoe  Equi¬ 
poise  Curved  Casting 
Moulds  and  Pumps. 


If  it*s  a  Hoe,  It's  the  Best 


R.  HOE  &  CO.,  Inc.  504-520  Grand  St..  New  Ywk  City 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Water  St. 

SAN  FRANCISCO  CHICAGO_ NEW  ORLEANS_ BOSTON 
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editor  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

White  space  charge  at  same  rate  per  line 
•er  insertion  as  earned  hy  frequency  of  in- 
^tion.  Minimum  Contract  space,  three 
taes.  The  Editor  &  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver- 
tisement. 


EMPLOYMENT 


EMPLOYMENT 


Help  Wanted 


Salesman  w'anted  to  sell  Travel  and  Resort 
Advertising  on  commission  basis.  Also  want 
woman  to  sell  advertising  to  exclusive  women’s 
shoos.  Excellent  opportunity  on  wel^kno^^n 
daily.  C-895,  Editor  &  Publisher. 

SituntiaM  Wanted 


Sitaadons  Wantad 

Mechanical  Superintendent,  three  years’  ex¬ 
perience  afternoon  paper,  city  of  thirty  thousand, 
wants  to  make  change.  C-865,  Editor  & 
Publisher. 


MECHANICAL 

Equipment  for  Sale 


ADVERTISING 

General  Promotion 


If  You  Want  More  Local  Ativertisin*  put  us 
to  work  for  you  selling  our  “Worthwhile” 
Features.  Write  F.  G.  Hogan  Syndic«e, 
l^cmcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  Pa. 

Supplies  _ 

Sheets  for  Art  work  and  Benday  ef- 
fects.  Bourges  Service,  Inc.,  144  West  32nd 
street.  New  York^ _ 


business  opportunities 


Broker* 


due  Paper  in  South  for  $15,000,  or  two-thirds 
interest  for  $10,000.  Established  high-grade 
publication  with  fine  opportunity.  Chance  for 
advertising  man.  Harris-Uibble  Co..  345 

Madison  Ave.,  New  York. _ 

High  Oauie  Propertiea  in  Kansas,  Missouri, 
Iowa,  Nebraska,  Oklahoma  and  Arkansas,  both 
daily  and  weekly;  exclusive  listings;  no  damag- 
iug  publicity;  personal  service  in  every  deal; 
special  attention  to  financing.  All  matters 
I  absolutely  confidential.  High  grade  newspaper 
1  bonds  for  sale.  CHyde  H.  Knox,  851  Board  ol 

Trade  Bldg.,  Kansas  City,  Mo. _ 

Resl  Opportunities  Evening-  and  W'eekly  pub¬ 
lications.  Evening  papers,  exclusive  fields; 
California,  North  Carolina,  South  Clarolina, 
Ohio,  Pennsylvania,  Indiana.  Wisconsin.  All 
i  earning  handsome  dividends.  Also  some  very 
'  desirable  weekly  papers.  J.  B.  Shale,  Times 
Bldg..  New  York. _ 

Newspaper  Interest  Wanted 

Publisber  -  EdHor  •  Mamager,  experienced  in 
editorial,  business  and  other  departments,  who 
has  just  built  up  and  sold  successful  _  daily, 
seeks  new  connection.  Young,  _  energetic,  re¬ 
sourceful.  Would  consider  investment  or 
temporary  salary  arrangement.  C-869,  Editor 
k  Publisher. 

_ Service _ 

To  Out  of  Town  Concerns.  You  can  secure  all 
the  advantages  of  a  New  York  address,  includ¬ 
ing  the  services  of  established,  fuUy  furnished 
11^  equipped  offices,  where  your  interests,  en¬ 
quiries,  callers,  literature,  mail,  or  samples 
will  be  intelligently  and  properly  handled,  for 
a  nominal  annual  charge.  Address  (by  letter 
only)  Suite  1004,  at  1841  Broadway  (Columbus 
Circle).  New  York  City. _ _ 

CIRCULATION 

Promotion  _ 


Advertising  Salesman  with  five  years’  experi¬ 
ence  and  an  excellent  record  wants  opportunity 
to  increase  linage  for  sound  newspaper.  Has 
had  merchandising  experience  that  inspires  con¬ 
structive  promotion  work.  Employed  hut  avail¬ 
able  on  reasonable  notice.  (C-861.  Editor  & 

Publisher. _ 

Advertiaing  Manager-  Executive,  ten  years’ 
experience  in  newspaper,  corporation,  agency 
and  direct  mail  advertising,  desires  permanent 
connection  in  city  of  15,000  or  over,  with  live 
newspaper  or  growing  concern.  A  bard  worker. 
-Age  34.  married,  personable.  Write  C-872,  Edi- 

tor  &  Publisher. _ 

Advertismg  Solicitor,  thoroughly  experienced 
in  all  phases,  layout,  copy,  long-term  special 
pages.  A  money  maker  for  newspaper  in  Middle 
West  or  Pacific  Coast.  Inquiry  will  bring  you 
full  story  and  photo.  C-874.  Editor  &  Pub- 

lisher. _ _ 

Advartiafaw  Managn-,  age  29,  married,  collie 
education;  aggressive;,  excellent  personality, 
seven  years  advertising  experience,  splendid 
record.  S.  M.  S.  Hartwell,  Chronicle  Telegram, 
Elyria.  Ohio. _ 

Advertising  Solicitor— .-X  two-fisted,  conscien¬ 
tious,  hard  worker  with  initiative,  wants  to 
make  a  permanent  connection  with  opportunity. 
.\ge  39.  executive  ability,  eight  years  in 
present  field.  C-886.  Editor  &  Publisher. _ 

Advertising  Manager,  executive  and  salesman. 
Fifteen  years’  experience  Metropolitan  news¬ 
papers.  Also  agency  experience.  36;  married. 
C-885.  Editor  &  Publisher. _ 

Bushiess  Manager,  available,  owring  to  a 
change  of  ownership.  .Added  50%  to  profits 
in  one  case,  33%  in  another.  Go  anywhere 
on  daily  five  to  ten  thousand  circulation.  L. 
H.  Kletxien,  Bucyrus.  O. _ 

Ourtooniot  of  great  ability  and  reputation, 
with  fifteen  years’  experience  on  large  Eastern 
daily  doing  Editorial  page  cartoons,  desires 
position  with  paper  or  syndicate,  preferably  in 
the  East.  C-859.  Eiditor  &  Publisher. _ 

Caxulatlon  Manager— Capable,  reliable  and 
resourceful;  20  years’  experience  on  all  classes 
of  dailies;  absolutely  familiar  with  all  details. 
Reference  furnished.  C-871,  Editor  &  Pub¬ 
lisher _ 

Circulatian  Manager,  experienced,  desires  con¬ 
nection.  Reasonable  salary.  References.  H. 
M.  Wheeler.  340  W.  31st  St..  Sarasota.  Fla. 


Newspaper  Advertising  Executive  seeks  new 
connection.  Now  employed  hy  a  foremost 
eastern  daily.  Thoroughly  experienced  in  news¬ 
paper  advertising  management;  splendid  record 
as  builder  of  national  and  local  linage.  -Age 
thirty-four,  married,  excellent  address  and 
appearance;  twelve  years  diversified  experi¬ 
ence  newspaper  advertising.  Introductory  ref¬ 
erence:  James  \V.  Brown,  Publisher  of  Editor 
&  Publisher.  Complete  list  with  first  letter. 
C-851,  Editor  &  Publisher. 


News  Executive — Editorial  writer  of  wide  ex¬ 
experience;  competent  to  take  complete  charge 
of  news  and  editorial  end;  A-1  references:  now 
employed;  seeks  permanent  connection  in  ^utb. 
East.  Address  C-876,  Editor  &  Publisber. 

News  Executive  and  Writer,  exceptional  ex¬ 
perience,  free  September  1.  College  man,  37, 
married.  Nine  years’  newspapers  from  reporter 
to  managing  editor,  seven  years  Associated 
Press,  two  vears  United  Press.  Organiser  and 
developer  of  news  staffs.  Puts  accuracy,  fair 
play  ahead  of  sensations.  Understands  money 
comes  from  business  office.  Address  C-866. 
Editor  &  Publisber. 

Pressroom  Foreman  or  SupeHntendent  wishes 
a  permanent  position.  Can  give  references  as 
to  ability,  character  and  reliability.  Experi¬ 
enced  on  all^  classes  of  Flat  Bed,  Rotary  Maga¬ 
zine  and  Newspaper  Presses,  electrotype  and 
stereotyne  plates.  Prefer  the  East.  Address 
C-894,  Editor  &  PuWiher. 


Equipment  for  Sale— Two  sixty  H.P.  web  press 
drives,  direct  current.  220  volts,  with  Cutler- 
Hammer  control  boards;  push  button  control, 
eight  station  lioxes.  These  controls  have  been 
used  about  one  year  and  every  part  is  in  first 
class  cendition.  Reason  for  selling  is  con- 
.olidation  of  two  papers.  Was  used  on  an 
octuple  press.  Will  make  an  attractive  price 
if  taken  at  once.  Delivery  near  Boston. 
Address  C-884.  Editor  &  Publisher. _ 

For  Sale:  Goss  Monitor  Perfecting  I*ress  with 
motor.  Lately  overhauled;  guaranteed  first-class 
condition.  7  or  8  columns.  Mat  roller,  casting 
box  and  stereot™  outfit  complete.  Must  be 
sold  at  once.  Can  give  terms.  Globe-News, 
Amarillo,  Texas. _ 

For  Sale — One  complete  photo -engraving  plant. 
Miles  Machinery  Co.,  64  West  23d  St.,  New 
York. _ 

Job  Presses,  Paper  Cutters,  Wire  Stitchers, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  'IVpe  &  Engraving  Co.,  114 
E.  13th  St.,  N.  Y.  (Tity. _ _ 

Printers  aitd  Bookbinders: — Two  Revolution 
Presses,  Drum  Cylinder  Presses,  Power  Paper 
Cutters.  Lever  Paper  Cutters,  Colts  and  Uni¬ 
versal  Presses,  Chandler  &  Price  Presses,  Gold¬ 
ing  Jobbers,  New  Style  Gordon  Presses,  C.  &  P. 
Presses,  with  Miller  Feeder,  Multi  Color  Presses 
Folders,  Punches,  Perforators.  Wire  stitchers 
Numbering  Machines,  Standing  Presses,  Em¬ 
bossers,  Shears,  Proof  Presses,  at  greatly  re¬ 
duced  prices  and  upon  most  liberal  terms 
American  Type  Founders  Co.,  96  Beckman  St., 

New  York  City. _ 

Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 
So.  Paulina  St.,  Chicago,  Ill. 


Qrcuiatkni — When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that 
our  twenty  years  in  this  one  line  of  endeavor 
Is  your  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service,  Bell 

Block.  Cincinnati.  Ohio.  _ 

CirailatiaB  Bidlder*— Blair  &  Austin,  1504  Cen¬ 
tre  ave.,  Reading,  Penn.  (Driginators  of  Sales- 

manthip  Club  Campaigns. _ 

Aik  tha  Man  WIm/s  Had  One!  In  over  20 
years  of  nation-wide  experience,  we  have  proved 
ourselves  always  able  to  produce  greater  results 
per  dollar  expended.  Our  circulation  building 
campaigns,  large  or  smalt,  have  all  expert  man¬ 
agement  and  attention.  Address  us  now,  care  of 
"^e  World-Herald.  Omaha,  Nebr.,  or  at  any 
time  at  Box  288,  Waterloo,  Iowa.  Myers’  Cir- 

culation  Organization. _ _ 

Ssqswkar  OrcolatlDa  Bulders— The  W.  S.  Ken¬ 
dall  Company,  104  North  Bailey  Aye.,_  Louis¬ 
ville,  Kentucky.  The  circulation-building  or¬ 
ganization  that  has  set  the  standard  for  aggres¬ 
sive,  successful  circulation  campaigns  for  nearly 

twenty  years. _ 

Tha  Woriifs  Largest  ChrcMintisn  BuBdkg  Or- 
fssdaatJon — The  only  ctrculation-building  aerv- 
^  in  Newspaperdom  furnishing  publishers’ 
affidavits  of  the  exact  results  of  its  every 
ompaign.  The  (Carles  Partlowe  Company, 
Occidental  Building.  Indianapolis. _ 

®®*s  at  Ou-istmaa,  30  inches  tall,  at  $3.00  each. 
Four  large  Eastern  papers  used  over  5000 
each  last  year  on  the  same  plan  you  would 
pve  a  wagon.  Over  200  successful  offers  last 
ATOs.  Order  a  sample  to-day.  Copv.  mats 
Md  instruction  for- opei  ating  offer.  B.  Pinkney, 
Babi^  Alice  Dolls.  307  Sixth  Ave.,  New  York, 


Circulatian — Young  married  man  with  success¬ 
ful  record  on  four  publications,  who  has  made 
intensive  study  of  circulation  system,  promotion 
and  finance,  and  who  has  successful  record  in 
sub-executive  positions  on  three  publications  in 
different  parts  of  the  country,  and  an  excellent 
record  in  two  years’  circulation  management  on 
New  England  newspaper  under  most  adverse- 
conditions,  is  seeking  a  location  with  a  paper 
that  will  afford  him  a  definite  opportunity  for 
personal  progress  and  of  permanence.  Changes 
made  in  position  have  been  for  purposes  of 
advancement,  and  has  never  left  a  position 
except  of  his  own  accord.  For  a  connection 
with  the  right  publication,  is  willing  to  make 
some  salary  sacrifice  at  the  outset.  In  position 
to  assume  new  connection  at  once  and  willing 
to  pay  one-half  of  expense  in  going  for  inter 
view.  Correspondence  invited  from  publishers 
in  cities  of  150,000  or  less,  and  assurance  is 
given  that  letters  will  be  held  strictly  confi¬ 
dential.  C-809,  Editor  &  Publisher. 


Ci^  Editor  on  small  daily  desires  position  as 
editor  or  assistant  editor  on  neighborhood  or 
suburban  paper.  Can  invest  some  cash. 
C-883.  Editor  &  Publisher. _ 

Clasaified  Manager  in  city  with  over  100,000 
population.  Have  had  seven  years’  experience 
on  large  metropolitan  newspapers  in  Middle 
west  and  can  furnish  unusual  references  as 
to  ability  and  personality.  C-887,  Editor  & 
Publisher. _ 

Conaposkig  Room  Foreman  or  Superintendent 
wishes  a  permanent  position;  can  mve  reference 
as  to  ability,  character  and  reliability;  experi¬ 
enced  in  large  and  medium  plants;  14  years 
in  one  place.  Address  C-868,  Editor  & 
Publisher. _ 

In  Any  Capeurky — (College  graduate,  25,  desires 
to  connect  with  daily  newspaper  in  or  near  New 
York.  Two  yeatji’  business  experience.  C-882, 
Editor  &  Publisher. 


Managing  Editor  of  daily,  city  60,000,  seeks 
new  location.  30.  married,  hard  worker,  suc¬ 
cessful  record.  C-891,  Editor  &  Publisber. 


The  Door  to’Opportunity! 

The  Classified  Service  of 
EDITOR  &  PUBLISHER 
is  the  door  to  opportunities 
in  the  advertising  and  pub¬ 
lishing  fields. 

Always  An  Opportunity! 

The  problem  is  to  locate  it. 
A  man  can  go  from  door  to 
door  looking  for  it  or  he  can 
invest  a  small  amount  of 
money  in  a  Classified  Ad  in 
Editor  &  Publisher,  This 
publication  has  a  record  as 
a  result-producer. 

Publishers  read  our 
Classified  in  their  search  for 
Executives,  Services,  Used 
Equipment  and  Supplies, 
and  they  write  to  Classified 
Service  asking  help  in  filling 
their  requirements. 

CLASSIFIED  SERVICE 

Editor  &  Poblisher 


SUPPLIES 


Reporter  with  two  years’  experience,  college 
graduate,  desires  change  in  location.  Mid¬ 
west  state  preferred.  Can  handle  any  kind  of 
news.  C-892,  Editor  &  Publisher. 

Repcrtei — Four  years’  street  and  desk  experi¬ 
ence;  24;  employed;  will  go  anywhere.  C-890, 
Editor  &  Publisher. 

Reporter- Desk  Man,  seven  years’  experience, 
four  with  present  employer.  All  beats.  On 
desk  for  last  year.  Seeks  change  soon.  Age 
25.  Address.  C-888.  Editor  &  Publisher. 

Roporter — PhotagrapheT^25 ;  four  years’  ex- 
jierience.  all  beats,  desk;  employed;  seek  posi¬ 
tion  with  future,  anywhere.  C-889,  Editor  & 
Publisher. 


Metal 

Stamfard  Lksotyi^  Stereotype  and  Meootype 
metal  at  subatantial  discounts  when  purchased 
in  ton  lots  or  over.  Let  us  quote  you.  Ameri¬ 
can  Alloys  Company.  1939  East  Sergeant  St, 
Philadelphia. 


CONSOLIDATION- 

The  merging  of  newspaper  interests  is 
a  subject  that  has  received  special  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  la  a  big  snbjeet  and  require* 
considerable  technical  knowledge,  both  as 
to  vslnation  and  operating  methods. 
When  properly  organised,  the  result*  are 
never  disappointing. 

We  have  been  factors  in  many  im¬ 
portant  consolidations,  sales  and  ap- 
prsiisls. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


i  WE  CONNECT  THE  WIRES  i 


TF  YOU  ARE  SEEKING  a 
position  in  any  department  of 
newspaper  work,  our  Individual 
Service  Plan  will  show  you  the 
way.  It  is  bringing  good  re¬ 
sults  for  our  clients.  Let  us 
tell  you  about  it. 


Fcrnald’s  Exchange.  Inc. 

■seunrrv  aLoa.  •PRiNansLa.  Mas*. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Busineu  Established  in  ISM 

350  Maifisoii  Ave.  New  York 

FsciSo  Coast  Bapresentativs: 

M.  O.  Xeera.  ilS  H.  Oaaen 
Orive.  Beverly  HiUt,  Oalif. 
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lyrOW  is  the  right  time  to  start  adver- 
tising  oil  heating  for  next  winter. 
Get  local  dealers  to  co-operate  on  a 
campaign,  a  page  to  run  each  week.  In 
center  of  page  run  copy  telling  of  the 
general  advantages  of  oil  heating. 
.\round  this  center  box  rmi  ads  of  the 
local  dealers. — Xormam  B.  Terry,  St. 
Louis,  Mo.. 

In  a  two  column  box  on  the  classified 
page  the  Proindeme  (R.  I.)  Journal  once 
in  a  while  reminds  its  advertisers  of  the 
necessity  of  getting  the  classified  ads  in 
early.  .\  clock  face  is  shown  with  the 
lettering,  “Phone  Dexter  2800  before  6 
o’clock  tonight  to  have  your  classified  ad 
in  tomorrow's  Journal.” — D.  P.,  Fall 
River,  Mass. 

Several  Seattle  advertising  agents  are 
adopting  the  policy  of  placing  copy  in 
newsjjapers  on  Mondays  rather  than  at 
the  end  of  the  week,  believing  that  due  to 
lack  of  pressure  their  copy  receives  more 
attention. — C.  M.  L.,  Seattle,  Wash. 

The  real  estate  page  in  the  Chicago 
Daily  News  runs  a  picture  of  a  downtown 
corner  as  it  was  20  or  30  years  ago,  and 
underneath  a  picture  of  that  same  corner 
today.  There  is  much  difference  in  the 
pictures  and  they  excite  much  comment 
among  the  readers.  This  could  also  be 
used  bv  real  estate  men  to  show  how 


property  rises  in  value.  Many  of  these 
corners,  now  improved  with  skyscrapers, 
were  cabbage  patches  fifty  years  ago. — 
Joseph  Fay,  Chicago. 

Thursday  has  been  set  aside  by  a  small 
Ohio  town  paper  as  "Best  Buy  Day” — a 
day  upon  which  the  paper  runs  advertise¬ 
ments  censored  by  a  committee  on  sales 
arrangements.  The  majority  of  the  stores 
in  the  town  enter  their  “Best  Buys”  on 
this  day  and  the  first  “Best  Buy  Day” 
netted  the  paper  three  extra  pages  of 
advertisements. — A.  J.  B.,  Columbus,  O. 

Some  eating  places  find  it  good  busi¬ 
ness  to  serve  customers  with  all  they  want 
of  food  accessories — such  as  radishes, 
sliced  pickles,  bread,  etc.  Make  out  a  list 
of  local  places  of  this  sort  and  get  them 
to  use  ads  on  a  page  in  your  paper, 

headed  “All  You  Can  Eiat  of - ” — 

Frank  H.  Williams,  Santa  Ana,  Cal. 

A  special  “sampling”  method  used  by 
a  West  Virginia  newspaper  has,  according 
to  the  circulation  manager,  proved  most 
effective.  The  columns  of  the  newspaper 
are  watched  carefully  each  day  by  a  clerk 
and  whenever  an  item  of  any  consequence 
concerning  some  person  in  a  suburban 
city  is  used,  a  sample  copy  of  that  issue, 
marked,  is  mailed  to  the  subject.  The 
plan  has  brought  in  a  number  of  direct 
subscriptions. — B.  A.  T.,  Springfield,  O. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


UOV\'  big  is  the  second-hand  clothing 
business  in  your  city?  How  many 
such  stores  are  there  in  town?  How 
many  suits  and  overcoats  do  they  dean 
and  patch  and  then  resell  during  a  year? 
Do  you  know  that  certain  elements  of 
the  citizenry  wear  only  cast-off  clothes? 
One  of  your  clever  re^irters  can  find  a 
darn  funny  story  here  if  he  goes  after  it 
by  interviewing  your  local  dealers  in 
“hand  me  downs.” — David  Resnick,  St. 
Louis,  Mo. 

story  that  never  lacks  warmth  and 
popularity  is  one  that  takes  in  the  local 
marriage  bureau.  Have  a  reporter  visit 
the  office  of  that  worthy  institution  and 
interview  the  head  relative  to  the  number 
of  licenses  issued  this  year  over  last,  his 
opinions  for  the  change  if  there  is  any, 
amusing  escapades  of  those  visiting  the 
bureau,  etc.  Your  cartoonist  can  draw 
some  good  illustrations  for  the  feature 
and  the  result  will  be  a  worth  while  story 
of  more  than  casual  interest. — C.  E.  Pel- 
lissier,  Boston. 


INTERNATIONAL 
NEWS  SERVICE 

leads  in 

Original  Exclusive 
Features 


World  Spot  News 

63  Park  Row  New  York  City 


The  St.  Louis  Star  runs  each  week  an 
interesting  feature  called  “Twenty-five 
Years  Ago  and  Today.”  Prominent  citi¬ 
zens  are  featured  with  a  short  history 
of  their  life  in  St.  Louis.  At  the  head 
of  each  article  are  two  photographs  of 
each  individual,  one  photograph  taken  re¬ 
cently  and  the  other  taken  25  years  ago. 
— Norman  B.  Terry,  St.  Louis,  Mo. 

A  good  way  to  arouse  enthusiasm  and 
interest  in  your  paper  among  the  sports¬ 
men  is  to  sponsor  a  fishing  contest.  The 
Fall  River  (Mass.)  Herald-News  is  now 
conducting  its  second  annual  contest, 
starting  Aug.  1  and  ending  Sept.  30, 
with  at  least  three  prizes  in  each  of  two 
divisions,  the  angler  pulling  in  the  largest 


IF  YOU  ARE  MISSING 

THE _ 

'norm/^ 

HAP600D 

Dally  Articles 
On  National  Events 
Write  to  us  for  Full 
Information  on  a 
Really  Great  Service 

UNITED  FEATURE 
SYNDICATE 

WORLD  BLDG.,  NEW  YORK 


bass  and  the  one  catching  the  largest 
pickerel.  All  bona-fide  entries  are  care- 
tully  weighed  and  registered  and  any  one 
person  may  make  as  many  entries  as  de¬ 
sired.  The  only  restriction  is  that  en¬ 
trants  must  be  residents  of  Fall  River. — 
D.  P.,  Fall  River,  Mass. 

Papers  which  make  it  a  point  to  appeal 
to  the  housewife  would  be  interested  in 
the  latest  stunt  of  the  IVorcester  (Mass.) 
Post.  The  Post  is  giving  $300  in  prizes 
weekly  for  the  best  recipes,  using  a 
coupon. — Bob  Sibley,  Worcester,  Mass. 

Considerable  agitation  has  arisen  over 
the  efforts  of  a  Massachusetts  trolley 
system  to  have  abolished  the  law  provid¬ 
ing  for  half-fare  for  school  children. 
Much  of  the  storm  comes  from  trolley 
officials  who  believe  in  the  19-year-old 
state  law.  What's  the  situation  in  your 
community  on  this  subject? — D.  P.,  Fall 
River,  Mass. 

PAPER  PAYS  FOR  COURSE 

Cleveland  Press  Financing  Journalism 
Instruction  of  School  Editor 

Miss  Helen  Driscoll,  school  news  editor 
of  the  Cleveland  Press,  is  taking  a  sum¬ 
mer  course  in  journalism  at  Columbia 
University,  her  expenses  being  paid  by  the 
Press. 

“It  is  my  theory  that  when  you  have 
a  good  newspaper  man  or  woman  on  your 
staff,”  explains  Ted  Thackrey,  editor  of 
the  Press,  “it  is  the  economical  and  wise 
thing  to  invest  in  further  training  them 
for  important  work  on  your  newspaper. 
In  the  case  of  Miss  Driscoll,  specifically, 
we  feel  that  she  has  indicated  an  excep¬ 
tional  aptitude  for  her  particular  type  of 
newspaper  activity,  and  inasmuch  as  the 
.summer  vacation  has  resulted  in  reduction 
in  volume  of  school  news,  we  felt  that  it 
would  be  both  to  her  best  interests  and 
ours  to  finance  her  studies  at  Columbia 
University. 

“VVhat  applies  to  Miss  Driscoll  in  her 
special  field  applies  so  far  as  we  are  con- 


Why  rm  the  Modern '‘Don  luan” 

By  LORD  BEAVERBROOK 

T he  Admitted  Lover  of  a  T housand 
Beautiful  Women 

The  nobleman  accused  of  having  loved, 
wooed,  won  and  hogswuggled  numerous 
beautiful  women,  maids,  widows,  debu¬ 
tantes. —  yes,  even  grandmothers  —  and 
obtained  several  million  dollars  from  them. 
Now  in  prison  in  New  York,  on  charge 
of  swindling  women  of  their  fortunes 
and  held  for  further  investigation  as 
to  his  operations  the  world  over. 
Wanted  by  authorities  and  has  a  rec¬ 
ord  in  nearly  every  state  in  the  Union 
as  well  as  in  Canada. 

A  STORY  FROM  THE  PEN 
AND  OVER  THE  SIGNATURE 
OF  THIS  GREAT  WOOER. 

Thirty  daily  installments — Released 
about  September  I . 

Illustrated  by  pictures  furnished  by 
Lord  Beaverbrook. 

WIRE  YOVR  ORDER 

Graphic  SyBdlcate,  Inc. 

350  Hudson  St.  New  York 


We  Supply 

WEEKLY  ILLUSTRATED 

FICTION 

Daily  One -Column  Mat 
Features 

Weekly  Special  Articles 


Ash  Vs  /ar  SempUs 


Tkc  ODeO  Nnrspaptr  Soniec 

■5  Fifth  Ave..  New  Yerk  Cfty 


cerned  to  all  other  members  of  our  staf. 
The  abstract  economic  aspect  of  the 
matter  itself  is  the  basis  of  our  willii^. 
ness  to  assume  this  expense,  which  in  the 
long  run  is  relatively  minor  cnmpai^ 
with  the  big  returns  of  these  dollars 
invested.” 

BANQUET  TO  McLAREN  FOX 

A.  P.  Chief  Operator  of  South  Has. 
ored  by  Virginia  Colleagues 

The  Goodfellowship  Club  of  Virgin^ 
tendered  a  banquet  .August  7  at  the  Rich- 
mond  Hotel  to  McLaren  Fox,  of  .Atlanta, 
chief  operator  of  the  Southern  division  of 
the  Associated  Press.  The  followinr 
officers  were  elected:  President,  C.  L 
Johns,  Richmond.  V'a. ;  traffic  represcnta- 
live,  vice  president,  \V.  S.  Smith,  of  New¬ 
port  News;  secretary-treasurer,  Frank  E 
Stuart,  of  Richmond. 

The  Goodfellowship  Club  is  composed 
of  the  traffic  personnel  of  the  .A.ssociatrf 
Press. 


What  Do  You 

KNOW 

? 

• 

A  Great  Questions  and 
Answers  Feature 

New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


Space  is  space  —  but 
the  BEST  Classified 
Advertising  publicity 
justifies  its  daily 
appearance  in 
your  newspaper 


THE  BASIL  L  SMITH  SYSTEM,  he 

International  Classified  Advertising 
Counsellors 

Packard  BoildiBg,  PhiladalpUs 


IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 

Ambitious  young  men,  scboolsd 
in  every  branch  of  the  newspaper 
or  magazine  field,  may  be  aeciucd 
to  fill  that  opting  on  yonr  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi.  pro¬ 
fessional  journalistic  fratermty- 

No  Charge  To  Employers 

Avail  yourself  of  this  free  serv¬ 
ice  to  replenish  your  staff  vrhen- 
ever  the  occasion  requires.  Write 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago.  IlL,  and 
he  will  put  you  in  tou^  with  the 
right  man. 


